
�������������	���
���	�������������������������
���������	��������
�������������	�
��������������������������������������������
�������������������������	�
���� ���������������������������������	�	��

��������

�����������
�������������������������
���������������	��������������
�����	�
�	����������� �!���	���������	�
���	�"���#�������$����������
�������
������
�%����������	�!��������&����������������������

�'�	�����	�(��������������
�����������������	�
�������(�	���)��������������������������*�	���������'���+�����������������������#���!�	�������	���,�-���'�	�������	���������
�"�	�����������	�
�����!���������������	�
���������������.�������/�"�����-������



FLORIDA STATE UNIVERSITY 
 

COLLEGE OF COMMUNICATION & INFORMATION 
 
 
 
 
 
 

�6�(�/�/�,�1�*���,�&�$�5�8�6�¶���:�,�1�*�6�� 
 

A POLITICAL ECONOMIC EXPLORATION OF 
 

�5�(�'���%�8�/�/�¶�6���µ�:�,�1�*�6�¶ 
 

 

 
 
 
 
 

By 
 

CHRISTOPHER JAMES GARCIA 
 
 
 
 
 
 

A Dissertation submitted to the 
School of Communication 
in partial fulfillment of the 

requirements for the degree of  
Doctor of Philosophy 

 
 
 

 
2022 



 

ii 

Christopher James Garcia defended this dissertation on July 1, 2022. 

The members of the supervisory committee were: 

 

   

   

 Jennifer Proffitt 

 Professor Directing Dissertation 

 

 Miranda Waggoner  

  University Representative 

 

 Stephen McDowell 

 Committee Member 

   

 Andy Opel 

 Committee Member 

 

 

 

The Graduate School has verified and approved the above-named committee members, and 

certifies that the dissertation has been approved in accordance with university requirements. 

  



 

iii 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

To my late father, Raul Garcia. Thank you so much for starting me on my educational journey. I 
dearly wish you could be here with everyone today, but I know your enduring spirit has never 

left. I love you dad and your support makes everything I do possible. 
 
 
 
 
  



 

iv 

ACKNOWLEDGMENTS 

 There are too many people to list, and if I forget you, I apologize. I want to begin with 
my friends, especially everyone I met throughout my time at FSU: Abbie, Jonmichael, Caro, 
Christian, Nick, Patrick, Victoria. I also want to show some appreciation for all the faculty 
�P�H�Q�W�R�U�V���,�¶�Y�H���K�D�G���R�Q���W�K�H���Z�D�\���K�H�U�H�����L�Q�V�L�G�H���D�Q�G���R�X�W�V�L�G�H���W�K�H���F�R�P�P�L�W�W�H�H���D�Q�G���H�Y�H�Q���G�X�U�L�Q�J���P�\���W�L�P�H���D�W��
UF. At every step, I had indispensable support, and this would not have been possible without 
the guidance of people like Dr. White, Dr. Edwards, Dr. Arpan, Dr. Cortese, Dr. Ferchaud, and 
countless others.  
 

Next, I want to shout out my committee members, who have been supportive throughout 
this crazy process. I have grown so much as a scholar and individual because of each of you, and 
I am grateful to have such wonderful people leading the way toward wrapping this document and 
degree up. Thank you so much Andy and Dr. McDowell �± you have been essential mentors for 
me throughout this program and have provided me with confidence to go forward with my career 
as an academic. I also wanted to thank Dr. Waggoner for her wonderful classes throughout my 
�P�D�V�W�H�U�¶�V���D�Q�G���G�R�F�W�R�U�D�O���V�W�X�G�L�H�V�����,���D�P���J�U�D�W�H�I�X�O���W�R���K�D�Y�H���J�R�W�W�H�Q���W�K�H���F�K�D�Q�F�H���W�R���P�H�H�W���\�R�X���W�K�U�R�X�J�K���W�K�H��
courses I took �± �H�V�S�H�F�L�D�O�O�\���V�L�Q�F�H���,���F�R�X�O�G�Q�¶�W���K�D�Y�H���D�V�N�H�G���I�R�U���D���E�H�W�W�H�U���µ�R�X�W�V�L�G�H�¶���F�R�P�P�L�W�W�H�H���P�H�P�E�H�U���� 

 
Last but (definitely) not least, I wanted to thank Dr. Proffitt for her guidance throughout 

my graduate studies. In so many ways, I could not have imagined getting to this point without 
your consistently positive support and outlook on things regarding aca�G�H�P�L�D�����,�¶�Y�H���O�H�D�U�Q�H�G���V�R��
much about myself as a person, scholar, and teacher with you as my advisor, and I am eternally 
�J�U�D�W�H�I�X�O���I�R�U���W�K�D�W�����,���N�Q�R�Z���W�K�L�V���Z�R�Q�¶�W���E�H���W�K�H���O�D�V�W���S�D�S�H�U���Z�H���F�R�O�O�D�E�R�U�D�W�H���R�Q���W�R�J�H�W�K�H�U�����D�Q�G���,���O�R�R�N��
forward to future writing. 

 
On another note, I wanted to thank Dr. Abbie Reed for being there for me throughout this 

last lap. As well as our wonderful cat, Evie, who has spent countless hours lovingly sitting 
nearby while I typed up the finding rounds of this dissertation. I love you both so much. 

 
Last but certainly not least (again), I wanted to give my love and appreciation to all my 

family who helped me to getting to this point. My stepfather Angelo, stepbrother Daniel, my 
brother Brandon, godmother Vicki, and my mom, Christine. Everyone, especially you mom, 
have been there from the start and have always positively supported my educational endeavors. I 
am grateful for everything you all have done and know that you are an essential part of this 
journey. 
 
 
  



 

v 

TABLE OF CONTENTS 
 
 

List of Figures ................................................................................................................................ vi 
Abstract ......................................................................................................................................... vii 
 
1. INTRODUCTION: NEOLIBERALISM, SPONSORSHIP, & RED BULL ..............................1 
 
2. CRITICAL POLITICAL ECONOMY & SPONSORED PERFORMANCE ..........................15 
 
3. CRITICAL POLITICAL ECONOMY & CRITICAL DISCOURSE ANALYSIS ..................38 
 
4. A (CRITICAL) CORPORATE HISTORY OF RED BULL .....................................................52 
 
5. �0�$�3�3�,�1�*���5�(�'���%�8�/�/�¶�6���6�3�2�1�6�2�5�6�+�,�3���2�)���$�&�7�,�2�1���6�3�2�5�7���$�7�+�/�(�7�(�6 .....................67 
 
6. �0�$�3�3�,�1�*���5�(�'���%�8�/�/�¶�6���6�3�2�1�6�2�5�6�+�,�3���2�)���$�&�$�'�(�0�,�&���5�(�6�(�$�5�&�+............................88 
 
7. CONCLUSION ........................................................................................................................107 
 
APPENDICES .............................................................................................................................114 
 
A. LIST OF RED BULL SPONSORED ATHLETES (DESIGNATED PRIMARY SPORT) ..114 
B. LIST OF RESEARCH ARTICLES USED FOR ANALYSIS IN CHAPTER SIX ...............117 
C. LIST OF SYMPOSIA ABSTRACTS USED FOR ANALYSIS IN CHAPTER SIX ............138 
 
References ....................................................................................................................................140 
 
Biographical Sketch .....................................................................................................................155 
 
  



 

vi 

LIST OF FIGURES 
 
 

5.1.  �7�L�P�H�O�L�Q�H���R�I���5�H�G���%�X�O�O�¶�V���F�R�U�S�R�U�D�W�H���H�[�S�D�Q�V�L�R�Q���L�Q�W�R���V�S�R�U�W�V���L�Q�G�X�V�W�U�L�H�V��since 1987 ....................71 
 
5.2.  Gender of Red Bull sponsored athletes .................................................................................79 
 
6.1.  Acknowledgments section from Study #30 (Peacock et al., 2013) .......................................93 
 
6.2.  Funding/conflict of interest disclosure section from Study #58 (de Haan et al., 2015) ........94 
 
6.3.  Conflicts of interest disclosure statement from Study #107 (Johnson et al., 2021) ..............95 
 
6.4.  A graph of the top 10 most frequent authors featured among the 112 articles used in this 
 investigation (including co-authorships), logo designates authors with disclosed conflicts of 
 interest with Red Bull ............................................................................................................97 
 
6.5. A promotional image prominently featured on the page for Red Bull Unlocked on the 

�F�R�P�S�D�Q�\�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H ..................................................................................................102 
 
6.6. An example of a nightlife-oriented banner featured on the �S�U�R�G�X�F�W�¶�V���G�H�V�F�U�L�S�W�L�R�Q���S�D�J�H���R�Q��

�5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���8���6�����Z�H�E�V�L�W�H ..........................................................................................103 
 
7.1. One of the banners featured �R�Q���W�K�H���S�U�R�G�X�F�W�¶�V���G�H�V�F�U�L�S�W�L�R�Q���S�D�J�H���R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���8���6����

website .................................................................................................................................107 

 
  



 

vii 

ABSTRACT 
 
 

With the use of sponsorship, the company was especially successful in establishing itself 

as a sports media brand, primarily within action sports industries. However, in addition to 

sponsoring entertainment media, Red Bull also financially supported scientific research. Thus, 

despite the intensified public scrutiny place�G���R�Q���W�K�H���K�H�D�O�W�K���U�L�V�N�V���R�I���H�Q�H�U�J�\���G�U�L�Q�N�V�����W�K�H���F�R�P�S�D�Q�\�¶�V��

involvement in funding academic work allowed it to indirectly participate in relevant scientific 

discourse or policy debates concerning the regulation of energy beverages. When using a critical 

political economic lens, both the work of sponsored athletes and sponsored scientists can be 

understood as similar types of corporate public relations work and subjected to similar pressures 

of commercialization. Given the complex power dynamics at play within sponsorship 

�D�J�U�H�H�P�H�Q�W�V�����F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���H�P�S�K�D�V�L�V���R�Q���U�H-emphasizing the undermining of labor 

evaluation within cultural work is a fruitful foundation for revealing the ways in which corporate 

sponsors such as Red Bull have used such agreements to sway the creative efforts of athletic 

performers and university professionals toward their own interests. 

The results of this analysis reveal that Red Bull actively facilitates the creation of 

neoliberal discourse through its sponsorship of action sports media and contrarian academic 

research. As illustrated by the answers to RQ1 and RQ2, the company has extensively invested 

organizational resources toward developing sponsorship networks within both action sports and 

nutrition science. Regarding the company�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�W�L�R�Q���V�S�R�U�W�V�����D�W���W�K�H���W�L�P�H���R�I���W�K�L�V��

�V�W�X�G�\�����Q�H�D�U�O�\�����������R�I���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V���O�L�V�W�H�G���R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���8���6�����Z�H�E�V�L�W�H���F�R�P�S�H�W�H���L�Q��

non-traditional sport disciplines. Within research related to energy drinks, the results of this 

dissertation revealed the company is heavily involved within academic discourse. Out of the 112 

studies examined, 27 (or 24%) featured authors with disclosed associations with Red Bull. Not 
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only did this make the organization the most prolific sponsor of energy drink-related research, 

but out of the 27 studies, 25 exclusively focused on topics disputing scientific evidence 

indicating potential health risks linked to the use of energy drinks. When contextually examining 

�W�K�H���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���G�\�Q�D�P�L�F�V���R�I���F�R�P�S�D�Q�\�¶�V���D�W�K�O�Htic and academic sponsorship networks, the 

�U�H�V�X�O�W�V���W�R���5�4�����K�L�J�K�O�L�J�K�W���5�H�G���%�X�O�O�¶�V���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���H�P�S�K�D�V�L�V���R�Q���X�Q�O�L�P�L�W�H�G���J�U�R�Z�W�K���L�V���D�O�O-

encompassing, including not just athletic performance, but all human potential in general. 
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CHAPTER ONE 

INTRODUCTION: NEOLIBERALISM, SPONSORSHIP, & RED BULL 

In his description of 21st century neoliberalism, Giroux (2009) highlights how neoliberal 

�L�G�H�R�O�R�J�\���³�H�[�H�U�F�L�V�H�V���L�W�V���R�Z�Q���I�R�U�P���R�I���V�R�Y�H�U�H�L�J�Q�W�\���D�Q�G���Pode of rationality through the invisible 

�K�D�Q�G���R�I���W�K�H���P�D�U�N�H�W���´���+�H���F�R�Q�W�L�Q�X�H�V�����Q�R�W�L�Q�J���W�K�D�W���V�X�F�K���W�U�D�Q�V�I�R�U�P�D�W�L�R�Q�V���K�D�Y�H���E�H�H�Q���S�U�R�S�H�O�O�H�G���³�E�\���D��

host of emerging electronic technologies and produces new modes of governance, new 

relationships between power and politics, and a distinct merging of everyday life and the realm 

�R�I���W�K�H���S�R�O�L�W�L�F�D�O�´�����S�S����������-694). Indeed, outlining the various ways in which neoliberalism has 

bled into the everyday lives of individuals has been a popular subject in critical scholarship 

examining the recent historical consequences of capitalism. Despite the differences that exist 

�E�H�W�Z�H�H�Q���F�U�L�W�L�F�D�O���D�S�S�U�R�D�F�K�H�V�����H�D�F�K���H�[�D�P�L�Q�D�W�L�R�Q���D�L�G�V���L�Q���L�O�O�X�V�W�U�D�W�L�Q�J���+�D�U�Y�H�\�¶�V�����������������D�V�V�H�U�W�L�R�Q���W�K�D�W��

�Q�H�R�O�L�E�H�U�D�O�L�]�D�W�L�R�Q���K�D�V���H�Q�F�R�P�S�D�V�V�H�G���W�K�H���³�F�U�H�D�W�L�Y�H���G�H�V�W�U�X�F�W�L�R�Q�����Q�R�W���R�Q�O�\���Rf prior institutional 

�I�U�D�P�H�Z�R�U�N�V���D�Q�G���S�R�Z�H�U�V�«�E�X�W���D�O�V�R���G�L�Y�L�V�L�R�Q�V���R�I���O�D�E�R�U�����V�R�F�L�D�O���U�H�O�D�W�L�R�Q�V�����Z�H�O�I�D�U�H���S�U�R�Y�L�V�L�R�Q�V����

technological mixes, ways of life and thought, reproductive activities, attachments to the land 

�D�Q�G���K�D�E�L�W�V���R�I���W�K�H���K�H�D�U�W�´�����S�������������7�K�H���J�R�D�O���R�I���Q�H�R�Oiberal policy is to create conditions that 

incentivize the expansion of market-based logic into every niche of human life possible. As 

�+�D�U�Y�H�\�����������������H�[�S�O�D�L�Q�V�����³�,�W���>�Q�H�R�O�L�E�H�U�D�O�L�V�P�@���K�R�O�G�V���W�K�D�W���W�K�H���V�R�F�L�D�O���J�R�R�G���Z�L�O�O���E�H���P�D�[�L�P�L�]�H�G���E�\��

maximizing the reach and frequency of market transactions, and it seeks to bring all human 

�D�F�W�L�R�Q���L�Q�W�R���W�K�H���G�R�P�D�L�Q���R�I���W�K�H���P�D�U�N�H�W�´�����S�������������$�V���P�D�U�N�H�W-oriented systems take hold over macro-

level institutions in society, on a micro-level, individuals are expected to follow suit and aspire to 

be as productive and profitable as they can possibly be. An illustrative example that can help 

�H�[�S�O�D�L�Q���K�R�Z���W�K�H���F�X�U�U�H�Q�W���H�U�D�¶�V���H�P�S�K�D�V�L�V���R�Q���S�U�R�G�X�F�W�L�Y�L�W�\���L�Q�I�O�X�H�Q�F�H�V���L�Q�W�H�U�S�H�U�V�R�Q�D�O���D�Q�G���F�R�P�P�X�Q�D�O��

�U�H�O�D�W�L�R�Q�V�K�L�S�V���L�V���&�U�D�U�\�¶�V�����������������F�R�Q�F�H�S�W���R�I���W�K�H�������������V�R�F�L�H�W�\�� 
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Acco�U�G�L�Q�J���W�R���&�U�D�U�\�������������������³�����������L�V���D���V�W�D�W�L�F���U�H�G�X�Q�G�D�Q�F�\���W�K�D�W���G�L�V�D�Y�R�Z�V���L�W�V���U�H�O�D�W�L�R�Q���W�R���W�K�H��

rhythmic and periodic textures of human life. It connotes an arbitrary, uninflected schema of a 

�Z�H�H�N�����H�[�W�U�D�F�W�H�G���I�U�R�P���D�Q�\���X�Q�I�R�O�G�L�Q�J���R�I���Y�D�U�L�H�J�D�W�H�G���R�U���F�X�P�X�O�D�W�L�Y�H���H�[�S�H�U�L�H�Q�F�H�´ (pp. 8-9). He further 

describes how it is important to differentiate the concept of a 24/7 society from the quantified 

�H�[�S�U�H�V�V�L�R�Q���R�I�������������������:�K�L�O�H���W�K�H���O�D�W�W�H�U���S�U�R�S�R�V�H�V���³�D�Q���X�Q�Z�L�H�O�G�\���V�X�J�J�H�V�W�L�R�Q���R�I���D�Q���H�[�W�H�Q�G�H�G��

temporality in which something might actually cha�Q�J�H���´���W�K�H���I�R�U�P�H�U���S�H�U�F�H�L�Y�H�V���K�X�P�D�Q���O�L�I�H���D�V���D��

�³�G�X�U�D�W�L�R�Q���Z�L�W�K�R�X�W���E�U�H�D�N�V�����G�H�I�L�Q�H�G���E�\���D���S�U�L�Q�F�L�S�O�H���R�I���F�R�Q�W�L�Q�X�R�X�V���I�X�Q�F�W�L�R�Q�L�Q�J�´�����&�U�D�U�\�����������������S�S������-

���������:�K�H�Q���G�L�Y�R�U�F�H�G���I�U�R�P���L�W�V���W�H�P�S�R�U�D�O���P�H�D�Q�L�Q�J�����&�U�D�U�\�¶�V�����������������F�R�Q�F�H�S�W�X�D�O�L�]�D�W�L�R�Q���R�I���D�������������V�R�F�L�H�W�\��

provides a framework for understanding how neoliberal policy is integrated into the rhythmic 

patterns of daily life of the subjects it governs. For individuals, adjusting to the needs of a 24/7 

�V�R�F�L�H�W�\���U�H�T�X�L�U�H�V���³�W�K�H���P�R�G�H�O�L�Q�J���R�I���R�Q�H�¶�V���S�H�U�V�R�Q�D�O���D�Q�G���V�R�F�L�D�O���L�G�H�Q�W�L�W�\�«�W�R���F�R�Q�I�R�U�P���W�R��the 

�X�Q�L�Q�W�H�U�U�X�S�W�H�G���R�S�H�U�D�W�L�R�Q���R�I���P�D�U�N�H�W�V�����L�Q�I�R�U�P�D�W�L�R�Q���Q�H�W�Z�R�U�N�V�����D�Q�G���R�W�K�H�U���V�\�V�W�H�P�V�´�����&�U�D�U�\�����������������S����

9). Furthermore, societal pressures resulting from the 24/7 demands of neoliberalism foster 

cultural norms that inhibit the desire of collective organization amongst the citizenry in favor of 

self-�L�Q�W�H�U�H�V�W�H�G�����L�Q�G�L�Y�L�G�X�D�O���D�F�W�L�R�Q�����,�Q�V�W�H�D�G�����Q�H�R�O�L�E�H�U�D�O�L�V�P���³�V�H�H�N�V���W�R���F�R�Q�V�W�U�X�F�W���S�U�D�F�W�L�F�D�O���V�X�E�M�H�F�W�V��

whose moral quality consists of their ability to rationally assess the costs and benefits of any 

particular action among alt�H�U�Q�D�W�L�Y�H���D�F�W�V�´�����3�L�H�U�V�R�Q�����������������S���������������S�D�U�W�L�F�X�O�D�U�O�\���W�K�U�R�X�J�K���F�R�Q�G�L�W�L�R�Q�L�Q�J��

people to perceive every facet of their lives as a perpetual competition to outperform other 

individuals by any means necessary. In response to growing concerns about falling behind, 

various corporations and industries have emerged with their own flagship version of stimulant-

based products. 
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Fueling 24/7 Neoliberalism: Normalizing the Consumption of Energy Drinks 

�$�F�F�R�U�G�L�Q�J���W�R���3�L�H�U�V�R�Q�������������������³�F�K�H�P�L�F�D�O���E�R�R�V�W�H�U�V�´���S�R�S�X�O�D�U�O�\���X�V�H�G���D�V���V�W�L�P�X�O�D�Q�W�V���³�L�Q�F�O�X�G�H��

everything from Starbucks double espressos to highly-caffeinated, energy drinks, steroids to 

�9�L�D�J�U�D�����;�D�Q�D�[�����D�Q�G���$�G�G�H�U�D�O�O���´���+�H���D�G�G�L�W�L�R�Q�D�O�O�\���R�E�V�H�U�Y�H�V���K�R�Z�����³�«�Z�R�U�N�S�O�D�F�H���D�Q�G���H�Y�H�U�\�G�D�\��

pharmacological doping have become normalized, expected, and in the case of students required 

�W�R���W�D�N�H���D�W�W�H�Q�W�L�R�Q���G�H�I�L�F�L�W���G�L�V�R�U�G�H�U���P�H�G�L�F�D�W�L�R�Q�����H�Y�H�Q���P�D�Q�G�D�W�R�U�\�´�����S���������������0�R�V�W���R�I���W�K�H���S�U�R�G�X�F�W�V���O�L�V�W�H�G��

by Pierson (2014) are commonly categorized as pharmaceuticals (thus often legally regulated); 

however, also included are caffeine-based beverages �± most notably energy drinks. While it may 

be tempting to assume that caffeinated beverages pose only a slight risk when compared to 

harder stimulant drugs, such assumptions fail to consider both the various types of products 

available and how the popularity of caffeinated foods may aid in normalizing the widespread 

societal use of stimulants in other contexts. For example, in recent decades, the introduction of 

�H�Q�H�U�J�\���G�U�L�Q�N�V���L�Q�W�R���:�H�V�W�H�U�Q���P�D�U�N�H�W�V���D�Q�G���W�K�H���L�Q�G�X�V�W�U�\�¶�V���V�X�E�V�H�T�X�H�Q�W���V�X�F�F�H�V�V���Zith young consumers 

have led to growing concerns about the health risks that may emerge from energy drink-related 

caffeine consumption.  

Al- �6�K�D�D�U���H�W���D�O�������������������I�R�X�Q�G���W�K�D�W���V�L�Q�F�H���5�H�G���%�X�O�O�¶�V�������������G�H�E�X�W���W�R���W�K�H���8�Q�L�W�H�G���6�W�D�W�H�V����

�³�«�W�K�H�U�H���K�D�V���E�H�H�Q���D���V�L�J�Q�L�I�L�F�D�Q�W���L�Q�F�Ueasing trend in ED [energy drink] consumption among 

�F�K�L�O�G�U�H�Q�����D�G�R�O�H�V�F�H�Q�W�V�����D�Q�G���D�G�X�O�W�V�´�����S�����������������2�Q�H���8���6�����D�U�W�L�F�O�H���G�L�V�F�X�V�V�L�Q�J���W�K�H���S�R�S�X�O�D�U�L�W�\���R�I���H�Q�H�U�J�\��

drink brands such as Red Bull and Monster amongst children and teenagers during the time 

featured the illu�V�W�U�D�W�L�Y�H���K�H�D�G�O�L�Q�H�����³�(�Q�H�U�J�\���G�U�L�Q�N�V���I�X�H�O���D���E�X�]�]�H�G���J�H�Q�H�U�D�W�L�R�Q�´�����-�R�K�Q�V�R�Q������������������

�:�L�W�K�L�Q���W�K�H���S�L�H�F�H�����'�D�Q���0�D�\�H�U�����D���W�K�H�Q���H�Q�H�U�J�\���G�U�L�Q�N���E�O�R�J�J�H�U�����G�H�V�F�U�L�E�H�G���D�V���³�W�K�H������-year-old 

�V�S�R�N�H�V�P�D�Q���I�R�U���W�K�H���E�X�]�]�H�G���J�H�Q�H�U�D�W�L�R�Q���´���Q�R�W�H�V���K�R�Z���³�W�K�H���D�S�S�H�D�O���R�I���H�Q�H�U�J�\���G�U�L�Q�N�V�´���D�U�H���W�L�H�G���W�R��

perceptions that such products offer a legal way for young consumers to replicate the experience 
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�R�I���V�W�L�P�X�O�D�Q�W�V���V�X�F�K���D�V���F�R�I�I�H�H���R�U���V�S�H�H�G�����³�,�W�¶�V���6�W�D�U�E�X�F�N�V���I�R�U���N�L�G�V�����:�L�W�K���W�K�H���W�R�Q�V���R�I���F�D�I�I�H�L�Q�H���W�K�H�\���S�X�W��

into these things, it gives you a little legal form of speed �H�V�V�H�Q�W�L�D�O�O�\�´�����-�R�K�Q�V�R�Q�����������������S�D�U�D��������������

�:�K�L�O�H���0�D�\�H�U�¶�V���F�R�P�S�D�U�L�V�R�Q���P�D�\���V�H�H�P���H�[�D�J�J�H�U�D�W�H�G�����K�H���L�V���Q�R�W���D�O�R�Q�H���L�Q���H�T�X�D�W�L�Q�J���W�K�H���L�P�S�D�F�W�V���R�I��

energy drinks to those of harder stimulant drugs. Since its inception in the late 1980s, Red Bull 

has faced a great deal of criticism from medical professionals and food safety regulators for 

failing to adequately acknowledge and communicate the risk that its products pose to consumers 

(Higgins et al., 2018; McKetin et al., 2015; Miller, 2013). Countries such as France and 

Denmark banned the sale of energy drinks during the mid-1990s given the large amount of 

caffeine and novel, unstudied nature of the ingredients such as taurine present within them 

(Breda et al., 2014). However, industry justifications allowing for the unregulated sale of energy 

drinks have often prevailed over the concerns of critical nutritional experts attempting to prohibit 

their sale.  

Generally, government policies targeting energy drinks are undermined by corporate 

lobbying and public relation campaigns that seek to reinforce the belief that there is no scientific 

evidence definitively linking the use of energy drinks to negative health consequences. 

Furthermore, globally divergent attitudes toward the regulation of energy drinks enable the 

�L�Q�G�X�V�W�U�\�¶�V���D�E�L�O�Lty to propagate unverified claims of increased physical and mental productivity. 

�$�V���+�L�J�J�L�Q�V���H�W���D�O�������������������K�L�J�K�O�L�J�K�W�����³�5�H�J�X�O�D�W�L�R�Q���R�I���(�%�V���>�H�Q�H�U�J�\���E�H�Y�H�U�D�J�H�V�@�����L�Q�F�O�X�G�L�Q�J���F�R�Q�W�H�Q�W��

labeling and health warnings, differs across countries, with some of the laxest requirements 

�H�[�L�V�W�L�Q�J���L�Q���W�K�H���8�Q�L�W�H�G���6�W�D�W�H�V���´���&�R�Q�V�H�T�X�H�Q�W�O�\�����³�«�Q�R���(�%�V���D�U�H���E�D�Q�Q�H�G���L�Q���W�K�H���8�Q�L�W�H�G���6�W�D�W�H�V�����D�Q�G���(�%��

�F�R�P�S�D�Q�L�H�V���F�D�Q���V�D�\���Z�K�D�W�H�Y�H�U���W�K�H�\���Z�D�Q�W���U�H�J�D�U�G�L�Q�J���H�Q�H�U�J�\���D�Q�G���S�H�U�I�R�U�P�D�Q�F�H���H�I�I�H�F�W�V���´���&�R�Q�W�U�D�V�W�H�G��

�Z�L�W�K���R�W�K�H�U���F�R�X�Q�W�U�L�H�V���³�«�L�Q���Z�K�L�F�K���V�R�P�H���(�%�V���K�D�Y�H���E�H�H�Q���E�D�Q�Q�H�G����and companies are not allowed to 

�R�X�W�O�L�Q�H���W�K�H���S�H�U�I�R�U�P�D�Q�F�H���H�I�I�H�F�W�V���W�K�D�W���W�K�H�L�U���S�U�R�G�X�F�W�V���P�D�\���R�U���P�D�\���Q�R�W���S�U�R�Y�L�G�H���´���W�K�H���X�Q�U�H�J�X�O�D�W�H�G��



 

5 

environment of the U.S. food and beverage industry offered a platform for gradually 

undermining the concerns of stricter international health agencies (p. 1033). Instead, instances in 

which energy drinks may be potentially responsible for particularly tragic events �± such as the 

death of Irish teenager Ross Cooney in November 1999 �± are considered extraordinary despite 

evidence suggesting that such cases may be in fact an ordinary consequence of the normalized 

consumption of such dangerous products. 

 Cooney, an 18-year-old basketball player and first year student from Limerick University 

in Ireland, described as healthy and athletic by his friends, died after collapsing during a 

�E�D�V�N�H�W�E�D�O�O���J�D�P�H���L�Q���'�X�E�O�L�Q�����/�D�Y�L�O�O�H�������������������0�H�G�L�F�D�O���L�Q�Y�H�V�W�L�J�D�W�R�U�V���D�W�W�U�L�E�X�W�H�G���&�R�R�Q�H�\�¶�V���G�H�D�W�K���W�R���D��

rare and unexplained case of Sudden Adult Death Syndrome (Frith, 2004). However, after 

discovering that Cooney had ingested three cans of Red Bull on the day of his death, the Dublin 

�&�R�X�Q�W�U�\���&�R�U�R�Q�H�U�¶�V���&�R�X�U�W�����U�H�V�S�R�Q�V�L�E�O�H���I�R�U���K�D�Q�G�O�L�Q�J���&�R�R�Q�H�\�¶�V���F�D�V�H�����U�H�T�X�H�V�W�H�G���W�K�D�W���I�X�U�W�K�H�U���U�H�V�H�D�U�F�K��

be conducted to better understand the potential health impacts of energy drinks (Donnellan, 

2000). In response to information requests by the coroner, Red Bull reaffirmed the safety of its 

product, noting that no adverse health effects were connected to the consumption of energy 

drinks (Frith, 2004). While Red Bull was successful in quelling le�J�D�O���F�R�Q�F�H�U�Q�V���Z�L�W�K�L�Q���&�R�R�Q�H�\�¶�V��

�F�D�V�H�����W�K�H���W�H�H�Q�D�J�H�U�¶�V���G�H�D�W�K���S�U�R�Y�L�G�H�G���D�P�P�X�Q�L�W�L�R�Q���I�R�U���S�X�E�O�L�F���K�H�D�O�W�K���R�I�I�L�F�L�D�O�V���D�Q�G���J�R�Y�H�U�Q�P�H�Q�W��

�U�H�J�X�O�D�W�R�U�V���Z�K�R���K�D�G���O�R�Q�J���R�S�S�R�V�H�G���W�K�H���F�R�P�S�D�Q�\�¶�V���H�[�S�D�Q�V�L�R�Q���W�K�U�R�X�J�K�R�X�W���W�K�H���O�D�W�H������th century 

(Breda et al., 2014; Nordqvist, 2004).  

Fearing �S�X�E�O�L�F���E�D�F�N�O�D�V�K���D�Q�G���S�R�W�H�Q�W�L�D�O���U�H�J�X�O�D�W�R�U�\���F�K�D�O�O�H�Q�J�H�V�����5�H�G���%�X�O�O�¶�V���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O��

emphasis noticeably shifted toward the production of cultural media. With the use of 

sponsorship, the company was especially successful in establishing itself as a sports media 

brand, primarily within action sports industries. However, in addition to sponsoring 
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entertainment media, Red Bull also financially supported scientific research. Thus, despite the 

intensified public scrutiny placed on the health risks of energy drinks, th�H���F�R�P�S�D�Q�\�¶�V��

involvement in funding academic work allowed it to indirectly participate in relevant scientific 

discourse or policy debates concerning the regulation of energy beverages. When using a critical 

political economic lens, both the work of sponsored athletes and sponsored scientists can be 

understood as similar types of corporate public relations work and subjected to similar pressures 

of commercialization. 

Contextualizing Private Sponsorship Within Critical Political Economy 

According to Hardy (201���������³�&�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���L�V���F�R�Q�F�H�U�Q�H�G���Z�L�W�K���W�K�H���S�U�R�G�X�F�W�L�R�Q����

distribution, and consumption of resources used to sustain human existence. It is concerned with 

the manner in which resources are distributed and shared, but also how they are created and 

c�X�O�W�L�Y�D�W�H�G�´�����S���������������5�H�J�D�U�G�L�Q�J���W�K�H���V�R�F�L�H�W�D�O���L�P�S�D�F�W�V���R�I���F�R�U�S�R�U�D�W�H���P�D�U�N�H�W�L�Q�J�����³�W�K�H���F�U�L�W�L�F�D�O���W�U�D�G�L�W�L�R�Q��

explores the relationship between advertising and systems of domination that restrict capacities 

�I�R�U���K�X�P�D�Q���H�P�D�Q�F�L�S�D�W�L�R�Q���D�Q�G���I�R�U���G�H�P�R�F�U�D�W�L�F���U�X�O�H�´�����S�����������������*�Lven that most financial support for 

private mass media often comes from advertising revenues, production-oriented analyses 

emphasize the importance of business interests as a determining factor shaping media content 

(Hardy, 2014). By centering the profit-oriented purpose driving the continued existence of media 

systems and products within modern capitalist societies, critical political economic critique seeks 

to understand how ideological structures and power relationships influence the way media 

institutions operate. Thus, when considering the nature of the relationship advertising and 

promotional media serve for companies engaged in media production, critical political economy 

�R�I�I�H�U�V���D���Q�X�D�Q�F�H�G���D�V�V�H�V�V�P�H�Q�W���W�K�D�W���³�H�[�D�P�L�Q�H�V���S�U�R�P�R�W�L�R�Q���L�Q���W�K�H���V�H�U�Y�L�F�H���R�I���S�R�Z�H�U���D�Q�G explores how 

advertising for commercial interests influences media content, encourages acquisitive 
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�L�Q�G�L�Y�L�G�X�D�O�L�V�P���D�Q�G���S�U�R�P�R�W�H�V���D���V�H�W���R�I���Y�D�O�X�H�V���D�Q�G���E�H�O�L�H�I���D�E�R�X�W���V�R�F�L�H�W�\���W�K�D�W���D�P�R�X�Q�W���W�R���µ�F�R�P�P�H�U�F�L�D�O��

�S�U�R�S�D�J�D�Q�G�D�¶���I�R�U���Q�H�R�O�L�E�H�U�D�O���F�D�S�L�W�D�O�L�V�P�´�����+�D�U�G�\�����������������S��������������While initially conceptualized for 

media texts produced by private companies, recent trends, such as budget cuts and the 

downsizing of U.S. universities nationwide, have endangered the public space of the university 

and research it produces to similar pressures of corporate influence (McChesney, 2008).  

Schiller (1991) describes how societal tendencies favoring private funding solutions (as 

opposed to public) for cultural media production further erode the political potential of civil 

society while empoweri�Q�J���E�X�V�L�Q�H�V�V���L�Q�W�H�U�H�V�W�V�����³�6�S�R�Q�V�R�U�V�K�L�S���R�I���F�X�O�W�X�U�H�����D�Q�G���W�K�H���F�R�Q�W�U�R�O���R�I���F�U�H�D�W�L�Y�H��

expression that it entails, now appear to be a foolproof means of achieving long-lasting corporate 

�K�H�J�H�P�R�Q�\�����Q�D�W�L�R�Q�D�O�O�\���D�Q�G���L�Q�W�H�U�Q�D�W�L�R�Q�D�O�O�\�´�����S���������������,�Q�G�H�H�G�����D�V���:�D�N�H�I�L�H�O�G���H�W���D�O��������020) explain, the 

conceptual goal of sponsorship agreements is rooted in establishing relationships with chosen 

�H�Q�W�L�W�L�H�V���W�K�D�W���Z�L�O�O���P�R�V�W���O�L�N�H�O�\���J�H�Q�H�U�D�W�H���F�R�P�P�X�Q�L�F�D�W�L�Y�H���U�H�V�R�X�U�F�H�V���I�R�U�Z�D�U�G�L�Q�J���W�K�H���V�S�R�Q�V�R�U�¶�V��

�L�Q�W�H�U�H�V�W�V�����³�6�S�R�Q�V�R�U�V�K�L�S���L�V���D���V�H�U�L�H�V���R�I���H�[�F�K�D�Q�J�H�V���E�H�W�Z�H�Hn brands, sponsored properties, and 

�F�R�Q�V�X�P�H�U�V���I�R�U���F�R�Q�W�U�D�F�W�H�G���W�L�P�H���S�H�U�L�R�G�V�����G�U�L�Y�H�Q���E�\���E�U�D�Q�G�V�¶���X�V�H���R�I���V�S�R�Q�V�R�U�H�G���S�U�R�S�H�U�W�L�H�V�¶��

communication assets, to influence consumer thoughts, feelings, and actions toward multiple, 

dynamic, marketing objectives for brands �D�Q�G���S�U�R�S�H�U�W�L�H�V�´�����S�����������������7�K�X�V�����I�R�U���F�R�U�S�R�U�D�W�H���V�S�R�Q�V�R�U�V��

such as Red Bull, the primary function of any type of sponsorship agreement is to increase 

�S�U�R�I�L�W�D�E�L�O�L�W�\���E�\���U�H�L�Q�I�R�U�F�L�Q�J���W�K�H���E�U�D�Q�G�¶�V���G�H�V�L�U�H�G���S�X�E�O�L�F���S�H�U�F�H�S�W�L�R�Q�����*�L�Y�H�Q���W�K�H���V�X�E�W�O�H���Z�D�\�V���L�Q���Z�K�L�F�K��

private spo�Q�V�R�U�V�K�L�S���µ�Z�R�U�N�V�¶���W�R�Z�D�U�G���D�F�K�L�H�Y�L�Q�J���L�W�V���G�H�V�L�U�H�G���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���J�R�D�O�V�����S�R�O�L�W�L�F�D�O��

�H�F�R�Q�R�P�\�¶�V���H�P�S�K�D�V�L�V���R�Q���K�R�O�L�V�W�L�F���D�V�V�H�V�V�P�H�Q�W���L�V���F�U�X�F�L�D�O�O�\���L�P�S�R�U�W�D�Q�W�� 

As Cornwell (2019) highlights, elements of sponsorship cannot be solely measured 

through direct audience engagement but also requires acknowledging the active role that 

�V�S�R�Q�V�R�U�V�K�L�S���K�D�V���S�O�D�\�H�G���³�L�Q���F�K�D�Q�J�L�Q�J���K�R�Z���E�U�D�Q�G�V���F�R�Q�Q�H�F�W���Z�L�W�K���D�X�G�L�H�Q�F�H�V���´���,�Q���S�D�U�W�L�F�X�O�D�U����
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�³�6�S�R�Q�V�R�U�V�K�L�S�����L�Q�I�O�X�H�Q�F�H�U���P�D�U�N�H�W�L�Q�J�����D�Q�G���E�U�D�Q�G���S�O�D�F�H�P�H�Q�W���D�O�O���F�R�Q�Q�H�F�W���E�U�D�Q�G�V���Z�L�W�K���F�R�Q�W�H�Q�W��

important to audiences, and in this indirect process, seek to build brand awareness, image, brand 

�H�T�X�L�W�\�����J�R�R�G�Z�L�O�O�����D�Q�G���P�D�U�N�H�W�S�O�D�F�H���E�H�K�D�Y�L�R�U�V���W�K�D�W���I�D�Y�R�U���W�K�H���E�U�D�Q�G�´�����S�������������&�R�U�Q�Z�H�O�O�������������������)�R�U��

�L�Q�V�W�D�Q�F�H�����0�L�O�O�H�U�����������������K�L�J�K�O�L�J�K�W�V���K�R�Z���5�H�G���%�X�O�O�¶�V���H�D�U�O�\���S�U�R�P�R�W�L�R�Q�D�O���V�X�F�F�H�V�V���V�S�R�Q�V�R�U�L�Q�J��non-

traditional sports inspired industry-wide trends embracing the perceived relationship between 

�H�Q�H�U�J�\���G�U�L�Q�N�V���D�Q�G���H�[�W�U�H�P�H���V�S�R�U�W�V�����³�1�H�Y�H�U�W�K�H�O�H�V�V�����W�K�H���P�D�U�N�H�W�L�Q�J���V�W�U�D�W�H�J�L�H�V���W�K�D�W���K�D�Y�H���Q�H�W�W�H�G��

energy drinks an ever-expanding share of the global market since their introduction in 1987 rely 

extensively on imagery associated with extreme sports such as snowboarding, rockclimbing 

�>�V�L�F�@�����S�D�U�D�V�D�L�O�L�Q�J�����D�Q�G���%�$�6�(���M�X�P�S�L�Q�J�´�����S�����������������&�R�Q�V�L�G�H�U�L�Q�J���5�H�G���%�X�O�O�¶�V���O�R�Q�J���K�L�V�W�R�U�\���D�V���D�Q��

influential sponsor of extreme/lifestyle sports industries, a critical political economic framework 

�F�D�Q���V�S�R�W�O�L�J�K�W���V�L�P�L�O�D�U�L�W�L�H�V���E�H�W�Z�H�H�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���R�S�S�R�U�W�X�Q�L�V�W�L�F���H�[�D�F�H�U�E�D�W�L�R�Q���R�I���W�K�H���Q�H�R�O�L�E�H�U�D�O��

trends undermining the financial security and creative independence of both athletic and 

academic laborers. 

W�D�[�L�Q�J���W�K�H���:�L�Q�J�V�����5�H�G���%�X�O�O�¶�V���6�S�R�Q�V�R�U�V�K�L�S���R�I���$�F�W�L�R�Q���6�S�R�U�W�V 

�:�K�L�O�H���Z�L�G�H�O�\���L�P�L�W�D�W�H�G���E�\���R�W�K�H�U���H�Q�H�U�J�\���G�U�L�Q�N���E�U�D�Q�G�V�����5�H�G���%�X�O�O�¶�V���D�S�S�U�R�D�F�K���W�R���V�S�R�U�W�V-based 

�P�D�U�N�H�W�L�Q�J���L�V���X�Q�L�T�X�H���J�L�Y�H�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���Z�L�O�O�L�Q�J�Q�H�V�V���W�R���J�R���E�H�\�R�Q�G���F�R�Q�Y�H�Q�W�L�R�Q�D�O���V�S�R�Q�V�R�U�V�K�L�S��

agreements. As one Red Bull senior executive detailed in a 2017 interview with AlistDaily: 

�³�«�W�K�H�U�H���L�V���D�O�Z�D�\�V���D���P�L�V�F�R�Q�F�H�S�W�L�R�Q���W�K�D�W���Z�H���D�U�H���F�R�Q�V�L�G�H�U�H�G���D���V�S�R�Q�V�R�U�����/�R�R�N���D�W���R�X�U���V�S�R�U�W�V��

�Y�H�Q�W�X�U�H�V�����5�H�G���%�X�O�O���&�U�D�V�K�H�G���,�F�H���L�V���D���V�S�R�U�W���Z�H���F�U�H�D�W�H�G�����R�Z�Q���D�Q�G���S�U�R�G�X�F�H�����,�W�¶�V���R�X�U���W�H�D�P�����-�X�V�W���O�L�N�H��

we �R�Z�Q���R�X�U���)�R�U�P�X�O�D�������W�H�D�P�´�����$�N�R�S�\�D�Q�����������������S�D�U�D�������������0�R�U�H���V�S�H�F�L�I�L�F�D�O�O�\�����5�H�G���%�X�O�O���K�D�V��

distinguished its approach by investing in the creation of new action sports/events (Thorpe, 

���������������'�H�V�F�U�L�E�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���V�S�R�U�W�V���P�H�G�L�D���D�P�E�L�W�L�R�Q�V�����.�X�Q�]���H�W���D�O�������������������F�O�D�U�L�I�\�����³�5�H�G���%�X�O�O��

has created or taken over their own sports events and media channels, creative producers, and 
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�D�J�H�Q�F�L�H�V���W�K�D�W���V�X�S�S�R�U�W���W�K�H�L�U���E�U�D�Q�G���V�W�U�D�W�H�J�\�´�����S�����������������%�H�I�R�U�H���I�R�F�X�V�L�Q�J���R�Q���5�H�G���%�X�O�O���V�S�H�F�L�I�L�F�D�O�O�\�����L�W��

is imperative to understand the general historical context underlying the social and economic 

development of action sports industries, specifically the influential role played by corporate 

sponsors. 

�7�K�R�U�S�H���D�Q�G���:�K�H�D�W�R�Q�����������������G�H�I�L�Q�H���³�¶�«�D�F�W�L�R�Q���V�S�R�U�W�V�¶�����D�Q�G���R�W�K�H�U���U�H�O�D�W�H�G���F�K�D�U�D�F�W�H�U�L�]�D�W�L�R�Q�V��

�L�Q�F�O�X�G�L�Q�J�����H�[�W�U�H�P�H�����O�L�I�H�V�W�\�O�H���D�Q�G���D�O�W�H�U�Q�D�W�L�Y�H���V�S�R�U�W�V���´���D�V���W�H�U�P�V���U�H�I�H�U�U�L�Q�J���³�«�W�R���D���Z�L�G�H���U�D�Q�J�H���R�I��

mostly individualized activities such as surfing, skateboarding, and free-running, which share a 

common ethos distinct from that of many traditional institutiona�O�L�]�H�G���V�S�R�U�W�V�´�����S��������������1 Despite 

the ongoing renegotiating of what constitutes an action sport, it is possible to trace similarities 

between the subcultural attitudes and organizational structures of sport disciplines often 

considered alternative. As Smits (2019) notes, alternative/action sports can be linked by their 

�D�X�W�R�Q�R�P�R�X�V���Q�D�W�X�U�H�����³�«�F�K�D�U�D�F�W�H�U�L�]�H�G���E�\���W�K�H���Y�D�O�X�H�V���R�I���I�U�H�H�G�R�P�����W�K�U�L�O�O���V�H�H�N�L�Q�J���D�Q�G���D���U�H�O�D�W�L�Y�H���O�D�F�N��

�R�I���U�H�J�X�O�D�W�L�R�Q�����F�R�P�S�H�W�L�W�L�R�Q���D�Q�G���F�R�Q�W�U�R�O�«�´�����S�����������������:�K�H�D�W�R�Q�������������������,�Q���S�U�D�F�W�L�F�H�����L�Q�G�H�S�H�Q�G�H�Q�F�H��

meant not only competing as an individual (or within an individualized sport), but also escaping 

�W�K�H���L�Q�V�W�L�W�X�W�L�R�Q�D�O���E�R�X�Q�G�D�U�L�H�V���L�P�S�R�V�H�G���E�\���³�D���J�R�Y�H�U�Q�P�H�Q�W�D�O���E�R�G�\���V�X�F�K���D�V���D���O�H�D�J�X�H���R�U���I�H�G�H�U�D�W�L�R�Q�´��

(Lebeau & Sides, 2015, p. 628). Paradoxically, these same individualistic qualities cultivated an 

ideal cultural environment for the widespread industry adoption of sponsorship-based business 

models built upon the support of corporate financiers such as Red Bull.  

Regarding the powerful role of sponsors in lifestyle sport disciplines, Dumont (2016) 

�D�U�J�X�H�V�����³�$���N�H�\���I�D�F�W�R�U���L�Q���X�Q�G�H�U�V�W�D�Q�G�L�Q�J���K�R�Z���V�S�R�Q�V�R�U�V�K�L�S���L�V���H�V�W�D�E�O�L�V�K�H�G�����V�X�V�W�D�L�Q�H�G�����D�Q�G���Q�H�J�R�W�L�D�W�H�G����

�L�V���W�K�H���O�R�Z���L�Q�V�W�L�W�X�W�L�R�Q�D�O�L�]�H�G���D�Q�G���X�Q�U�H�J�X�O�D�W�H�G���Q�D�W�X�U�H���R�I���W�K�H�V�H���D�F�W�L�Y�L�W�L�H�V�´�����S�����������������6�L�Q�F�H���Q�H�Z�O�\��

 
1 While historically associated with risky athletic endeavors performed individually and outdoors, these terms have 
since been applied to cultural pursuits typically not associated with sports, such as parkour and gaming/eSports 
(Keiper et al., 2017; Wheaton, 2010). 



 

10 

formed alternative sport disciplines lacked the corporate infrastructure and media presence of 

professional (often team) sports, sponsorship became increasingly vital for many lifestyle sports 

athletes who otherwise had no other means of monetizing their talent (Greenhalgh & Greenwell, 

2013). However, the precarious economic circumstances facing action sport athletes can be best 

�X�Q�G�H�U�V�W�R�R�G���Z�L�W�K�L�Q���W�K�H���K�L�V�W�R�U�L�F�D�O���F�R�Q�W�H�[�W���R�I���Q�H�R�O�L�E�H�U�D�O�L�V�P�����$�F�F�R�U�G�L�Q�J���W�R���7�K�R�U�S�H�������������������³�3�X�W��

simply, the powerful commercial and political forces operating within and across the action sport 

community are only made possible in a neo-liberal world that celebrates free-market ideologies 

�D�Q�G���S�R�O�L�F�L�H�V�´�����S���������������&�H�Q�W�H�U�L�Q�J���W�K�H���K�L�V�W�R�U�L�F�D�O���F�R�Q�W�H�[�W���R�I���Q�H�R�O�L�E�H�U�D�O�L�V�P���F�D�Q���D�O�V�R���U�H�Y�H�D�O���K�R�Z��

similar policy trends undermined the financial wellbeing of public universities, pushing 

academic researchers to adjust their scholarly pursuits in accordance with private, often 

commercial, concerns as opposed to addressing civic issues that concern the general public 

(Sloan, 2008). 

Waxing the Wing�V�����5�H�G���%�X�O�O�¶�V���6�S�R�Q�V�R�U�V�K�L�S���R�I���$�F�D�G�H�P�L�F���5�H�V�H�D�U�F�K 

Indeed, the recent downsizing of government funding for education within the United 

States has driven many academics to seek industry partnerships as a means of supporting their 

research and own career advancement (McChesney, 2008; Nestle, 2013). However, Nestle 

(2013) cautions against assuming all researchers with corporate associations are mouthpieces for 

�W�K�H�L�U���S�D�W�U�R�Q�V�����Q�R�W�L�Q�J���K�R�Z���Z�L�W�K�L�Q���K�H�U���R�Z�Q���F�D�U�H�H�U���H�[�S�H�U�L�H�Q�F�H�����³�L�W���L�V���L�P�S�R�V�V�L�E�O�H���I�R�U���Q�X�W�U�L�W�L�R�Q��

academics not �W�R���E�H���L�Q�Y�R�O�Y�H�G���Z�L�W�K���I�R�R�G���F�R�P�S�D�Q�L�H�V���L�Q���R�Q�H���Z�D�\���R�U���D�Q�R�W�K�H�U�´�����S�����������������'�H�V�S�L�W�H���W�K�H��

inevitability of industry-academy collaboration, one unavoidable contraction remains unsolved: 

�:�K�L�O�H���W�K�H���X�Q�L�Y�H�U�V�L�W�\�¶�V���P�L�V�V�L�R�Q���L�V���J�H�Q�H�U�D�O�O�\���³�W�R���D�G�Y�D�Q�F�H���N�Q�R�Z�O�H�G�J�H���´���L�Q�G�X�V�W�U�\���S�D�U�W�Q�H�U�V���V�H�H�N���³�W�R��

�L�Q�F�U�H�D�V�H���S�U�R�I�L�W�V���Z�K�L�O�H���S�U�R�P�R�W�L�Q�J���F�R�U�S�R�U�D�W�H���L�P�D�J�H�V�´�����%�H�W�W�L�J���	���+�D�O�O�����������������S�����������������,�Q�V�W�L�W�X�W�L�R�Q�D�O�O�\����

�/�L�Q�F�R�O�Q�����������������G�H�V�F�U�L�E�H�G���K�R�Z���³�P�D�M�R�U���8���6�����U�H�V�H�D�U�F�K���X�Q�L�Y�H�U�V�L�W�L�H�V�´���D�Q�G���W�K�H�L�U���H�P�S�O�R�\�H�H�V���D�U�H��
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�S�H�U�F�H�L�Y�H�G���D�V���³�Y�D�V�W���µ�K�R�O�G�L�Q�J���F�R�P�S�D�Q�L�H�V�¶���I�R�U���D�Q���H�[�S�D�Q�G�L�Q�J���N�Q�R�Z�O�H�G�J�H���L�Q�G�X�V�W�U�\�´�����S�����������������/�L�Q�F�R�O�Q��

(1998) further details how the relationship between public universities and private actors has 

shifted the political economic factors influencing the funding of knowledge: 

The rise of corporate influence on what is published and what is not, and the 

diminution of state (public) dollars supporting major research universities 

alongside a concurrent rise in corporate dollars, all suggest that the public 

research universities are increasingly viewed as for-profit ventures and 

commodity suppliers to a technology-hungry and -adaptive corporate world. (p. 

265) 

With higher education eager for corporate support, Press and Washburn (2000) note how 

�³�«�F�R�U�S�R�U�D�W�H���J�L�Y�L�Q�J���L�V���R�Q���W�K�H���U�L�V�H�����J�U�R�Z�L�Q�J���I�U�R�P�������������P�L�O�O�L�R�Q���L�Q�������������W�R���������������E�L�O�Oion less than a 

decade later �± �D�Q�G���L�Q�F�U�H�D�V�L�Q�J�O�\���W�K�H���P�R�Q�H�\���F�R�P�H�V���Z�L�W�K���V�W�U�L�Q�J�V���D�W�W�D�F�K�H�G�´�����S�D�U�D���������������)�R�U��

corporations like Red Bull, interactions with public research universities primarily reflect their 

�G�H�V�L�U�H���W�R���³�S�X�U�F�K�D�V�H�´���N�Q�R�Z�O�H�G�J�H���R�U���V�R�F�L�D�O���F�D�S�L�W�D�O���W�K�D�W��will enhance their reputation and increase 

profitability.  

Overall, the wide range of corporatized interests that depend on the results generated 

from scientific inquiry related to energy drinks means research attempting to display the benefits 

of commercially sold caffeinated beverages or supplements must be heavily scrutinized given the 

�I�L�Q�D�Q�F�L�D�O���I�D�F�W�R�U�V���L�Q�I�O�X�H�Q�F�L�Q�J���W�K�H���H�Q�G���U�H�V�X�O�W�V�����³�(�Q�H�U�J�\���G�U�L�Q�N�V���V�R���P�D�\���V�K�R�Z���E�H�Q�H�I�L�W�����E�X�W���W�K�H��

evidence is often highly variable, due to poor study design, inconsistent dosing, and industry 

�V�S�R�Q�V�R�U�V�K�L�S�´�����+�L�J�J�L�Q�V���H�W���D�O�������������������S���������������0�L�O�O�H�U�����������������K�L�J�K�O�L�J�K�W�V���F�R�Q�F�H�U�Q�L�Q�J���W�U�H�Q�G�V���W�K�D�W��

�L�O�O�X�V�W�U�D�W�H���5�H�G���%�X�O�O�¶�V���D�F�W�L�Y�H���U�R�O�H���I�X�Q�G�L�Q�J���V�F�L�H�Q�W�L�I�L�F���U�H�V�H�D�U�F�K���G�L�V�S�X�W�L�Q�J���W�K�H���L�G�H�D���W�K�D�W���D�O�F�R�K�R�O���P�L�[�H�G��

energy drinks [AmED] pose any more risks than the consumption of alcohol alone. Similarly, 
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McKetin et al. (2015) noted that within their comprehensive review of 62 studies examining the 

association between risky behaviors, increased intoxication and AmED, eight Red Bull-funded 

articles featured amongst the research downplayed the risks of the combination. Unfortunately, 

since McKetin et al. (2015), there has been limited attention toward further documenting Red 

�%�X�O�O�¶�V���U�H�V�H�D�U�F�K���Q�H�W�Z�R�U�N�����*�L�Y�H�Q���W�K�H���Q�H�H�G���I�R�U���K�R�O�L�V�W�L�F���I�U�D�P�H�Z�R�U�N�V���W�K�D�W���F�D�Q���D�F�F�R�X�Q�W���I�R�U���W�K�H���L�P�S�D�F�W 

of commercial interests within sponsored academic work, this examination uses critical political 

�H�F�R�Q�R�P�L�F���P�H�W�K�R�G�V���W�R���F�R�Q�G�X�F�W���D���F�D�V�H���V�W�X�G�\���L�Q�Y�H�V�W�L�J�D�W�L�Q�J���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���V�F�L�H�Q�W�L�I�L�F��

�U�H�V�H�D�U�F�K���D�Q�G���L�W�V���S�R�W�H�Q�W�L�D�O���V�\�Q�H�U�J�L�V�W�L�F���L�Q�W�H�U�S�O�D�\���Z�L�W�K���W�K�H���F�R�P�S�D�Q�\�¶s sponsorship of action sports 

athletes. 

�'�H�F�R�Q�V�W�U�X�F�W�L�Q�J���W�K�H���:�L�Q�J�V�����,�Q�Y�H�V�W�L�J�D�W�L�Q�J���5�H�G���%�X�O�O�¶�V���$�W�K�O�H�W�L�F���	���$�F�D�G�H�P�L�F���6�S�R�Q�V�R�U�V�K�L�S 

�$�V���/�R�Q�J�����������������Q�R�W�H�V�����W�K�H���F�R�P�S�D�Q�\�¶�V���H�[�S�D�Q�V�L�R�Q���R�X�W�V�L�G�H���R�I���W�K�H���E�H�Y�H�U�D�J�H���L�Q�G�X�V�W�U�\���K�D�V��

created an organization with an array of tools that can be used to further propagate its brand 

�S�U�H�V�H�Q�F�H�����³�5�H�G���%�X�O�O���L�V���L�Q�G�H�H�G���D�Q���R�U�J�D�Q�L�V�D�W�L�R�Q���Z�K�R�V�H���W�H�Q�W�D�F�O�H�V���H�[�W�H�Q�G���W�K�U�R�X�J�K���Y�L�U�W�X�D�O�O�\���H�Y�H�U�\��

�O�L�Q�N���L�Q���W�K�H���F�R�Q�W�H�Q�W���Y�D�O�X�H���F�K�D�L�Q�´�����S�D�U�D�������������7�K�X�V�����L�Q���D�G�G�L�W�L�R�Q���W�R���D�V�V�H�V�V�L�Q�J���W�U�H�Q�G�V���Z�L�W�K�L�Q���V�F�L�H�Q�W�L�I�L�F��

literature, I examine how Red Bull sponsors other creative media professionals, specifically 

action sport athletes. In doing so, I highlight how Red Bull synergistically manages media 

�S�U�R�G�X�F�H�G���E�H�W�Z�H�H�Q���W�K�H�V�H���W�Z�R���µ�V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N�V�¶���W�R���O�H�J�L�W�L�P�L�]�H���L�W�V���S�U�R�P�R�W�L�R�Q�D�O���F�O�D�L�P�V���W�R 

improve athletic and cognitive performance. Accordingly, to better understand the interplay 

�E�H�W�Z�H�H�Q���5�H�G���%�X�O�O�¶�V���I�X�Q�G�L�Q�J���R�I���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K���D�Q�G���W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�F�U�H�D�V�L�Q�J���L�Q�Y�H�V�W�P�H�Q�W���L�Q�W�R��

sports-related properties, I propose the following research questions: 

�5�4�������:�K�D�W���L�V���W�K�H���H�[�W�H�Q�W���R�I���5�H�G���%�X�O�O�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���V�S�R�Q�V�R�U�L�Q�J���D�F�W�L�R�Q���O�L�I�H�V�W�\�O�H��

athletes? 
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�5�4�������:�K�D�W���L�V���W�K�H���H�[�W�H�Q�W���R�I���5�H�G���%�X�O�O�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���V�S�R�Q�V�R�U�L�Q�J���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K��

related to energy drinks? 

RQ3: How does Red Bull leverage and/or synergize the discourse created by its 

�V�S�R�Q�V�R�U�H�G���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K���Z�L�W�K���W�K�H���F�R�P�S�D�Q�\�¶�V���R�Y�H�U�D�O�O���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���L�Q�W�H�U�H�V�W�V�����S�D�U�W�L�F�X�O�D�U�O�\��

within action sports industries?  

In the following chapter, I briefly review the historical development of political economic 

theory and its evolution into the critical political economic tradition within communication 

scholarship. While the fundamental roots of political economy were founded within the classical 

study of economics in the late 17th and early 18th century, the last half of the 19th century and 20th 

century saw significant shifts in the way in which economic issues were analyzed and understood 

(Wasko, 2005). After reviewing its historical foundation, I explore recent theoretical shifts in 

critical political economy and the methodological implications they have for my analysis of Red 

�%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�D�G�H�P�L�F�V���D�Q�G���D�W�K�O�H�W�L�F�V�����7�K�L�V���F�K�D�S�W�H�U���F�R�Q�F�O�X�G�H�V���E�\���G�L�V�F�X�V�V�L�Q�J���+�L�O�J�D�U�W�Q�H�U�¶�V��

���������������G�U�D�P�D�W�X�U�J�L�F�D�O���P�R�G�H�O���D�Q�G���K�L�J�K�O�L�J�K�W�V���W�K�H���I�U�D�P�H�Z�R�U�N�¶�V���X�V�H���D�V���D�Q���L�O�O�X�V�W�U�D�W�L�Y�H���W�R�R�O���I�R�U��

analyzing how sponsored experts maintain their credibility within the political economic context 

of neoliberalism. In the third chapter, I further reflect on the intellectual changes within 

communication scholarship throughout the early 21st century and propose refining critical 

political economic inquiry through the integration of interrogative techniques rooted within 

critical discourse analysis (CDA). The shared insistence on contextualization between CDA and 

critical political economy provides an opportunity to extend the methodological basis of political 

economic inquiry without compromising the theoretical assumptions that define it. This chapter 

finishes by highlighting how the partnership between critical political economy and CDA 

bolsters my investigation of Red �%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K�����6�S�H�F�L�I�L�F�D�O�O�\���D�O�O�R�Z�L�Q�J��
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�I�R�U���W�H�[�W�X�D�O���F�U�L�W�L�T�X�H�V���W�K�D�W���D�F�N�Q�R�Z�O�H�G�J�H���F�R�Q�W�H�[�W�X�D�O���I�D�F�W�R�U�V���U�H�O�D�W�H�G���W�R���W�K�H���F�R�P�S�D�Q�\�¶�V���U�R�O�H���D�V���D���V�S�R�U�W�V��

media conglomerate, such as the potential for synergistic interplay between Red Bull-funded 

research and other sports-related corporate investments. 

The fourth chapter begins my historical overview of Red Bull as a corporate entity, 

�V�W�D�U�W�L�Q�J���Z�L�W�K���W�K�H���F�R�P�S�D�Q�\�¶�V���F�U�H�D�W�L�R�Q���L�Q���7�K�D�L�O�D�Q�G���G�X�U�L�Q�J���W�K�H���H�D�U�O�\�����������V���D�Q�G���F�R�Q�F�O�X�G�L�Q�J���Z�L�W�K���L�W�V��

growth into a global sports media conglomerate at the turn of the 21st century. Throughout this 

chapter, historical context is provided to better understand the specific political economic 

conditions that enabled Red Bull to use its role as a sponsor of culture to forward its own 

�F�R�P�P�H�U�F�L�D�O���L�Q�W�H�U�H�V�W�V�����7�K�H���I�L�I�W�K���F�K�D�S�W�H�U���E�H�J�L�Q�V���P�\���F�U�L�W�L�F�D�O���D�Q�D�O�\�V�L�V���R�I���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S��

�Q�H�W�Z�R�U�N���D�Q�G���D�Q�V�Z�H�U�V���5�4�����E�\���F�R�P�S�U�H�K�H�Q�V�L�Y�H�O�\���H�[�D�P�L�Q�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q��

sponsoring action sport athletes. The sixth chapter continues my assessment �R�I���5�H�G���%�X�O�O�¶�V���X�V�H���R�I��

sponsorship, focusing on its participation in funding scientific research related to energy drinks. 

In doing so, I answer RQ2 and identify how the company uses its position as a sponsor to impact 

academic discourse related to energy drinks in its favor. Additionally, I answer RQ3 by 

connecting how the company uses its sponsorship of athletic and academic media content to 

reinforce neoliberal ideology amongst consumers. The seventh chapter concludes my dissertation 

and reflects on Red B�X�O�O�¶�V���F�X�O�W�X�U�D�O���U�R�O�H���L�Q���S�H�U�S�H�W�X�D�W�L�Q�J���Q�H�R�O�L�E�H�U�D�O���L�G�H�R�O�R�J�\���E�\���F�H�Q�W�H�U�L�Q�J���L�W�V���X�V�H���R�I��

sponsorship within historically and socially specific contexts. 
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CHAPTER TWO 

CRITICAL POLITICAL ECONOMY & SPONSORED PERFORMANCE 

This chapter explores how critical political economy enriches our understanding of 

corporate sponsorship, particularly by acknowledging the external social and economic 

relationships that emerge out of such collaborations. Hardy (2015) states that critical political 

�H�F�R�Q�R�P�L�V�W�V���³�L�Q�V�L�V�W���R�Q���W�K�H���Q�H�H�G���W�R���H�[�D�P�L�Q�H���L�Q�W�H�U�U�H�O�D�W�L�R�Q�V�K�L�S�V���E�H�W�Z�H�H�Q���P�D�U�N�H�W�L�Q�J���D�J�H�Q�F�L�H�V�����E�L�J��

�E�X�V�L�Q�H�V�V���D�Q�G���F�R�U�S�R�U�D�W�H���P�H�G�L�D�´�����S���������������)�R�U���L�Q�V�W�D�Q�F�H�����5�H�G���%�X�O�O�¶�V���V�X�F�F�H�V�V���L�Q���J�U�R�Z�L�Q�J���L�W�V���E�U�D�Q�G��

through sport sponsorship inspired future energy drink companies to build upon the established 

association between energy beverages and athletics, thus propelling the public perception of 

�³�«�H�Q�H�U�J�\���G�U�L�Q�N�V���D�V���E�H�L�Q�J���E�H�Q�H�I�L�F�L�D�O���I�R�U���D�W�K�O�H�W�H�V���D�Q�G���D���G�U�L�Y�H�U���R�I���S�H�U�I�R�U�P�D�Q�F�H�´�����*�R�U�V�H���H�W���D�O������

2010, p. 352). However, as Bettig and Hall (2012) highlight, other societal sectors, such as 

education, have also become integrated into corporate structures as a result of their increased 

economic reliance on revenues generated from business partnerships and sponsorship 

�D�J�U�H�H�P�H�Q�W�V�����³�,�Q�F�U�Hasingly, however, public schools strapped for cash are turning to the private 

sphere for sponsorship of academic and athletic programs and for donation of education 

�P�D�W�H�U�L�D�O�V�´�����S�������������7�K�H�\���I�X�U�W�K�H�U���Z�D�U�Q���W�K�D�W���W�K�H���Q�R�U�P�D�O�L�]�D�W�L�R�Q���R�I���F�R�U�S�R�U�D�W�H���L�Q�Y�R�O�Y�H�P�H�Q�W���Z�L�W�K�L�Q 

�D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K���H�Q�D�E�O�H�V���³�L�Q�G�X�V�W�U�\���W�R���L�Q�I�O�X�H�Q�F�H���W�K�H���N�L�Q�G�V���R�I���U�H�V�H�D�U�F�K���S�U�R�M�H�F�W�V���W�K�D�W���D�U�H��

�F�R�Q�G�X�F�W�H�G���D�Q�G���W�K�H���N�L�Q�G�V���R�I���I�L�Q�G�L�Q�J�V���W�K�D�W���Z�L�O�O���E�H���U�H�Z�D�U�G�H�G�´�����%�H�W�W�L�J���	���+�D�O�O�����������������S�S����������-245). 

Contextualizing the process of knowledge production facilitated by corporate university 

sponsorships within the realm of critical political economy provides both theoretical and 

methodological insights often neglected by institutional assessments of scientific misconduct. 

Furthermore, when framed within a political economic approach, external considerations, 
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�S�D�U�W�L�F�X�O�D�U�O�\���5�H�G���%�X�O�O�¶�V���H�[�W�H�Q�V�L�Y�H���L�Q�Y�H�V�W�P�H�Q�W���L�Q���V�S�R�U�W�V���L�Q�G�X�V�W�U�L�H�V�����F�D�Q���E�H���K�L�J�K�O�L�J�K�W�H�G���W�R���E�H�W�W�H�U��

�J�D�X�J�H���W�K�H���R�U�J�D�Q�L�]�D�W�L�R�Q�¶�V���V�S�R�Q�V�R�U�V�K�L�S-related goals. 

�$�F�F�R�U�G�L�Q�J���W�R���+�D�U�G�\�������������������³�7�K�H���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q���U�H�S�U�H�V�Hnts a broad 

�I�L�H�O�G���R�I���Z�R�U�N���G�U�D�Z�L�Q�J���R�Q���H�F�R�Q�R�P�L�F�V�����S�R�O�L�W�L�F�D�O���V�F�L�H�Q�F�H�����F�R�P�P�X�Q�L�F�D�W�L�R�Q���D�Q�G���F�X�O�W�X�U�D�O���D�Q�D�O�\�V�L�V�´�����S����

���������:�K�L�O�H���Q�R�W�L�Q�J���W�K�D�W���Q�H�D�U�O�\���³�«�D�Q�\���H�[�D�P�L�Q�D�W�L�R�Q���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���W�K�D�W���D�G�G�U�H�V�V�H�V���H�F�R�Q�R�P�L�F���R�U��

�S�R�O�L�W�L�F�D�O���D�V�S�H�F�W�V�´���P�D�\���E�H���F�R�Q�V�L�G�H�U�H�G���Z�L�W�K�L�Q���W�K�H���U�H�D�O�P���R�I political economic communication 

research, Hardy (2014) stresses that critical political economy of media differs from mainstream 

approaches to communication research established within academia throughout the 20th century 

(p. 6). Unlike traditional administrative communication scholarship, the normative positions 

taken by critical political economists make no claim to neutrality or objectivity within their 

analysis. Instead, Mosco (2009) describes how critical political economic work considers moral 

princ�L�S�O�H�V���Z�L�W�K�L�Q���L�W�V���I�U�D�P�H�Z�R�U�N���D�V���D���P�H�D�Q�V���W�R���K�H�O�S���F�U�H�D�W�H���D�F�D�G�H�P�L�F���N�Q�R�Z�O�H�G�J�H���W�K�D�W���Z�L�O�O���³�J�X�L�G�H��

�H�I�I�R�U�W�V���W�R���F�K�D�Q�J�H�´���V�R�F�L�H�W�D�O���F�R�Q�G�L�W�L�R�Q�V���O�H�D�G�L�Q�J���W�R���L�Q�H�T�X�D�O�L�W�\�����S�������������5�H�F�R�J�Q�L�]�L�Q�J���K�R�Z���³�«�S�X�E�O�L�F��

�F�X�O�W�X�U�D�O���L�Q�V�W�L�W�X�W�L�R�Q�V���Z�H�U�H���W�K�H���V�L�W�H���R�I���S�R�Z�H�U���V�W�U�X�J�J�O�H�V���I�U�R�P���W�K�H���R�X�W�V�H�W���´��the centering of critical 

political economy allows for a deeper understanding of how corporatized research funding 

contributes to an overall trend of capitalist-driven societal commodification (Murdock, 2011, p. 

22). Thus, regardless of specific measures taken to control the scientific quality of sponsored 

�V�W�X�G�L�H�V�����W�K�H���L�Q�W�U�R�G�X�F�W�L�R�Q���D�Q�G���Q�R�U�P�D�O�L�]�D�W�L�R�Q���R�I���³�F�R�P�P�H�U�F�L�D�O���D�F�W�L�Y�L�W�L�H�V�´���Z�L�W�K�L�Q���³�S�X�E�O�L�F���F�X�O�W�X�U�D�O��

�L�Q�V�W�L�W�X�W�L�R�Q�V�´���V�X�F�K���D�V���X�Q�L�Y�H�U�V�L�W�L�H�V�����³�F�R�P�S�U�R�P�L�V�H���W�K�H���P�R�U�D�O���H�F�R�Q�R�P�\���R�I���S�X�E�O�L�F���J�R�R�G�V�´���L�Q���I�D�Y�R�U���R�I��

profit-seeking (p. 35).  

This chapter begins with a general history of political economy in relation to 

communication scholarship and then delineates the unique characteristics of a critical political 

�H�F�R�Q�R�P�L�F���D�S�S�U�R�D�F�K���W�R���F�R�P�P�X�Q�L�F�D�W�L�R�Q���D�Q�G���D�G�Y�H�U�W�L�V�L�Q�J�����1�H�[�W�����+�L�O�J�D�U�W�Q�H�U�¶s (2000) dramaturgical 
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analysis of scientific credibility is reviewed as an explanatory tool for illustrating how 

widespread industry adoption of private funding mechanisms shape both the job prospects and 

potential expressions of creative laborers throughout various athletic and academic disciplines. 

The concluding section examines how critical political economy provides a theoretical 

foundation for understanding the functional similarities shared between performative expertise 

�U�H�V�X�O�W�L�Q�J���I�U�R�P���5�H�G���%�X�O�O�¶�V���V�Sonsorship of athletes and its sponsorship of academics. 

Identifying the Critical Tradition Within the History of Political Economy 

Wasko (2005) traces the historical foundations of political economic theory to 18th 

century economic thinkers such as Adam Smith and David Ricardo, highlighting that for them, 

�³�W�K�H���V�W�X�G�\���R�I���H�F�R�Q�R�P�L�F���L�V�V�X�H�V���Z�D�V���F�D�O�O�H�G���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���D�Q�G���Z�D�V���J�U�R�X�Q�G�H�G���L�Q���V�R�F�L�D�O���W�K�H�R�U�\�´��

(p. 25). Recognizing the social and political impact of capitalism at the time, classical political 

economic thinkers emphasized the manner in which the organization of the economic system had 

�W�K�H���S�R�W�H�Q�W�L�D�O���W�R���O�H�D�G���W�R���G�L�I�I�H�U�H�Q�W���R�X�W�F�R�P�H�V���U�H�J�D�U�G�L�Q�J���V�R�F�L�H�W�D�O���Z�H�D�O�W�K�����6�P�L�W�K�¶�V�����������������G�H�I�L�Q�L�W�L�R�Q����

for example, acknowledges the potential that certain ways of distributing resources will result in 

�V�L�W�X�D�W�L�R�Q�V���L�Q���Z�K�L�F�K���Q�R�W���H�Y�H�U�\�R�Q�H�¶�V���Q�H�H�G�V���D�U�H���P�H�W�����³�«�P�D�Q�N�L�Q�G���D�U�U�D�Q�J�H�V���W�R���D�O�O�R�F�D�W�H���V�F�D�U�F�H��

�U�H�V�R�X�U�F�H�V���Z�L�W�K���D���Y�L�H�Z���W�R���V�D�W�L�V�I�\�L�Q�J���F�H�U�W�D�L�Q���Q�H�H�G�V���D�Q�G���Q�R�W���R�W�K�H�U�V�´�����S�����������������:�K�L�O�H���D���Y�D�U�L�H�W�\���R�I���V�X�E-

branches of political economic thought have emerged since the 17th century, classical economists 

provided a shared framework that prioritized the analysis of social factors that determined or 

were subject to the influence of economic power.  

Given the emphasis of political economy on examining the relationship between social 

life and economic systems, Mosco (2009) provides a general definition for contemporary 

�S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���D�V���³�W�K�H���V�W�X�G�\���R�I���F�R�Q�W�U�R�O���D�Q�G���V�X�U�Y�L�Y�D�O���L�Q���V�R�F�L�D�O���O�L�I�H�´�����S�������������:�K�L�O�H���F�R�Q�W�U�R�O���U�H�I�H�U�V��

to the political organization of a society and how it handles its affairs, survival encompasses the 
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economic processes required to reproduce and sustain society and its functions. As Mosco (2009) 

�H�[�S�O�D�L�Q�V�����³�$�F�F�R�U�G�L�Q�J���W�R���W�K�L�V���L�Q�W�H�U�S�U�H�W�D�W�L�R�Q�����F�R�Q�W�U�R�O���L�V���D���S�R�O�L�W�L�F�D�O process because it shapes the 

relationships within a community, and survival is mainly economic because it involves the 

�S�U�R�F�H�V�V���R�I���S�U�R�G�X�F�W�L�R�Q���D�Q�G���U�H�S�U�R�G�X�F�W�L�R�Q�´�����S�������������,�Q���U�H�O�D�W�L�R�Q���W�R���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���L�Q�T�X�L�U�\����

divergent perspectives formed around core assumptions regarding the manner in which economic 

resources ought to be distributed or consumed in order to maximize societal satisfaction. 

For example, the changing nature of life due to the growth of industrial capitalism 

throughout the 19th century inspired the class critiques of Karl Marx and Frederick Engels 

(Wasko, 2005). Marx and Engels identified economic power imbalance and the material misery 

it caused the working poor as the primary concern that must be addressed in order to create a 

more equal and just society (Hardy, 2014). Inspired by Marxist class critique, Hardy (2014) 

�G�H�V�F�U�L�E�H�V���K�R�Z���³�F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���U�H�I�H�U�V���W�R���D�S�S�U�R�D�F�K�H�V���W�K�D�W���S�O�D�F�H���H�P�S�K�D�V�L�V���R�Q���W�K�H��

unequal distribution of power and are critical of arrangements whereby such inequalities are 

�V�X�V�W�D�L�Q�H�G���D�Q�G���U�H�S�U�R�G�X�F�H�G�´�����S�������������$�V���+�D�U�G�\�����������������I�X�U�W�K�H�U���F�O�D�U�L�I�L�H�V�����³�&�U�L�W�L�F�D�O�����W�K�H�Q�����G�L�Y�L�G�H�V���W�K�L�V��

�W�U�D�G�L�W�L�R�Q�D�O���R�I�I���I�U�R�P���Y�D�U�L�R�X�V���D�O�W�H�U�Q�D�W�L�Y�H�����R�I�W�H�Q���µ�P�D�L�Q�V�W�U�H�D�P�¶�����D�S�S�U�R�D�F�K�H�V�´�����S�S������-4). What results 

from emphasizing the critical, as opposed to traditional, mode of inquiry within the study of the 

political economy of communication are different ways of assessing the impact of financial 

power on the media texts produced for everyday consumption. 

 �+�D�U�G�\�����������������H�O�D�E�R�U�D�W�H�V���R�Q���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���V�S�H�F�L�I�L�F���F�U�L�W�L�T�X�H�V���R�I���F�D�S�L�W�D�O�L�V�P����

stati�Q�J�����³�$�V���D���G�H�V�F�U�L�S�W�L�R�Q���I�R�U���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�����K�R�Z�H�Y�H�U�����µ�F�U�L�W�L�F�D�O�¶���K�D�V���D���P�R�U�H���S�U�H�F�L�V�H���P�H�D�Q�L�Q�J��

�I�R�U���V�F�K�R�O�D�U�V�K�L�S���W�K�D�W���L�V���F�U�L�W�L�F�D�O���R�I���W�K�H���G�H�I�L�F�L�H�Q�F�L�H�V���R�I���F�D�S�L�W�D�O�L�V�P���D�Q�G���R�I���U�X�O�H���E�\���H�O�L�W�H�V�´�����S������������

�+�L�V�W�R�U�L�F�D�O�O�\�����W�K�H���X�V�H���R�I���W�K�H���W�H�U�P���µ�F�U�L�W�L�F�D�O�¶���V�L�J�Q�D�O�V���W�K�H���W�K�H�R�U�H�W�L�Fal influence drawn from the 

�,�Q�V�W�L�W�X�W�H���R�I���6�R�F�L�D�O���5�H�V�H�D�U�F�K�����E�H�W�W�H�U���N�Q�R�Z�Q���D�V���W�K�H���³�)�U�D�Q�N�I�X�U�W���6�F�K�R�R�O�´�����S�������������)�R�X�Q�G�H�G���D�W���W�K�H��
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University of Frankfurt in the early 1920s, the Frankfurt School analyzed cultural products 

through a renewed Marxist lens that examined the ideological functions served by cultural 

�L�Q�V�W�L�W�X�W�L�R�Q�V���Z�L�W�K�L�Q���F�D�S�L�W�D�O�L�V�W���V�R�F�L�H�W�L�H�V�����+�D�U�G�\�����������������:�D�V�N�R�������������������7�K�H���F�U�L�W�L�F�D�O���W�U�D�G�L�W�L�R�Q�¶�V���R�S�H�Q��

disdain of the political economic status quo created by capitalist systems of resource allocation 

differentiates it from the political economic inquiry of neoclassical or other types of positivist 

political economists who claim to provide objective, value-free analysis. Instead, Frankfurt 

�6�F�K�R�R�O���V�F�K�R�O�D�U�V���³�D�U�J�X�H�G�«�I�R�U���D���F�U�L�W�L�F�D�O-normative perspective that was also reflective about how 

�I�R�U�P�V���R�I���N�Q�R�Z�O�H�G�J�H���F�R�Q�W�U�L�E�X�W�H�G���W�R���V�X�V�W�D�L�Q���R�U���F�K�D�O�O�H�Q�J�L�Q�J���H�[�L�V�W�L�Q�J���V�R�F�L�D�O���F�R�Q�G�L�W�L�R�Q�V�´�����+�D�U�G�\����

2014, p. 7). While the critical approach expanded beyond classical Marxism throughout the 20th 

�F�H�Q�W�X�U�\�����0�D�U�[�¶�V���L�Q�I�O�X�H�Q�F�H���S�H�U�V�L�V�W�H�G���Z�L�W�K�L�Q���K�L�V�W�R�Uical materialist critiques of the social impacts of 

modern capitalism developed by critical political economists.  

Mosco (2009) highlights four common characteristics of critical political economic 

inquiry. He first notes how understanding social change and historical transformation are central 

to political economic analysis. Wasko (2005) frames the historical work of political economists 

�D�V���D���F�R�Q�W�L�Q�X�D�W�L�R�Q���R�I���³�W�K�H���W�U�D�G�L�W�L�R�Q���R�I���F�O�D�V�V�L�F���W�K�H�R�U�L�V�W�V�´���V�X�F�K���D�V���6�P�L�W�K���D�Q�G���0�D�U�[���L�Q���³�X�Q�F�R�Y�H�U�L�Q�J��

the dynamics of capitali�V�P�´���L�Q���V�S�H�F�L�I�L�F���P�R�P�H�Q�W�V���L�Q���K�L�V�W�R�U�\�����S���������������6�H�F�R�Q�G�O�\�����S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\��

�L�Q�V�L�V�W�V���R�Q���³�H�[�D�P�L�Q�L�Q�J���W�K�H���V�R�F�L�D�O���Z�K�R�O�H���R�U���W�K�H���W�R�W�D�O�L�W�\���R�I���V�R�F�L�D�O���U�H�O�D�W�L�R�Q�V���W�K�D�W���P�D�N�H���X�S���W�K�H��

�H�F�R�Q�R�P�L�F�����S�R�O�L�W�L�F�D�O�����V�R�F�L�D�O���D�Q�G���F�X�O�W�X�U�D�O���D�U�H�D�V���R�I���O�L�I�H�´�����0�R�V�F�R�����������������S�S������-4). As such, it becomes 

insufficient to consider something like academic research sponsorship outside of the 

socioeconomic contexts in which it occurs. The third element of critical political economy is the 

application of moral philosophy. Wasko (2005) explains the importance of moral philosophy 

�Z�L�W�K�L�Q���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���Z�R�U�N�����Q�R�W�L�Q�J���K�R�Z���L�W���³�I�R�O�O�R�Z�V���W�K�H���F�O�D�V�V�L�F�D�O���W�K�H�R�U�L�V�W�V�¶���H�P�S�K�D�V�L�V��

on moral philosophy, including not only analysis of the economic system, but discussion of the 
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policy problems and moral issues which �D�U�L�V�H���I�U�R�P���L�W�´�����S���������������8�Q�O�L�N�H���W�U�D�G�L�W�L�R�Q�D�O�����S�R�V�L�W�L�Y�L�V�W��

economic scholarship, the normative positions taken by critical political economists make no 

claim to neutrality or objectivity within their analysis. Instead, Mosco (2009) describes how 

critical political economic work considers moral principles within its framework as a means to 

�K�H�O�S���F�U�H�D�W�H���D�F�D�G�H�P�L�F���N�Q�R�Z�O�H�G�J�H���W�K�D�W���Z�L�O�O���³�J�X�L�G�H���H�I�I�R�U�W�V���W�R���F�K�D�Q�J�H�´���V�R�F�L�H�W�D�O���F�R�Q�G�L�W�L�R�Q�V���O�H�D�G�L�Q�J���W�R��

inequality (p. 4).  

The discussion of moral philosophy is directly related to the final characteristic described 

�E�\���0�R�V�F�R�������������������W�K�D�W���R�I���V�R�F�L�D�O���S�U�D�[�L�V�����³�R�U���W�K�H���I�X�Q�G�D�P�H�Q�W�D�O���X�Q�L�W�\���R�I���W�K�L�Q�N�L�Q�J���D�Q�G���G�R�L�Q�J�´�����S������������

He further elaborates on the difference between the critical tradition and conventional academic 

beliefs, specifically regarding the manner in which the researcher contextualizes themselves and 

�W�K�H�L�U���U�R�O�H���D�V���U�H�V�H�D�U�F�K�H�U���Z�L�W�K�L�Q���V�R�F�L�H�W�\�����%�\���J�R�L�Q�J���³�D�J�D�L�Q�V�W���W�U�D�G�L�W�L�R�Q�D�O���D�F�D�G�H�P�L�F���S�R�V�L�W�L�R�Q�V���Z�K�L�F�K��

separate research from social intervention and the researcher from the activist, political 

economists have consistently viewed intellectual life as a means of bringing about social change 

�D�Q�G���V�R�F�L�D�O���L�Q�W�H�U�Y�H�Q�W�L�R�Q���D�V���D���P�H�D�Q�V���R�I���D�G�Y�D�Q�F�L�Q�J���N�Q�R�Z�O�H�G�J�H�´�����0�R�V�F�R�����������������S�������������$�S�S�O�\�L�Q�J���W�K�H��

four elements of critical political economic analysis to examin�H���5�H�G���%�X�O�O�¶�V���D�G�Y�H�U�W�L�V�L�Q�J���D�Q�G��

public relations strategies, this dissertation is rooted within the study of the political economy of 

media and communications. 

Identifying the Critical Tradition Within the History of Communication Research 

 The study of communication emerged in response to growing concerns about the societal 

impacts of mass communication systems in the 1920s and 1930s. Early communication 

scholarship was widely supported as various organizations, such as governmental entities, 

businesses and advocacy groups, sought to better understand media effects as a potential tool that 

could serve the interests of the benefactor (Bettig & Hall, 2012). What resulted from the initial 
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manner in which communication research was conducted and understood was the establishment 

of administrative research as the dominant disciplinary disposition. As Bettig and Hall (2012) 

�H�[�S�O�D�L�Q�����³�«�W�K�H���H�Q�W�L�U�H���I�R�X�Q�G�D�W�L�R�Q���R�I���P�D�V�V���F�R�P�P�X�Q�L�F�D�W�L�R�Q���U�H�V�H�D�U�F�K���Z�D�V���R�U�L�H�Q�W�H�G���W�R�Z�D�U�G���E�H�W�W�H�U��

�F�R�Q�W�U�R�O���D�Q�G���P�D�Q�L�S�X�O�D�W�L�R�Q���R�I���D�X�G�L�H�Q�F�H�V���´���)�X�U�W�K�H�U�P�R�U�H�����³�7his administrative research orientation 

�G�R�P�L�Q�D�W�H�G���W�K�H���I�L�H�O�G���R�I���P�D�V�V���F�R�P�P�X�Q�L�F�D�W�L�R�Q���V�W�X�G�L�H�V���Z�H�O�O���L�Q�W�R���W�K�H�����������V�´�����S���������������,�Q�G�H�H�G�����G�H�V�S�L�W�H��

sharing similar historical moments, developments within critical theory and the examination of 

political economic elements were of little interest to early mass communication theorists who 

instead focused on unlocking the individual-level psychology behind media effects (Wasko, 

2005). 

 However, the dominance of administrative research within communication studies in the 

United States would be challenged in the 1950s and 1960s by U.S. academics such as Dallas 

Smythe and Herbert Schiller. Smythe, who had been employed as an FCC economist before 

becoming a professor at the University of Illinois, was responsible for one of the earliest 

conceptualizations of a political economy of communication (Smythe, 1960; Wasko, 2005). 

�6�X�P�P�D�U�L�]�L�Q�J���6�P�\�W�K�H�¶�V�������������G�H�I�L�Q�L�W�L�R�Q���R�I���D���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���D�S�S�U�R�D�F�K���W�R���F�R�P�P�X�Q�L�F�D�W�L�R�Q����

�:�D�V�N�R�����������������V�W�D�W�H�V�����³�>�6�P�\�W�K�H�@���D�U�J�X�H�G���W�K�D�W���W�K�H���F�H�Q�W�U�D�O���S�X�U�S�R�V�H���R�I���D�S�S�O�\ing political economy to 

�F�R�P�P�X�Q�L�F�D�W�L�R�Q���Z�D�V�«�W�R���V�W�X�G�\���W�K�H���V�W�U�X�F�W�X�U�H���D�Q�G���S�R�O�L�F�L�H�V���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q���L�Q�V�W�L�W�X�W�L�R�Q�V���L�Q���W�K�H�L�U��

�V�R�F�L�H�W�D�O���V�H�W�W�L�Q�J�V�´�����S���������������:�K�L�O�H���Q�R�W���R�S�H�Q�O�\���D�O�L�J�Q�H�G���Z�L�W�K���F�U�L�W�L�F�D�O���W�K�H�R�U�L�V�W�V�����W�K�R�V�H���D�V�V�R�F�L�D�W�H�G���Z�L�W�K��

the initial wave of political economic critique of communication systems, such as Smythe and 

Schiller, analyzed topics of social struggle, specifically in detailing methods of US imperialism 

at the time (Garnham, 2011). Furthermore, early political economic work within communication 

provided a template for future critical political economists to build upon throughout the next 

decade. While explicit references to the political economy of communication were not common 
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until the 1970s, the origins of the theoretical schism between administrative and critical 

communication inquiry is rooted in the intellectual debates of the 1960s.  

Bettig and Hall (2012) highlight the importance of the historical moment within which 

�F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���F�U�L�W�L�T�X�H���H�P�H�U�J�H�G�����³�7�K�H���U�L�V�H���R�I���D���F�U�L�W�L�F�D�O���F�K�D�O�O�H�Q�J�H���W�R��administrative 

research paralleled the larger challenges posed by the civil rights, feminists, environmental, and 

anti-�L�P�S�H�U�L�D�O�L�V�W���P�R�Y�H�P�H�Q�W�V���R�I���W�K�H�����������V�´�����S���������������,�Q���S�D�U�W�L�F�X�O�D�U�����W�K�H���P�D�Q�Q�H�U���L�Q���Z�K�L�F�K��

administrative scholarship engaged with questions of social justice or inequality was scrutinized 

by critical theorists who sought to reform the way in which the study of media was 

conceptualized and practiced. With regard to the influence of the social movements during the 

1960s, Bettig and Hall (2012) explain: �³�&�U�L�W�L�F�D�O���F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���U�H�V�H�D�U�F�K���G�U�D�P�D�W�L�F�D�O�O�\���U�H�Y�H�U�V�H�G��

the focus, studying the ways in which the media perpetuated institutional racism, sexism, 

�L�P�S�H�U�L�D�O�L�V�P���D�Q�G���R�W�K�H�U���I�R�U�P�V���R�I���R�S�S�U�H�V�V�L�R�Q�´�����S���������������5�H�F�R�J�Q�L�]�L�Q�J���W�K�D�W���L�Q�G�L�Y�L�G�X�D�O-level 

characteristics provided only a limited insight into the way in which media operate within 

society, critical political economists proposed prioritizing analysis of institutional or systematic 

factors that may impact the way media are produced or consumed (Wasko, 2005). While future 

�W�K�H�R�U�L�V�W�V���Z�R�X�O�G���U�H�I�L�Q�H���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���W�K�H�R�U�H�W�L�F�D�O���D�Q�G���P�H�W�K�R�G�R�O�R�J�L�F�D�O���H�P�S�K�D�V�L�V���R�Q��

assessing the structural conditions of media production and consumption, the theoretical 

disagreements between administrative and critical paradigms established throughout the 1960s 

crystallized the foundation for contemporary critical political economic theory within 

communication research. 

 In the 1970s, scholars such as Graham Murdock, Peter Golding and Nicholas Garnham 

expanded the parameters of critical political economic analysis by further integrating Marxist 

ideas within examinations of how societal structures shape the media systems that exist within 
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them. For example, an article authored by Murdock and Golding in 1973 describes the political 

economic �I�X�Q�F�W�L�R�Q�V���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q���V�\�V�W�H�P�V���D�V���³�I�L�U�V�W���D�Q�G���I�R�U�H�P�R�V�W���L�Q�G�X�V�W�U�L�D�O���D�Q�G���F�R�P�P�H�U�F�L�D�O��

�R�U�J�D�Q�L�]�D�W�L�R�Q�V���Z�K�L�F�K���S�U�R�G�X�F�H���D�Q�G���G�L�V�W�U�L�E�X�W�H���F�R�P�P�R�G�L�W�L�H�V�´�����S�S����������-206). Evident within 

�0�X�U�G�R�F�N���D�Q�G���*�R�O�G�L�Q�J�¶�V�����������������G�H�I�L�Q�L�W�L�R�Q���R�I���P�D�V�V���P�H�G�L�D���L�V���W�K�H���Q�R�W�L�R�Q���W�K�D�W���F�U�L�W�L�F�D�O���S�R�O�Ltical 

�H�F�R�Q�R�P�L�F���L�Q�T�X�L�U�\���³�L�V���I�X�Q�G�D�P�H�Q�W�D�O�O�\���L�Q�W�H�U�H�V�W�H�G���L�Q���V�W�X�G�\�L�Q�J���F�R�P�P�X�Q�L�F�D�W�L�R�Q���D�Q�G���P�H�G�L�D���D�V��

�F�R�P�P�R�G�L�W�L�H�V���S�U�R�G�X�F�H�G���E�\���F�D�S�L�W�D�O�L�V�W���L�Q�G�X�V�W�U�L�H�V�´�����:�D�V�N�R�����������������S���������������6�L�P�L�O�D�U�O�\�����*�D�U�Q�K�D�P�¶�V��

(1979) description of critical political economy highlights the importance �R�I���F�R�Q�W�H�[�W�X�D�O�L�]�L�Q�J���³�W�K�H��

�P�R�G�H�V���R�I���F�X�O�W�X�U�D�O���S�U�R�G�X�F�W�L�R�Q���D�Q�G���F�R�Q�V�X�P�S�W�L�R�Q���G�H�Y�H�O�R�S�H�G���Z�L�W�K�L�Q���F�D�S�L�W�D�O�L�V�W���V�R�F�L�H�W�L�H�V�´���L�Q���P�H�G�L�D��

analysis (p. 123). However, it should be noted that while critical theorists in the 1960s were 

propelled by the growth of civil rights movements, critical theorists during and since 1970s have 

had to contend with the global spread of neoliberal ideology.  

�+�D�U�Y�H�\�����������������G�H�I�L�Q�H�V���Q�H�R�O�L�E�H�U�D�O�L�V�P���D�V���³�D���W�K�H�R�U�\���R�I���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���S�U�D�F�W�L�F�H�V���W�K�D�W��

proposes that human well-being can best be advanced by liberating individual entrepreneurial 

freedoms and skills within an institutional framework characterized by strong private property 

�U�L�J�K�W�V�����I�U�H�H���P�D�U�N�H�W�V�����D�Q�G���I�U�H�H���W�U�D�G�H�´�����S�������������,�Q���U�H�V�S�R�Q�V�H���W�R���W�K�H���F�U�H�H�S�L�Q�J���L�Q�I�L�O�W�U�D�W�L�R�Q���R�I���Q�H�R�O�L�E�H�U�D�O��

governance throughout the 1970s, political economists such as Murdock, Golding, and Garnham 

further aligned themselves with other historical academic movements critical of the social 

impacts of capitalism, such as the Frankfurt School (Garnham, 1979; Wasko, 2005). However, as 

Harvey (2005) further notes, the historical trend toward neoliberalism in the 1970s has persisted 

�L�Q�W�R���W�K�H���S�U�H�V�H�Q�W���G�D�\�����³�7�K�H�U�H���K�D�V���H�Y�H�U�\�Z�K�H�U�H���E�H�H�Q���D�Q���H�P�S�K�D�W�L�F���W�X�U�Q���W�R�Z�D�U�G���Q�H�R�O�L�E�H�U�D�O�L�V�P���L�Q��

political-�H�F�R�Q�R�P�L�F���S�U�D�F�W�L�F�H�V���D�Q�G���W�K�L�Q�N�L�Q�J���V�L�Q�F�H���W�K�H�����������V�´�����S������������Given the continued 

dominance of neoliberal ideology into the present day, contemporary critical political economic 
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communication research has maintained focus on examining how media texts are produced, 

distributed, and consumed within capitalist systems. 

Critical Political Economy of Communication & Advertising 

 �&�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q���³�H�[�D�P�L�Q�H�V���K�R�Z���W�K�H���S�R�O�L�W�L�F�D�O���D�Q�G���H�F�R�Q�R�P�L�F��

organisation of media industries affects the production and circulation of meaning, and connects 

to the distribution of symbolic and material resources that enable people to understand, 

�F�R�P�P�X�Q�L�F�D�W�H���D�Q�G���D�F�W���L�Q���W�K�H���Z�R�U�O�G�´�����+�D�U�G�\�����������������S�������������:�K�L�O�H���G�L�I�I�H�U�H�Q�W���Y�D�U�L�D�W�L�R�Q�V���R�I���F�U�L�W�L�F�D�O��

political economic approaches to communication exist throughout the world, they share a 

�F�R�P�P�R�Q���P�H�W�K�R�G�R�O�R�J�L�F�D�O���J�R�D�O���R�I���D�W�W�H�P�S�W�L�Q�J���³�W�R���G�H�F�H�Q�W�H�U���W�K�H���P�H�G�L�D���D�Q�G���H�P�S�K�D�V�L�]�H���F�D�S�L�W�D�O�����F�O�D�V�V����

�F�R�Q�W�U�D�G�L�F�W�L�R�Q�����F�R�Q�I�O�L�F�W�����D�Q�G���R�S�S�R�V�L�W�L�R�Q�D�O���V�W�U�X�J�J�O�H�V�´�����:�D�V�N�R�����������������S���������������$�F�F�R�U�G�L�Q�J���W�R���+�D�U�G�\��

(2014), critical political economic analysis emphasizes three key concerns in relation to the study 

�R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q�����%�H�J�L�Q�Q�L�Q�J���Z�L�W�K���³�F�D�U�H�I�X�O���V�W�X�G�\���R�I���K�R�Z���F�R�P�P�X�Q�L�F�D�W�L�R�Q���L�Q�G�X�V�W�U�L�H�V���Z�R�U�N���´��

�+�D�U�G�\�����������������K�L�J�K�O�L�J�K�W�V���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���L�Q�W�H�U�H�V�W���V�F�U�X�W�L�Q�L�]�L�Q�J���W�K�H���L�P�S�D�F�W���R�I��

�³�R�Z�Q�H�U�V�K�L�S�����I�L�Q�D�Q�F�H���D�Q�G���V�X�S�S�R�U�W���P�H�F�K�D�Q�L�V�P�V�����V�X�F�K �D�V���D�G�Y�H�U�W�L�V�L�Q�J���´���Z�L�W�K�L�Q���P�H�G�L�D���V�\�V�W�H�P�V�����S������������

Additionally, regarding the production of cultural texts, critical political economists consider 

�³�K�R�Z���W�K�H���S�R�O�L�F�L�H�V���D�Q�G���D�F�W�L�R�Q�V���R�I���J�R�Y�H�U�Q�P�H�Q�W�V���D�Q�G���R�W�K�H�U���R�U�J�D�Q�L�V�D�W�L�R�Q�V���L�Q�I�O�X�H�Q�F�H���D�Q�G���D�I�I�H�F�W���P�H�G�L�D��

behavior and con�W�H�Q�W�´�����S�������������7�K�H���V�H�F�R�Q�G���S�U�L�P�D�U�\���L�P�S�O�L�F�D�W�L�R�Q���R�I���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���L�Q�T�X�L�U�\��

�L�Q�Y�R�O�Y�H�V���D�V�V�H�V�V�L�Q�J���³�W�K�H���L�Q�I�O�X�H�Q�F�H�V���D�Q�G���F�R�Q�V�H�T�X�H�Q�F�H�V���R�I���G�L�I�I�H�U�H�Q�W���Z�D�\�V���R�I���R�U�J�D�Q�L�V�L�Q�J���W�K�H���P�H�G�L�D����

�F�R�P�P�H�U�F�L�D�O�����V�W�D�W�H�����S�X�E�O�L�F���D�Q�G���W�K�H�L�U���F�R�P�S�O�H�[���F�R�P�E�L�Q�D�W�L�R�Q�V�´�����S�������������7�K�H���I�L�Q�D�O���F�R�Q�F�H�U�Q���+�Drdy 

���������������G�L�V�F�X�V�V�H�V���L�V���W�K�H���H�[�D�P�L�Q�D�W�L�R�Q���R�I���³�W�K�H���U�H�O�D�W�L�R�Q�V�K�L�S�V���E�H�W�Z�H�H�Q���P�H�G�L�D���F�R�Q�W�H�Q�W���D�Q�G��

�F�R�P�P�X�Q�L�F�D�W�L�R�Q���V�\�V�W�H�P�V�����D�Q�G���W�K�H���E�U�R�D�G�H�U���V�W�U�X�F�W�X�U�H���R�I���V�R�F�L�H�W�\�´�����S�������������,�Q�G�H�H�G�����W�K�H���W�K�H�R�U�H�W�L�F�D�O���E�D�V�L�V��

for critical political economic media research results in methodological approaches toward media 

systems that differ from traditional communication research, particularly in the manner in which 
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they emphasize economic elements related to the production of media in general. Regarding the 

production of knowledge, it is important to contextualize my examination within the area of 

critical political economy of advertising.  

�$�F�F�R�U�G�L�Q�J���W�R���+�D�U�G�\�������������������³�$���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���R�I���D�G�Y�H�U�W�L�V�L�Q�J���H�[�S�O�R�U�H�V���D�G�Y�H�U�W�L�V�L�Q�J�¶�V��

�I�X�Q�G�L�Q�J�����S�U�R�G�X�F�W�L�R�Q�����G�L�V�W�U�L�E�X�W�L�R�Q���D�Q�G���U�H�J�X�O�D�W�L�R�Q�´�����S���������������+�H���G�H�V�F�U�L�E�H�V three key dimensions 

involved in studying the political economy of advertising �± economic, political and symbolic. 

�7�K�H���H�F�R�Q�R�P�L�F���G�L�P�H�Q�V�L�R�Q���U�H�I�H�U�V���W�R���³�K�R�Z���D�G�Y�H�U�W�L�V�L�Q�J���D�Q�G���P�H�G�L�D���V�H�F�W�R�U�V���I�X�Q�F�W�L�R�Q���L�Q���W�K�H��

production, circulation and consumption of goods and ser�Y�L�F�H�V���´���7�K�H���S�R�O�L�W�L�F�D�O���G�L�P�H�Q�V�L�R�Q��

�L�Q�F�O�X�G�H�V���³�K�R�Z���P�D�U�N�H�W�L�Q�J���D�Q�G���F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���D�U�H���R�U�J�D�Q�L�]�H�G���D�Q�G���U�H�J�X�O�D�W�H�G���´���7�K�H���V�\�P�E�R�O�L�F��

�G�L�P�H�Q�V�L�R�Q���L�Q�Y�H�V�W�L�J�D�W�H�V���³�P�H�D�Q�L�Q�J���D�Q�G���L�G�H�R�O�R�J�\�´���V�S�H�F�L�I�L�F�D�O�O�\���H�[�S�O�R�U�L�Q�J���³�W�K�H���F�R�Q�W�U�L�E�X�W�L�R�Q�V���R�I��

advertising to the production of meanings, soci�D�O���U�H�O�D�W�L�R�Q�V���D�Q�G���P�D�W�H�U�L�D�O���S�U�D�F�W�L�F�H�V�´�����+�D�U�G�\����������������

�S���������������:�K�L�O�H���W�K�H�V�H���G�L�P�H�Q�V�L�R�Q�V���D�U�H���R�X�W�O�L�Q�H�G���V�H�S�D�U�D�W�H�O�\���D�Q�G���³�F�D�Q���E�H���G�L�V�W�L�Q�J�X�L�V�K�H�G���D�Q�D�O�\�W�L�F�D�O�O�\���´��

�Z�L�W�K�L�Q���P�H�G�L�D���V�\�V�W�H�P�V�����W�K�H�\���³�D�U�H���E�R�X�Q�G���W�R�J�H�W�K�H�U���L�Q���P�D�W�H�U�L�D�O���S�U�R�F�H�V�V�H�V���R�I���S�U�R�P�R�W�L�R�Q�´�����+�D�U�G�\����

2015, p. 66; McFall, 2004). Additionally, considerations of what constitutes advertising practices 

�F�D�Q�Q�R�W���E�H���O�L�P�L�W�H�G���W�R���V�W�U�L�F�W�O�\���W�H�[�W�X�D�O���H�[�D�P�S�O�H�V�����$�V���+�D�U�G�\�����������������P�H�Q�W�L�R�Q�V�����³�$�G�Y�H�U�W�L�V�L�Q�J���D�Q�G��

promotion takes a great many forms and serves different interests across businesses, civil society 

�R�U�J�D�Q�L�]�D�W�L�R�Q�V�����J�U�R�X�S�V���D�Q�G���L�Q�G�L�Y�L�G�X�D�O�V�´�����S���������������7�K�X�V�����F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���L�Q�T�X�L�U�\��

interrogating advertising should seek to extend analytical focus into unexplored areas that can 

provide new insights into the wide range of corporate activities related to bolstering marketing 

efforts. It is important to note that critical political economy does not solely interrogate 

descriptive aspects of content or advertising texts �± but also explores the intentional ways in 

which media resources are strategically deployed to forward the financial interests of the 

stakeholders involved.  
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In relation to advertising, critical political economists have drawn attention to the 

extensive and creative methods used by various corporations for synergistic cross-promotion 

between different textual forms and cultural products (Bettig & Hall, 2012; Proffitt et al., 2007). 

As a result of the burgeoning industry enthusiasm around fostering intertextual media 

relationships for consumers to engage with, Proffitt et al�������������������D�U�J�X�H���W�K�D�W���³�«�L�W���L�V���Q�H�F�H�V�V�D�U�\���W�R��

understand the new economic structures that produce intertexts, including the practices and 

�V�W�U�D�W�H�J�L�H�V���X�V�H�G���E�\���P�H�G�L�D���F�R�Q�J�O�R�P�H�U�D�W�H�V���W�R���H�[�S�O�R�L�W���V�X�F�F�H�V�V�I�X�O�O�\���F�X�O�W�X�U�D�O���S�U�R�G�X�F�W�V���D�F�U�R�V�V���R�X�W�O�H�W�V�´��

(p. 241). To capture the immense degree of promotional activities operating under the guise of 

economic business interests, Hardy (2013), abstractly defines cross-media promotion as any 

attempt to advocate for commercial interests using media resources. As Hardy (2013) further 

note�V�����³�&�U�R�V�V-promotion has an underlying economic logic; promotions can direct consumers to 

�J�R�R�G�V���R�U���V�H�U�Y�L�F�H�V���L�Q���Z�K�L�F�K���W�K�H���S�D�U�H�Q�W���F�R�P�S�D�Q�\���K�D�V���D�Q���H�F�R�Q�R�P�L�F���L�Q�W�H�U�H�V�W�´�����S���������������+�D�U�G�\�¶�V��

conceptualization of cross-media promotion is useful for providing an illustration of how 

structural changes driven by neoliberal policy reinforced the socioeconomic power of corporate 

sponsors within various cultural industries.  

Performing For Sponsors Within Neoliberal Society 

Regarding creative media production, the rise of neoliberalism, Newsinger (2015) argues, 

�³�«�D�O�O�R�Z�H�G���W�K�H���Y�D�O�X�H�V���D�Q�G���S�U�D�F�W�L�F�H�V���R�I���W�K�H���S�U�L�Y�D�W�H���V�H�F�W�R�U���W�R���L�Q�F�U�H�D�V�L�Q�J�O�\���G�H�W�H�U�P�L�Q�H���W�K�H��

�R�U�J�D�Q�L�V�D�W�L�R�Q���>�V�L�F�@���D�Q�G���P�D�Q�D�J�H�P�H�Q�W���R�I���W�K�H���F�X�O�W�X�U�D�O���V�H�F�W�R�U�´�����S�����������������7�K�X�V�����W�K�H���L�Q�F�U�H�D�V�H�G���U�H�O�L�D�Q�F�H��

on private financing is acknowledged as a powerful force shaping the professional experiences of 

individuals working as both athletic and academic performers. One review examining research 

investigating the reach of corporate food-related sport sponsors within global sports industries 

observ�H�G���³�W�K�D�W���V�S�R�Q�V�R�U�V�K�L�S���E�\���E�U�D�Q�G�V���V�H�O�O�L�Q�J���X�Q�K�H�D�O�W�K�\���S�U�R�G�X�F�W�V���L�V���F�R�P�P�R�Q�����D�Q�G�«�W�K�L�V���H�[�S�R�V�X�U�H��
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�L�V���O�L�N�H�O�\���W�R���F�U�H�D�W�H���D�Q���D�V�V�R�F�L�D�W�L�R�Q���E�H�W�Z�H�H�Q���F�O�X�E�V���D�Q�G���V�S�R�Q�V�R�U�V���D�P�R�Q�J���I�D�Q�V�´�����,�U�H�O�D�Q�G���H�W���D�O�������������������S����

1893). The normalization of corporate branding within sports media has visibly shaped the 

cultural landscape athletes perform in. Smart (2007) details how commercial logos and business 

�V�S�R�Q�V�R�U�V���K�D�Y�H���E�H�F�R�P�H���S�H�U�Y�D�V�L�Y�H���D�Q�G���³�D���U�R�X�W�L�Q�H���S�D�U�W���R�I���W�K�H���>�V�S�R�U�W�V�@���O�D�Q�G�V�F�D�S�H�«�D�G�R�U�Q�L�Q�J���W�K�H��

walls of stadiums, the perimeter of playing areas and arenas, the clothing worn by players and 

�W�K�H���H�T�X�L�S�P�H�Q�W���W�K�D�W���L�V���X�V�H�G�����D�V���Z�H�O�O���D�V���L�Q�I�O�X�H�Q�F�L�Q�J���W�K�H���W�L�W�O�H�V���R�I���W�H�O�H�Y�L�V�L�R�Q���V�S�R�U�W�V���S�U�R�J�U�D�P�P�H�V�´�����S�S����

121-�������������6�L�P�L�O�D�U�O�\�����Z�L�W�K�L�Q���H�G�X�F�D�W�L�R�Q�D�O���R�U���Q�X�W�U�L�W�L�R�Q�D�O���F�R�Q�W�H�[�W�V�����1�H�V�W�O�H�����������������D�V�V�H�U�W�V���W�K�D�W���³�F�R-

opting experts �± especially academic experts �± �L�V���D�Q���H�[�S�O�L�F�L�W���F�R�U�S�R�U�D�W�H���V�W�U�D�W�H�J�\���´���6�K�H���F�R�Q�W�L�Q�X�H�V��

by exploring the wide range of corporate activities designed to build partnerships within 

�D�F�D�G�H�P�L�D�����³�7�K�H�\���U�R�X�W�L�Q�H�O�\���S�U�R�Y�L�G�H���L�Q�I�R�U�P�D�W�L�R�Q���D�Q�G���I�X�Q�G�V���W�R���D�F�D�G�H�P�L�F���G�H�S�D�U�W�P�H�Q�W�V�����U�H�Vearch 

institutes, and professional societies, and they support meetings, conferences, journals and other 

�V�X�F�K���D�F�W�L�Y�L�W�L�H�V�´�����S�����������������&�R�Q�V�H�T�X�H�Q�W�O�\�����W�K�H���F�R�U�S�R�U�D�W�H���S�U�H�V�H�Q�F�H���Z�L�W�K�L�Q���D�F�D�G�H�P�L�F���D�Q�G���D�W�K�O�H�W�L�F��

industries goes often unquestioned given the ubiquity of private sector funding at all levels of the 

cultural enterprise.  

Newsinger (2015) highlights how the growing financial involvement of business interests 

within creative media is designed to foster general apathy, particularly as corporate support 

�E�H�F�R�P�H�V���P�D�Q�G�D�W�R�U�\���I�R�U���U�H�D�O�L�]�L�Q�J���S�U�R�I�H�V�V�L�R�Q�D�O���V�X�F�F�H�V�V�����³�«�W�K�H���V�L�J�Q�L�I�L�F�D�Q�F�H���R�I���F�R�U�S�R�U�Dte 

sponsorship goes beyond a mere funding source to offer a full reconstruction of the role of 

cultural organisations, one that sees cultural production as serving the perceived needs of 

�F�R�P�S�D�Q�L�H�V�����D�V���R�S�S�R�V�H�G���W�R�«�F�L�Y�L�O���V�R�F�L�H�W�\�´�����S�����������������:�K�L�O�H���P�D�Q�\���R�I���W�K�H���Sressures that orient 

creative professionals toward corporate and private interests operate on a structural level, it is 

crucial to acknowledge how these trends are driven by individual actors composed of those who 

either subscribe or best conform to the neoliberal status quo. While critical political economy 
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�W�H�Q�G�V���W�R���P�L�Q�L�P�L�]�H���W�K�H���D�J�H�Q�F�\���R�I���S�H�U�I�R�U�P�H�U�V���D�Q�G���D�X�G�L�H�Q�F�H�V�����X�V�L�Q�J���+�L�O�J�D�U�W�Q�H�U�¶�V����������������

dramaturgical model allows for a nuanced political economic capable of confronting the complex 

ways in which commercial interests are integrated into sponsored media content. 

Inspired by the work of Erving Goffman, Hilgartner (2000) frames his approach within 

�*�R�I�I�P�D�Q�¶�V���³�P�H�W�D�S�K�R�U���R�I���W�K�H���W�K�H�D�W�U�H���´���W�K�X�V���D�O�O�R�Z�L�Q�J���I�R�U���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���R�I���³�K�R�Z���L�Q�G�L�Y�L�G�X�D�O�V���S�U�H�V�H�Q�W��

themselves in eve�U�\�G�D�\���L�Q�W�H�U�D�F�W�L�R�Q���D�Q�G���K�R�Z���W�K�H���D�X�G�L�H�Q�F�H�V���D�S�S�U�H�F�L�D�W�H���W�K�H�P�´�����S������������

Acknowledging the socially constructed nature of credibility opens a deeper understanding of 

how academics simultaneously operate as cultural workers that contribute to the information 

economy through the production of various cultural texts (Gill, 2014). As Allmer (2018) 

�H�[�S�O�D�L�Q�V�����³�$�F�D�G�H�P�L�F���Z�R�U�N���L�V���D���V�S�H�F�L�I�L�F���I�R�U�P���R�I���L�Q�I�R�U�P�D�W�L�R�Q���Z�R�U�N���S�U�R�G�X�F�L�Q�J���D�Q�G���G�L�V�W�U�L�E�X�W�L�Q�J��

academic knowledge, skills and practices. Because culture entails information work, creating 

�F�R�Q�W�H�Q�W���D�Q�G���F�R�P�P�X�Q�L�F�D�W�L�R�Q�����D�F�D�G�H�P�L�F�V���F�D�Q���E�H���F�R�Q�V�L�G�H�U�H�G���D�V���F�X�O�W�X�U�D�O���Z�R�U�N�H�U�V�´�����S����������������

�)�X�U�W�K�H�U�P�R�U�H�����Z�K�H�Q���I�U�D�P�H�G���D�V���S�D�U�W���R�I���W�K�H���F�X�O�W�X�U�D�O���V�H�F�W�R�U�����W�K�H���V�L�P�L�O�D�U�L�W�L�H�V���E�H�W�Z�H�H�Q���5�H�G���%�X�O�O�¶�V��

sponsorship of academics and its financial support of athletes become clearly discernable, 

particularly by scrutinizing the way sponsored individuals rhetorically present themselves as 

authentic experts.  

Hilgartner (2000) expands on this concept, describing how Goffman examines 

�³�L�Q�G�L�Y�L�G�X�D�O�V���D�V��performers who engage in select self-revelation and concealment to project a 

character ���W�\�S�L�F�D�O�O�\���R�Q�H���Z�L�W�K���D�G�P�L�U�D�E�O�H���W�U�D�L�W�V�����E�\���I�R�V�W�H�U�L�Q�J���W�K�H���G�H�V�L�U�H�G���D�S�S�H�D�U�D�Q�F�H�V�´�����S������������

�$�F�F�R�U�G�L�Q�J���W�R���*�R�I�I�P�D�Q�������������������³�$���µ�S�H�U�I�R�U�P�D�Q�F�H�¶���P�D�\���E�H���G�H�I�L�Q�H�G���D�V���D�O�O���W�K�H���D�F�W�L�Y�L�W�\���R�I���D���J�L�Y�H�Q��

participant on a given occasion which serves to influence in any way any of the other 

�S�D�U�W�L�F�L�S�D�Q�W�V�´�����S���������������7�K�H���L�P�S�R�U�W�D�Q�F�H���R�I���*�R�I�I�P�D�Q�¶�V���X�Q�G�H�U�V�W�D�Q�G�L�Q�J���R�I���S�H�U�I�R�U�P�D�Q�F�H���L�V���W�K�H���L�P�S�O�L�F�L�W��

notion that performers are actively attempting to shape the way in which they are perceived. 
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I�Q�G�H�H�G�����W�K�H���U�K�H�W�R�U�L�F�D�O���Z�R�U�N���R�I���H�[�S�H�U�W�V���U�H�T�X�L�U�H�V���Q�R�W���R�Q�O�\���G�H�O�L�Y�H�U�L�Q�J���D�G�Y�L�F�H�����E�X�W���D�O�V�R���H�[�W�H�Q�G�V���³�L�Q��

�G�L�U�H�F�W���D�Q�G���L�Q�G�L�U�H�F�W���Z�D�\�V�´���W�R���W�K�H���P�D�Q�Q�H�U���L�Q���Z�K�L�F�K���W�K�H�\���³�S�U�H�V�H�Q�W���W�K�H�P�V�H�O�Y�H�V���D�V���N�Q�R�Z�O�H�G�J�H�D�E�O�H���D�Q�G��

�W�U�X�V�W�Z�R�U�W�K�\�´�����+�L�O�J�D�U�W�Q�H�U�����������������S�������������:�K�L�O�H���P�R�V�W���D�G�Y�L�V�R�U�V���F�U�D�I�W���W�K�H�L�U���S�H�U�I�R�U�P�D�Q�F�H�V���³�L�Q���D�G�Y�D�Q�F�H��

�W�R���L�P�D�J�H�G���D�X�G�L�H�Q�F�H�V���´���W�K�H�U�H���L�V���Q�R���J�X�D�U�D�Q�W�H�H���W�K�D�W���W�K�H���G�H�S�O�R�\�P�H�Q�W���R�I���F�H�U�W�D�L�Q���G�U�D�P�D�W�L�F���G�H�Y�L�F�H�V���Z�L�O�O��

be successful in achieving their intended appearance (p. 8).  

�*�R�I�I�P�D�Q�����������������Q�R�W�H�V���K�R�Z���Z�K�H�Q���R�Q�H���X�V�H�V���³�D���S�D�U�W�L�F�X�O�D�U���S�D�U�W�L�F�L�S�D�Q�W���Dnd his performance 

�D�V���D���E�D�V�L�F���S�R�L�Q�W���R�I���U�H�I�H�U�H�Q�F�H���´���W�K�H�\���F�D�Q���³�U�H�I�H�U���W�R���W�K�R�V�H���Z�K�R���F�R�Q�W�U�L�E�X�W�H���W�K�H���R�W�K�H�U���S�H�U�I�R�U�P�D�Q�F�H�V���D�V��

the audiences, observers or co-�S�D�U�W�L�F�L�S�D�Q�W�V�´�����S�S��������-16). Hilgartner (2000) further explains how 

�³�J�R�D�O�V���R�I���W�K�H�V�H���F�R�P�P�H�Q�W�D�W�R�U�V���± as critics, interpreters, or supporters of advice �± may differ 

greatly, but they all work to package their ideas for public display, sometimes in sophisticated 

and self-�F�R�Q�V�F�L�R�X�V���Z�D�\�V�´�����S�������������:�L�W�K�L�Q���W�K�H���G�U�D�P�D�W�X�U�J�L�F�D�O���P�R�G�H�O�����L�W���E�H�F�R�P�H�V���H�V�V�H�Q�W�L�D�O���W�R��

acknowledge the various performances that compete to dictate the manner in which science is 

�G�H�E�D�W�H�G���Z�L�W�K�L�Q���S�X�E�O�L�F���D�U�H�Q�D�V�����,�Q���G�R�L�Q�J���V�R�����+�L�O�J�D�U�W�Q�H�U�����������������³�H�[�S�O�R�U�H�V���K�R�Z���W�K�H���S�U�R�W�D�J�R�Q�L�V�W�V���L�Q��

these theatrical contests work to create persuasive performances, exploring the art and artifice 

�W�K�H�\���H�P�S�O�R�\���W�R���I�R�V�W�H�U���L�P�S�U�H�V�V�L�R�Q�V���D�Q�G���V�K�D�S�H���W�K�H���H�[�S�H�U�L�H�Q�F�H���R�I���W�K�H�L�U���D�X�G�L�H�Q�F�H�V�´�����S�������������7�K�L�V��

includes techniques involving persuasive rhetoric, stage management, identity and interest 

management, and the application of information control within written manuscripts. 

Persuasive Rhetoric 

Scientific texts resemble traditional persuasive texts in how they use rhetorical techniques 

to draw readers toward a specific conclusion while discrediting alternative perspectives or 

oppositional arguments in advan�F�H�����/�D�W�R�X�U�������������������+�L�O�J�D�U�W�Q�H�U�����������������D�V�V�H�U�W�V�����³�7�K�H���I�U�D�P�L�Q�J���R�I��

problems, the presentation of evidence, and the basic structure of the text are intended to direct 

�W�K�H���U�H�D�G�H�U���G�R�Z�Q���V�S�H�F�L�I�L�F���O�R�J�L�F�D�O���F�K�D�Q�Q�H�O�V�����Z�K�L�O�H���E�O�R�F�N�L�Q�J���R�I�I���R�W�K�H�U�V�´�����S�������������7�K�H���K�L�J�K�O�\���P�D�Q�D�J�Hd 
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public portrayal of science is shared by popular action sports media, particularly in the way 

unfavorable outcomes are shielded from the audience (Thorpe, 2017). While Latour (1987) 

highlights commonly used persuasive tools within scientific literature, such as citations and the 

presentation of data through graphs or charts, additional considerations emerge within advisory 

�F�R�Q�W�H�[�W�V�����+�L�O�J�D�U�W�Q�H�U�����������������P�H�Q�W�L�R�Q�V���³�R�Q�H���S�D�U�W�L�F�X�O�D�U�O�\���L�P�S�R�U�W�D�Q�W���I�R�U�P���R�I���U�K�H�W�R�U�L�F�D�O���V�W�U�X�J�J�O�H�´��

�F�R�Q�F�H�U�Q�L�Q�J���³�H�I�I�R�U�W�V���W�R���G�H�I�L�Q�H���W�K�H���µ�F�R�Q�W�H�V�W�H�G���E�R�X�Q�G�D�U�\�¶���W�K�D�W���V�H�S�D�U�D�W�H�V���µ�V�F�L�H�Q�F�H�¶���I�U�R�P���µ�S�R�O�L�F�\�¶�´�����S����

10). Without properly justifying whether the issue at hand should be solved within the realm of 

science or politics, tensions potentially emerge when scientists are viewed as violating the 

parameters of their authority (Jasanoff, 1994). Additional performative functions are served by 

scientific procedures such as laboratory experiments and quantitative statistical analysis 

(Hilgartner, 2000).  

One specific purpose of quantification within analysis w�D�V���³�D���P�H�D�Q�V���R�I���I�R�U�W�L�I�\�L�Q�J���F�O�D�L�P�V��

�D�J�D�L�Q�V�W���F�K�D�U�J�H�V���R�I���V�X�E�M�H�F�W�L�Y�L�W�\�´�����+�L�O�J�D�U�W�Q�H�U�����������������S�������������3�R�U�W�H�U�������������������)�X�U�W�K�H�U�P�R�U�H�����L�W���L�V��

assumed that quantified measures impose universal procedures within scientific fields and create 

�D���I�R�U�P���R�I���³�P�H�F�K�D�Q�L�F�D�O���R�E�M�H�F�W�L�Y�L�W�\�´���D�P�R�Q�J�V�W���V�F�K�R�O�D�U�V�����3�R�U�W�H�U�������������������7�K�H���Q�R�U�P�D�O�L�]�D�W�L�R�Q���R�I��

�³�P�H�F�K�D�Q�L�F�D�O���R�E�M�H�F�W�L�Y�L�W�\�´���G�L�G���Q�R�W���H�Q�V�X�U�H���³�D���S�H�U�I�H�F�W���P�D�W�F�K���E�H�W�Z�H�H�Q���Q�D�W�X�U�H���D�Q�G���Q�X�P�E�H�U�V�´���E�X�W��

�F�O�D�L�P�H�G���W�R���E�H���V�X�F�F�H�V�V�I�X�O���L�Q���³�U�H�G�X�F�L�Q�J���L�Q�G�L�Y�L�G�X�D�O���G�L�V�F�U�H�W�L�R�Q���D�Q�G���K�R�O�G�L�Q�J���U�H�V�H�D�U�F�K�H�U�V���W�R���D��

consistent and observa�E�O�H���V�W�D�Q�G�D�U�G�´�����+�L�O�J�D�U�W�Q�H�U�����������������S���������������5�H�I�O�H�F�W�L�Q�J���W�K�H���S�R�S�X�O�D�U���Q�R�W�L�R�Q���W�K�D�W��

�V�F�L�H�Q�W�L�I�L�F���S�U�D�F�W�L�F�H���L�V���G�L�Y�R�U�F�H�G���I�U�R�P���D���U�H�V�H�D�U�F�K�H�U�¶�V���S�H�U�V�R�Q�D�O���D�I�I�D�L�U�V�����1�H�V�W�O�H�����������������H�[�S�O�D�L�Q�V����

�³�5�H�V�H�D�U�F�K�H�U�V���Z�K�R���D�F�F�H�S�W���I�R�R�G���D�Q�G���E�H�Y�H�U�D�J�H���L�Q�G�X�V�W�U�\���V�S�R�Q�V�R�U�V�K�L�S���G�H�I�H�Q�G���W�K�H���S�U�D�F�W�L�F�H���Z�L�Wh little 

�G�L�V�F�R�P�I�R�U�W�����L�Q���S�D�U�W���E�H�F�D�X�V�H���W�K�H�\���G�R���Q�R�W���Y�L�H�Z���L�W���D�V���L�Q�I�O�X�H�Q�W�L�D�O���R�U���F�R�Q�I�O�L�F�W�L�Q�J�´�����S�����������������$�V���D���U�H�V�X�O�W��

of the widespread belief amongst academics that properly applied quantified analyses and 

rigorous scientific procedures can significantly control the influence of individual researcher 
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subjectivities, it is assumed that aspects of persuasion do not appear within scientific texts or 

presentations. However, as illustrated through the discussion in later chapters, many aspects of 

scientific performance are vulnerable to pressure from commercial interests and corporate 

sponsors. 

Stage Management 

 �:�L�W�K�L�Q���D���G�U�D�P�D�W�X�U�J�L�F�D�O���S�H�U�V�S�H�F�W�L�Y�H�����V�W�D�J�H���P�D�Q�D�J�H�P�H�Q�W���³�F�D�O�O�V���D�W�W�H�Q�W�L�R�Q���W�R���W�K�H���G�L�D�O�H�F�W�L�F���R�I��

self-revelation and concealment through which advisors present themsel�Y�H�V���´���7�K�L�V���L�Q�Y�R�O�Y�H�V��

�G�U�D�Z�L�Q�J���³�D�W�W�H�Q�W�L�R�Q���Q�R�W���R�Q�O�\���R�Q���W�K�H���U�K�H�W�R�U�L�F���D�Q�G���Q�D�U�U�D�W�L�Y�H���R�I���W�K�H���S�H�U�I�R�U�P�D�Q�F�H���L�W�V�H�O�I���E�X�W���D�O�V�R���R�Q���W�K�H��

way performance expresses �± and is embedded in �± �P�R�G�H�V���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O�´�����+�L�O�J�D�U�W�Q�H�U����

2000, p. 11). In this regard, techniques involving control of what the audience can see are 

foundational for the success and integrity of the theatrical performance. Goffman (1963) further 

�G�H�V�F�U�L�E�H�V���D���S�U�L�P�D�U�\���I�X�Q�F�W�L�R�Q���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O���D�V���³�P�D�Q�D�J�H�P�H�Q�W���R�I���X�Q�G�L�V�F�O�R�V�H�G���G�L�V�F�U�H�G�L�W�L�Q�J��

information abou�W���W�K�H���V�H�O�I�´�����S���������������+�L�O�J�D�U�W�Q�H�U�����������������O�L�V�W�V���Y�D�U�L�R�X�V���P�H�W�K�R�G�V���R�I���U�H�J�X�O�D�W�L�Q�J��

�L�Q�I�R�U�P�D�W�L�R�Q���G�L�V�F�O�R�V�X�U�H�����L�Q�F�O�X�G�L�Q�J���³�W�K�H���V�W�U�D�W�H�J�L�F���X�V�H���R�I���Z�R�U�G�����J�H�V�W�X�U�H�V�����I�D�F�L�D�O���H�[�S�U�H�V�V�L�R�Q�����F�O�R�W�K�L�Q�J����

�S�R�V�W�X�U�H�����D�Q�G���F�R�X�Q�W�O�H�V�V���R�W�K�H�U���G�H�Y�L�F�H�V�´���X�V�H�G���E�\���S�H�R�S�O�H���³�W�R���K�L�J�K�O�L�J�K�W���W�K�H�L�U���F�U�H�G�L�W�Dble attributes, 

�Z�K�L�O�H���D�U�W�I�X�O�O�\���G�U�D�Z�L�Q�J���D�W�W�H�Q�W�L�R�Q���D�Z�D�\���I�U�R�P���V�W�L�J�P�D�W�L�]�L�Q�J���F�K�D�U�D�F�W�H�U�L�V�W�L�F�V�´�����S���������������+�R�Z�H�Y�H�U�����P�X�F�K��

�O�L�N�H���U�K�H�W�R�U�L�F�D�O���G�H�Y�L�F�H�V���Z�L�W�K�L�Q���W�H�[�W�V�����W�K�H�U�H���L�V���D�O�Z�D�\�V���W�K�H���S�R�V�V�L�E�L�O�L�W�\���W�K�D�W���W�K�H���S�H�U�I�R�U�P�H�U�¶�V���V�W�D�J�H��

management is not sufficient in veiling information that was intended to be concealed (Goffman, 

1963).  

�$�G�G�L�W�L�R�Q�D�O�O�\�����L�W���L�V���Z�R�U�W�K���F�R�Q�V�L�G�H�U�L�Q�J���W�K�H���G�H�J�U�H�H���R�I���F�R�O�O�D�E�R�U�D�W�L�Y�H���Z�R�U�N�����R�U���³�G�U�D�P�D�W�X�U�J�L�F�D�O��

�F�R�R�S�H�U�D�W�L�R�Q���´���W�K�D�W���L�V���U�H�T�X�L�U�H�G���L�Q���V�W�D�J�L�Q�J���D���V�X�F�F�H�V�V�I�X�O���S�H�U�I�R�U�P�D�Q�F�H�����*�R�I�I�P�D�Q�����������������S��������������

Hilgartner (2000) �Q�R�W�H�V�����³�)�R�U���*�R�I�I�P�D�Q�����W�H�D�P�V���D�U�H���V�R�F�L�D�O���J�U�R�X�S�V���Z�K�R�V�H���P�H�P�E�H�U�V���D�U�H���G�H�I�L�Q�H�G�����Q�R�W��

with respect to formal organizational structures, but by virtue of their engagement in mutual 
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�F�R�R�S�H�U�D�W�L�R�Q���W�R���P�D�Q�D�J�H�P�H�Q�W���L�P�S�U�H�V�V�L�R�Q�V�´�����S���������������)�X�U�W�K�H�U�P�R�U�H�����W�K�H���S�U�H�V�H�Q�F�H���R�I���F�R�O�O�D�E�R�U�Dtion 

�L�Q�H�Y�L�W�D�E�O�\���U�H�V�X�O�W�V���L�Q���F�R�Q�I�O�L�F�W���D�V���³�S�H�U�I�H�F�W���F�R�R�S�H�U�D�W�L�R�Q���L�V���X�Q�D�W�W�D�L�Q�D�E�O�H�´���Z�L�W�K�L�Q���D�O�O���W�H�D�P��

environments (p. 13). Regarding scientific advice and advisory bodies, analysis of how teams 

operate are essential given the large number of individuals involved in the production of advisory 

reports. Similarly, within sponsored Red Bull sports media, the collaborative work of various 

�P�H�G�L�D���D�Q�G���V�S�R�U�W�V���S�U�R�I�H�V�V�L�R�Q�D�O�V���L�V���U�H�T�X�L�U�H�G���W�R���H�Q�V�X�U�H���W�K�D�W���W�K�H���H�Y�H�Q�W���L�V���S�U�H�V�H�Q�W�H�G���L�Q���W�K�H���µ�F�R�U�U�H�F�W�¶��

manner, especially given the compan�\�¶�V���L�Q�W�H�U�H�V�W���L�Q���H�[�S�D�Q�G�L�Q�J���L�W�V���U�H�D�F�K���R�Y�H�U���J�O�R�E�D�O���V�S�R�U�W�V��

industries. 

Identity and Interests 

 While the primary task of an advisory body revolves around reviewing scientific 

evidence and developing recommendations, it also must decide on how it wants to present itself 

�D�V���D���F�K�D�U�D�F�W�H�U�����+�L�O�J�D�U�W�Q�H�U�������������������7�K�L�V���U�H�T�X�L�U�H�V���W�K�H���I�R�U�P�D�W�L�R�Q���R�I���³�V�R�P�H���V�R�U�W���R�I���F�R�O�O�H�F�W�L�Y�H��

�X�Q�G�H�U�V�W�D�Q�G�L�Q�J���R�I���L�W�V�H�O�I�´���D�Q�G���W�K�H���G�H�I�L�Q�L�Q�J���R�I���³�L�W�V���U�R�O�H���D�Q�G���S�H�U�V�S�H�F�W�L�Y�H�´���Z�L�W�K�L�Q���W�K�H���S�X�E�O�L�F���D�U�H�Q�D�����S����

13). Most scientific advisors seek to craft an image that will be perceived by audiences as 

knowledgeable and trustworthy; however, much like previously reviewed aspects of 

performance, there always remains the chance that critical audiences will attempt to scrutinize 

the supposed expertise of performers. What is important to note that the widespread use of 

�³�V�W�U�D�W�H�J�L�H�V���I�R�U���V�K�D�S�L�Q�J���D�S�S�H�D�U�D�Q�F�H�V�´���Z�L�W�K�L�Q���V�F�L�H�Q�W�L�I�L�F���G�H�E�D�W�H���L�V���Q�R�W���U�H�I�O�H�F�W�L�Y�H���R�I���D���S�R�S�X�O�D�U��

�W�H�Q�G�H�Q�F�\���I�R�U���S�H�U�I�R�U�P�H�U�V���W�R���³�S�U�R�M�H�F�W���I�D�O�V�H���L�G�H�Q�W�L�W�L�H�V�´�����+�L�O�J�D�U�W�Q�H�U�����������������S���������������³�,�Q�V�W�H�D�G���´��

Hilgartner (2000) expl�D�L�Q�V�����³�V�X�F�K���F�R�Q�I�O�L�F�W�L�Q�J���L�P�D�J�H�V���R�I���W�K�H���V�H�O�I���U�H�I�O�H�F�W���W�K�H���Z�D�\�V���L�Q���Z�K�L�F�K���S�H�R�S�O�H��

�K�D�Y�H���D���P�X�O�W�L�S�O�L�F�L�W�\���R�I���L�G�H�Q�W�L�W�L�H�V���H�[�S�U�H�V�V�H�G���L�Q���R�Q�J�R�L�Q�J���S�U�D�F�W�L�F�H�V���R�I���V�S�H�H�F�K���D�Q�G���F�R�P�S�R�U�W�P�H�Q�W�´�����S����

14). In this regard, the possibilities of performance range beyond presenting an honest or false 
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impression of oneself and must instead emphasize the situational influence that determines the 

�³�L�G�H�Q�W�L�W�\���Q�R�U�P�V�´���R�Q�H���G�H�F�L�G�H�V���W�R���D�G�R�S�W�����*�R�I�I�P�D�Q���������������� 

Within scientific discourse, a foundational norm is the embracing of unbiased objectivity 

when investigating issues and providing advisory guidance. As a result, according to Hilgartner 

�����������������³�«�D�G�Y�L�V�R�U�V���Z�R�U�N���K�D�U�G���W�R���H�Q�D�F�W���R�E�M�H�F�W�L�Y�L�W�\�����V�K�D�U�S�O�\���V�H�S�D�U�D�W�L�Q�J���W�K�H�P�V�H�O�Y�H�V���I�U�R�P���µ�Y�H�V�W�H�G��

�L�Q�W�H�U�H�V�W�V�¶���W�K�D�W���P�L�J�K�W���V�H�H�N���W�R���L�Q�I�O�X�H�Q�F�H���W�K�H�L�U���D�G�Y�L�F�H���´���,�I���Q�R�W���F�D�U�H�I�X�Oly managed, critical audiences 

�³�R�I�W�H�Q���D�W�W�U�L�E�X�W�H���L�Q�W�H�U�H�V�W�V���W�R���W�K�H���D�G�Y�L�V�R�U�����F�K�D�U�J�L�Q�J���W�K�D�W���W�K�H���L�P�S�U�H�V�V�L�R�Q���R�I���R�E�M�H�F�W�L�Y�L�W�\���L�V���P�H�U�H�O�\���D��

�P�D�V�N�´�����S���������������,�Q�G�H�H�G�����W�K�H���L�P�S�R�U�W�D�Q�F�H���R�I���F�R�Q�I�O�L�F�W���R�I���L�Q�W�H�U�H�V�W���F�D�Q�Q�R�W���E�H���X�Q�G�H�U�V�W�D�W�H�G���Z�L�W�K���U�H�J�D�U�G���W�R��

critical assessments of sci�H�Q�W�L�I�L�F���S�H�U�I�R�U�P�D�Q�F�H�����$�V���+�L�O�J�D�U�W�Q�H�U�����������������K�L�J�K�O�L�J�K�W�V�����³�0�X�F�K���R�I���W�K�H��

drama surrounding science advice consists of efforts to expose, disclaim, or disavow putative 

interests, as competing performers present conflicting assessments of the character of the 

advi�V�R�U�´�����S�S��������-15). However, despite suspicion amongst critics, research has indicated that 

many investigators �± such as those that conduct clinical trials �± report feeling that they are able 

to properly mitigate the potential influence within their research that may emerge from conflicts 

�R�I���L�Q�W�H�U�H�V�W�����%�R�\�G���H�W���D�O���������������������)�R�U���H�[�D�P�S�O�H�����1�H�V�W�O�H�¶�V�����������������G�H�V�F�U�L�E�H�V���W�K�H���R�I�W�H�Q���D�Q�J�U�\���U�H�V�S�R�Q�V�H�V��

accusations of bias elicit from industry-�V�S�R�Q�V�R�U�H�G���D�F�D�G�H�P�L�F�V�����³�$�W���O�H�D�V�W���V�R�P�H���>�L�Q�G�X�V�W�U�\-sponsored 

researchers] respond to suggestions that industry funding might influence their research as highly 

�R�I�I�H�Q�V�L�Y�H���S�H�U�V�R�Q�D�O���D�W�W�D�F�N�V���R�Q���W�K�H�L�U���V�F�L�H�Q�W�L�I�L�F���L�Q�W�H�J�U�L�W�\�´�����S�������������� 

Information Control and Written Documents 

 �$�O�W�K�R�X�J�K���*�R�I�I�P�D�Q�¶�V���F�R�Q�F�H�S�W�X�D�O�L�]�D�W�L�R�Q���R�I���S�H�U�I�R�U�P�D�Q�F�H���Z�D�V���L�Q�L�W�L�D�O�O�\���G�H�V�L�J�Q�H�G��for 

analyzing face-to-face interactions amongst individuals, Hilgartner (2000) extends the 

dramaturgical framework into the examination of written manuscripts. He notes how the 

beginning step involves recognizing the similarities between face-to-face conversations and 
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�Z�U�L�W�W�H�Q���G�L�V�F�R�X�U�V�H�����V�S�H�F�L�I�L�F�D�O�O�\���Z�L�W�K���U�H�J�D�U�G���W�R���W�K�H���V�K�D�U�L�Q�J���R�I���³�I�X�Q�G�D�P�H�Q�W�D�O���V�W�U�X�F�W�X�U�D�O���I�H�D�W�X�U�H�V���W�K�D�W��

�D�U�L�V�H���L�Q���D�O�O���S�H�U�I�R�U�P�D�Q�F�H���´���+�R�Z�H�Y�H�U�����V�L�J�Q�L�I�L�F�D�Q�W���G�L�I�I�H�U�H�Q�F�H�V���V�W�L�O�O���H�[�L�V�W���E�H�W�Z�H�H�Q���I�D�F�H-to-face and 

written performances �± �S�U�L�P�D�U�L�O�\���L�Q���W�K�H���³�S�H�U�I�R�U�P�D�W�L�Y�H���S�R�V�V�L�E�L�O�L�W�L�H�V�´���D�I�I�R�U�G�H�G���E�\���E�R�W�K���I�R�U�P�D�W�V��

(Hilgartner, 2000, p. 16). For example, unlike interpersonal interactions, it is rare for writers and 

readers to be in the same setting during the performance. This results in the loss of the ability to 

monitor real-time reactions for both the performer and the audience within writing contexts. In 

certain cases, however, the written format affords unique advantages to both the writer and 

�U�H�D�G�H�U�����+�L�O�J�D�U�W�Q�H�U�����������������P�H�Q�W�L�R�Q�V���K�R�Z���W�K�H���³�S�K�\�V�L�F�D�O���V�H�S�D�U�D�W�L�R�Q���R�I���Z�U�L�W�H�U and reader allows the 

performer the luxury of deliberately and repeatedly revising a written performance in ways that 

impossible during face-to-�I�D�F�H���H�Q�F�R�X�Q�W�H�U�V���´���:�K�L�O�H���S�K�\�V�L�F�D�O���S�H�U�I�R�U�P�D�Q�F�H�V���³�F�D�Q���E�H���S�U�H�S�D�U�H�G���I�R�U��

�D�Q�G���H�Y�H�Q���U�H�K�H�D�U�V�H�G���L�Q���D�G�Y�D�Q�F�H���´���W�K�H�\���V�W�L�O�O���³�P�X�V�W���E�H���G�H�O�L�Y�H�U�H�G���L�Q���U�H�D�O���W�L�P�H���´���5�H�J�D�U�G�L�Q�J��

advantages offered to readers, written documents can be relatively permanent compared to one-

�R�I�I���O�L�Y�H���S�H�U�I�R�U�P�D�Q�F�H�V�����W�K�X�V���F�U�H�D�W�L�Q�J���³�L�W�V���R�Z�Q���S�U�R�E�O�H�P�V���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O�´���I�R�U���Z�U�L�W�H�U�V�����S����

17). Given the ease in producing and distributing copies of written works, issues such as the 

potential for texts to fall into the wrong hands are exacerbated. 

 In efforts to control impressions within written documents, Hilgartner (2000) describes 

�K�R�Z���³�S�H�U�I�R�U�P�H�U�V���D�F�W�L�Y�H�O�\���U�H�Y�H�D�O��some information to their intended audience by displaying it in 

�Z�U�L�W�W�H�Q���W�H�[�W�´���Z�K�L�O�H���D�G�G�L�W�L�R�Q�D�O�O�\���F�R�Q�F�H�D�O�L�Q�J���³�R�W�K�H�U���L�Q�I�R�U�P�D�W�L�R�Q���I�U�R�P���W�K�H���L�Q�W�H�Q�G�H�G���D�X�G�L�H�Q�F�H���E�\��

�R�P�L�W�W�L�Q�J���L�W���I�U�R�P���W�K�H���W�H�[�W�´�����S���������������$�G�G�L�W�L�R�Q�D�O�O�\�����Z�K�L�O�H���F�H�U�W�D�L�Q���G�R�F�X�P�H�Q�W�V���D�U�H���Z�U�L�W�W�H�Q���Z�L�W�K���W�K�H��

express purpose of being presented at public events, others are authored as internal memos solely 

�P�H�D�Q�W���I�R�U���G�L�V�W�U�L�E�X�W�L�R�Q���Z�L�W�K�L�Q���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���V�H�W�W�L�Q�J�V�����$�V���+�L�O�J�D�U�W�Q�H�U�����������������V�W�D�W�H�V�����³�/�L�N�H���U�K�H�W�R�U�L�F��

and narrative, the practices that selectively grant access to a�Q���R�U�J�D�Q�L�]�D�W�L�R�Q�¶�V���I�L�O�L�Q�J���F�D�E�L�Q�H�W�V����

computerized records, and official pronouncements play an important role in impression 
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�P�D�Q�D�J�H�P�H�Q�W���´���&�R�Q�V�H�T�X�H�Q�F�H�V���U�H�V�X�O�W�L�Q�J���I�U�R�P���S�R�R�U���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O���F�D�Q���E�H���G�L�U�H���I�R�U���I�R�U�P�D�O��

�R�U�J�D�Q�L�]�D�W�L�R�Q�V���³�Z�K�L�F�K���R�I�W�H�Q���G�H�Y�H�O�R�S���H�[�W�H�Q�V�L�Y�H���Srocedures for managing what documents reveal 

�D�Q�G���F�R�Q�F�H�D�O���D�Q�G���W�R���Z�K�R�P���W�K�H�\���D�U�H�����D�Q�G���D�U�H���Q�R�W�����P�D�G�H���D�Y�D�L�O�D�E�O�H�´�����S���������������+�L�O�J�D�U�W�Q�H�U����������������

�I�X�U�W�K�H�U���F�R�Q�F�O�X�G�H�V���W�K�D�W�����³�9�L�H�Z�H�G���L�Q���W�K�L�V���O�L�J�K�W�����Z�U�L�W�W�H�Q���W�H�[�W�V���E�H�F�R�P�H���Q�R�W���R�Q�O�\���F�D�U�U�L�H�U�V���R�I���P�H�D�Q�L�Q�J��

but also means of social organizations implicated in effecting divisions between performers and 

�D�X�G�L�H�Q�F�H�V���D�Q�G���V�W�U�X�F�W�X�U�L�Q�J���W�K�H���U�H�O�D�W�L�R�Q�V���D�P�R�Q�J���W�K�H�P�´�����S���������������)�X�U�W�K�H�U���P�H�W�K�R�G�R�O�R�J�L�F�D�O���H�[�W�H�Q�V�L�R�Q�V��

can be considered if one notes how these same power dynamics dictate the relationship between 

sponsored action sport athletes and consumers of Red Bull sponsored sports media. 

Managing & Maintaining Authenticity Within Neoliberal Economies 

�:�L�W�K�L�Q���W�K�H���D�S�S�U�R�D�F�K���G�H�W�D�L�O�H�G���E�\���+�L�O�J�D�U�W�Q�H�U�������������������³�V�F�L�H�Q�W�L�I�L�F���W�H�[�W�V���H�P�H�U�J�H�����Q�R�W���M�X�V�W���D�V��

semiotic assemblages, rhetorical constructions, or forms of discourse, but also as crucial parts of 

�V�\�V�W�H�P�V���I�R�U���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���F�R�Q�W�U�R�O�O�L�Q�J���W�K�H���H�Q�F�O�R�V�X�U�H���D�Q�G���G�L�V�F�O�R�V�X�U�H���R�I���L�Q�I�R�U�P�D�W�L�R�Q�´�����S��������������

Similarly, the role of individual scientific actors and the decisions they make in performing and 

maintaining scientific credibility are understood as occurring within specific a historical context: 

�³�7�K�H���V�R�F�L�D�O���V�W�U�X�F�W�X�U�H���D�Q�G���I�R�U�P���R�I���D�F�D�G�H�P�L�F���Z�R�U�N���F�D�Q���E�H���X�Q�G�H�U�V�W�R�R�G���D�V���W�K�H���S�R�O�L�W�L�F�D�O�����H�F�R�Q�R�P�L�F��

�D�Q�G���F�X�O�W�X�U�D�O���F�R�Q�W�H�[�W���R�I���X�Q�L�Y�H�U�V�L�W�L�H�V�´�����$llmer, 2018, p. 383). Thus, while many scientific fields, 

and in turn, many of the individuals that compose them, subscribe to an ahistorical notion of 

neutrality in practice, such assumptions discount the societal impact of neoliberal policies. As 

Moore e�W���D�O�������������������H�[�S�O�D�L�Q�����³�%�H�J�L�Q�Q�L�Q�J���L�Q���W�K�H�����������V�����F�K�D�Q�J�H�V���L�Q���J�R�Y�H�U�Q�P�H�Q�W�����L�Q�G�X�V�W�U�\�����D�Q�G���W�K�H��

university have increasingly pressured academic and industrial scientists to align their research 

with the goals of national competitiveness, regional economic development, and marketplace 

�R�S�S�R�U�W�X�Q�L�W�L�H�V�´�����S�������������������,�Q�G�H�H�G�����Z�K�L�O�H���Q�R�W���D�O�O���D�F�D�G�H�P�L�F�V���D�U�H���X�Q�D�Z�D�U�H���D�F�F�R�P�S�O�L�F�H�V���L�Q���F�R�U�S�R�U�D�W�H��

public relations strategies, the lack of analytical attention on the performance of scientific 
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expertise has veiled the importance of rhetorical construction within the dissemination of science 

itself such as policymaking or science reporting. 

For professional action sports athletes, a similar historical arc has emerged from the rise 

of neoliberal governance since the 1980s. Initially, many lifestyle athletes rejected the 

organizational complexity of long-established mainstream sports, preferring instead to operate 

independently.2 �$�V���D���U�H�V�X�O�W�����D�F�W�L�R�Q���V�S�R�U�W�V���L�Q�G�X�V�W�U�L�H�V���³�«�G�L�I�I�H�U�H�G���± at least in their early phases of 

development �± from traditiona�O���U�X�O�H�E�R�X�Q�G�����F�R�P�S�H�W�L�W�L�Y�H�����U�H�J�X�O�D�W�H�G���µ�Z�H�V�W�H�U�Q�¶���D�F�K�L�H�Y�H�P�H�Q�W���V�S�R�U�W��

�F�X�O�W�X�U�H�V�´�����7�K�R�U�S�H�����������������S�����������������$�F�F�R�U�G�L�Q�J���W�R���7�K�R�U�S�H���D�Q�G���'�X�P�R�Q�W�������������������W�K�H���H�D�U�O�\���F�X�O�W�X�U�D�O��

norms of various lifestyle sports have since shifted, becoming much more accommodating to the 

integration of commercial interests as a result of increased global popularity since the 1990s: 

�³�«�>�D�F�W�L�R�Q���V�S�R�U�W�V�@���K�D�Y�H���L�Q�H�Y�L�W�D�E�O�\���D�G�R�S�W�H�G���P�D�Q�\���R�I���W�K�H���W�U�D�S�S�L�Q�J�V���R�I���W�U�D�G�L�W�L�R�Q�D�O���P�R�G�H�U�Q���V�S�R�U�W����

corporate sponsorship, large prize monies, rationalized systems of rules, hierarchal and 

individualistic star systems, win-at-�D�O�O���F�R�V�W�V���Y�D�O�X�H�V���D�Q�G���W�K�H���F�U�H�D�W�L�R�Q���R�I���K�H�U�R�H�V���D�Q�G���K�H�U�R�L�Q�H�V�´�����S�S����

1640-1641). Given the limited options for public funding, corporate sponsorship is often 

�H�V�V�H�Q�W�L�D�O���I�R�U���F�R�Q�W�L�Q�X�L�Q�J���R�Q�H�¶�V���F�D�U�H�H�U���D�V���D���S�U�R�I�H�V�V�Lonal non-traditional sports athlete. 

Overall, the holistic framework critical political economists use to determine problematic 

conflicts of interest provides a powerful tool for analyzing structural changes and historically 

contextualizing the media discourse produced by sponsorship agreements with Red Bull. Indeed, 

�W�K�H���V�F�D�U�F�H���D�P�R�X�Q�W���R�I���V�F�U�X�W�L�Q�\���W�R�Z�D�U�G���5�H�G���%�X�O�O�¶�V���U�H�V�H�D�U�F�K���I�X�Q�G�L�Q�J���L�V���W�U�R�X�E�O�H�V�R�P�H�����$�V���+�L�O�J�D�U�W�Q�H�U��

���������������D�U�J�X�H�V�����³�6�W�U�X�J�J�O�H�V���R�Y�H�U���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O���D�U�H���Q�R�W���V�R�P�H�W�K�L�Q�J���W�K�D�W���D�Q�D�O�\�V�W�V���R�I���V�F�L�H�Q�F�H���D�Q�G��

technology can afford to ignore, because they are prominent feature of knowledge production in 

precisely those organizational contexts, such as states and corporations, where extremely 

 
2 �7�K�H���V�S�H�F�L�I�L�F���G�L�V�W�L�Q�F�W�L�R�Q���E�H�W�Z�H�H�Q���D�F�W�L�R�Q���D�O�W�H�U�Q�D�W�L�Y�H���V�S�R�U�W���D�Q�G���µ�W�U�D�G�L�W�L�R�Q�D�O�¶���V�S�R�U�W���L�V���G�L�V�F�X�V�V�H�G���L�Q���&�K�D�S�W�H�U������ 
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�F�R�Q�V�H�T�X�H�Q�W�L�D�O���G�H�F�L�V�L�R�Q�V���D�U�H���U�R�X�W�L�Q�H�O�\���P�D�G�H�´�����S�����������������*�L�Y�H�Q���W�K�H���F�R�P�S�O�H�[ power dynamics at play 

�Z�L�W�K�L�Q���V�S�R�Q�V�R�U�V�K�L�S���D�J�U�H�H�P�H�Q�W�V�����F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���H�P�S�K�D�V�L�V���R�Q���U�H-emphasizing the 

undermining of labor evaluation within cultural work is a fruitful foundation for revealing the 

ways in which corporate sponsors such as Red Bull have used such agreements to sway the 

creative efforts of athletic performers and university professionals toward their own interests. 
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CHAPTER THREE 

CRITICAL POLITICAL ECONOMY & CRITICAL DISCOURSE ANALYSIS 

The analysis of this investigation is grounded in two specific theoretical literatures: 1) 

that of critical political economy and 2) that of critical discourse analysis. Regarding corporate 

�L�Q�I�O�X�H�Q�F�H���R�Q���W�H�[�W�V�����+�D�U�G�\�����������������Q�R�W�H�V�����³�&�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�Py has insisted on examining the 

�H�F�R�Q�R�P�L�F�����S�R�O�L�W�L�F�D�O�����D�Q�G���F�X�O�W�X�U�D�O���D�V�S�H�F�W�V���R�I���P�H�G�L�D���D�Q�G���D�G�Y�H�U�W�L�V�L�Q�J���U�H�O�D�W�L�R�Q�V�K�L�S�V�´�����S�����������������7�K�H��

central focus of a critical approach is well-equipped for explaining the complex relationships that 

allow for Red Bull (and other profit-oriented companies) to pressure what kind of research is 

conducted in public spheres such as the university. McChesney (2008) highlights how academic 

researchers who can attract large amounts of external funding become favored amongst 

neoliberal a�F�D�G�H�P�L�F���D�G�P�L�Q�L�V�W�U�D�W�R�U�V�����³�7�K�H���V�W�D�U�V���R�Q���F�D�P�S�X�V���D�U�H���W�K�H���G�H�S�D�U�W�P�H�Q�W�V���D�Q�G���L�Q�G�L�Y�L�G�X�D�O�V��

who attract the most grant money, and departments and scholars who fail to do so face an 

�X�Q�F�H�U�W�D�L�Q���I�X�W�X�U�H�´�����S�����������������:�L�W�K�L�Q���D���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���F�R�Q�W�H�[�W�����W�K�H���F�R�U�S�R�U�D�Wized 

conditions for career success have disrupted the democratic functions of what was previously 

deemed a public space and has shifted the types of topics discussed and explored by academic 

research into the realm of profit-oriented business needs. As Bettig and Hall (2012) observe: 

�³�7�K�H���P�L�V�V�L�R�Q���R�I���W�K�H���X�Q�L�Y�H�U�V�L�W�\���W�R���D�G�Y�D�Q�F�H���N�Q�R�Z�O�H�G�J�H���L�V���V�X�S�H�U�V�H�G�H�G���E�\���W�K�D�W���R�I���E�L�J���E�X�V�L�Q�H�V�V���W�R��

�L�Q�F�U�H�D�V�H���S�U�R�I�L�W�V���Z�K�L�O�H���S�U�R�P�R�W�L�Q�J���F�R�U�S�R�U�D�W�H���L�P�D�J�H�V�´�����S�����������������:�K�L�O�H���W�K�H���L�Q�I�O�X�H�Q�F�H���R�I���F�R�U�S�R�U�D�W�H��

actors such as Red Bull is visible through direct relationships with individual researchers, it is 

�D�O�V�R���Q�H�F�H�V�V�D�U�\���W�R���H�[�D�P�L�Q�H���W�K�H���V�F�L�H�Q�W�L�I�L�F���G�L�V�F�R�X�U�V�H���E�H�L�Q�J���S�U�R�G�X�F�H�G���E�\���W�K�H���F�R�P�S�D�Q�\�¶�V���U�H�V�H�D�U�F�K��

network. However, a primary methodological issue that must be addressed is disagreement 

amongst how to conduct ideological critique within political economic approaches (Hardy, 

2014). 
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 Hardy (2014) explains that while political economists agree that media content illustrate 

�³�W�K�H���Z�D�\�V���L�Q���Z�K�L�F�K���S�R�Z�H�U���L�V���V�X�V�W�D�L�Q�H�G���W�K�U�R�X�J�K���P�H�D�Q�L�Q�J�V�«�W�K�H�U�H���D�U�H���W�H�Q�V�L�R�Q�V�«�L�Q���U�H�J�D�U�G���W�R 

�D�Q�D�O�\�V�L�V���R�I���L�G�H�R�O�R�J�\�´�����S���������������*�L�Y�H�Q���W�K�H���V�W�U�X�F�W�X�U�D�O���Q�D�W�X�U�H���R�I���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���F�U�L�W�L�T�X�H�����F�U�L�W�L�F�D�O��

analysis of discourse must be considered beyond individual textual elements and instead be 

contextualized within the power relationships dictating the nature of knowledge within a societal 

�F�R�Q�W�H�[�W�����,�Q�G�H�H�G�����Z�K�D�W���K�D�V���R�I�W�H�Q���U�H�V�X�O�W�H�G���I�U�R�P���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���K�L�V�W�R�U�L�F�D�O���H�P�S�K�D�V�L�V���R�Q��

capitalism are critiques that have been accused of economic determinism. Hardy (2014) 

describes the stereotypical political �H�F�R�Q�R�P�L�F���D�U�J�X�P�H�Q�W���D�E�R�X�W���P�H�G�L�D���F�R�Q�W�H�Q�W���D�V���W�K�H���L�G�H�D���³�W�K�D�W��

ownership of the means of media production by capital manifests itself as, and explains, control 

�R�Y�H�U���P�H�D�Q�L�Q�J�´�����S���������������$�W�W�H�P�S�W�V���W�R���F�K�D�O�O�H�Q�J�H���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���D�V�V�R�F�L�D�W�L�R�Q���Z�L�W�K��

economic determinism have characterized recent methodological and theoretical shifts within the 

�G�L�V�F�L�S�O�L�Q�H�����:�D�V�N�R�������������������$�V���+�D�U�G�\�����������������H�[�S�O�D�L�Q�V�����F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�V�W�V���K�D�Y�H���³�P�D�G�H��

�Y�D�U�L�R�X�V���H�I�I�R�U�W�V���W�R���U�H�P�H�G�\�´���W�K�H���Q�D�U�U�R�Z���I�R�F�X�V���R�I���W�K�H���D�S�S�U�R�D�F�K���E�\���³�G�U�D�Z�L�Q�J���R�Q���W�K�H��insights of 

�F�X�O�W�X�U�D�O���V�W�X�G�L�H�V���D�Q�G���R�W�K�H�U���W�U�D�G�L�W�L�R�Q�V���W�R���H�[�D�P�L�Q�H���W�K�H���S�U�R�G�X�F�W�L�R�Q���D�Q�G���F�L�U�F�X�O�D�W�L�R�Q���R�I���P�H�D�Q�L�Q�J�´�����S����

13). Consequently, many variations of political economic analysis have emerged from 

integrating external critical methodological influences. As a result of the push to diversify 

�S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���L�Q�T�X�L�U�\�����:�D�V�N�R�����������������Q�R�W�H�V�����³�7�K�H���W�H�Q�V�L�R�Q���E�H�W�Z�H�H�Q���G�L�I�I�H�U�H�Q�W���F�U�L�W�L�F�D�O��

approaches would seem to be less of a problem these days based on the increasing number of 

studies that actually succeed in integrating va�U�L�R�X�V���F�U�L�W�L�F�D�O���D�S�S�U�R�D�F�K�H�V�´�����S�����������������2�Q�H��

interdisciplinary analytic framework that has been proposed is combining the use of critical 

discourse analysis (CDA) and political economic critique (Graham & Luke, 2011). 

Graham and Luke (2011) argue that the shared interests of critical political economy and 

critical discourse analysis in the ideological functions of symbolic media representations provide 
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�W�K�H���R�S�S�R�U�W�X�Q�L�W�\���I�R�U���D���I�U�X�L�W�I�X�O���S�D�U�W�Q�H�U�V�K�L�S�����³�&�'�$���D�Q�G���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q���F�D�Q���E�H��

usefully synthesized to analyze systemic changes in corporate power that have identifiable 

�P�D�W�H�U�L�D�O���I�R�U�F�H���L�Q���H�Y�H�U�\�G�D�\���O�L�I�H�´�����S�����������������$�F�F�R�U�G�L�Q�J���W�R���-�D�Q�N�V�������������������&�'�$���E�U�D�Q�F�K�H�G���R�I�I���³�I�U�R�P���D��

critical theory of language which sees the use of language as a form of social practi�F�H���´���,�W���W�K�X�V��

�D�V�V�X�P�H�V�����³�$�O�O���V�R�F�L�D�O���S�U�D�F�W�L�F�H�V���D�U�H���W�L�H�G���W�R���V�S�H�F�L�I�L�F���K�L�V�W�R�U�L�F�D�O���F�R�Q�W�H�[�W�V���D�Q�G���D�U�H���W�K�H���P�H�D�Q�V���E�\���Z�K�L�F�K��

�H�[�L�V�W�L�Q�J���V�R�F�L�D�O���U�H�O�D�W�L�R�Q�V���D�U�H���U�H�S�U�R�G�X�F�H�G���R�U���F�R�Q�W�H�V�W�H�G���D�Q�G���G�L�I�I�H�U�H�Q�W���L�Q�W�H�U�H�V�W�V���D�U�H���V�H�U�Y�H�G�´�����S����������������

The foundational emphasis both approaches place on the importance of societal power 

relationships allows for rich dialogue between the observations they produce. Van Dijk (1993) 

�K�L�J�K�O�L�J�K�W�V���K�R�Z���F�U�L�W�L�F�D�O���G�L�V�F�R�X�U�V�H���D�Q�D�O�\�V�L�V�����&�'�$�����L�V���U�R�R�W�H�G���V�S�H�F�L�I�L�F�D�O�O�\���³�L�Q���S�R�Z�H�U��abuse, that is, 

in breaches of laws, rules and principles of democracy, equality and justice by those who wield 

�S�R�Z�H�U�´�����S�����������������:�L�W�K�L�Q���0�R�V�F�R�¶�V�����������������G�H�I�L�Q�L�W�L�R�Q���R�I���W�K�H���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���R�I���F�R�P�P�X�Q�L�F�D�W�L�R�Q����

�V�L�P�L�O�D�U���V�W�U�X�F�W�X�U�D�O���F�R�Q�F�H�U�Q�V���D�U�H���H�F�K�R�H�G�����³�,�Q���W�K�H���Q�D�U�U�R�Z���V�H�Q�V�H����political economy is the study of the 

social relations, particularly the power relations, that mutually constitute the production, 

distribution, and consumption of resources, including communication resources�´�����S�����������H�P�S�K�D�V�L�V��

in original). While the interest in critically examining various forms of power naturally unite 

CDA and critical political economy in the pursuit of normative goals, the flexible manner in 

which the two conceptualize communication and discourse further strengthens the potential for 

analytical consistency when paired, particularly for highlighting the nuances of various financial 

and political conflicts of interest that may emerge outside of academic contexts within industry-

researcher partnerships. 

Constructing Linkages Between Critical Political Economy and Critical Discourse Analysis 

�*�U�D�K�D�P���D�Q�G���/�X�N�H�����������������D�U�J�X�H���W�K�D�W���W�K�H�U�H���L�V���³�D���N�H�\���S�O�D�F�H���I�R�U���D���V�\�Q�W�K�H�V�L�V���R�I���F�U�L�W�L�F�D�O��

discourse studies and political economy of communication in explicating more general trends in 
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�S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�´�����S�����������������5�H�J�D�U�G�L�Q�J���S�R�O�L�W�L�F�D�O���H�Fonomic inquiry, Hardy (2014) laments the 

stereotypical characterization of political economic research as narrow and production oriented. 

Instead, he highlights that critical political economy has the potential to a holistic method of 

�H�[�D�P�L�Q�D�W�L�R�Q�����³�,�W���L�V���Fertainty true that the demands of holism are rarely fully realised, but the 

effort to trace relationships and consequences of the orgnaisation of communications is a 

�S�U�L�Q�F�L�S�O�H���I�H�D�W�X�U�H���R�I���&�3�(���>�F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F�@���D�Q�D�O�\�V�L�V�´�����S���������������+�L�J�K�O�L�J�K�W�L�Q�J���W�K�H diverse 

�Z�D�\���L�Q���Z�K�L�F�K���F�R�P�P�X�Q�L�F�D�W�L�R�Q���K�D�V���E�H�H�Q���H�[�S�O�R�U�H�G�����+�D�U�G�\�����������������I�X�U�W�K�H�U���H�[�S�O�D�L�Q�V�����³�0�H�G�L�D��

scholarship involves choices and decisions about which aspects of the circuit of communications, 

encompassing production and consumption, to focus investigation on�´�����S���������������+�D�U�G�\����������������

�S�U�R�Y�L�G�H�V���H�[�D�P�S�O�H�V���R�I���W�K�H���Y�D�U�L�R�X�V���W�R�S�L�F�V���F�R�Y�H�U�H�G���Z�L�W�K�L�Q���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�����³�2�Q�H���G�L�U�H�F�W�L�R�Q���R�I��

enquiry leads from media production to meaning making and consumption, but another considers 

the relationship of media and communication sys�W�H�P�V���W�R���Z�L�G�H�U���I�R�U�F�H�V���D�Q�G���S�U�R�F�H�V�V�H�V���L�Q���V�R�F�L�H�W�\�´��

(p. 65). Much like communication and media, the concept of discourse has expanded within 

�T�X�D�O�L�W�D�W�L�Y�H���I�U�D�P�H�Z�R�U�N�V���W�R���H�Q�F�R�P�S�D�V�V���³�D�Q�\���X�V�H���R�I���O�D�Q�J�X�D�J�H�����R�U���R�W�K�H�U���V�H�P�L�R�W�L�F���V�\�V�W�H�P�V�����L�Q���D���V�R�F�L�D�O��

�F�R�Q�W�H�[�W�´�����-�H�Q�V�H�Q�������������� p. 68). The concern for context emerges within another definition of 

�G�L�V�F�R�X�U�V�H���S�U�R�S�R�V�H�G���E�\���*�U�D�K�D�P���D�Q�G���/�X�N�H�������������������³�:�H���G�H�I�L�Q�H���G�L�V�F�R�X�U�V�H���D�V���L�Q�V�W�L�W�X�W�L�R�Q�D�O�O�\���D�Q�G��

�F�X�O�W�X�U�D�O�O�\���V�W�U�X�F�W�X�U�H�G���S�D�W�W�H�U�Q�V���R�I���P�H�D�Q�L�Q�J���P�D�N�L�Q�J���´���7�K�H�\���I�X�U�W�K�H�U���Q�R�W�H���K�R�Z���F�R�Q�V�L�G�H�U�D�W�L�R�Q�V���R�I���Z�K�D�W��

�F�R�Q�V�W�L�W�X�W�H�V���G�L�V�F�R�X�U�V�H���P�X�V�W���J�R���E�H�\�R�Q�G���W�H�[�W�X�D�O���H�O�H�P�H�Q�W�V���W�R���L�Q�F�O�X�G�H���³�Z�K�L�F�K�H�Y�H�U���P�R�G�H�V���D�U�H���W�\�S�L�F�D�O�O�\��

�X�V�H�G���L�Q���D���J�L�Y�H�Q���V�R�F�L�D�O���F�R�Q�W�H�[�W���W�R���P�D�N�H���P�H�D�Q�L�Q�J�´�����S���������������/�H�P�N�H���������������� 

�:�K�L�O�H���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���K�D�V���O�R�Q�J���V�W�D�W�H�G���L�W�V���L�Q�W�H�U�H�V�W���L�Q���H�[�D�P�L�Q�L�Q�J���W�K�H���³�L�Q�W�H�U�S�O�D�\ 

�E�H�W�Z�H�H�Q���W�K�H���V�\�P�E�R�O�L�F���D�Q�G���H�F�R�Q�R�P�L�F���G�L�P�H�Q�V�L�R�Q�V�´���R�I���P�H�G�L�D�����0�X�U�G�R�F�N���	���*�R�O�G�L�Q�J�����������������S���������������L�W��

has been criticized for failing to outline a method that theoretically aligns with its economic 

assumptions (Hardy, 2014). In particular, the stated goal of invest�L�J�D�W�L�Q�J���³�K�R�Z���P�H�G�L�D���D�Q�G��
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�F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���V�H�U�Y�H���W�R���V�X�V�W�D�L�Q���W�K�H���L�Q�W�H�U�H�V�W�V���R�I���W�K�H���Z�H�D�O�W�K�\���D�Q�G���S�R�Z�H�U�I�X�O�´���K�D�V���E�H�H�Q���V�F�U�X�W�L�Q�L�]�H�G��

for being deterministic and dismissive regarding audience agency (Hardy, 2014, p. 11). In turn, 

political economic research has often downplayed textually specific aspects of content and 

audience reception in favor of seeking structural explanations for media outcomes. Indeed, 

�F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���L�Q�V�L�V�W�H�Q�F�H���R�Q���J�H�Q�H�U�D�W�L�Q�J���V�\�V�W�H�P�D�W�L�F���F�U�L�W�L�T�X�H�V���K�D�V���K�L�V�W�R�U�L�F�D�O�O�\��

alienated it from linguistic and semiotic methodologies. However, unlike other forms of 

�G�L�V�F�R�X�U�V�H���D�Q�D�O�\�V�L�V�����&�'�$���L�V���³�«not interested in investigating a linguistic unit per se but in 

studying the social phenomena which are necessarily complex and thus require a multi-

disciplinary and multi-methodological approach�´�����:�R�G�D�N���	���0�H�\�H�U�����������������H�P�S�K�D�V�L�V���L�Q���R�U�L�J�L�Q�D�O������

This is not to suggest that CDA has no interest in textual factors, but rather to highlight the 

�D�S�S�U�R�D�F�K�¶�V���X�Q�L�T�X�H���X�Q�G�H�U�V�W�D�Q�G�L�Q�J���R�I���G�L�V�F�R�X�U�V�H���D�Q�G���K�R�Z���L�W���E�H�W�W�H�U���D�O�L�J�Q�V���Z�L�W�K�L�Q���W�K�H institutional 

understanding of media in critical political economy. As Wodak and Meyer (2015) explain: 

�³�&�'�$���L�V���F�K�D�U�D�F�W�H�U�L�]�H�G���E�\���W�K�H���F�R�P�P�R�Q���L�Q�W�H�U�H�V�W�V���L�Q���G�H-mystifying ideologies and power through 

systematic and retroductable [sic] investigation of semiotic �G�D�W�D�����Z�U�L�W�W�H�Q�����V�S�R�N�H�Q���R�U���Y�L�V�X�D�O���´�����S����

3). However, CDA differentiates itself from other language-based approaches through the 

dynamic manner in which it defines discourse and analyzes ideology (Janks, 1997). 

Defining Critical Discourse Analysis 

 Faircloug�K�����������������K�L�J�K�O�L�J�K�W�V���K�R�Z���&�'�$�¶�V���G�H�I�L�Q�L�Q�J���I�H�D�W�X�U�H���L�V���L�W�V���Y�L�H�Z���R�I���³�O�D�Q�J�X�D�J�H���D�V���D��

�I�R�U�P���R�I���V�R�F�L�D�O���S�U�D�F�W�L�F�H�´�����S���������������,�Q���W�K�L�V���U�H�J�D�U�G�����W�K�H���D�S�S�U�R�D�F�K���F�R�Q�F�H�S�W�X�D�O�L�]�H�V���G�L�V�F�R�X�U�V�H���D�V���E�H�L�Q�J���I�D�U��

�P�R�U�H���F�R�P�S�O�L�F�D�W�H�G���W�K�D�Q���D���V�L�Q�J�O�H���W�H�[�W���R�U���L�G�H�D�����,�Q�V�W�H�D�G�����³�L�W���L�V���D���F�R�P�S�O�H�[���F�R�P�P�X�Q�Lcative event that 

�D�O�V�R���U�H�S�U�H�V�H�Q�W�V���D���V�R�F�L�D�O���V�L�W�X�D�W�L�R�Q�����F�R�Q�W�D�L�Q�L�Q�J���S�D�U�W�L�F�L�S�D�Q�W�V���D�Q�G���W�K�H�L�U���E�H�O�R�Q�J�L�Q�J�V�´�����*�R�Z�K�D�U�\���H�W���D�O������

2015, p. 140). Indeed, CDA embraces the view that media texts are products with material and 

social impacts. According to Wodak and Meyer (���������������³�&�'�$���X�Q�G�H�U�V�W�D�Q�G�V���G�L�V�F�R�X�U�V�H�V���D�V��
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�U�H�O�D�W�L�Y�H�O�\���V�W�D�E�O�H���X�V�H�V���R�I���O�D�Q�J�X�D�J�H���V�H�U�Y�L�Q�J���W�K�H���R�U�J�D�Q�L�]�D�W�L�R�Q���D�Q�G���V�W�U�X�F�W�X�U�L�Q�J���R�I���V�R�F�L�D�O���O�L�I�H�´�����S������������

�$�V���D���U�H�V�X�O�W���R�I���&�'�$�¶�V���L�Q�W�H�U�H�V�W���L�Q���F�R�Q�W�H�[�W�X�D�O�L�]�L�Q�J���L�W�V���D�Q�D�O�\�V�L�V���Z�L�W�K�L�Q���V�R�F�L�H�W�D�O���U�H�O�D�W�L�R�Q�V�K�L�S�V����

discussions of ideology and power emerge as potential avenues to further understand historically 

�V�S�H�F�L�I�L�F���P�R�P�H�Q�W�V���R�I���G�L�V�F�R�X�U�V�H�����)�D�L�U�F�O�R�X�J�K�����������������G�H�I�L�Q�H�V���L�G�H�R�O�R�J�L�H�V���D�V���³�U�H�S�U�H�V�H�Q�W�D�W�L�R�Q�V���R�I��

aspects of the world which contribute to establishing and maintaining relations of power, 

dom�L�Q�D�W�L�R�Q���D�Q�G���H�[�S�O�R�L�W�D�W�L�R�Q�´�����S�����������������,�Q���U�H�O�D�W�L�R�Q���W�R���&�'�$�����³�U�H�V�H�D�U�F�K�H�U�V���D�U�H���L�Q�W�H�U�H�V�W�H�G���L�Q���W�K�H���Z�D�\��

discourse (re)produces social domination, that is, the power abuse of one group over others, and 

�K�R�Z���G�R�P�L�Q�D�W�H�G���J�U�R�X�S�V���P�D�\���G�L�V�F�X�U�V�L�Y�H�O�\���U�H�V�L�V�W���V�X�F�K���D�E�X�V�H�´�����:�R�G�D�N��& Meyer, 2015, p. 9). 

However, unlike many linguistic methods, CDA provides an understanding of discursive power 

that extends beyond reconciling textual elements of specific instances of language. Instead, 

�³�Q�R�W�L�R�Q�V���R�I���L�G�H�R�O�R�J�\�����S�R�Z�H�U�����K�L�H�U�D�U�F�K�\���D�Q�G���J�H�Q�G�H�U��together with sociological variables were all 

�V�H�H�Q���D�V���U�H�O�H�Y�D�Q�W���I�R�U���D�Q���L�Q�W�H�U�S�U�H�W�D�W�L�R�Q���R�U���H�[�S�O�D�Q�D�W�L�R�Q���R�I���W�H�[�W�´�����9�D�Q���'�L�M�N�����������������S�����������������7�K�X�V�����L�Q��

relation to other forms of language analysis, CDA assimilates into the media framework 

proposed by critical political economy given its theoretical and methodological flexibility. 

 �$�V���%�D�L�J�����������������H�[�S�O�D�L�Q�V�����&�'�$���L�V���Q�R�W���U�R�R�W�H�G���Z�L�W�K�L�Q���³�D���V�L�Q�J�O�H���P�H�W�K�R�G���E�X�W���L�V���U�D�W�K�H�U���Y�L�H�Z�H�G��

as an approach consisting of different perspectives and various methods for studying the 

relationship between the use of language and social context as to how discursive power can be 

�H�[�H�U�F�L�V�H�G���L�Q���R�U�G�H�U���W�R���F�R�Q�W�U�R�O�´�����S�����������������2�Q�H���H�D�U�O�\���&�'�$���P�R�G�H�O�����S�U�R�S�R�V�H�G���E�\���)�D�L�U�F�O�R�X�J�K������������������

�F�H�Q�W�H�U�V���R�Q���W�K�U�H�H���G�L�P�H�Q�V�L�R�Q�V���R�I���P�H�G�L�D���G�L�V�F�R�X�U�V�H���L�Q���R�U�G�H�U���W�R���K�L�J�K�O�L�J�K�W���³�S�U�R�F�H�V�V�H�V of the production 

�D�Q�G���U�H�F�H�S�W�L�R�Q���R�I���D���µ�G�L�V�F�R�X�U�V�H���I�U�D�J�P�H�Q�W�¶���L�Q���D���S�D�U�W�L�F�X�O�D�U���F�R�Q�W�H�[�W�´�����%�D�L�J�����������������S�����������������7�K�H���I�L�U�V�W��

�G�L�P�H�Q�V�L�R�Q���L�Q�Y�R�O�Y�H�V���H�[�D�P�L�Q�L�Q�J���³�W�K�H���R�E�M�H�F�W���R�I���D�Q�D�O�\�V�L�V�����L�Q�F�O�X�G�L�Q�J���Y�H�U�E�D�O�����Y�L�V�X�D�O���R�U���Y�H�U�E�D�O���D�Q�G��

�Y�L�V�X�D�O���W�H�[�W�V���´�����-�D�Q�N�V�����������������S�����������������7�K�H���V�H�F�R�Qd dimension focuses on discursive practices that 

reveal how specific contexts impact how individuals interpret texts they encounter. Within the 
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second dimension, it is important to note that context can be both situational and intertextual. 

According to Ba�L�J�������������������³�6�L�W�X�D�W�L�R�Q�D�O���F�R�Q�W�H�[�W���G�H�D�O�V���Z�L�W�K���W�K�H���W�L�P�H���D�Q�G���S�O�D�F�H���R�I���W�K�H���W�H�[�W��

production whereas intertextual context is related to the producers and receivers of the 

�G�L�V�F�R�X�U�V�H�´�����S�����������������7�K�H���I�L�Q�D�O���G�L�P�H�Q�V�L�R�Q���D�V�V�H�V�V�H�V���³�W�K�H���V�R�F�L�R-historical conditions that gover�Q�´��

the processes examined within the first two dimensions (Janks, 1997, p. 329). While listed in a 

specific order, a particular strength of CDA is the fact that analysis can begin anywhere between 

the three dimensions (Gowhary et al., 2015). This is due to the fact that CDA acknowledges that 

each dimension is interrelated and cannot be explained in isolation from the others. 

Additionally, Fairclough (1989) notes that the investigation of each dimension requires 

its own analytical approach. The first calls f�R�U���³�W�H�[�W���D�Q�D�O�\�V�L�V�����G�H�V�F�U�L�S�W�L�R�Q�����´���W�K�H���V�H�F�R�Q�G��

�H�P�S�K�D�V�L�]�H�V���³�S�U�R�F�H�V�V�L�Q�J���D�Q�D�O�\�V�L�V�����L�Q�W�H�U�S�U�H�W�D�W�L�R�Q�����´���Z�K�L�O�H���W�K�H���I�L�Q�D�O���G�L�P�H�Q�V�L�R�Q���L�Q�Y�R�O�Y�H�V���³�V�R�F�L�D�O��

�D�Q�D�O�\�V�L�V�����H�[�S�O�D�Q�D�W�L�R�Q���´�����*�R�Z�K�D�U�\���H�W���D�O�������������������S�����������������:�L�W�K���U�H�J�D�U�G���W�R���W�H�[�W�X�D�O���I�H�D�W�X�U�H�V�����5�R�J�H�U�V���H�W��

al. (2005) highlig�K�W���³�W�K�U�H�H���G�R�P�D�L�Q�V���R�I���L�G�H�D�W�L�R�Q�D�O�����L�Q�W�H�U�S�H�U�V�R�Q�D�O���D�Q�G���W�H�[�W�X�D�O���D�Q�D�O�\�V�L�V�´���W�K�D�W���K�D�Y�H��

�E�H�F�R�P�H���F�R�P�P�R�Q�O�\���X�V�H�G���Z�L�W�K�L�Q���)�D�L�U�F�O�R�X�J�K�¶�V���&�'�$���P�R�G�H�O�����S�����������������:�K�L�O�H���W�K�H���L�G�H�D�W�L�R�Q�D�O���H�O�H�P�H�Q�W��

stresses investigating the actual processes and words used within an interaction, the other two �± 

interpersonal and textual �± emphasize exploring the potential for other types of structural factors 

�W�K�D�W���F�D�Q���L�Q�I�O�X�H�Q�F�H���W�K�H���F�R�Q�V�X�P�S�W�L�R�Q���R�I���W�H�[�W�V�����)�R�U���H�[�D�P�S�O�H�����³�L�Q�W�H�U�S�H�U�V�R�Q�D�O���I�X�Q�F�W�L�R�Q�V���D�U�H���W�K�H��

meanings of the social relations established between p�D�U�W�L�F�L�S�D�Q�W�V���L�Q���W�K�H���L�Q�W�H�U�D�F�W�L�R�Q�´�����5�R�J�H�U�V���H�W��

al., 2005, p. 371). This includes exploring hidden meanings and attempting to trace ideology 

currents that remain subtle (Wodak & Meyer, 2015). Lastly, the thematic organization of a text 

can be a fruitful area for CDA analysts to further interrogate the way structuring of textual 

elements can impact the manner in which they are perceived (Rogers et al., 2005). 
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Processing or interpretation analysis grounds the production, distribution and 

consumption of a text within both situational and intertextual contexts. According to Baig 

(2013), situational contexts explore the temporal setting of textual production, often emphasizing 

three factors: the agent or producer of the text, the scripter or designer/distributor of the text and 

the actor or actual entity transmitting the message. Intertextual context attempts to interrogate 

implicit relationships products and producers, and products and consumers. Analyzing the last 

�G�L�P�H�Q�V�L�R�Q���R�I���V�R�F�L�D�O���D�Q�D�O�\�V�L�V���³�L�Q�F�O�X�G�H�V���H�[�S�O�R�U�D�W�L�R�Q���R�I the ways in which discourses operate in 

�Y�D�U�L�R�X�V���G�R�P�D�L�Q�V���R�I���V�R�F�L�H�W�\�´�����5�R�J�H�U�V���H�W���D�O�������������������S�����������������:�K�L�O�H���R�W�K�H�U���D�S�S�U�R�D�F�K�H�V���D�W�W�H�P�S�W���W�R��

specialize or prioritize the examination of a specific dimension at the expense of other 

dimensional influences, CDA seeks instead to holistic assess texts through triangulating a wide 

variety of factors that can aid in understanding the way discourse operates within a specific 

�F�R�Q�W�H�[�W�����$�V���-�D�Q�N�V�����������������H�[�S�O�D�L�Q�V�����³�,�W���L�V���L�Q���W�K�H���L�Q�W�H�U�F�R�Q�Q�H�F�W�L�R�Q�V���W�K�D�W���W�K�H���D�Q�D�O�\�V�W���I�L�Q�G�V���L�Q�W�H�U�H�V�W�L�Qg 

�S�D�W�W�H�U�Q�V���D�Q�G���G�L�V�M�X�Q�F�W�L�R�Q�V���W�K�D�W���Q�H�H�G���W�R���E�H���G�H�V�F�U�L�E�H�G�����L�Q�W�H�U�S�U�H�W�H�G���D�Q�G���H�[�S�O�D�L�Q�H�G�´�����S�����������������7�K�H��

holistic nature of CDA makes it a suitable fit to incorporate into critical political economy, 

especially given that both approaches categorize media products into similar multi-dimensional 

frameworks.  

�)�X�U�W�K�H�U�P�R�U�H�����+�D�U�G�\�����������������D�V�V�H�U�W�V�����³�3�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���D�U�J�X�H�V���W�K�D�W�«�Z�H���Q�H�H�G���Q�R�W���R�Q�O�\���W�K�H��

analysis of texts, or texts and readers, but analysis of the forces and interests shaping media and 

the conditions of producti�R�Q�´�����S���������������6�L�P�L�O�D�U�O�\�����&�'�$���D�Q�D�O�\�]�H�V���³�R�S�D�T�X�H���D�V���Z�H�O�O���D�V���W�U�D�Q�V�S�D�U�H�Q�W��

structural relationships of dominance, discrimination, power and control as manifested in 

�O�D�Q�J�X�D�J�H�´�����:�R�G�D�N���	���0�H�\�H�U�����������������S���������������,�Q���S�U�D�F�W�L�F�H�����Z�K�L�O�H���V�W�L�O�O���E�D�V�H�G���R�Q���W�K�H���V�W�X�G�\���R�I���O�D�Q�J�X�D�J�H����

CDA research centrally attempts to expand our general understanding of social action. 

�&�R�Q�V�H�T�X�H�Q�W�O�\�����³�«�L�W���L�V���Q�R�W���W�K�H���L�Q�G�L�Y�L�G�X�D�O���U�H�V�R�X�U�F�H�V���D�Q�G���Q�R�W���W�K�H���V�S�H�F�L�I�L�F�V���R�I���V�L�Q�J�O�H-exchange 
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situations that are crucial for CDA analyses, but the overall structural features in social field or in 

�R�Y�H�U�D�O�O���V�R�F�L�H�W�\�´�����:�R�G�D�N���	���0�H�\�H�U�����������������S���������������7�R���I�X�U�W�K�H�U���H�[�S�O�R�U�H���K�R�Z���I�L�Q�D�Q�F�L�D�O���S�U�H�V�V�X�U�H�V���D�Q�G��

corporate interests influence various discursive elements of cultural knowledge production, this 

examination uses critical political econ�R�P�L�F���P�H�W�K�R�G�V���W�R���L�Q�Y�H�V�W�L�J�D�W�H���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I��

action sports media and scientific research. More specifically, my dissertation outlines how Red 

Bull promotional materials and external sport investments, such as its network of individually 

sponsored athletes, are in turn legitimized through the academic knowledge created by the 

company. 

Holistically Assessing Corporate Sponsorship Within Neoliberalism 

�$�V���:�D�V�N�R�����������������H�[�S�O�D�L�Q�V�����³�,�Q�F�U�H�D�V�L�Q�J�O�\���W�K�H�U�H���D�U�H���D�O�V�R���V�W�X�G�L�H�V���W�K�D�W���D�W�W�H�P�S�W���W�R���X�V�H��

political economy �Z�L�W�K���R�W�K�H�U���D�S�S�U�R�D�F�K�H�V���W�R���H�[�D�P�L�Q�H���D���S�D�U�W�L�F�X�O�D�U���P�H�G�L�D���S�K�H�Q�R�P�H�Q�R�Q���K�R�O�L�V�W�L�F�D�O�O�\�´��

(p. 44). Indeed, while my dissertation is a case study of Red Bull, it truly seeks to examine the 

various forms of ideological discourse around productivity that have emerged as neoliberalism 

has grown since the 1970s (Harvey, 2005). Furthermore, it contextualizes the establishment and 

growth of the energy drink market during the 1980s and its early linkages to extreme sport as a 

significant factor for examining the advertising discourse around energy drink brands such as 

Red Bull (Miller, 2008; Ressig et al., 2009). Graham and Luke (2011) detail their own approach 

�W�R���&�'�$���Z�L�W�K�L�Q���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\���D�V���E�H�J�L�Q�Q�L�Q�J���³�I�U�R�P���D�Q���H�[�S�O�L�F�L�W���R�U�L�H�Q�W�D�W�L�R�Q���W�R���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\��

�± rather than beginning �Z�L�W�K���W�H�[�W�V�´�����S�����������������2�Q�F�H���³�D���V�D�P�S�O�H���F�R�U�S�X�V�´���K�D�V���E�H�H�Q���G�H�F�L�G�H�G���R�Q�����W�K�H�\��

�G�H�V�F�U�L�E�H���W�K�H�L�U���D�S�S�U�R�D�F�K���W�R���&�'�$���D�V���Z�R�U�N�L�Q�J���³�D�E�G�X�F�W�L�Y�H�O�\�����U�H�F�X�U�V�L�Y�H�O�\���P�R�Y�L�Q�J���E�H�W�Z�H�H�Q���S�R�O�L�W�L�F�D�O��

economy of communication as theoretical frame and numerous textual instances; looking for 

p�D�W�W�H�U�Q�V���W�K�D�W���F�R�Q�Q�H�F�W���D�Q�G���U�H�S�H�D�W���D�W���P�X�O�W�L�S�O�H���O�H�Y�H�O�V�����D�Q�G�«�I�R�U�����G�L�V�F�R�X�U�V�H�����G�L�I�I�H�U�H�Q�F�H�V���W�K�D�W���P�D�N�H��

���P�D�W�H�U�L�D�O�����G�L�I�I�H�U�H�Q�F�H�V�´�����S�����������������)�R�O�O�R�Z�L�Q�J���*�U�D�K�D�P���D�Q�G���/�X�N�H�¶�V�����������������P�R�G�H�O�����,���V�K�D�O�O���D�W�W�H�P�S�W���W�R��
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weave observations between both theoretical frameworks but begin within the realm of political 

economic analysis as a means of situating the contextual factors relevant for conducting CDA. 

�$�F�F�R�U�G�L�Q�J���W�R���+�D�U�G�\�������������������F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�¶�V���V�W�U�X�F�W�X�U�D�O���I�U�D�P�H�Z�R�U�N���U�H�F�R�J�Q�L�]�H�V��

�³�W�K�D�W���W�K�H���J�R�R�G�V���S�U�R�G�X�F�H�G���E�\���W�K�H���P�H�G�L�D���L�Q�G�X�V�W�U�L�H�V���D�U�H���D�W���R�Q�F�H���H�F�R�Q�R�P�L�F���D�Q�G���F�X�O�W�X�U�D�O���´��

�5�H�V�X�O�W�D�Q�W�O�\�����³�W�K�L�V���D�S�S�U�R�D�F�K���>�F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�@���F�D�O�O�V���I�R�U���D�W�W�H�Q�W�L�R�Q���W�R���W�K�H���L�Q�W�H�U�S�O�D�\��

�E�H�W�Z�H�H�Q���W�K�H���V�\�P�E�R�O�L�F���D�Q�G���H�F�R�Q�R�P�L�F���G�L�P�H�Q�V�L�R�Q�V���R�I���W�K�H���S�U�R�G�X�F�W�L�R�Q���R�I���P�H�D�Q�L�Q�J�´�����S���������������7�K�X�V�����L�W��

becomes crucial to consider how non-textual factors may indicate potentially problematic 

conflicts of interest related to political or economic incentives perhaps unacknowledged within a 

specific sponsored scientific text. Generally, corporate sponsors attempt to shape scholarly 

discourse by financially supporting venues for academic work, including journals, conferences 

and singular research studies or researchers. In some cases, such as with academic publishing, 

Baur et al. (2019) describe how corporate sponsors are able to finance the creation of 

�³�«�L�Q�G�X�V�W�U�\-�G�U�L�Y�H�Q���V�F�L�H�Q�W�L�I�L�F���M�R�X�U�Q�D�O�V���Z�K�L�F�K�«�V�W�H�H�U���W�K�H���S�H�U�F�H�S�W�L�R�Q���R�I���µ�W�K�H���H�Y�L�G�H�Q�F�H�¶���E�\���I�D�Y�R�U�L�Q�J��

�V�W�X�G�L�H�V���W�K�D�W���X�Q�G�H�U�S�O�D�\���R�U���G�H�Q�\���U�L�V�N���´���Z�K�L�O�H���D�O�V�R���V�S�R�W�O�L�J�K�W�L�Q�J���³�«�H�G�L�W�R�U�L�D�O�V���R�U���E�L�D�V�H�G���U�H�Y�L�H�Z�V���W�K�D�W��

can be used in litigation to defend industry and allow publication practices that bypass 

�D�F�F�H�S�W�D�Q�F�H���Q�R�U�P�V���I�R�U���V�F�L�H�Q�W�L�I�L�F���L�Q�W�H�J�U�L�W�\�´�����S������������ The need for a refined analytical tool to 

examine industry involvement within university research is especially dire given the lack of 

consistency in disclosure within both private and public institutions.  

Previous research on corporate research networks has found inconsistencies between the 

number of sponsorships officially reported by official company press releases and what is 

actually disclosed within academic publications themselves. One analysis of Coca-�&�R�O�D�¶�V��

�U�H�V�H�D�U�F�K���Q�H�W�Z�R�U�N���G�L�V�S�O�D�\�H�G���K�R�Z���G�H�V�S�L�W�H���W�K�H���F�R�P�S�D�Q�\�¶�V���D�S�S�H�D�U�D�Q�F�H���R�I���W�U�D�Q�V�S�D�U�H�Q�F�\�����V�S�H�F�L�I�L�F�D�O�O�\��

naming 218 researchers in an official press release, this number was greatly underestimated with 
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many affiliations going unmentioned (Serôdio et al., 2018). Conflicting with the official figure 

reported by Coca-�&�R�O�D�����6�H�U�{�G�L�R���H�W���D�O�������������������³�L�G�H�Q�W�L�I�L�H�G�����������D�X�W�K�R�U�V�����U�H�V�S�R�Q�V�L�E�O�H���I�R�U�����������V�W�X�G�L�H�V��

that fit the criteria used by Coca-Cola to compile its list of funded rese�D�U�F�K���S�D�U�W�Q�H�U�V�K�L�S�V�´�����S����

1597). Even within journals themselves, there is a varying degree of transparency as certain 

publication venues may not require authors to extensively disclose funding sources. Often, 

�U�H�V�H�D�U�F�K�H�U�V���K�D�Y�H���E�H�H�Q���U�H�T�X�L�U�H�G���W�R���G�L�J���L�Q�W�R���W�K�H���³�$�F�N�Q�R�Z�O�H�G�J�P�H�Q�W�V�´���V�H�F�W�L�R�Q���R�I���M�R�X�U�Q�D�O�V���L�Q���R�U�G�H�U���W�R��

gain insight into the financial involvement or consultant histories of the researchers involved in a 

study (Barnes & Bero, 1998; Serôdio et al., 2018).  

Indeed, investigative emphasis can be directed toward R�H�G���%�X�O�O�¶�V���U�H�V�H�D�U�F�K���H�I�I�R�U�W�V���D�V���D��

case study that reveals how corporate influence combats findings that could potentially lead to 

financial harm �± however, it is just as crucial that investigative scrutiny is placed on external 

interests that may benefit from the publication of favorable scientific evidence. In the case of 

�5�H�G���%�X�O�O�����*�R�U�V�H���H�W���D�O�������������������H�[�S�O�D�L�Q���K�R�Z���W�K�H���F�R�P�S�D�Q�\���³�K�D�V���H�T�X�D�O�O�\���S�U�R�Y�H�Q���W�R���E�H���D���S�L�R�Q�H�H�U���L�Q��

utilising sport to develop and enhance its brand as an extension of the core product, rather than 

�P�H�U�H�O�\���D�Q���D�V�V�R�F�L�D�W�H�G���S�U�R�S�H�U�W�\�´�����S�����������������7�K�X�V�����L�Q�V�W�H�D�G���R�I���D�W�W�H�P�S�W�L�Q�J���W�R���F�R�P�S�O�H�W�H�O�\���P�D�S���W�K�H��

�H�[�W�H�Q�W���R�I���5�H�G���%�X�O�O�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���Z�L�W�K�L�Q���U�H�V�H�D�U�F�K���V�S�R�Q�V�R�U�V�K�L�S�����Z�K�L�F�K���Z�R�X�O�G���E�H���L�Q�F�U�H�D�V�L�Q�J�O�\��

difficult if not impossible to verify), I attempt to center the larger degree of discursive interplay 

�E�H�W�Z�H�H�Q���W�K�H���D�F�D�G�H�P�L�F�V���L�W���K�L�U�H�V���D�V���F�R�Q�V�X�O�W�D�Q�W�V���D�Q�G���W�K�H���F�R�P�S�D�Q�\�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���L�Q�G�L�Y�L�G�X�D�O���D�F�W�L�R�Q��

sports athletes.  

Given the shared need to maintain authenticity and credibility during public 

�S�H�U�I�R�U�P�D�Q�F�H�V�����+�L�O�J�D�U�W�Q�H�U�¶�V�����������������Foncept of stage management provides a theoretical language 

that can highlight similarities between performances by sponsored athletes and academics. 

Hilgarnter (2000) notes how the dramaturgical model provides a unique method for illustrating 
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the process o�I���K�R�Z���V�F�L�H�Q�W�L�I�L�F���W�H�[�W�V���D�U�H���L�P�E�X�H�G���Z�L�W�K���H�O�H�P�H�Q�W�V���R�I���D�X�W�K�R�U�L�W�\���E�\���F�D�O�O�L�Q�J���³�D�W�W�H�Q�W�L�R�Q���W�R��

systems of stage management and the role of various modes of information control in creating 

�D�X�W�K�R�U�L�]�H�G���Y�R�L�F�H�V�����D�X�W�K�R�U�L�W�D�W�L�Y�H���N�Q�R�Z�O�H�G�J�H�����D�Q�G���F�U�H�G�L�E�O�H���V�F�L�H�Q�F�H���D�G�Y�L�F�H�´�����S����19). In relation to 

�W�K�H���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���R�I���5�H�G���%�X�O�O�¶�V���V�F�L�H�Q�W�L�I�L�F���L�Q�Y�R�O�Y�H�P�H�Q�W�����+�L�O�J�D�U�W�Q�H�U�¶�V��(2000) framework allows for 

the construction of analytical techniques that can capture the symbolic, ideological elements of 

discourse present within the content of Red Bull sponsored media and research. In particular, 

tensions around disclosure center information control as an essential part of information 

management within sponsored media products.  

�,�F�D�U�X�V�¶���$�X�W�R�S�V�\�����7�U�D�F�L�Q�J���W�K�H���,�G�H�R�O�R�J�L�F�D�O���'�L�P�H�Q�V�L�R�Q�V���R�I���5�H�G���%�X�O�O�¶�V���6�S�Rnsorships 

�7�K�H���Q�H�[�W���I�R�X�U���F�K�D�S�W�H�U�V���F�U�L�W�L�F�D�O�O�\���L�Q�W�H�U�U�R�J�D�W�H���5�H�G���%�X�O�O�¶�V���F�R�U�S�R�U�D�W�H���L�G�H�Q�W�L�W�\���D�V���D�Q���H�Q�H�U�J�\��

drink manufacturer, and its role as a sponsor of action sports media and academic research. The 

next chapter begins by reviewing the historical origins of Red Bull and details its transformation 

from upstart energy drink company to a global sports media conglomerate. As Sherman (1993) 

argues, critical political economic critique must be rooted within an understanding of the specific 

historical circumstances of �W�K�H���L�V�V�X�H���D�W���K�D�Q�G�����³�,�Q���F�U�L�W�L�F�D�O���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�\�����H�D�F�K���L�G�H�D���R�U���V�L�W�X�D�W�L�R�Q��

�P�X�V�W���E�H���Y�L�H�Z�H�G���L�Q���L�W�V���F�K�D�Q�J�L�Q�J�����K�L�V�W�R�U�L�F�D�O���F�R�Q�W�H�[�W�´�����S���������������V�H�H���D�O�V�R���0�R�V�F�R����������������3 In doing so, I 

�L�O�O�X�V�W�U�D�W�H���K�R�Z���W�K�H���F�R�P�S�D�Q�\�¶�V���W�U�D�G�L�W�L�R�Q���R�I���D�V�V�R�F�L�D�W�L�Q�J���L�W�V���E�U�D�Q�G���Z�L�W�K���D�F�W�L�R�Q���V�S�R�Uts instilled Red 

Bull with the necessary experience to propel its organizational goals as a sponsor. Furthermore, I 

�F�R�Q�W�H�[�W�X�D�O�L�]�H���W�K�H���F�R�P�S�D�Q�\�¶�V���G�H�Y�H�O�R�S�P�H�Q�W���Z�L�W�K�L�Q���W�K�H���K�L�V�W�R�U�L�F�D�O���F�R�Q�W�H�[�W���R�I���Q�H�R�O�L�E�H�U�D�O���S�R�O�L�W�L�F�D�O��

trends reshaping the economic and social circumstances of creative laborers. After reviewing 

�5�H�G���%�X�O�O�¶�V���S�U�R�G�X�F�W���R�U�L�J�L�Q���V�W�R�U�\���D�Q�G���G�R�F�X�P�H�Q�W�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���H�D�U�O�\���D�W�W�H�P�S�W�V���W�R���F�X�O�W�L�Y�D�W�H���L�W�V��

�E�U�D�Q�G���D�V�V�R�F�L�D�W�L�R�Q���Z�L�W�K���H�[�W�U�H�P�H���O�L�I�H�V�W�\�O�H���V�S�R�U�W�V�����D�G�G�L�W�L�R�Q�D�O���K�L�V�W�R�U�\���G�L�V�F�X�V�V�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���U�R�O�H��

 
3 �6�H�H���&�K�D�S�W�H�U�������I�R�U���I�X�U�W�K�H�U���G�L�V�F�X�V�V�L�R�Q���R�I���0�R�V�F�R�¶�V�����������������I�R�X�U���S�L�O�O�D�U�V���D�Q�G���W�K�H���L�P�S�R�U�W�D�Q�F�H���R�I���K�L�V�W�R�U�\���Z�L�W�K�L�Q���F�U�L�W�L�F�D�O��
political economy. 
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in promoting the use of energy drinks as an alcoholic mixer is covered. More specifically, details 

regarding the controversies emerging during the 2000s around the use of pre-mixed alcoholic 

energy beverages such as Four Loko are provided for further context for research questions 

�U�H�O�D�W�H�G���W�R���5�H�G���%�X�O�O�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���V�S�R�Q�V�R�U�L�Q�J���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K�� 

�7�K�H���I�L�I�W�K���F�K�D�S�W�H�U���E�H�J�L�Q�V���P�\���D�Q�D�O�\�V�L�V���R�I���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���D�Q�G���D�Q�V�Z�H�U�V���5�4�����E�\��

�L�Q�Y�H�V�W�L�J�D�W�L�Q�J���5�H�G���%�X�O�O�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���V�S�R�Q�V�R�U�L�Q�J���D�F�W�L�R�Q���V�S�R�U�W�V���D�W�K�O�H�W�H�V�����7�R���D�F�F�R�P�S�O�L�V�K��this, I 

gathered various documents and press releases from various official company websites.4 Using 

�W�K�L�V���L�Q�I�R�U�P�D�W�L�R�Q�����,���F�U�H�D�W�H�G���D���K�L�V�W�R�U�L�F�D�O���W�L�P�H�O�L�Q�H���F�R�Y�H�U�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���H�[�S�D�Q�V�L�R�Q���L�Q�W�R���Y�D�U�L�R�X�V��

international sports industries since its inception. Additionally, to get a broadly contextual 

�X�Q�G�H�U�V�W�D�Q�G�L�Q�J���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���V�S�R�U�W�V���V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N�����,���X�V�H�G���W�K�H���µ�G�D�W�D�E�D�V�H�¶���D�Y�D�L�O�D�E�O�H���R�Q��

�5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���8���6�����Z�H�E�V�L�W�H���W�R���F�U�H�D�W�H���D���F�R�P�S�U�H�K�H�Q�V�L�Y�H���F�D�W�D�O�R�J���R�I���L�Q�G�L�Y�L�G�X�D�O���D�W�K�O�H�W�H�V��

sponsored by the company. In total, I collected a list of 759 unique Red Bull sponsored athletes, 

and categorized each by sport discipline, nationality, and gender. After presenting this 

�L�Q�I�R�U�P�D�W�L�R�Q�����,���X�V�H���+�L�O�J�D�U�W�Q�H�U�¶�V�����������������G�U�D�P�D�W�X�U�J�L�F�D�O���I�U�D�P�H�Z�R�U�N���W�R���D�V�V�H�V�V���K�R�Z���W�K�H���S�H�U�I�R�U�P�D�Q�F�H�V��

of Red Bul�O���V�S�R�Q�V�R�U�H�G���D�F�W�L�R�Q���V�S�R�U�W���D�W�K�O�H�W�H�V���D�U�H���P�D�Q�D�J�H�G���E�\���W�K�H���F�R�P�S�D�Q�\�¶�V���X�V�H���R�I���V�W�D�J�H��

management and information control.  

�7�K�H���I�R�O�O�R�Z�L�Q�J���F�K�D�S�W�H�U���E�H�J�L�Q�V���P�D�S�S�L�Q�J���5�H�G���%�X�O�O�¶�V���H�[�W�H�Q�V�L�Y�H���Q�H�W�Z�R�U�N���R�I���V�S�R�Q�V�R�U�H�G��

academic researchers. To answer RQ2, I examined the acknowledgements and disclosure 

sections (if present) of available nutritional research papers on the Web of Science database 

discussing energy drinks published since the early 2000s �± capturing the historical range in 

which the company would begin to expand into a global sports media giant. Continuing my 

 
4 Given the �H�[�W�H�Q�V�L�Y�H���U�H�D�F�K���R�I���5�H�G���%�X�O�O�¶�V���F�R�U�S�R�U�D�W�H���L�Q�I�U�D�V�W�U�X�F�W�X�U�H�����W�K�H�U�H���D�U�H���P�D�Q�\���Z�H�E�V�L�W�H�V���W�K�D�W���F�R�X�O�G���S�R�W�H�Q�W�L�D�O�O�\���I�D�O�O��
�X�Q�G�H�U���W�K�H���X�P�E�U�H�O�O�D���R�I���µ�R�I�I�L�F�L�D�O���¶���W�K�H�V�H���L�Q�F�O�X�G�H�����E�X�W���D�U�H���Q�R�W���O�L�P�L�W�H�G���W�R�����W�K�H���8���6�����Y�H�U�V�L�R�Q���R�I���5�H�G���%�X�O�O�¶�V���Z�H�E�V�L�W�H�����5�H�G��
Bull Media House website, Red Bull Racing website, FC Red Bull Salzburg website, EHC Red Bull München 
website, Red Bull Bragantino website, The Flying Bulls website, and the New York Red Bulls website 
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�D�Q�D�O�\�V�L�V���R�I���5�4�������,���X�V�H���+�L�O�J�D�U�Q�W�H�U�¶�V�����������������G�U�D�P�D�W�X�U�J�L�F�D�O���I�U�D�P�H�Z�R�U�N���W�R���L�O�O�X�V�W�U�D�W�H���W�K�H���P�R�V�W��

common types of rhetorical techniques employed by industry-backed scientists, particularly 

when discussing the potential health risks of consuming energy drinks mixed with alcohol.  

Finally, I begin to investigate RQ3 by integrating elements critical discourse analysis and 

�V�S�R�W�O�L�J�K�W�L�Q�J���W�K�H���V�\�Q�H�U�J�L�V�W�L�F���S�R�W�H�Q�W�L�D�O���E�H�W�Z�H�H�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���D�W�K�O�H�W�L�F���D�Q�G���D�F�D�G�H�P�L�F���V�S�R�Q�V�R�U�V�K�L�S�V��

that further �H�Q�D�E�O�H���5�H�G���%�X�O�O���W�R���S�U�R�P�R�W�H���F�X�O�W�X�U�D�O���G�L�V�F�R�X�U�V�H���W�K�D�W���U�H�I�O�H�F�W�V���W�K�H���F�R�P�S�D�Q�\�¶�V���Q�H�R�O�L�E�H�U�D�O��

�L�G�H�D�O�V�����7�R���G�R���V�R�����,���O�R�R�N���D�W���S�U�R�P�R�W�L�R�Q�D�O���P�D�W�H�U�L�D�O�V���R�Q���5�H�G���%�X�O�O�¶�V���Z�H�E�V�L�W�H���D�Q�G���K�L�J�K�O�L�J�K�W���V�L�P�L�O�D�U�L�W�L�H�V��

between the structural constraints faced by sponsored athletic and acade�P�L�F���µ�S�H�U�I�R�U�P�H�U�V���¶���7�K�H��

final chapter synthesizes observations from the previous two chapters and finishes answering 

�5�4�����E�\���K�L�J�K�O�L�J�K�W�L�Q�J���W�K�H���L�G�H�R�O�R�J�L�F�D�O���L�P�S�O�L�F�D�W�L�R�Q�V���R�I���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�W�K�O�H�W�L�F���D�Q�G��

academic professionals. In particular, the conclus�L�R�Q���F�H�Q�W�H�U�V���R�Q���K�L�J�K�O�L�J�K�W�L�Q�J���5�H�G���%�X�O�O�¶�V��

�R�S�S�R�U�W�X�Q�L�V�W�L�F���H�P�E�U�D�F�H���R�I���Q�H�R�O�L�E�H�U�D�O�L�V�P���D�Q�G���F�R�Q�V�L�G�H�U�V���W�K�H���F�R�P�S�D�Q�\�¶�V���F�X�O�W�X�U�D�O���V�L�J�Q�L�I�L�F�D�Q�F�H���L�Q��

relation to the growing influence of private interests over the political economic circumstances 

dictating knowledge production and general creative expression. 
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CHAPTER FOUR 

A (CRITICAL) CORPORATE HISTORY OF RED BULL 

Analyzing recent market trends relating to energy drink sales, Higgins et al. (2018) note: 

�³�7�K�H���J�O�R�E�D�O���H�Q�H�U�J�\���G�U�L�Q�N���P�D�U�N�H�W���Z�D�V���Z�R�U�W�K���8�6�'���������E�L�O�O�L�R�Q���L�Q���������������D�Q�G���Ls forecast to reach 61 

�E�L�O�O�L�R�Q���E�\�����������´�����S���������������)�X�U�W�K�H�U�P�R�U�H�����D�F�F�R�U�G�L�Q�J���W�R���+�L�J�J�L�Q�V���H�W���D�O���������������������W�K�H���P�H�W�H�R�U�L�F���J�U�R�Z�W�K���R�I��

�5�H�G���%�X�O�O���D�Q�G���R�W�K�H�U���H�Q�H�U�J�\���G�U�L�Q�N�V���F�D�Q���E�H���D�W�W�U�L�E�X�W�H�G���W�R���W�K�H���L�Q�G�X�V�W�U�\�¶�V���V�X�F�F�H�V�V�I�X�O���D�S�S�U�R�D�F�K���L�Q��

appealing to and reaching its target demogr�D�S�K�L�F�����³�«�P�D�U�N�H�W�L�Q�J���I�R�U���H�Q�H�U�J�\���G�U�L�Q�N�V���S�U�L�P�D�U�L�O�\��

targets children, adolescences, and other vulnerable groups with content and experiential based 

���H���J�������K�L�J�K���U�L�V�N���V�S�R�U�W�V�����D�G�Y�H�U�W�L�V�H�P�H�Q�W�V���R�Q���W�H�O�H�Y�L�V�L�R�Q���F�K�D�Q�Q�H�O�V�����L�Q�W�H�U�Q�H�W�����D�Q�G���V�R�F�L�D�O���P�H�G�L�D���V�L�W�H�V�«�´��

(p. 66). However, the widespread popularity of energy drinks within the United States and 

Europe veil the relatively short-lived histories of these functional beverages. Red Bull, perhaps 

the most recognizable brand of energy drink sold today, was introduced to its home market of 

Austria in 1987 and did not hit store shelves in the United States until 1997 (Reissig et al., 2009). 

�:�K�L�O�H���V�L�P�L�O�D�U���³�H�Q�H�U�J�\���G�U�L�Q�N�´���W�\�S�H���E�H�Y�H�U�D�J�H�V���K�D�G���E�H�H�Q���V�R�O�G���L�Q���$�V�L�D���D�Q�G���S�D�U�W�V���R�I���(�X�U�R�S�H���V�L�Q�F�H���W�K�H��

�H�D�U�O�\�����������V�����H�D�U�O�\���L�Q�Q�R�Y�D�W�R�U�V�����V�X�F�K���D�V���-�D�S�D�Q�¶�V��Taisho Pharmaceuticals, marketed their products 

as medicinal and/or dietary supplements (Heckman et al., 2010). Indeed, Red Bull founder 

Dietrich Mateschitz, an Austrian business executive during the 1970s and 1980s, would find his 

inspiration amongst these early energy drink products after discovering Krating Daeng while on 

a business trip to Thailand in 1982. Noticing that the product energized him through jet lag, 

Mateschitz believed that the beverage had the potential to be financially lucrative in European 

markets. Thus, in 1984, he partnered with Chaleo Yoovidhya, the developer of Krating Daeng, to 

form Red Bull GmbH and began to tinker with the formula to make the product more palatable 

for Western tastes (Gorse et al., 2010).  
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In addition to adding more caffeine and adjusting the flavor, Mateschitz shifted the 

categorization of the product from a pharmaceutical to that of a functional beverage for Western 

markets �± a move he heralded as creating a new market that had previously not existed before the 

introduction of Red Bull. In particular, the introduction of the beverage as a functional food, as 

opposed to a dietary supplement, propelled the brand to massive worldwide success in its brief 

�W�L�P�H���R�Q���W�K�H���P�D�U�N�H�W�����+�R�Z�H�Y�H�U�����G�H�V�S�L�W�H���0�D�W�H�V�F�K�L�W�]�¶�V���H�[�W�H�Q�V�L�Y�H���H�Iforts to categorically distance 

Red Bull from its medicinal origins, the regulatory challenges that Red Bull faced throughout its 

global expansion highlight the unavoidably intertwined histories shared between Red Bull and 

Krating Daeng. Indeed, while Red �%�X�O�O�¶�V���H�D�U�O�\���H�[�S�D�Q�V�L�R�Q���W�K�U�R�X�J�K�R�X�W���(�X�U�R�S�H���Z�H�Q�W���O�D�U�J�H�O�\��

�X�Q�F�R�Q�W�H�V�W�H�G�����W�K�H���F�R�P�S�D�Q�\���D�Q�G���L�Q�G�X�V�W�U�\�¶�V���P�R�V�W�O�\���X�Q�K�L�Q�G�H�U�H�G���J�U�R�Z�W�K���Z�R�X�O�G���K�D�O�W���D�V���D�Q�[�L�H�W�L�H�V��

emerged around the health impacts of energy drink use during the late 2000s and early 2010s.  

Such shifts in public concern, when contextualized historically, reveal meaningful shifts in Red 

�%�X�O�O�¶�V���V�W�U�D�W�H�J�L�F���X�V�H���R�I���V�S�R�Q�V�R�U�V�K�L�S���D�J�U�H�H�P�H�Q�W�V���D�V���F�R�P�E�D�W�L�Q�J���S�R�W�H�Q�W�L�D�O���U�H�J�X�O�D�W�R�U�\���F�K�D�O�O�H�Q�J�H�V��

necessitated a renewed emphasis on creating branded sports media content. Additionally, while 

�5�H�G���%�X�O�O���L�Q�L�W�L�D�O�O�\���S�H�U�F�H�L�Y�H�G���V�S�R�U�W�V���D�V���D���S�U�R�P�R�W�L�R�Q�D�O���U�H�D�O�P���I�R�U���L�Q�F�U�H�D�V�L�Q�J���W�K�H���S�X�E�O�L�F�¶�V���D�Z�D�U�H�Q�H�V�V��

�R�I���L�W�V���E�U�D�Q�G���D�Q�G���L�W�V���S�U�R�G�X�F�W�V�����W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�W�H�U�H�V�W���L�Q���D�W�K�O�H�W�L�F�V���H�Y�R�O�Y�H�G���D�V���L�W�V���F�X�O�W�X�U�D�O���L�G�H�Q�W�L�W�\��

and corporate structure increasingly integrated into various global sports industries. 

�5�H�G���%�X�O�O�¶�V���(�D�U�O�\���2�U�L�J�L�Q�V���L�Q���7�K�D�L�O�D�Q�G 

While Red Bull and Krating Daeng have since separated into two distinct business 

�H�Q�W�L�W�L�H�V���V�L�Q�F�H���W�K�H�����������V�����E�R�W�K���E�U�D�Q�G�¶�V���R�U�L�J�L�Q�D�O���I�O�D�Y�R�U���H�Q�H�U�J�\���G�U�L�Q�N�V���D�U�H���P�R�G�H�O�H�G���D�I�W�H�U���&�K�D�O�H�R�¶�V��

initial 1975 concept of Krating Daeng (Nivatpumin & Treerapongpichit, 2015). Chaleo, born to a 

family of rural Chinese farmers in Northern Thailand, founded T.C. Pharmaceuticals (TCP) in 

1956 after spending time working various jobs, most notably as a medicine salesman (Shapiro, 
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���������������%�H�I�R�U�H���L�Q�W�U�R�G�X�F�L�Q�J���.�U�D�W�L�Q�J���'�D�H�Q�J�����W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�L�W�L�D�O���V�X�F�F�H�V�V���L�Q�Y�R�O�Y�H�G���G�H�Y�H�O�R�S�L�Q�J���D�Q�G��

selling over-the-counter medicinal products (e.g., fever/pain relief pills, antibiotics and eye/ear 

drops) under its T.C. Mycin brand (TCP, 202���������+�R�Z�H�Y�H�U�����G�X�U�L�Q�J���W�K�H�����������V�����7�&�3�¶�V���L�Q�W�H�U�H�V�W�V��

significantly shifted toward fostering the creation of a Thai-driven energy drink market. 

Influenced by the growing local popularity of Japanese energy drinks that had entered the market 

in the early 1960s,5 Chaleo sought to make his own energy tonic that better reflected the desires 

�R�I���7�K�D�L���F�R�Q�V�X�P�H�U�V�����.�U�D�X�V�]�������������������5�H�V�X�O�W�D�Q�W�O�\�����³�,�Q���������������0�U���>�V�L�F�@���&�K�D�O�H�R���G�H�Y�H�O�R�S�H�G���.�U�D�W�L�Q�J��

Daeng, an energy drink with a distinct flavour quite unlike the more medicinal-tasting products 

�R�Q���W�K�H���P�D�U�N�H�W���D�W���W�K�H���W�L�P�H�´�����1�L�Y�D�W�S�X�P�L�Q���	���7�U�H�H�U�D�S�R�Q�J�S�L�F�K�L�W�����������������S�D�U�D�������������,�Q���I�D�F�W�����W�K�H���Z�R�U�O�G-

famous Red Bull logo boldly depicting two combating bison was initially designed by Chaleo as 

a means of increasing the cultural familiarity of Krating Daeng amongst rural Thai communities: 

�³�7�K�H���W�Z�R���F�K�D�U�J�L�Q�J���E�L�V�R�Q���H�Y�R�N�H�G���W�K�H���O�L�Y�H�O�\���V�S�L�U�L�W���R�I���W�K�H���E�X�O�O���I�L�J�K�W�V���W�K�D�W���K�D�Y�H���O�R�Q�J���E�H�H�Q���S�R�S�X�O�D�U���L�Q��

�S�D�U�W�V���R�I���U�X�U�D�O���7�K�D�L�O�D�Q�G�´�����.�U�D�X�V�]�����������������S�D�U�D���������������'�H�V�S�L�W�H���&�K�D�O�H�R�¶�V���L�Q�V�L�V�W�H�Q�F�H���R�Q���G�L�I�I�H�U�H�Q�W�L�D�W�L�Q�J��

Krating Daeng from its medicinal predecessors, the beverage still contained many of the same 

ingredients used within pharmaceutical products that had inspired it. In specific, Chaleo used the 

�U�H�F�L�S�H���I�R�U���/�L�S�R�Y�L�W�D�Q���'���D�Q�G���U�H�I�R�U�P�X�O�D�W�H�G���W�K�H���E�H�Y�H�U�D�J�H�¶�V���W�D�V�W�H���W�R���E�H���V�Z�H�H�W�H�U���D�Q�G���P�R�U�H���D�S�Sealing to 

the Thai market (Nivatpumin & Treerapongpichit, 2015).  

�:�K�L�O�H���7�&�3�¶�V�������������G�H�E�X�W���R�I���.�U�D�W�L�Q�J���'�D�H�Q�J���Z�D�V���Q�R�W���L�P�P�H�G�L�D�W�H�O�\���V�X�F�F�H�V�V�I�X�O�����L�W���G�L�G��

establish two foundational trends that would define the global growth of the energy drink 

industry. First and foremost, by attempting to replicate the energizing effects of Lipovitan D 

using similar pharmaceutical elements, TCP indirectly served as a model for future energy drink 

 
5 Describing the early history and formulas of energy tonics in Asia, Heckman et al. ���������������Q�R�W�H�����³�,�Q���������������D��
Japanese company, Taisho Pharmaceuticals, launched Lipovitan D, one of the very 1st �H�Q�H�U�J�\���G�U�L�Q�N�V�«�/�L�S�R�Y�L�W�D�Q���'��
�F�R�Q�W�D�L�Q�V���%���Y�L�W�D�P�L�Q�V�����W�D�X�U�L�Q�H�����D�Q�G���J�L�Q�V�H�Q�J�«�´�����S�������������� 
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companies that sought to undermine regulatory attention. As a result of the normalization of 

ingredients used in early energy drinks such as Lipovitan D, chemical additives such as taurine 

�D�Q�G���J�L�Q�V�H�Q�J���D�U�H���Q�R�Z���³�I�U�H�T�X�H�Q�W���F�R�Q�V�W�L�W�X�H�Q�W�V���R�I���P�D�L�Q�V�W�U�H�D�P���H�Q�H�U�J�\���G�U�L�Q�N�V���Z�L�W�K���W�K�H���L�Q�W�H�Q�G�H�G��

purpose of providing the consumer with sustained energy, and to reduce mental and physical 

�I�D�W�L�J�X�H�´�����+�H�F�N�P�D�Q���H�W���D�O�������������������S�����������������6�H�F�R�Q�G�����.�U�D�W�L�Q�J���'�D�H�Q�J�¶�V���D�G�Y�H�U�W�L�V�L�Q�J���H�I�I�R�U�W�V���S�U�R�Y�L�G�H�G���D�Q��

early example of experientially oriented athletic brand sponsorships that catapulted Red Bull and 

other energy drink companies into �W�K�H���S�X�E�O�L�F���F�R�Q�V�F�L�R�X�V�Q�H�V�V�����$�V���D���U�H�V�X�O�W���R�I���7�&�3�¶�V���W�D�U�J�H�W�H�G��

�S�U�R�P�R�W�L�R�Q�D�O���H�I�I�R�U�W�V���W�R�Z�D�U�G���I�D�Q�V���R�I���0�X�D�\���7�K�D�L�����7�K�D�L���E�R�[�L�Q�J�������.�U�D�X�V�]�����������������Q�R�W�H�V�����³�2�Y�H�U���W�L�P�H����

�.�U�D�W�L�Q�J���'�D�H�Q�J���F�D�P�H���W�R���E�H���F�O�R�V�H�O�\���D�V�V�R�F�L�D�W�H�G���Z�L�W�K���W�K�H���I�L�J�K�W�L�Q�J���V�S�R�U�W���W�K�U�R�X�J�K���W�K�H���F�R�P�S�D�Q�\�¶�V��

sponsorship of high-�S�U�R�I�L�O�H���F�K�D�P�S�L�R�Q�V���D�Q�G���E�R�[�L�Q�J���H�Y�H�Q�W�V�´�����S�D�U�D���������������.�U�D�W�L�Q�J���'�D�H�Q�J�¶�V���F�R�Q�W�L�Q�X�H�G��

success throughout the late 1970s and early 1980s prompted international expansion, mainly 

within nearby countries such as Singapore and Hong Kong (Nivatpumin & Treerapongpichit, 

2015). Thus, by the time Mateschitz and Chaleo became business partners, the popularity of 

Krating Daeng had fostered a nascent energy drink industry to build upon.  

According to Dolan (2005), Red Bull was officially established in 1984 as Mateschitz 

and �&�K�D�O�H�R���E�R�W�K���³�«�L�Q�Y�H�V�W�H�G�������������������R�I���V�D�Y�L�Q�J�V���D�Q�G���W�R�R�N���D�����������V�W�D�N�H���L�Q���W�K�H���I�O�H�G�J�L�Q�J���R�X�W�I�L�W���´��

�7�K�H���U�H�P�D�L�Q�L�Q�J���������R�I���W�K�H���F�R�P�S�D�Q�\���Z�D�V���J�L�Y�H�Q���W�R���&�K�D�O�H�R�¶�V���V�R�Q���&�K�D�O�H�U�P�����Z�L�W�K���W�K�H���D�J�U�H�H�P�H�Q�W���W�K�D�W��

�0�D�W�H�V�F�K�L�W�]���Z�R�X�O�G���O�H�D�G���W�K�H���Q�H�Z���F�R�P�S�D�Q�\���Z�K�L�O�H���&�K�D�O�H�R�¶�V���I�D�P�L�O�\���F�R�X�O�G���P�D�L�Q�W�D�L�Q���P�Djority 

ownership (para. 10). The collaborative nature of the agreement between Mateschitz and Chaleo 

generated an additional benefit for Red Bull �± �O�H�J�D�O���D�F�F�H�V�V���W�R���.�U�D�W�L�Q�J���'�D�H�Q�J�¶�V���E�U�D�Q�G�L�Q�J���L�Q��

�:�H�V�W�H�U�Q���P�D�U�N�H�W�V�����³�5�H�G���%�X�O�O���*�P�%�+���L�V�����������F�R�Q�W�U�R�O�O�H�G���E�\���W�K�H���<�R�R�G�L�G�Kya family and for technical 

�U�H�D�V�R�Q�V���R�Z�Q�V���W�K�H���W�U�D�G�H�P�D�U�N���I�R�U���W�K�H���G�U�L�Q�N���L�Q���W�K�H���(�X�U�R�S�H���>�V�L�F�@���D�Q�G���W�K�H���8�6���>�V�L�F�@���´���0�H�D�Q�Z�K�L�O�H�����³�7���&����

�3�K�D�U�P�D�F�H�X�W�L�F�D�O���F�R�Q�W�L�Q�X�H�V���W�R���P�D�U�N�H�W���.�U�D�W�L�Q�J���'�D�H�Q�J���L�Q���7�K�D�L�O�D�Q�G�����&�K�L�Q�D���D�Q�G���H�O�V�H�Z�K�H�U�H�´��
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(Nivatpumin & Treerapongpichit, 2015, para. 19). �7�K�X�V�����Z�K�L�O�H���0�D�W�H�V�F�K�L�W�]�¶�V���G�L�V�F�R�Y�H�U�\���R�I���.�U�D�W�L�Q�J��

Daeng in the early 1980s provided him with a template for what would become Red Bull, 

�V�L�J�Q�L�I�L�F�D�Q�W���F�K�D�Q�J�H�V���W�R���W�K�H���S�U�R�G�X�F�W���D�Q�G���L�W�V���S�U�R�P�R�W�L�R�Q���Z�H�U�H���P�D�G�H���W�R���µ�Z�H�V�W�H�U�Q�L�]�H�¶���W�K�H���W�R�Q�L�F�� 

Westernizing Krating Daeng into the Red Bull Mythos   

�)�U�R�P���W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�F�H�S�W�L�R�Q�����³�0�U���>�V�L�F�@���0�D�W�H�V�F�K�L�W�]���V�S�H�Q�W���W�K�U�H�H���\�H�D�U�V���G�H�Y�H�O�R�S�L�Q�J���W�K�H��

�G�U�L�Q�N�¶�V���L�P�D�J�H�����L�W�V���S�D�F�N�D�J�L�Q�J���D�Q�G���L�W�V���O�R�Z-key, grassroots marketing strategy before testing the 

�S�U�R�G�X�F�W���R�Q���W�K�H���$�X�V�W�U�L�D�Q���P�D�U�N�H�W���L�Q�����������´�����³�6�H�O�O�L�Q�J���H�Q�H�U�J�\���´���������������S�D�U�D�������������:�K�L�O�H���W�K�H���V�W�U�L�N�L�Q�J���U�H�G��

and gold logo associated with Krating Daeng remained unchanged, Mateschitz prominently 

�F�K�D�Q�J�H�G���W�K�H���Q�D�P�H���R�I���W�K�H���S�U�R�G�X�F�W���E�\���W�U�D�Q�V�O�D�W�L�Q�J���L�W���L�Q�W�R���(�Q�J�O�L�V�K�����³�7�K�H���7�K�D�L���G�U�L�Q�N���L�V���F�D�O�O�H�G���.�U�D�W�L�Q�J��

�'�D�H�Q�J�����W�U�D�Q�V�O�D�W�L�R�Q�����µ�U�H�G���Z�D�W�H�U���E�X�I�I�D�O�R�¶�������%�X�W���I�R�U���:�H�V�W�H�U�Q���P�D�U�N�H�W�V���0�D�W�H�V�F�K�L�W�]���S�U�H�I�H�U�U�H�G���W�K�H���Q�D�P�H��

�5�H�G���%�X�O�O�´�����'�R�O�D�Q�����������������S�D�U�D���������������,�Q���D�G�G�L�W�L�R�Q���W�R���W�K�H���Q�D�P�H���F�K�D�Q�J�H�����0�D�W�H�V�F�K�L�W�]���V�X�J�J�H�V�W�H�G���³�N�H�\��

�F�K�D�Q�J�H�V���W�R���W�K�H���S�U�R�G�X�F�W���´���L�Q�F�O�X�G�L�Q�J�����³�D�G�G�L�Q�J���F�D�U�E�R�Q�D�W�L�R�Q���D�Q�G���V�Z�L�W�F�K�L�Q�J���I�U�R�P���J�O�D�V�V���E�R�W�W�O�H�V���W�R��

silver-and-�E�O�X�H���D�O�X�P�L�Q�X�P���F�D�Q�V�´�����1�L�Y�D�W�S�X�P�L�Q���	���7�U�H�H�U�D�S�R�Q�J�S�L�F�K�L�W�����������������S�D�U�D���������������'�H�V�S�L�W�H���W�K�H��

extensive reformulation of the beverage itself, Mateschitz, much like Chaleo had nearly a decade 

before him, still sought to replicate the stimulating impacts of the pharmaceutical predecessors 

�W�K�D�W���K�D�G���L�Q�V�S�L�U�H�G���K�L�P�����&�R�Q�V�H�T�X�H�Q�W�O�\�����³�«���>�0�D�W�H�V�F�K�L�W�]�@���O�H�I�W���L�Q���S�O�D�F�H���W�K�U�H�H���N�H�\���L�Q�J�U�H�G�L�H�Q�W�V���I�R�X�Q�G���L�Q��

�W�K�H���7�K�D�L���G�U�L�Q�N�����D�Q���D�P�L�Q�R���D�F�L�G���F�D�O�O�H�G���W�D�X�U�L�Q�H�����W�K�H���F�D�I�I�H�L�Q�H�����D�Q�G���J�O�X�F�X�U�R�Q�R�O�D�F�W�R�Q�H�����D���F�D�U�E�R�K�\�G�U�D�W�H�´��

(Dolan, 2005, para. 11). However, despite adopting the strategic branding of Krating Daeng and 

�X�W�L�O�L�]�L�Q�J���W�K�H���G�U�L�Q�N�¶�V���I�R�U�P�X�O�D�W�L�R�Q���D�V���D���I�R�X�Q�G�D�W�L�R�Q�D�O���V�W�D�U�W�L�Q�J���S�R�L�Q�W���I�R�U���5�H�G���%�X�O�O�¶�V���R�U�L�J�L�Q�D�O���I�O�D�Y�R�U����

Mateschitz focused on marketing his flagship product in a different manner. 

As Gorse et al. (201�������H�[�S�O�D�L�Q�����³�5�H�G���%�X�O�O���D�O�V�R���V�R�X�J�K�W���W�R���V�W�D�Q�G���R�X�W���I�U�R�P���W�K�H���F�U�R�Z�G���E�\��

�V�H�W�W�L�Q�J���K�L�J�K�H�U���S�U�L�F�H�V���W�K�D�Q���F�R�P�S�H�W�L�Q�J���E�U�D�Q�G�V�����V�H�H�N�L�Q�J���W�R���U�H�L�Q�I�R�U�F�H���W�K�H���S�U�R�G�X�F�W�¶�V���H�I�I�L�F�D�F�\���D�Q�G��

�V�W�D�W�X�V�����D�Q�G���H�V�W�D�E�O�L�V�K�L�Q�J���W�K�H���F�R�P�S�D�Q�\���D�V���D���S�U�H�P�L�X�P���E�U�D�Q�G���L�Q���W�K�H���H�\�H�V���R�I���F�R�Q�V�X�P�H�U�V�´�����S����������������
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Indeed�����W�K�H���S�U�L�F�L�Q�J���G�L�V�S�D�U�L�W�\���E�H�W�Z�H�H�Q���.�U�D�W�L�Q�J���'�D�H�Q�J���D�Q�G���5�H�G���%�X�O�O�����³�«�Z�L�W�K���5�H�G���%�X�O�O���S�R�V�L�W�L�R�Q�H�G��

as a premium drink and Krating Daeng as a lower-�F�R�V�W���L�W�H�P���´���L�V���S�H�U�K�D�S�V���W�K�H���P�R�V�W���V�X�E�V�W�D�Q�W�L�D�O��

difference between the two brands (Nivatpumin & Treerapongpichit, 2015, para. 20). Therefore, 

�D�F�F�R�U�G�L�Q�J���W�R���.�U�D�X�V�]�������������������Z�K�L�O�H���.�U�D�W�L�Q�J���'�D�H�Q�J�¶�V���D�G�Y�H�U�W�L�V�L�Q�J���³�W�D�U�J�H�W�H�G���O�R�Z-paid workers 

�H�Q�G�X�U�L�Q�J���O�R�Q�J���K�R�X�U�V���´���V�X�F�K���D�V���³�«�W�D�[�L�����W�X�N-�W�X�N�����W�U�X�F�N���D�Q�G���E�X�V���G�U�L�Y�H�U�V���D�Q�G���F�R�Q�V�W�U�X�F�W�L�R�Q���Z�R�U�N�H�U�V�´��

���S�D�U�D�������������5�H�G���%�X�O�O���H�P�S�K�D�V�L�]�H�G���P�D�U�N�H�W�L�Q�J���W�R�Z�D�U�G���³�D�Q���X�S�Parket clientele of young party-goers, 

�D�G�Y�H�Q�W�X�U�H���V�H�H�N�H�U�V���D�Q�G���H�[�W�U�H�P�H���V�S�R�U�W�V���H�Q�W�K�X�V�L�D�V�W�V�´�����S�D�U�D���������������7�K�X�V�����L�Q���S�U�D�F�W�L�F�H�����Z�K�L�O�H���D�G�R�S�W�L�Q�J��

�.�U�D�W�L�Q�J���'�D�H�Q�J�¶�V���V�W�U�D�W�H�J�L�F���X�V�H���R�I���V�S�R�U�W�V���V�S�R�Q�V�R�U�V�K�L�S�V�����0�D�W�H�V�F�K�L�W�]���H�V�F�K�H�Z�H�G���W�K�H���7�K�D�L���F�R�P�S�D�Q�\�¶�V��

focus on working class labor in favor of venues that catered to student populations and other 

recreationally oriented consumers (Gorse et al., 2010). However, before Red Bull could make its 

�R�I�I�L�F�L�D�O���G�H�E�X�W���L�Q���D���µ�:�H�V�W�H�U�Q�¶���F�R�X�Q�W�U�\���± Mateschitz struggled to gain the widespread approval of 

national health agencies given the pharmaceutical nature of the ingredients used within the 

product (Dolan, 2005). Indeed, the three years spent preparing Red Bull for Western markets was 

�L�Q���S�D�U�W���G�X�H���W�R���U�H�J�X�O�D�W�R�U�\���R�E�V�W�D�F�O�H�V���W�K�D�W���S�U�H�Y�H�Q�W�H�G���W�K�H���S�U�R�G�X�F�W�¶�V���O�Dunch in many desired locations. 

Once granted permission by the Austrian healthy ministry, however, Red Bull would soon enter 

�W�K�H���P�D�U�N�H�W���D�Q�G���L�Q�F�R�U�S�R�U�D�W�H���W�K�H���O�H�J�D�O���F�R�Q�W�U�R�Y�H�U�V�\���V�X�U�U�R�X�Q�G�L�Q�J���L�W�V���U�H�O�H�D�V�H���L�Q�W�R���W�K�H���E�U�D�Q�G�¶�V���P�\�W�K�R�V��

(Dolan, 2005; Gorse et al., 2010). 

�0�X�F�K���R�I���Z�K�D�W���L�V���D�V�V�R�F�L�D�W�H�G���Z�L�W�K���5�H�G���%�X�O�O�¶�V���P�D�U�N�H�W�L�Q�J���± including metaphorical imagery 

�R�I���³�Z�L�Q�J�V�´���± is rooted in the early guerilla marketing the company conducted throughout the 

1980s and early 1990s (Heckman et al., 2010). A common element shared by Red �%�X�O�O�¶�V��

�D�W�W�H�P�S�W�V���W�R���I�R�V�W�H�U���F�R�Q�V�X�P�H�U���L�Q�W�H�U�H�V�W���L�Q���L�W�V���E�U�D�Q�G���L�V���W�K�H���F�R�P�S�D�Q�\�¶�V���H�P�S�K�D�V�L�V���R�Q���F�U�H�D�W�L�Q�J��

grassroots-level partnerships that reinforce the authenticity and prestige of Red Bull itself. 

�'�X�U�L�Q�J���L�W�V���G�H�E�X�W���L�Q���$�X�V�W�U�L�D���W�K�U�R�X�J�K�R�X�W���������������5�H�G���%�X�O�O���³�H�P�S�O�R�\�H�G���G�Hcentralised sales and 
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�P�D�U�N�H�W�L�Q�J���W�H�D�P�V�����E�X�L�O�G�L�Q�J���W�K�H���5�H�G���%�X�O�O���E�U�D�Q�G���I�U�R�P���W�K�H���J�U�R�X�Q�G���X�S�´�����*�R�U�V�H���H�W���D�O�������������������S����������������

�(�D�U�O�\���V�W�R�U�L�H�V���G�L�V�F�X�V�V�L�Q�J���5�H�G���%�X�O�O�¶�V���L�Q�L�W�L�D�O���P�D�U�N�H�W�L�Q�J���K�L�J�K�O�L�J�K�W���L�W�V���X�V�H���³�D�V���D���K�L�S�����X�S�V�F�D�O�H���H�Q�H�U�J�\��

�E�R�R�V�W�H�U���L�Q���$�X�V�W�U�L�D�Q���V�N�L���O�R�G�J�H�V�´�����+�D�P�L�O�W�R�Q�����������������S�D�U�D���������������5�H�J�D�U�G�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���W�D�U�J�H�W�H�G��

�D�G�Y�H�U�W�L�V�L�Q�J���W�R�Z�D�U�G���V�W�X�G�H�Q�W�V�����5�H�G���%�X�O�O���³�P�D�U�N�H�W�H�G���W�K�H���G�U�L�Q�N���W�R���E�D�U�V���´���L�Q���K�R�S�H�V���W�R���S�R�S�X�O�D�U�L�]�H���³�X�V�L�Q�J��

�L�W���>�5�H�G���%�X�O�O�@���D�V���D���P�L�[�H�U���Z�L�W�K���D�O�F�R�K�R�O�´�����'�R�O�D�Q�����������������S�D�U�D���������������$�G�G�L�W�L�R�Q�D�O���H�I�I�R�U�W�V���W�R���S�U�R�P�R�W�H���5�H�G��

Bull amongst college-�D�J�H�G���F�U�R�Z�G�V���F�H�Q�W�H�U�H�G���R�Q���E�X�L�O�G�L�Q�J���³�D�Z�D�U�H�Q�H�V�V���D�P�R�Q�J���F�X�O�W�X�U�D�O���L�F�R�Q�V����

�I�R�F�X�V�L�Q�J���R�Q���O�R�F�D�O���D�Q�G���L�Q�I�O�X�H�Q�W�L�D�O���'�-�V�����F�O�X�E�E�H�U�V�����U�D�Y�H�U�V���D�Q�G���V�R�F�L�D�O���W�U�H�Q�G�V�H�W�W�H�U�V�´�����*�R�U�V�H���H�W���D�O������

2010, p. 351). Examples of company-�V�S�R�Q�V�R�U�H�G���S�U�R�P�R�W�L�R�Q�V���L�Q�F�O�X�G�H�G���³�«�S�H�U�V�X�D�G�L�Q�J���V�W�Xdents to 

drive around in Minis and Beetles with a Red Bull can strapped on top, or to throw Red Bull 

�S�D�U�W�L�H�V���D�U�R�X�Q�G���Z�H�L�U�G���D�Q�G���Z�R�Q�G�H�U�I�X�O���W�K�H�P�H�V�´�����³�6�H�O�O�L�Q�J���H�Q�H�U�J�\���´���������������S�D�U�D�������������7�K�H���F�R�P�S�D�Q�\�¶�V��

initial foray into sponsoring socially influential night-life figures as a means of generating 

�µ�D�X�W�K�H�Q�W�L�F�¶���Z�R�U�G���R�I���P�R�X�W�K���E�X�]�]���I�R�U���W�K�H���E�U�D�Q�G���V�H�U�Y�H�G���D�V���D�Q���H�[�S�D�Q�V�L�R�Q�D�U�\���P�R�G�H�O���W�K�D�W���L�W��

successfully translated into the realm of sports. 

Cultivating Cultural Connections Between Red Bull & Extreme Athletics 

 According to Kunz �H�W���D�O���������������������³�'�X�U�L�Q�J���5�H�G���%�X�O�O�¶�V���H�D�U�O�\���J�U�R�Z�W�K���L�W���I�R�F�X�V�V�H�G���>�V�L�F�@���R�Q��

action/extreme sport sponsorships (athletes, team, events) in order to gain awareness and 

�S�R�S�X�O�D�U�L�W�\���L�Q���Q�L�F�K�H���W�D�U�J�H�W���P�D�U�N�H�W�V�´�����S�����������������.�U�D�X�V�]�����������������I�X�U�W�K�H�U���G�H�V�F�U�L�E�H�V���K�R�Z���0�D�W�H�V�F�K�L�W�]��

const�U�X�F�W�H�G���³�D���O�D�V�W�L�Q�J���D�V�V�R�F�L�D�W�L�R�Q���± through endless sponsorships of athletes and events �± 

between the energy surge from Red Bull and the adrenaline rush from high-octane pursuits such 

�D�V���F�O�L�I�I���G�L�Y�L�Q�J�����V�N�D�W�H�E�R�D�U�G�L�Q�J���D�Q�G���D�L�U���U�D�F�L�Q�J�´�����S�D�U�D�������������0�L�O�O�H�U�������������������,�Q��1988, one year after the 

�G�U�L�Q�N�¶�V���O�D�X�Q�F�K�����5�H�G���%�X�O�O���S�D�U�W�Q�H�U�H�G���Z�L�W�K���$�X�V�W�U�L�D�Q���V�N�L���V�W�D�U���:�H�U�Q�H�U���µ�*�U�L�]�]�O�\�¶���*�U�L�V�V�P�D�Q�Q���W�R��

�R�U�J�D�Q�L�]�H���W�K�H���'�R�O�R�P�L�W�H�Q�P�D�Q�Q�����D�Q���H�[�W�U�H�P�H���U�H�O�D�\���U�D�F�H���V�H�W���L�Q���W�K�H���P�R�X�Q�W�D�L�Q�V���R�I���*�U�L�V�V�P�D�Q�Q�¶�V��

hometown, Lienz (Tierney, 2019). The Dolomitenmann was notably the first Red Bull affiliated 
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athletic competition and kick-�V�W�D�U�W�H�G���W�K�H���E�U�D�Q�G�¶�V���S�X�E�O�L�F���U�H�O�D�W�L�R�Q�V�K�L�S���Z�L�W�K���H�[�W�U�H�P�H���V�S�R�U�W�V�����7�K�H��

�H�Y�H�Q�W�����Z�K�L�F�K���F�R�Q�W�L�Q�X�H�V���W�R���������������³�I�H�D�W�X�U�H�V���D�U�R�X�Q�G�����������I�R�X�U-�P�D�Q���W�H�D�P�V���´���L�Q�F�O�X�G�L�Q�J�����³�«�D��

mountain runner, a paraglider, a mountain biker and whitewater kayaker to tackle each section of 

a brutal challenge that can last between four and well, seemingly endless hours depending on 

�W�K�H�L�U���V�N�L�O�O�����I�R�U�W�L�W�X�G�H�����D�Q�G���K�H�D�U�W�´�����7�L�H�U�Q�H�\�����������������S�D�U�D�������������,�Q���������������S�U�R�P�S�W�O�\���D�I�W�H�U���L�W�V���L�Q�L�W�L�D�O���V�X�F�F�H�V�V��

with Grissmann and Dolomitemann, Red Bull announced its first official sponsored athlete: 

Austrian Formula One driver Gerhard Berger (Red Bull, 2019e).  

However, while the sponsorship of individual athletes has been central in allowing Red 

�%�X�O�O���W�R���V�L�W�X�D�W�H���³�L�W�V���H�Q�H�U�J�\���G�U�L�Q�N���D�V���E�H�L�Q�J���E�H�Q�H�I�L�F�L�D�O���I�R�U���D�W�K�O�H�W�H�V���D�Q�G���D���G�U�L�Y�H�U���R�I���S�H�U�I�R�U�P�D�Q�F�H���´��

�*�R�U�V�H���H�W���D�O�������������������K�L�J�K�O�L�J�K�W���W�K�H���F�R�P�S�D�Q�\�¶�V���V�W�U�D�W�H�J�L�F���H�I�I�R�U�W�V���W�R�Z�D�U�G���E�X�L�O�G�L�Q�J���³�Q�H�Z���D�Q�G��

�L�Q�Q�R�Y�D�W�L�Y�H���V�S�R�U�W�V���S�U�R�S�H�U�W�L�H�V���´���D�V���V�H�S�D�U�D�W�L�Q�J���L�W�V���D�S�S�U�R�D�F�K���I�U�R�P���F�R�Q�Y�H�Q�W�L�R�Q�D�O���F�R�U�S�R�U�D�W�H���V�S�Rrts 

partnerships (p. 352). For example, Red Bull developed Flugtag, an extreme sport that requires 

�F�R�P�S�H�W�L�W�R�U�V���³�W�R���G�H�V�L�J�Q���D�Q�G���E�X�L�O�G���I�O�\�L�Q�J���F�R�Q�W�U�D�S�W�L�R�Q�V�´���D�Q�G���V�X�E�V�H�T�X�H�Q�W�O�\���O�D�X�Q�F�K���W�K�H�P���³�R�I�I���D��������-m 

�K�L�J�K���U�D�P�S�´���Z�L�W�K���W�K�H���D�L�P���R�I���I�O�\�L�Q�J���D�V���I�D�U���D�Q�G���K�L�J�K���D�V���S�R�V�V�L�E�O�H (Gorse et al., 2010, p. 352). 

�'�H�V�L�J�Q�H�G���W�R���Q�H�D�W�O�\���D�O�L�J�Q���³�Z�L�W�K���5�H�G���%�X�O�O�¶�V���µ�*�L�Y�H�V���\�R�X���:�L�Q�J�V�¶���V�O�R�J�D�Q���D�Q�G���H�W�K�R�V���´���W�K�H���I�L�U�V�W���5�H�G��

Bull Flugtag event was held in Vienna, Austria, in 1992 (p. 352). As a sport on its own, Flugtag 

proved to be internationally popula�U�����S�U�R�S�H�O�O�L�Q�J���5�H�G���%�X�O�O�¶�V���G�H�V�L�U�H���W�R���E�H���U�H�F�R�J�Q�L�]�H�G���D�V���D�Q���H�[�W�U�H�P�H��

�V�S�R�U�W�V���W�L�W�D�Q�����³�(�Y�H�U���V�L�Q�F�H���>�W�K�H���I�L�U�V�W���)�O�X�W�D�J���H�Y�H�Q�W���L�Q�����������@�����L�Q���������F�L�W�L�H�V���U�R�X�Q�G���W�K�H���Z�R�U�O�G�����5�H�G���%�X�O�O��

�)�O�X�J�W�D�J���K�D�V���W�D�N�H�Q���R�I�I�����F�D�S�W�X�U�L�Q�J���H�Y�H�U�\�R�Q�H�¶�V���L�P�D�J�L�Q�D�W�L�R�Q���Z�K�H�U�H�Y�H�U���K�R�S�H���K�D�V���V�S�U�X�Q�J���H�W�H�U�Q�D�O�´�����5�H�G 

�%�X�O�O�������������D�����S�D�U�D�������������+�R�Z�H�Y�H�U�����Z�K�H�Q���F�R�Q�W�H�[�W�X�D�O�L�]�H�G���Z�L�W�K�L�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���R�Y�H�U�D�O�O���P�L�V�V�L�R�Q���W�R��

�D�O�V�R���S�U�R�P�R�W�H���W�K�H���V�D�O�H���R�I���H�Q�H�U�J�\���G�U�L�Q�N�V�����)�O�X�J�W�D�J�¶�V���V�X�F�F�H�V�V�����D�Q�G���L�W�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���H�[�W�U�H�P�H���V�S�R�U�W�V����

provided an alternative venue for Red Bull to expand its global brand presence during a period in 

�Z�K�L�F�K���W�K�H���S�U�R�G�X�F�W�¶�V���G�L�V�W�U�L�E�X�W�L�R�Q���Z�D�V���K�L�Q�G�H�U�H�G���E�\���U�H�J�X�O�D�W�R�U�\���E�D�U�U�L�H�U�V���W�K�U�R�X�J�K���P�X�F�K���R�I���(�X�U�R�S�H����
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�,�Q�G�H�H�G�����D�V���5�H�G���%�X�O�O�¶�V���V�S�R�U�W�V���S�U�R�I�L�O�H���J�U�H�Z���W�K�U�R�X�J�K�R�X�W���W�K�H���H�D�U�O�\�����������V�����V�R���W�R�R���G�L�G���W�K�H���O�L�V�W���R�I��

European markets that approved of its entry. Early adopters included countries such as Hungary, 

Germany, and the United Kingdom (Chionne & Scozzese, 2014; Dolan, 2005). Soon, Red Bull 

would begin exporting athletic sponsorships, strategically targeting extreme sports stars from 

non-Austrian nations. 

 �$�F�F�R�U�G�L�Q�J���W�R���W�K�H���K�L�V�W�R�U�\���S�U�H�V�H�Q�W�H�G���R�Q���5�H�G���%�X�O�O�¶�V�������������F�����R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H�����³�$�I�W�H�U��

supporting Austrian athletes for five years, Red Bull branched out into backing international 

�V�S�R�U�W�L�Q�J���V�W�D�U�V���L�Q�����������´�����S�D�U�D�������������7�Z�R���Z�H�O�O-renowned and upstart windsurfers, Robby Naish from 

the United States and Björn Dunkerbeck from the Netherlands, were chosen as the debut 

�P�H�P�E�H�U�V���R�I���5�H�G���%�X�O�O�¶�V���L�Q�W�H�U�Q�D�W�L�R�Q�D�O���U�R�V�W�H�U�����)�X�U�W�K�H�U�P�R�U�H�����W�K�U�R�X�J�K�R�X�W���W�K�H�����������V�����³�:�L�W�K���L�Q�F�U�H�D�V�L�Q�J��

brand awareness Red Bull expanded their strategy by focussing [sic] on sponsorship of sport 

�H�Y�H�Q�W�V���F�D�S�D�E�O�H���R�I���D�W�W�U�D�F�W�L�Q�J���O�D�U�J�H���D�X�G�L�H�Q�F�H�V�´�����.�X�Q�]���H�W���D�O�������������������S�����������������)�R�U���H�[�D�P�S�O�H�����L�Q��������������

Red Bull agreed to a decade-long sponsorship deal with Sauber Motorsport, a Swiss-based 

Formula One team (Red Bull, 2019b). Additionally, the company would establish heavily 

branded annual spectacles, such as the Red Bull World Cliff Diving Series (Chionne & Scozzese, 

���������������)�L�U�V�W���K�H�O�G���L�Q���������������W�K�H���F�R�P�S�H�W�L�W�L�R�Q���F�K�D�O�O�H�Q�J�H�G���G�L�Y�H�U�V���W�R���J�R���E�H�\�R�Q�G���³�G�D�U�L�Q�J���S�O�X�Q�J�H�V���I�U�R�P��

glorious �Q�D�W�X�U�D�O���F�O�L�I�I�W�R�S�V���D�Q�G���U�R�F�N���O�H�G�J�H�V���´���D�Q�G���L�Q�V�W�H�D�G���O�H�D�S���³�I�U�R�P���E�U�L�G�J�H�V�����W�R�Z�H�U�V�����D�Q�G���R�W�K�H�U��

�L�F�R�Q�L�F���V�W�U�X�F�W�X�U�H�V�´�����5�H�G���%�X�O�O�������������G�����S�D�U�D�������������:�K�L�O�H���5�H�G���%�X�O�O�¶�V���D�W�K�O�H�W�L�F���Y�H�Q�W�X�U�H�V���K�D�Y�H���V�L�Q�F�H��

magnified from the nascent sponsorships previously reviewed, it is important to acknowledge 

�K�R�Z���W�K�H���F�R�P�S�D�Q�\�¶�V���³�L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���Q�H�Z�O�\���F�U�H�D�W�H�G���V�S�R�U�W�V���D�Q�G���Q�R�Q-traditional adventure sports 

that were on the margins of mainstream popularity in the 1990s, opened the door for Mateschitz 

to enter more traditional, high-�S�U�R�I�L�O�H���V�S�R�U�W�V�´�����*�R�U�V�H et al., 2010, p. 352). However, before the 
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company put the expansion of its global sports empire into full motion, it needed to open doors 

into new lucrative markets, particularly the United States. 

Bringing Red Bull to America and Forcing It Beyond 

 �*�R�U�V�H���H�W���D�O�������������������H�[�S�O�D�L�Q���K�R�Z���³�«�5�H�G���%�X�O�O���H�P�H�U�J�H�G���L�Q���1�R�U�W�K���$�P�H�U�L�F�D���G�X�U�L�Q�J���W�K�H���O�D�W�H��

1990s and early 2000s, slowly crossing the continent in much of the same way in which 

�(�X�U�R�S�H�D�Q���P�D�U�N�H�W�V���Z�H�U�H���F�R�Q�T�X�H�U�H�G�´�����S�����������������7�K�H���S�U�R�P�R�W�L�R�Q�D�O���H�I�I�R�U�W�V���G�H�V�L�J�Q�H�G���I�R�U���W�K�H���S�U�R�G�X�F�W�¶�V��

1997 U.S. launch mirrored the de-centralized approach deployed a decade earlier in Austria: 

�³�%�H�J�L�Q�Q�L�Q�J���Z�L�W�K���U�H�J�L�R�Q�D�O�L�V�H�G���V�D�O�H�V���D�Q�G���E�X�]�]���P�D�U�N�H�W�L�Q�J���V�W�U�D�W�H�J�L�H�V���L�Q���&�D�O�L�I�R�U�Q�L�D���V�L�P�L�O�D�U���W�R���W�K�R�V�H��

�X�V�H�G���L�Q���L�W�V���(�X�U�R�S�H�D�Q���H�[�S�D�Q�V�L�R�Q�«�´�����S���������������5�H�L�V�V�L�J���H�W���D�O����������09). Early efforts targeted night-life 

�Y�H�Q�X�H�V���D�V���³�5�H�G���%�X�O�O���U�H�O�L�H�G���R�Q���L�W�V���D�V�V�R�F�L�D�W�L�R�Q���Z�L�W�K���U�D�Y�H�V���D�Q�G���F�O�X�E���J�R�H�U�V���W�R���J�H�W���W�K�H���Z�R�U�G���R�X�W���D�Q�G��

�D�G�G���W�R���L�W�V���P�\�V�W�L�T�X�H�´�����7�R�G�G�����������������S���������������$�G�G�L�W�L�R�Q�D�O���D�W�W�H�P�S�W�V���W�R���E�X�L�O�G���O�R�F�D�O�L�]�H�G���Z�R�U�G���R�I���P�R�X�W�K��

buzz involved the hiring of university-�V�S�H�F�L�I�L�F���³�V�W�X�G�H�Q�W���E�U�D�Q�G���P�D�Q�D�J�H�U�V�«�U�H�V�S�R�Q�V�L�E�O�H���I�R�U��

�U�H�S�U�H�V�H�Q�W�L�Q�J���5�H�G���%�X�O�O���R�Q���F�D�P�S�X�V���D�Q�G���L�Q�W�U�R�G�X�F�L�Q�J���W�K�H���E�U�D�Q�G���W�R���W�K�H�L�U���S�H�H�U�V�´�����S���������������'�H�V�S�L�W�H���W�K�H��

�S�U�R�G�X�F�W�¶�V���G�H�O�D�\�H�G���H�Q�W�U�\���L�Q�W�R���W�K�H���8���6�����P�D�U�N�H�W�����Z�L�W�K�L�Q���D���G�H�F�D�G�H�����W�K�H���F�R�X�Q�W�U�\���Z�R�X�O�G���E�H�F�R�P�H���³�W�K�H��

�Z�R�U�O�G�¶�V���O�D�U�J�H�V�W���F�R�Q�V�X�P�H�U���R�I���(�E�V���>�H�Q�H�U�J�\���E�H�Y�H�U�D�J�H�V�@���E�\���Y�R�O�X�P�H���´���Z�L�W�K���5�H�G���%�X�O�O���F�O�D�L�P�L�Q�J���P�X�F�K��

of the market share (Higgins, 2010, p. 1033). According to Vercammen et al. (2019), this 

popularity has persisted, particularly between 2003-�������������D�V���³�W�K�H���S�U�H�Y�D�O�H�Q�F�H���R�I���H�Qergy drink 

consumption has grown substantially over the past decade amongst U.S. adolescents, young 

adults, and middle-�D�J�H�G���D�G�X�O�W�V�´�����S���������������$�O-�6�K�D�D�U���H�W���D�O���������������������2�Y�H�U�D�O�O�����W�K�H���L�Q�G�X�V�W�U�\�¶�V���V�X�F�F�H�V�V�I�X�O��

expansion into the United States was significant, not only allowing Red Bull to capture what 

would eventually become the largest national energy drink market, but also simultaneously 

�S�U�R�S�H�O�O�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���O�D�U�J�H�U���P�L�V�V�L�R�Q���R�I���F�R�P�E�D�W�L�Q�J���U�H�J�X�O�D�W�R�U�\���F�K�D�O�O�H�Q�J�H�V���L�Q���R�W�K�H�U���F�R�X�Q�W�U�L�H�V��

such as France and Denmark (Dolan, 2005; Heckman et al., 2010).  



 

62 

In France for instance, Red Bull manufacturers petitioned the European Union (EU) to 

overturn the French ban of the product on the basis that no verified health risks had emerged 

within research examining the safety of energy drink consumption (Frith, 2004). While the 

�(�X�U�R�S�H�D�Q���&�R�X�U�W���R�I���-�X�V�W�L�F�H�¶�V���X�S�K�H�O�G���)�U�D�Q�F�H�¶�V���E�D�Q���R�Q���5�H�G���%�X�O�O���L�Q���������������L�W���R�Q�O�\���G�L�G���V�R��

�F�R�Q�G�L�W�L�R�Q�D�O�O�\�����³�«�W�K�H���(�X�U�R�S�H�D�Q���&�R�X�U�W���R�I���-�X�V�W�L�F�H���X�S�K�H�O�G���W�K�H���P�D�L�Q���S�D�U�W���R�I���W�K�H���(�&���>�(�X�U�R�S�H�D�Q��

Commission] challenge, ordering France to lift the ban unless it could prove the health risks. 

�%�X�W�«�W�K�H���)�U�H�Q�F�K���J�R�Y�H�U�Q�P�H�Q�W���G�L�G���K�D�Y�H���D���U�L�J�K�W���W�R���E�D�Q���5�H�G���%�X�O�O�´�����1�R�U�G�T�Y�L�V�W�����������������S�D�U�D������������

Paradoxically, the ruling affirmed the scientific veracity of the doubt professed by energy drink 

manufacturers wh�L�O�H���S�U�R�Y�L�G�L�Q�J���W�H�Q�X�R�X�V���V�X�S�S�R�U�W���W�R���W�K�H���O�H�J�D�O�L�W�\���R�I���)�U�D�Q�F�H�¶�V���E�D�Q�����8�Q�V�X�U�S�U�L�V�L�Q�J�O�\����

�5�H�G���%�X�O�O�¶�V���S�U�R�K�L�E�L�W�L�R�Q���L�Q���)�U�D�Q�F�H���Z�R�X�O�G���E�H���V�K�R�U�W-lived.  

�%�\���������������M�X�V�W���I�R�X�U���\�H�D�U�V���D�I�W�H�U���W�K�H���(�8�¶�V���L�Q�L�W�L�D�O���U�X�O�L�Q�J�����5�H�G���%�X�O�O���V�X�F�F�H�V�V�I�X�O�O�\���S�H�U�V�X�D�G�H�G���W�K�H��

EU to overrule the reservations of French health officials (Pfanner, 2008). The country was 

�I�R�U�F�H�G���W�R���E�H�J�L�Q���D�O�O�R�Z�L�Q�J���W�K�H���L�P�S�R�U�W�D�W�L�R�Q���R�I���W�K�H���E�H�Y�H�U�D�J�H���³�E�H�F�D�X�V�H���(�X�U�R�S�H�D�Q���8�Q�L�R�Q���U�H�J�X�O�D�W�L�R�Q�V��

state that a product made or sold in other EU countries cannot be banned unless a health risk is 

pro�Y�H�Q�´�����5�H�X�W�H�U�V���6�W�D�I�I�����������������S�D�U�D�������������+�R�Z�H�Y�H�U�����D�V���)�U�H�Q�F�K���K�H�D�O�W�K���R�I�I�L�F�L�D�O�V���K�L�J�K�O�L�J�K�W�H�G���D�W���W�K�H��

�W�L�P�H���R�I���W�K�H���G�U�L�Q�N�¶�V���O�H�J�D�O�L�]�D�W�L�R�Q�����P�D�Q�\���X�Q�D�Q�V�Z�H�U�H�G���T�X�H�V�W�L�R�Q�V���U�H�P�D�L�Q�H�G���D�E�R�X�W���W�K�H���V�D�I�H�W�\���R�I���O�R�Q�J-

term consumption of such products (Pfanner, 2008). Such concerns would soon be confirmed as 

�W�K�H���L�Q�G�X�V�W�U�\�¶�V���U�H�J�X�O�D�W�R�U�\���J�R�R�G�Z�L�O�O���H�Y�D�S�R�U�D�W�H�G���G�X�U�L�Q�J���W�K�H���O�D�W�H�����������V���G�X�H���W�R���W�K�H���J�U�R�Z�L�Q�J��

popularity of pre-mixed alcoholic energy beverages. Notably, controversies emerged around the 

potential risks of alcohol mixed energy drinks [AmED] and the trendiness of AmED mixtures 

amongst adolescents and young adults (Higgins et al., 2018).  
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Surfing the Rising Tide of Harmful Evidence 

Regarding the widespread use of AmEDs in U.S. college youth, Miller (2012) explains: 

�³�2�Y�H�U���W�K�H���S�D�V�W���G�H�F�D�G�H�����F�D�I�I�H�L�Q�D�W�H�G���H�Q�H�U�J�\���G�U�L�Q�N�V���P�L�[�H�G���Z�L�W�K���D�O�F�R�K�R�O�«�K�D�Y�H���E�H�F�R�P�H���D�Q��

increasingly common feature of the young adult recreational landscape, with about one in four 

college students reporting past-�P�R�Q�W�K���X�V�H�´�����S���������������7�K�H���V�X�U�J�H���L�Q���F�R�Q�V�X�P�S�W�L�R�Q���R�I���$�P�(�'�V���Z�L�W�K�L�Q��

the U.S. during the mid-to-late 2000s has primarily been blamed on the introduction of 

premixed, alcoholic energy beers such as Sparks (launched in 2002) and Four Loko (launched in 

2005).6 Chronicling the expansion of prepackaged alcoholic energy drinks, Rossheim and 

�7�K�R�P�E�V�����������������Q�R�W�H���W�K�D�W���P�D�Q�\���V�X�F�K���S�U�R�G�X�F�W�V���³�«�Z�H�U�H���R�U�L�J�L�Q�D�O�O�\���L�Q�W�U�R�G�X�F�H�G���W�R���W�K�H���8�6���P�D�U�N�H�W��

�E�H�W�Z�H�H�Q�������������D�Q�G�������������´���Z�L�W�K���K�R�S�H�V���W�R���³�F�D�S�L�W�D�O�L�]�H���R�Q���W�K�H���J�U�R�Z�L�Q�J���S�R�S�X�O�D�U�L�W�\���R�I���D�O�F�R�K�R�O���P�L�[�H�G 

�Z�L�W�K���H�Q�H�U�J�\���G�U�L�Q�N�V�´�����S�����������������'�H�V�S�L�W�H���D�P�S�O�L�I�\�L�Q�J���D�Q���D�O�U�H�D�G�\���H�V�W�D�E�O�L�V�K�H�G���D�V�V�R�F�L�D�W�L�R�Q���E�H�W�Z�H�H�Q��

energy drinks and alcohol cultivated by companies like Red Bull, the success of premixed retail 

AmEDs attracted attention given their unique ability to rapidly induce dangerously elevated 

levels of intoxication. 

�$�F�F�R�U�G�L�Q�J���W�R���0�D�U�F�]�L�Q�V�N�L���D�Q�G���)�L�O�O�P�R�U�H�������������������³�7�K�H���U�L�V�N�V���R�I���D�O�F�R�K�R�O���P�L�[�H�G���Z�L�W�K���H�Q�H�U�J�\��

�G�U�L�Q�N�V���Z�H�U�H���I�L�U�V�W���Q�R�W�L�F�H�G���Z�K�H�Q���W�K�H�V�H���S�U�H�P�L�[�H�G���E�H�Y�H�U�D�J�H�V���Z�H�U�H���R�Q���W�K�H���P�D�U�N�H�W�´�����S���������������$�V���W�K�H��

consumption of potent premade AmEDs became increasingly commonplace during the late 

���������V�����³�«�K�L�J�K�O�\���S�X�E�O�L�F�L�]�H�G���D�F�F�R�X�Q�W�V���R�I���F�R�O�O�H�J�H���V�W�X�G�H�Q�W�V���K�R�V�S�L�W�D�O�L�]�H�G���D�I�W�H�U���L�Q�J�H�V�W�L�Q�J���O�D�U�J�H��

quantities of AmEDs coupled with growing concern from health professionals and policy makers 

prompted the U.S. Food and Drug Administration (FDA) to investigate the safety of premixed 

�$�P�(�'�V�´�����0�L�O�O�H�U�����������������S���������������7�K�H���U�L�V�L�Q�J���F�R�Q�F�H�U�Q�V���R�I���K�H�D�O�W�K���R�I�I�L�F�L�D�O�V���F�X�O�P�L�Q�D�W�H�G���L�Q�������������Z�K�H�Q��

attorneys general from 18 states requested that the FDA review the safety of caffeinated 

 
6 https://www.thefix.com/content/four-loko 
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alcoholic beverages (Wadman, 2010). While the FDA began its investigation into the health 

impacts of AmEDs shortly after the initial petition, the review took a year to complete; thus, 

concrete policy recommendations would not materialize until November 2010. In fact, by the 

time the FDA decided to prohibit the sale of premade alcoholic energy drinks, states such as 

Michigan and Washington had preceded it with their own state-level bans (Cheshes, 2011; 

Wadman, 2010). Additionally, as the FDA established the notion that premixed AmEDs 

presented a public health concern, it did not extend similar precautions to the safety of 

consuming energy drinks alone nor acknowledge the role that traditional energy drink companies 

such as Red Bull played in perpetuating the popularity of AmEDs.  

Echoing the uncertainty of worried scientists, one New York Times article noted soon 

�D�I�W�H�U���W�K�H���)�'�$�¶�V���E�D�Q���R�I���S�U�H�P�D�G�H���$�P�(�'�V�����³�:�L�W�K���Z�L�G�H�V�S�U�H�D�G���D�O�D�U�P���D�E�R�X�W���G�H�D�W�K�V���O�L�Q�N�H�G���W�R��

alcohol-and-caffeine-laced commercial drinks like the fruity mal�W���E�H�Y�H�U�D�J�H���)�R�X�U���/�R�N�R�����L�W�¶�V���H�D�V�\��

to overlook problems that may be linked to the so-�F�D�O�O�H�G���H�Q�H�U�J�\���G�U�L�Q�N�V���W�K�D�W���V�S�D�Z�Q�H�G���W�K�H�P�´��

(Brody, 2011, para. 1). By building upon the foundational connection between mixing energy 

drinks with alcohol fostered by Red Bull (and other traditional, non-alcoholic energy drink 

�F�R�P�S�D�Q�L�H�V�������2�¶�%�U�L�H�Q���H�W���D�O�������������������G�H�V�F�U�L�E�H���K�R�Z�����D�W���W�K�H�L�U���S�H�D�N���S�R�S�X�O�D�U�L�W�\�����S�U�H�P�L�[�H�G���$�P�(�'�V���Z�H�U�H��

�Q�R�W���R�Q�O�\���P�D�U�N�H�W�H�G���Z�L�W�K���F�O�D�L�P�V���W�K�D�W���W�K�H�\���I�H�D�W�X�U�H�G���³�H�Q�H�U�J�\���G�U�L�Q�N�V���D�V���D�Q���L�Q�J�U�H�G�L�H�Q�W���´���E�X�W���D�O�V�R��

�H�P�S�O�R�\�H�G���³�W�K�H���V�W�X�G�H�Q�W-�E�D�V�H�G���P�D�U�N�H�W�L�Q�J���V�W�U�D�W�H�J�L�H�V���D�O�U�H�D�G�\���H�[�S�O�R�L�W�H�G���E�\���H�Q�H�U�J�\���G�U�L�Q�N���F�R�P�S�D�Q�L�H�V�´��

(p. 454). Indeed, while companies such as Red Bull have never directly involved themselves 

production or direct sale of premade AmEDs, the way they promoted the association of their 

products as alcoholic mixers played a crucial role in shaping the cultural conditions and legal 

policy that encouraged the creation of products such as Four Loko. However, despite safety 

concerns regarding the ingredients used within widely available energy beverage products; Red 
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�%�X�O�O�¶�V���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���H�P�S�K�D�V�L�V���V�K�L�I�W�H�G���D�Z�D�\���I�U�R�P���S�U�R�G�X�F�W���G�H�Y�H�O�R�S�P�H�Q�W�����L�Q�V�W�H�D�G���I�R�F�X�V�L�Q�J���R�Q��

�U�H�I�L�Q�L�Q�J���W�K�H���E�U�D�Q�G�¶�V���F�X�O�W�X�U�D�O���S�U�H�V�H�Q�F�H���D�Q�G���L�P�D�J�H�����7�K�X�V�����Z�K�L�O�H���Q�H�Z���5�H�G���%�X�O�O���S�U�R�G�X�F�W�V���Z�H�U�H��

introduced throughout the 2000s, such as Red Bull Sugarfree in 2003 and ORGANICS, a range 

�R�I���V�R�G�D�V�����L�Q���������������P�R�V�W���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���J�U�R�Z�W�K���V�L�Q�F�H���W�K�H���W�X�U�Q���R�I���W�K�H���F�H�Q�W�X�U�\���H�P�H�U�J�H�G���E�H�F�D�X�V�H��

of its increased investment in sport-related ventures. 

�5�H�G���%�X�O�O�¶�V���(�Y�R�O�X�W�L�R�Q���I�U�R�P���(�Q�H�U�J�\���'�U�L�Q�N���7�L�W�D�Q���W�R���6�S�R�U�W�V���0�H�G�L�D���0�R�J�X�O  

Ov�H�U�D�O�O�����5�H�G���%�X�O�O�¶�V���H�[�W�H�Q�V�L�R�Q���L�Q�W�R���V�S�R�U�W�V���P�H�G�L�D���S�U�R�G�X�F�W�L�R�Q���V�L�J�Q�D�O�V���D���V�L�J�Q�L�I�L�F�D�Q�W���W�U�D�Q�V�L�W�L�R�Q��

�Z�L�W�K�L�Q���L�W�V���F�R�U�S�R�U�D�W�H���L�G�H�Q�W�L�W�\�����D�Q�G���L�Q���W�X�U�Q�����W�K�H���F�R�P�S�D�Q�\�¶�V���S�X�E�O�L�F���U�H�O�D�W�L�R�Q�V���V�W�U�D�W�H�J�\�����7�H�O�O�L�Q�J�O�\�����W�K�H��

�F�R�P�S�D�Q�\���K�L�V�W�R�U�\���I�H�D�W�X�U�H�G���R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H���± which on�O�\���O�L�V�W�V���W�K�H���E�H�Y�H�U�D�J�H�¶�V������������

Austrian debut and 1997 introduction to the United States �± provides extensive detail about the 

�F�R�P�S�D�Q�\�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���V�S�R�Q�V�R�U�L�Q�J���H�Q�W�H�U�W�D�L�Q�P�H�Q�W���H�Y�H�Q�W�V���D�Q�G���D�W�K�O�H�W�H�V���Z�K�L�O�H���R�Q�O�\���P�L�Q�L�P�D�O�O�\��

covering product-related developments. A�V���*�R�U�V�H���H�W���D�O�������������������Q�R�W�H�����³�1�R�Z���D���P�D�W�X�U�H���S�U�R�G�X�F�W���L�Q��

the energy drinks sector, with an estimated 70 percent market share around the world, 

�0�D�W�H�V�F�K�L�W�]�¶�V���H�[�W�H�Q�V�L�R�Q���R�I���W�K�H���E�U�D�Q�G���L�Q�W�R���V�S�R�U�W���K�D�V���V�L�J�Q�L�I�L�H�G���D���Q�H�Z���H�U�D���D�V���D���V�S�R�U�W�V���H�P�S�L�U�H���I�R�U���5�H�G��

�%�X�O�O�´�����S�����������������,�W���L�V���L�P�S�R�U�W�D�Q�W���W�R���Q�R�W�H���W�K�D�W���5�H�G���%�X�O�O�¶�V���P�H�G�L�D���H�P�S�L�U�H���D�O�V�R���L�Q�F�O�X�G�H�V���Y�D�U�L�R�X�V���I�R�U�D�\�V��

into other realms of cultural entertainment unrelated to sport (such as music festivals and modern 

�D�U�W���H�[�K�L�E�L�W�V�������K�R�Z�H�Y�H�U���W�K�H�V�H���H�Q�G�H�D�Y�R�U�V���K�D�Y�H���Q�R�W���E�H�H�Q���D�V���F�H�Q�W�U�D�O���W�R���W�K�H���E�U�D�Q�G�¶�V identity as its 

association with sports.  

�5�H�I�O�H�F�W�L�Q�J���R�Q���5�H�G���%�X�O�O�¶�V���K�R�O�L�V�W�L�F���D�S�S�U�R�D�F�K���W�R���V�S�R�U�W�V-centered branded entertainment, 

�.�X�Q�]���H�W���D�O�������������������U�H�P�D�U�N�����³�«�V�S�R�U�W-related Red Bull content is either produced by Red Bull and 

distributed via Red Bull-owned platforms and channels or sold to other media companies 

�Z�R�U�O�G�Z�L�G�H�´�����S�����������������5�H�G���%�X�O�O�¶�V���X�Q�L�T�X�H���D�S�S�U�R�D�F�K���W�R���V�S�R�U�W�V���P�H�G�L�D���K�D�V���E�H�H�Q���I�D�F�L�O�L�W�D�W�H�G���E�\���W�K�H��

�F�R�P�S�D�Q�\�¶�V���L�Q-house media production team, the Red Bull Media House (RBMH). Founded in 



 

66 

�������������³�5�%�0�+���H�P�S�O�R�\�V���R�Y�H�U 135 people who are involved in the production and distribution of 

an extensive array of sports events and content, including videos, websites, web videos, 

documentaries, Facebook, and the Red Bulletin�����D�Q���D�F�W�L�R�Q���V�S�R�U�W�V���P�D�J�D�]�L�Q�H�´�����7�K�R�U�S�H�����������������S����

65). Sin�F�H���L�W�V���O�D�X�Q�F�K�����5�%�0�+���K�D�V���E�H�H�Q���L�Q�V�W�U�X�P�H�Q�W�D�O���L�Q���U�H�G�H�I�L�Q�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���I�L�Q�D�Q�F�L�D�O��

relationship with sport, and reaffirming its dominance within global sports media. The team, as 

�/�R�Q�J�����������������H�[�S�O�D�L�Q�V�����V�X�S�S�R�U�W�V���W�K�H���P�D�Q�D�J�H�P�H�Q�W���D�Q�G���S�U�R�P�R�W�L�R�Q���R�I���5�H�G���%�X�O�O�¶�V���H�[�W�H�Q�Vive network 

�R�I���D�W�K�O�H�W�L�F���V�S�R�Q�V�R�U�V�����³�:�K�H�U�H���5�H�G���%�X�O�O�¶�V���S�X�E�O�L�F-facing brand encompasses its owned or 

sponsored events athletes, teams and media channels, and of course, its eponymous energy drink 

�± the media house sits somewhere across each of those verticals, promoting, publicizing and 

�S�U�R�S�S�L�Q�J���X�S���W�K�H���R�Y�H�U�D�O�O���H�F�R�V�\�V�W�H�P�´�����S�D�U�D���������������,�Q�G�H�H�G�����W�K�H���F�R�P�S�D�Q�\�¶�V���U�D�S�L�G�O�\���H�[�S�D�Q�G�L�Q�J���V�S�R�U�W�V��

�P�H�G�L�D���H�P�S�L�U�H���S�U�R�Y�L�G�H�V���S�H�U�K�D�S�V���W�K�H���P�R�V�W���Y�L�Y�L�G���H�[�D�P�S�O�H���R�I���5�H�G���%�X�O�O�¶�V���V�\�Q�H�U�J�L�V�W�L�F���X�V�H���R�I��

sponsorship. Thus, the analytical focus of the n�H�[�W���F�K�D�S�W�H�U���Z�L�O�O���E�H���V�W�U�L�F�W�O�\���S�O�D�F�H�G���R�Q���5�H�G���%�X�O�O�¶�V��

involvement in action/extreme sports industries, particularly since they provide extensive 

insights for investigating the shifting political economic dynamics within corporate sponsorship 

agreements in modern neoliberal capitalist societies.  
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CHAPTER FIVE 

�0�$�3�3�,�1�*���5�(�'���%�8�/�/�¶�6���6�3�2�1�6�2�5�6�+�,�3���2�)���$�&�7�,�2�1���6�3�2�5�7�6���$�7�+�/�(�7�(�6 

�*�L�Y�H�Q���5�H�G���%�X�O�O�¶�V���F�R�U�S�R�U�D�W�H���W�U�D�Q�V�I�R�U�P�D�W�L�R�Q���I�U�R�P���H�Q�H�U�J�\���G�U�L�Q�N���F�R�P�S�D�Q�\���W�R���V�S�R�U�W�V���P�H�G�L�D��

empire (highlighted in the previous chapter), it is crucial to �J�R���E�H�\�R�Q�G���W�K�H���F�R�P�S�D�Q�\�¶�V���U�R�O�H���D�V���D��

�E�H�Y�H�U�D�J�H���S�U�R�G�X�F�H�U���D�Q�G���H�Q�J�D�J�H���Z�L�W�K���W�K�H���E�U�D�Q�G�¶�V���F�X�O�W�X�U�D�O���V�L�J�Q�L�I�L�F�D�Q�F�H���D�V���D���J�O�R�E�D�O���V�S�R�U�W�V���L�F�R�Q����

�³�5�H�G���%�X�O�O���L�V���P�X�F�K���P�R�U�H���W�K�D�Q���D�Q���H�Q�H�U�J�\���G�U�L�Q�N�«�,�W���L�V���D���W�U�D�Q�V�Q�D�W�L�R�Q�D�O���E�U�D�Q�G���F�O�R�V�H�O�\���D�V�V�R�F�L�D�W�H�G���Z�L�W�K��

youth culture and the action spor�W���O�L�I�H�V�W�\�O�H�´�����7�K�R�U�S�H�����������������S���������������(�Y�L�G�H�Q�F�H���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V��

desire to spotlight its distinct relationship with extreme athletics can be seen on the official Red 

�%�X�O�O���0�H�G�L�D���+�R�X�V�H�����5�%�0�+�����Z�H�E�V�L�W�H�����S�D�U�W�L�F�X�O�D�U�O�\���Z�L�W�K�L�Q���W�K�H���E�L�R�J�U�D�S�K�L�F�D�O���µ�$�E�R�X�W���8�V�¶���S�D�J�H�����:�K�L�O�H��

�G�H�W�D�L�O�V���U�H�J�D�U�G�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���F�X�O�W�X�U�D�O���V�H�F�W�R�U�V���X�Q�U�H�O�D�W�H�G���W�R���V�S�R�U�W���J�H�W���D���E�U�L�H�I��

�P�H�Q�W�L�R�Q�����W�K�H���P�R�V�W���S�U�R�P�L�Q�H�Q�W�O�\���I�H�D�W�X�U�H�G���I�D�F�W�V���U�H�L�Q�I�R�U�F�H���5�H�G���%�X�O�O�¶�V���F�U�H�G�L�E�L�O�L�W�\���D�V���D�Q���L�Q�W�H�U�Q�D�W�L�R�Q�D�O��

sports media brand. For instance, upon loading, the page immediately greets viewers with a 

stylish image of a surfer gliding along a wave. This scenic introduction is followed by a boldly 

�S�U�H�V�H�Q�W�H�G���V�H�U�L�H�V���R�I���Q�X�P�E�H�U�V���D�F�F�H�Q�W�X�D�W�L�Q�J���5�%�0�+�¶�V���V�X�F�F�H�V�V�I�X�O���K�L�V�W�R�U�\���Z�R�U�N�L�Q�J���Z�L�W�K�L�Q���V�S�R�U�W�V��

media industries. Highlighted information �L�Q�F�O�X�G�H�V���T�X�D�Q�W�L�I�L�H�G���H�V�W�L�P�D�W�H�V���R�I���E�R�W�K���W�K�H���F�R�P�S�D�Q�\�¶�V��

prolific expertise working with various, diverse types of sports-related disciplines (reportedly 

over 100), and its extensive network of sponsored athletes (reportedly over 700). However, 

despite the spec�L�I�L�F�V���P�H�Q�W�L�R�Q�H�G���R�Q���5�0�%�+�¶�V���µ�$�E�R�X�W���8�V�¶���S�D�J�H�����P�X�F�K���R�I���W�K�H���L�Q�I�R�U�P�D�W�L�R�Q���D�Y�D�L�O�D�E�O�H��

�R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H�V���U�H�J�D�U�G�L�Q�J���L�W�V���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V���O�D�F�N�V���F�R�Q�W�H�[�W���D�Q�G���V�S�H�F�L�I�L�F�L�W�\����

�7�K�X�V�����W�R���D�Q�V�Z�H�U���5�4�������,���D�W�W�H�P�S�W�H�G���W�R���P�D�S���5�H�G���%�X�O�O�¶�V���Q�H�W�Z�R�U�N���R�I���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V�����7o 

�D�F�F�R�P�S�O�L�V�K���W�K�L�V�����,���G�H�Y�H�O�R�S�H�G���D���F�R�P�S�U�H�K�H�Q�V�L�Y�H���µ�V�D�P�S�O�H���F�R�U�S�X�V�¶���R�I���5�H�G���%�X�O�O���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V��

�X�V�L�Q�J���L�Q�I�R�U�P�D�W�L�R�Q���D�Y�D�L�O�D�E�O�H���R�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���R�I�I�L�F�L�D�O���8���6�����Z�H�E�V�L�W�H�����*�U�D�K�D�P���	���/�X�N�H���������������� 
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In general, Red Bull mainly sponsors male athletes from Western nations who compete in 

�D���Z�L�G�H���U�D�Q�J�H���R�I���D�F�W�L�R�Q���V�S�R�U�W�V�����%�H�F�D�X�V�H���R�I���W�K�L�V�����P�\���D�Q�D�O�\�V�L�V���R�I���5�4�����X�V�H�V���+�L�O�J�D�U�W�Q�H�U�¶�V����������������

dramaturgical model to investigate the unique political economic circumstances facing athletes 

working within lifestyle sports industries. Emphasis i�V���S�O�D�F�H�G���R�Q���G�H�W�D�L�O�L�Q�J���5�H�G���%�X�O�O�¶�V���X�V�H���R�I��

information control and stage management as tools to dictate the performative freedom of action 

sport athletes it sponsors. Additionally, instead of embracing a simplified conceptualization of 

sponsorship as a deterministic relationship between employer and employee, I also consider how 

Red Bull endorsed athletes navigate the expectations placed upon them. It is important to 

acknowledge that the commercialization of action sports subcultures is negotiated between 

spon�V�R�U�V���D�Q�G���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V���D�Q�G���H�P�H�U�J�H�V���I�U�R�P���³�«�D���P�X�O�W�L-faceted process conducted by 

�P�X�O�W�L�S�O�H���F�R�O�O�H�F�W�L�Y�H���D�Q�G���L�Q�G�L�Y�L�G�X�D�O���D�F�W�R�U�V���´���H�D�F�K���G�U�L�Y�H�Q���E�\���³�«�F�R�P�S�H�W�L�Q�J���D�J�H�Q�G�D�V���Z�L�W�K���U�H�V�S�H�F�W���W�R��

�D���J�L�Y�H�Q���O�L�I�H�V�W�\�O�H���V�S�R�U�W�´�����(�G�Z�D�U�G�V���	���&�R�U�W�H�����������������S�������������������+�R�Z�H�Y�H�U�����F�R�Q�V�L�G�H�U�L�Q�J���5�H�G���%�X�O�O�¶�V���O�R�Q�J��

�K�L�V�W�R�U�L�F�D�O���D�V�V�R�F�L�D�W�L�R�Q���Z�L�W�K���D�F�W�L�R�Q���V�S�R�U�W�V���P�H�G�L�D�����(�G�Z�D�U�G�V���D�Q�G���&�R�U�W�H�¶�V�����������������L�Q�V�W�L�W�X�W�L�R�Q�D�O��

emphasis provides critical insights for illustrating how the company leverages its powerful 

position to govern the potential financial and professional success of its sponsored athletes. The 

�F�R�Q�F�O�X�G�L�Q�J���V�H�F�W�L�R�Q���R�I���W�K�L�V���F�K�D�S�W�H�U���S�U�R�Y�L�G�H�V���D���V�X�P�P�D�U�L�]�D�W�L�R�Q���R�I���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�W�L�R�Q��

sports and begins discussing shared characteristics between Red Bull sponsored athletes and 

academics.  

Highlighting Historical Tensions Between Action Sports Athletes & Sponsors 

As explored in Chapter 3, the contemporary commercialized composition of action sports 

industries starkly contrasts with its original countercultural roots the during 1960s and 1970s as 

an alternative to traditional, masculine-driven, competitive sport disciplines (Midol & Broyer, 

1995; Wheaton, 2004). However, since the 1980s, the worldwide trend toward neoliberal 
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governance transformed the socioeconomic foundation underlying the lives of many (if not all) 

creative professionals �± particularly non-traditional lifestyle sports athletes (Coakley, 2011; see 

also Newsinger, 2015).7 �7�K�X�V�����D�V���6�P�L�W�V�����������������Q�R�W�H�V�����³�6�S�R�Q�V�R�U�V���F�D�Q���P�D�N�H���G�H�P�D�Q�G�V���W�K�D�W���L�Q�I�R�U�P��

�W�K�H���H�[�S�H�U�L�H�Q�F�H�V���R�I���I�U�H�H�G�R�P���R�I���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V�´�����S�������������������,�Q���I�D�F�W�����D�W�K�O�H�W�H�V���V�H�H�N�L�Q�J���5�H�G���%�X�O�O�¶�V��

support begin t�R���I�H�H�O���W�K�H���S�U�H�V�V�X�U�H���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���G�H�P�D�Q�G�V���O�R�Q�J���E�H�I�R�U�H���D�Q���R�I�I�L�F�L�D�O���V�S�R�Q�V�R�U�V�K�L�S��

agreement ever materializes. For instance, Dumont (2017) highlights how aspiring professional 

rock climbers are not only expected to be talented at their craft, but also proficient at promoting 

themselves using digital and social media. Furthermore, once sponsored, action sports 

performers become increasingly dependent on material support provided by sponsors to continue 

competing (Smits, 2019).  

Indeed, because many non-traditional sports athletes economically rely on sponsors such 

as Red Bull, they are often unable to turn down work demands made by sponsors. Consequently, 

sponsored athletes are not only responsible for performing well during competitive sports events: 

�³�,�Q���D�G�G�Ltion to managing athletic skills, working as an ambassador for companies implies 

producing media, being able to act and speak in public, developing relationships with fans, 

�S�D�U�W�L�F�L�S�D�W�L�Q�J���L�Q���S�U�R�G�X�F�W���G�H�V�L�J�Q�«�W�H�D�F�K�L�Q�J���F�O�L�Q�L�F�V���D�Q�G���V�H�P�L�Q�D�U�V�����D�O�R�Q�J���Z�L�W�K���P�D�Q�\���R�W�K�H�U���D�F�W�L�Y�L�W�L�H�V�´��

(Thorpe & Dumont, 2019, p. 1649). Lastly, while sponsored athletes appear to have the freedom 

to dictate the types of athletic endeavors they perform, many extreme sports sponsors, 

�S�D�U�W�L�F�X�O�D�U�O�\���5�H�G���%�X�O�O�����S�U�H�V�V�X�U�H���H�Q�G�R�U�V�H�G���D�W�K�O�H�W�H�V���³�«�W�R���F�R�Q�V�W�Dntly push the boundaries of what is 

�S�R�V�V�L�E�O�H���R�Q���D���S�D�L�U���R�I���V�N�L�V�����D���V�N�D�W�H�E�R�D�U�G�����V�Q�R�Z�E�R�D�U�G�����V�X�U�I�E�R�D�U�G���R�U���F�O�L�P�E�L�Q�J���Z�D�O�O�´�����7�K�R�U�S�H���	��

Dumont, 2019, p. 1642; see also Edwards & Corte, 2010, Smits, 2019).8 Before further 

 
7 A more thorough explan�D�W�L�R�Q���R�I���Q�H�R�O�L�E�H�U�D�O�L�V�P�¶�V���L�P�S�D�F�W���R�Q���W�K�H���Z�R�U�N�L�Q�J���O�L�Y�H�V���R�I���F�U�H�D�W�L�Y�H���S�U�R�I�H�V�V�L�R�Q�D�O�V���F�D�Q���E�H���I�R�X�Q�G��
in Chapter 2. 
8 To clarify, I am not arguing that sponsored athletes are without agency. Rather, my argument seeks to 
conceptualize how Red Bull undermines the agency of sponsored athletes. 
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�G�L�V�F�X�V�V�L�Q�J���5�H�G���%�X�O�O�¶�V���X�V�H���R�I���V�W�D�J�H���P�D�Q�D�J�H�P�Hnt and information control, it is important to review 

�W�K�H���F�R�P�S�D�Q�\�¶�V���K�L�V�W�R�U�L�F�D�O���L�Q�Y�R�O�Y�H�P�H�Q�W���V�S�H�D�U�K�H�D�G�L�Q�J���W�K�H���G�H�Y�H�O�R�S�P�H�Q�W���R�I���Y�D�U�L�R�X�V���Q�R�Q-traditional 

sports disciplines. 

�$���%�L�U�G�¶�V���(�\�H���9�L�H�Z���R�I���5�H�G���%�X�O�O�¶�V���$�W�K�O�H�W�L�F���(�P�S�L�U�H 

 As the timeline below (listed as Figure 5.1) �L�Q�G�L�F�D�W�H�V�����V�L�Q�F�H���5�H�G���%�X�O�O�¶�V�������������G�H�E�X�W���L�Q��

�$�X�V�W�U�L�D�����W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W���Z�L�W�K���V�S�R�U�W�V���K�D�V���F�R�Q�V�L�V�W�H�Q�W�O�\���F�H�Q�W�H�U�H�G���R�Q���W�K�H���G�H�Y�H�O�R�S�P�H�Q�W���R�I��

new competitions highlighting unconventional athletic disciplines. According to Thorpe (2014): 

�³�5ather than being one of many sponsors supporting an action sport event, Red Bull creates its 

own events. Indeed, Red Bull is involved in the creation and organization of more than 90 

�L�Q�G�L�Y�L�G�X�D�O�O�\���E�U�D�Q�G�H�G���D�F�W�L�R�Q���V�S�R�U�W���H�Y�H�Q�W�V���D�U�R�X�Q�G���W�K�H���Z�R�U�O�G�´�����S���������������,�Q���D�Gdition to organizing 

heavily branded lifestyle sports events, the company has extended its focus on establishing 

branded teams across a variety of global athletic industries, including many sports culturally 

�S�H�U�F�H�L�Y�H�G���D�V���µ�P�D�L�Q�V�W�U�H�D�P���¶���)�R�U���H�[�D�P�S�O�H�����W�K�H���F�R�P�Sany owns various professional soccer/football 

�W�H�D�P�V�����³�«�5�H�G���%�X�O�O���I�R�O�O�R�Z�V���D�Q���R�Z�Q�H�U�V�K�L�S���V�W�U�D�W�H�J�\���U�D�W�K�H�U���W�K�D�Q���S�X�U�H���V�S�R�Q�V�R�U�V�K�L�S���Z�L�W�K��

�I�R�R�W�E�D�O�O���V�R�F�F�H�U���F�O�X�E�V���V�X�F�K���D�V���)�&���5�H�G���%�X�O�O���6�D�O�]�E�X�U�J�����5�%���/�H�L�S�]�L�J���D�Q�G���1�H�Z���<�R�U�N���5�H�G���%�X�O�O�V�«�´��

(Kunz et al., 2016, p. 527).  

However, even as Red Bull extends its association with professional (non-action) sports, 

�W�K�H���F�R�P�S�D�Q�\���K�D�V���D�F�W�L�Y�H�O�\���P�D�L�Q�W�D�L�Q�H�G���L�W�V���E�U�D�Q�G�¶�V���I�R�X�Q�G�D�W�L�R�Q�D�O���F�R�Q�Q�H�F�W�L�R�Q���W�R���D�F�W�L�R�Q���V�S�R�U�W�V�����³�:�K�L�O�H��

�5�H�G���%�X�O�O���K�D�V�«�H�Q�M�R�\�H�G���F�R�Q�V�L�G�H�U�D�E�O�H���V�X�F�F�H�V�V�����L�Q���P�D�L�Q�V�W�U�H�D�P���V�S�R�U�W�V�«�����0�H�L�H�U9 is keen to stress the 

extent to which it has helped raise the profile of many smaller disciplines, not to mention the 

�K�X�Q�G�U�H�G�V���R�I���V�P�D�O�O�H�U���D�W�K�O�H�W�H�V���Z�L�W�K���Z�K�R�P���L�W���Z�R�U�N�V�´�����/�R�Q�J�����������������S�D�U�D�������������� 

 
9 This quote references Gerrit Meier, a Red Bull Media House chief executive interviewed in Long (2019). 



 

71 

 

�)�L�J�X�U�H�������������7�L�P�H�O�L�Q�H���R�I���5�H�G���%�X�O�O�¶�V���F�R�U�S�R�U�D�W�H���H�[�S�D�Q�V�L�R�Q���L�Q�W�R���V�S�R�U�W�V���Lndustries since 1987 
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Figure 5.1�±- continued 

�/�R�Q�J�����������������I�X�U�W�K�H�U���G�H�V�F�U�L�E�H�V���W�K�H���F�R�P�S�D�Q�\�¶�V���V�X�F�F�H�V�V���F�U�\�V�W�D�O�O�L�]�L�Q�J���L�W�V���S�U�H�V�H�Q�F�H���D�V���D���G�R�P�L�Q�D�Q�W��

force in a variety of relatively nascent action sports media sectors, noting in one illustrative 

�H�[�D�P�S�O�H�����³�6�L�Q�F�H���������������L�W���K�D�V���E�H�H�Q���W�K�H���H�[�F�O�X�V�L�Y�H���P�H�G�L�D���S�U�R�G�X�F�W�L�R�Q���D�Q�G���E�U�R�D�G�F�D�V�W�H�U���S�D�U�W�Q�H�U���R�I���W�K�H��

International Cycling Union (UCI) Mountain Bike World Cup, for which it has also held global 

�G�L�V�W�U�L�E�X�W�L�R�Q���U�L�J�K�W�V���V�L�Q�F�H�����������´�����S�D�U�D���������������$�G�G�L�W�L�R�Q�D�O�O�\�����5�H�G���%�X�O�O���³�«�S�D�U�W-owns, operates and airs 

the Beach Volleyball Major Series, which is officially sanctioned by the International Volleyball 

�)�H�G�H�U�D�W�L�R�Q�����)�,�9�%���´���D�Q�G���³�«�U�H�W�D�L�Q�V���D�Q���L�Q�W�H�U�H�V�W���L�Q���:�5�&���3�U�R�P�R�W�H�U���*�P�%�+�����W�K�H���F�R�P�P�H�U�F�L�D�O���D�Q�G��

promotional arm of the World Ral�O�\���&�K�D�P�S�L�R�Q�V�K�L�S�����:�5�&���´�����S�D�U�D���������������:�K�L�O�H���5�H�G���%�X�O�O�¶�V���V�S�R�U�W�V��

properties are not of primary analytical interest for this dissertation, they provide useful 
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contextual knowledge that can enrich overall understanding of how Red Bull manages and 

selects the individual athletes it decides to sponsor.  

�$���%�L�U�G�¶�V���(�\�H���9�L�H�Z���R�I���5�H�G���%�X�O�O�¶�V���$�W�K�O�H�W�L�F���6�S�R�Q�V�R�U�V�K�L�S���1�H�W�Z�R�U�N 

�'�H�V�S�L�W�H���W�K�H���V�W�\�O�L�V�K���D�S�S�H�D�U�D�Q�F�H���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���R�Q�O�L�Q�H���µ�G�D�W�D�E�D�V�H�¶���R�I���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V����

there are no exact numbers provided anywhere and a limited amount of filter options that only 

allow for categorical sorting by nationality or sport. This is further underscored by a website 

design that is difficult to navigate, especially due to its buggy interface and various quirks.10 

After thoroughly exploring the spon�V�R�U�H�G���D�W�K�O�H�W�H���µ�G�D�W�D�E�D�V�H�¶���S�U�R�Y�L�G�H�G���E�\���5�H�G���%�X�O�O�����W�K�H���I�R�O�O�R�Z�L�Q�J��

information was collected for each athlete listed on the website: Sport/Discipline, Athlete Name, 

Athlete Gender, Listed Nationality, Designated Primary Sport, Featured Quote (if present), and 

lastly, if the athlete was listed under multiple sports, this was noted. Because sports categories 

are not mutually exclusive, there were many instances of athletes being listed under various 

adjacently related sports.11 However, despite these multiple listings, each sponsored athlete 

features a specific sport discipline that remains consistent throughout. For the purpose of this 

�D�Q�D�O�\�V�L�V�����W�K�H���F�D�W�H�J�R�U�\���R�I���'�H�V�L�J�Q�D�W�H�G���3�U�L�P�D�U�\���6�S�R�U�W���L�V���X�V�H�G���W�R���F�K�D�U�D�F�W�H�U�L�]�H���W�K�H���µ�P�D�L�Q�¶���V�S�R�U�W���R�I��

each sponsored athlete.12 

While beginning with 1187 listings, using the Designated Primary Sport category allowed 

for the elimination of any duplicates, thus leaving an official roster of 759 individual sponsored 

athletes representing 105 different athletic disciplines and 71 different nationalities. To make the 

data more manageable, I further refined the list of 105 athletic disciplines into 10 categories. 

 
10 For example, any accidental page refresh will lead back to a default page instead of bringing me back to where I 
left off, thus mak�L�Q�J���L�W���H�D�V�\���W�R���O�R�V�H���R�Q�H�¶�V���µ�V�S�R�W���¶ 
11 A notable example includes Rally driver Sébastien Loeb, who was listed under 6 different sport categories 
(Offroad, Rally, Rally Raid, Rallycross, Stockcar, and Touring Car). 
12 This provides a systematic way to condense the initial list of sponsored athletes. 
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However, a complete list of the 105 sport disciplines sponsored by Red Bull is provided in 

Appendix A. Groups were organized primarily on similarity of sport and based on previous 

typologies of action sport, such as those developed by Rinehart (2016).13 The groups are listed 

below, each including the primary athletic disciplines that each group consists of, as well as the 

percentage of total sponsored athletes that fall under each category. 

�x Wheeled Sports (249/759 or around 39% of total sponsored Red Bull athletes), includes 

sports such as skateboarding, BMX, motocross, automobile racing, rally racing, and 

cycling. 

�x Winter Sports (124/759 or around 17% of total sponsored Red Bull athletes), includes 

sports such as snowboarding, skiing, luge, snowmobile, freeskiing, biathlon, and speed 

skating. 

�x Water Sports (104/759 or around 14% of total sponsored Red Bull athletes), includes 

sports such as windsurfing, wakeboarding, surfing, sailing, kitesurfing, kayaking, canoe 

racing, and cliff diving. 

�x Athletics (76/759 or around 10% of total sponsored Red Bull athletes), includes sports 

such as ultrarunning, triathlon, long jump, gymnastics, ironman, martial arts, fencing, and 

hurdles. 

�x Organized Team Sports (66/759 or around 9% of total sponsored Red Bull athletes), 

includes more traditional sports such as soccer (football), rugby, hockey, basketball, 

handball, cricket, beach volleyball, and baseball. 

 
13 �5�L�Q�H�K�D�U�W�¶�V�����������������F�D�W�H�J�R�U�L�H�V���Z�H�U�H���X�V�H�G���D�V���D���E�H�J�L�Q�Q�L�Q�J���I�R�X�Q�G�D�W�L�R�Q�����7�K�H�V�H���L�Q�F�O�X�G�H�G�����D�L�U���V�S�R�U�W�V�����F�O�L�P�E�L�Q�J���V�S�R�U�W�V����
combative sports (not included in my own list due to lack of Red Bull combat sports sponsorships), ice and snow 
sports (re-named into Winter Sports in my analysis), terrestrial pursuits, water sports, and wheeled sports. 
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�x Gaming/Esports (36/759 or around 5% of total sponsored Red Bull athletes), this 

category was not as specialized as others, thus any sponsored digital/eSports athlete was 

put under this umbrella term. 

�x Air Sports (21/759 or around 3% of total sponsored Red Bull athletes), includes sports 

such as wingsuit flying, skydiving, paragliding, and BASE jumping. 

�x Climbing Sports (17/759 or around 2% of total sponsored Red Bull athletes), includes 

sports such as bouldering, mountaineering, ice climbing, and climbing. 

�x Racquet Sports/Golf (13/759 or around 2% of total sponsored Red Bull athletes), includes 

sports such as tennis, badminton, squash, and golf. 

�x Terrestrial Pursuits (8/759 or around 1% of total sponsored Red Bull athletes), includes 

sports such as parkour and freerunning. 

�2�Y�H�U�D�O�O�����Q�H�D�U�O�\�����������R�I���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V���F�R�P�S�H�W�H���L�Q���G�L�V�F�L�S�O�L�Q�H�V���F�R�Q�V�L�G�H�U�H�G���Q�R�Q-

traditional lifestyle/action sports.  

As previously discussed, this finding is notable given the regulatory differences between 

non-traditional action sports �D�Q�G���µ�W�U�D�G�L�W�L�R�Q�D�O�¶���V�S�R�U�W�V�����³�&�R�P�S�D�U�H�G���W�R���P�R�V�W���W�H�D�P���V�S�R�U�W�V���R�U���Q�R�Q-

extreme individual sports such as athletics or tennis, most extreme sports take place in an almost 

�F�R�P�S�O�H�W�H�O�\���X�Q�U�H�J�X�O�D�W�H�G���H�Q�Y�L�U�R�Q�P�H�Q�W�´�����(�L�G�H�Q�P�•�O�O�H�U�����������������S�����������������%�\���W�D�N�L�Q�J���D�G�Y�D�Q�W�D�J�H���R�I���W�K�H��

regulatory void and lack of governmental oversight within action sports industries, companies 

such as Red Bull use their role as sponsors to extend their organizational control over the 

information included within sponsorship contracts, as well as media content produced by such 

agreements. I specifically explore how Red Bull leverages its position to manage the public 

presentation and media representation of sponsored athletes, discussing implications for the work 

responsibilities and expectations of action sport athletes. To conclude, I contextualize the 
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�S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���F�R�Q�V�H�T�X�H�Q�F�H�V���R�I���5�H�G���%�X�O�O�¶�V���X�Q�L�T�X�H���X�V�H���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O���R�Y�H�U���D�F�W�L�R�Q��

sports media content produced by sponsored athletes. 

Staging and Managing Action Sports: Implications for Red Bull Sponsored Athletes 

Because action sports industries lack the institutional maturity of popular, mainstream sports, 

�W�K�H���S�D�W�K���W�R���S�U�R�I�H�V�V�L�R�Q�D�O�L�]�D�W�L�R�Q���L�V���R�I�W�H�Q���W�L�H�G���W�R���R�Q�H�¶�V���D�E�L�O�L�W�\���W�R���D�W�W�U�D�F�W���V�S�R�Q�V�R�U�V���V�X�F�K���D�V���5�H�G���%�X�O�O��

(Dumont, 2017). As a result, many corporate sponsors, including Red Bull, expect athletes to 

seek out opportunities and begin discussions about potential sponsorship agreements. 

Furthermore, given the decentralized structure and individualistic nature of action sport 

industries, most athletes han�G�O�H���W�K�H���S�U�R�F�H�V�V���W�K�H�P�V�H�O�Y�H�V�����D�Q�G���³�«�D�F�W���R�Q���W�K�H�L�U���R�Z�Q���Z�K�H�Q���V�H�H�N�L�Q�J��

�D�Q�G���Q�H�J�R�W�L�D�W�L�Q�J���V�S�R�Q�V�R�U�V�K�L�S�V�´�����(�L�G�H�Q�P�•�O�O�H�U�����������������S�����������������,�Q���U�H�V�S�R�Q�V�H�����V�R�X�J�K�W���D�I�W�H�U���D�F�W�L�R�Q���V�S�R�U�W��

sponsors such as Red Bull have leveraged their powerful political economic position to 

maximiz�H���W�K�H�L�U���S�R�W�H�Q�W�L�D�O���U�H�W�X�U�Q���R�Q���L�Q�Y�H�V�W�P�H�Q�W�����&�D�U�U�L�O�O�D�W���	���G�¶�$�V�W�R�X�V�������������������)�R�U���H�[�D�P�S�O�H����

Eidenmüller (2019) describes how sponsors dictate the specific terms of contracts, allowing little 

�W�R���Q�R���U�R�R�P���I�R�U���Q�H�J�R�W�L�D�W�L�R�Q�����³�,�I���D���V�S�R�Q�V�R�U���G�H�F�L�G�H�V���W�R���V�S�R�Q�V�R�U���D�Q���D�W�K�O�H�W�H�����W�Ke terms of the contract 

are usually not individually negotiated. In other words, sponsored athletes are confronted with a 

�V�W�D�Q�G�D�U�G���I�R�U�P���F�R�Q�W�U�D�F�W�����V�W�D�Q�G�D�U�G���I�R�U�P���W�H�U�P�V�����Z�K�L�F�K���W�K�H�\���F�D�Q���D�F�F�H�S�W���R�U���U�H�M�H�F�W�´�����S�S����������-208). 

Typically, the only aspect of compensatio�Q���X�S���I�R�U���G�H�E�D�W�H���L�V���D�Q���D�W�K�O�H�W�H�¶�V���E�D�V�H���S�D�\�����Z�K�L�O�H���W�K�H��

payment structure remains the same throughout most contracts. Additionally, once they sign a 

contract, Red Bull athletes are not solely responsible for representing the brand within athletic 

competition, �E�X�W���D�O�V�R���P�X�V�W���F�R�Q�V�L�G�H�U���W�K�H���V�S�R�Q�V�R�U�¶�V���U�H�S�X�W�D�W�L�R�Q�D�O���L�Q�W�H�U�H�V�W�V���Z�K�L�O�H���S�H�U�I�R�U�P�L�Q�J���L�Q���R�W�K�H�U��

public-facing events as well. 

Thorpe and Dumont (2019) highlight how companies sponsoring action sports athletes 

�³�L�Q�F�U�H�D�V�L�Q�J�O�\���L�Q�F�O�X�G�H���V�R�F�L�D�O���P�H�G�L�D���X�V�H���D�V���D���F�R�Q�G�L�W�L�R�Q���R�I���V�S�R�Q�V�R�U�V�K�L�S���F�R�Q�W�U�D�F�W�V�´�����S�������������������:�K�L�O�H��
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some sponsors provide specified contractual obligations regarding social media engagement 

expectations, other sponsors are less involved, giving athletes little to no direct guidance about 

what they expect from them. Regarding the lack of clear directives many action sports athletes 

�U�H�F�H�L�Y�H���I�U�R�P���V�S�R�Q�V�R�U�V�����'�X�P�R�Q�W�����������������F�O�D�L�P�V�����³�1�R�W���R�Q�O�\���L�V���W�K�H�L�U���Z�R�U�N���P�L�V�V�L�Q�J���F�R�Q�F�U�H�W�H���D�Q�G��

clear evaluation, it is also lacking clear and detailed duties about publishing pictures and articles, 

creating video-�F�O�L�S�V�����D�Q�G���D�W�W�H�Q�G�L�Q�J���H�Y�H�Q�W�V���´���$�G�G�L�W�L�R�Q�D�O�O�\�����³�«�W�K�H���E�O�X�U�U�H�G���Q�D�W�X�U�H���R�I���V�R�P�H���F�R�Q�W�U�D�F�W�V��

�D�O�V�R���W�U�D�Q�V�O�D�W�H�V���L�Q�W�R���D���F�R�Q�I�X�V�L�Q�J���S�U�L�F�L�Q�J���S�U�R�F�H�V�V�´�����S�����������������&�R�Q�V�H�T�X�H�Q�W�O�\�����W�K�H���F�U�H�D�W�L�Y�H���O�D�E�R�U���R�I��

sponsored action sport athletes is uniquely undermined since many operate independently (or 

essentially as independent contractors), and thus lack the collective bargaining power offered by 

�O�R�Q�J�H�U���H�V�W�D�E�O�L�V�K�H�G�����µ�W�U�D�G�L�W�L�R�Q�D�O�¶���V�S�R�U�W�V���O�H�D�J�X�H�V���Z�L�W�K���S�O�D�\�H�U���X�Q�L�R�Q�V�����(�L�G�H�Q�P�•�O�O�H�U������������������

Coincidentally, one of the few details publicly disclosed about Red Bull sponsorship agreements 

�L�V���W�K�D�W���W�K�H�\���G�R���Q�R�W���K�D�Y�H���D�Q�\���V�S�H�F�L�I�L�F���V�W�L�S�X�O�D�W�L�R�Q�V���U�H�O�D�W�H�G���W�R���D���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�¶�V���V�R�F�L�D�O���P�H�G�L�D���X�V�H��

���2�¶�1�H�L�O�����������������S�D�U�D���������������+�R�Z�H�Y�H�U�����L�W���L�V���G�L�I�I�L�F�X�O�W���W�R���F�R�Q�I�L�U�P���Z�K�H�W�K�H�U���W�K�L�V���L�V���V�W�L�O�O���W�K�H���F�D�V�H�� 

especially since specific information about Red Bull sponsorship contracts is scarce.  

As noted in the previous section, the confidential nature of contract negotiations fosters an 

imbalanced power dynamic between action sport athletes and sponsors. For instance, Smits 

(2019) observes how sponsored athletes are expected to curate their social media content to 

ensure that they are always considering the interests of their sponsors. Within her own research 

examining the experiences of sponsored, teenaged, male kite surfers, she describes how the boys 

�V�K�H���L�Q�W�H�U�Y�L�H�Z�H�G���E�H�O�L�H�Y�H�G���W�K�D�W���³�V�S�R�Q�V�R�U�V���H�[�S�H�F�W���D���F�H�U�W�D�L�Q���S�U�R�I�H�V�V�L�R�Q�D�O���D�W�W�L�W�X�G�H���I�U�R�P���W�K�H�P�����D�V���Z�H�O�O��

�D�V���W�R���E�H���S�K�\�V�L�F�D�O�O�\���D�Q�G���G�L�J�L�W�D�O�O�\���S�U�H�V�H�Q�W���L�Q���V�S�D�F�H�´�����S�������������������,�Q�G�H�H�G�����L�W���L�V���Q�R�W���H�Q�R�X�J�K���W�R���V�L�P�S�O�\��

perform well competitively as a sponsored athlete, it is also essential to perform properly when 

called upon for media appearances. According to Will Gadd, a Canadian ice climber sponsored 
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by Red Bull, the balancing act sponsored athletes must navigate depends on understanding the 

�G�L�I�I�H�U�H�Q�F�H���E�H�W�Z�H�H�Q���³�Z�R�U�N���D�Q�G���S�O�D�\���´���$�V���K�H���H�[�S�O�D�L�Q�V���L�Q���D���E�O�R�J���S�R�V�W���R�Q���K�L�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H���� 

�7�K�H�U�H�¶�V���W�K�L�V���L�G�H�D���W�K�D�W���V�S�R�Q�V�R�U�V���S�D�\���I�R�U���\�R�X���W�R���Z�L�Q���F�R�P�S�V�����O�R�R�N���F�R�R�O�����D�Q�G���K�D�Q�J���R�X�W���Z�L�W�K��

your friends. This is bullshit. Sponsors actually pay for their image on you in media, the 

right to use you in their advising, and generally your ability to represent their brand in a 

�S�R�V�L�W�L�Y�H���Z�D�\�����:�K�H�Q���,���J�R���G�R���D���S�K�R�W�R���V�K�R�R�W���I�R�U���D���V�S�R�Q�V�R�U���W�K�D�W�¶�V���Z�R�U�N�����D�Q�G���,���W�U�\���W�R���Z�R�U�N���P�\��

�D�V�V���R�I�I�����:�K�H�Q���,�¶�P���F�O�L�P�E�L�Q�J���Z�L�W�K���P�\���I�U�L�H�Q�G�V�����W�K�D�W�¶�V �S�O�D�\���I�R�U���P�H�����D�Q�G���Z�K�\���,���Z�R�U�N�«�7�K�H�V�H��

�W�Z�R���Z�R�U�O�G�V���P�L�[���W�R���V�R�P�H���H�[�W�H�Q�W�����E�X�W���\�R�X�¶�Y�H���J�R�W���W�R���N�Q�R�Z���W�K�H���G�L�I�I�H�U�H�Q�F�H���E�H�W�Z�H�H�Q���W�K�H�P�����D�Q�G��

�Z�K�L�F�K���K�D�W���\�R�X�¶�U�H���Z�H�D�U�L�Q�J�������S�D�U�D�������� 

Indeed, the inclusion of digital labor, such as producing social media content and cultivating 

positive engagement with fans online, makes the boundaries between work and play harder to 

�G�H�W�H�U�P�L�Q�H�����)�X�U�W�K�H�U�P�R�U�H�����7�K�R�U�S�H���D�Q�G���'�X�P�R�Q�W�����������������D�O�V�R���D�U�J�X�H�����³�7�K�H���E�X�V�L�Q�H�V�V���F�R�Q�W�H�[�W���R�I��

sponsorship may mean that impression management strategies in online spaces become an 

imperative for athletes �± �Z�L�W�K���G�L�I�I�H�U�H�Q�W���V�W�U�D�W�H�J�L�H�V���D�Y�D�L�O�D�E�O�H���W�R���P�H�Q���D�Q�G���Z�R�P�H�Q�´�����S���������������������:�K�L�O�H��

tackling the complex dynamic underlying gender representation within action sports industries is 

beyond the scope of this dissertation, it is worthwhile t�R���F�R�Q�V�L�G�H�U���K�R�Z���5�H�G���%�X�O�O�¶�V���V�W�D�J�H��

management reaffirms hegemonic notions of action sports as a cultural realm for daring, 

wealthy, white men.  

As the graph below (listed as Figure 5.2) indicates, this analysis revealed a noticeable 

gender gap between Red Bull sponsored athletes, skewed heavily toward male athletes. Not only 

did men outnumber women in all 10 sponsored sport categories used within this examination, but 

women were also absent in nearly half (44%14�����R�I���W�K�H�����������V�S�R�U�W�V���O�L�V�W�H�G���R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O 

 
14 46 out of 105 sports. 
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website. In turn, male athletes were only absent from 8 of the 105 total sport disciplines, and 

outnumbered or equaled by the number sponsored female athletes in 11 other sports (not 

including the 8 sports without any men). These findings are in line with results of previous 

investigations of the coverage of female athletes within action sports media produced by RBMH. 

�6�X�S�S�R�U�W�L�Q�J���H�Y�L�G�H�Q�F�H���Z�D�V���I�R�X�Q�G���I�R�U���.�H�U�Q�V���D�Q�G���:�K�L�W�H�V�L�G�H�¶�V�����������������R�E�V�H�U�Y�D�W�L�R�Q���W�K�D�W���W�K�H���W�\�S�H���R�I��

Red Bull coverage featuring female action sport �D�W�K�O�H�W�H�V���³�«�Z�D�V���S�U�L�P�D�U�\���F�R�Q�I�L�Q�H�G���W�R���D���Q�D�U�U�R�Z��

�U�D�Q�J�H���R�I���Q�R�U�P�D�W�L�Y�H���G�L�V�F�R�X�U�V�H�V�´�����S��������������

For instance, Kerns and Whiteside (2020) 

found that within RBMH coverage, 

�³�«�Z�R�P�H�Q���U�H�F�H�L�Y�H�G���]�H�U�R���V�F�U�H�H�Q���W�L�P�H���L�Q��

�P�R�X�Q�W�D�L�Q���E�L�N�L�Q�J���D�Q�G���D�L�U���V�S�R�U�W�V�«�´�����S��������������

This result reflects staging decisions made 

by Red Bull and can be illustrated by 

examining demographic elements of the 

�F�R�P�S�D�Q�\�¶�V���D�W�K�O�H�W�L�F���V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N����

One notable example includes the 

complete absence of women among the 21 

air sports athletes15 sponsored by Red 

Bull.  

Furthermore, at first glance, the lack of women amongst mountain biking coverage is 

puzzling, especially since biking is the most common primary designated category for female 

athletes sponsored by Red Bull16. However, upon closer investigation, it becomes apparent that a 

 
15 Air sports includes wingsuit flying, skydiving, paragliding, and BASE jumping. 
16 There were 16 Red Bull �V�S�R�Q�V�R�U�H�G���I�H�P�D�O�H���µ�%�L�N�H�¶���D�W�K�O�H�W�H�V�����W�K�H���K�L�J�K�H�V�W���Q�X�P�E�H�U���I�R�U���Z�R�P�H�Q���L�Q���D�Q�\���V�S�R�U�W���F�D�W�H�J�R�U�\�� 

Figure 5.2. Gender of Red Bull sponsored athletes 



 

80 

gendered divide exists within wheeled sports.  Among the wheeled sports category, there are no 

sponsored women within the following sport disciplines: MotoGP, Enduro (off-road motorcycle 

time trial competition), Rally, Drifting, Trial Biking (mountain biking time trial competition with 

obstacles), Speedway, F1, WRC (World Rally Championship), WEC, GRC, FMX (freestyle 

motocross), Rallycross, V8, MTB Enduro (mountain bike off-road time trial competition), Junior 

Formula Series (F1), Trials (motorbike competition), Stockcar, Quad, Supercross, and Superbike. 

Thus, while the number of female biking athletes sponsored by Red Bull is relatively high, 

women are less common amongst the specialized, often more extreme (and motorized), wheeled 

�V�S�R�U�W�V�����)�R�U���H�[�D�P�S�O�H�����D�V���R�I���������������5�H�G���%�X�O�O���5�D�P�S�D�J�H�����W�K�H���F�R�P�S�D�Q�\�¶�V���F�R�P�S�H�W�L�W�L�Y�H���L�Q�Y�L�W�D�W�L�R�Q-only 

mountain bike event, has remained the exclusive domain of men (Beers, 2022). In recent years, 

the company has sought to create a space for women within extreme realms of mountain biking, 

�E�X�W���W�K�H���V�R�O�X�W�L�R�Q���K�D�V���Q�R�W���E�H�H�Q���W�R���L�Q�W�H�J�U�D�W�H���5�H�G���%�X�O�O�¶�V���5�D�P�S�D�J�H���H�Y�H�Q�W�����E�X�W���U�D�W�K�H�U���W�R���F�U�H�D�W�H���D�Q��

�D�O�W�H�U�Q�D�W�L�Y�H�����³�(�Q�W�H�U���5�H�G���%�X�O�O���)�R�U�P�D�W�L�R�Q�����Z�K�L�F�K���L�V���H�V�V�H�Q�W�L�D�O�O�\���D���U�L�I�I���R�Q���5�H�G���%�X�O�O���5�D�P�S�D�J�H�����E�X�W��

with a twist �± no competition, only digital and social media exposure. Here, athleticism and 

�D�F�K�L�H�Y�H�P�H�Q�W���D�U�H���D�Q���H�Q�G���W�R���W�K�H�P�V�H�O�Y�H�V�´�����S�D�U�D�������������� 

�:�K�L�O�H���5�H�G���%�X�O�O�¶�V���S�X�V�K���I�R�U���D���Q�R�Q-competitive sport event and increased gender inclusion 

�L�V���D�G�P�L�U�D�E�O�H�����W�K�H���F�R�P�S�D�Q�\�¶�V���D�E�L�O�L�W�\���W�R���F�U�H�D�W�H���D���Q�H�Z���µ�S�O�D�\�L�Q�J���I�L�H�O�G�¶���L�Q���L�W�V���H�Q�W�L�U�H�W�\���U�H�Y�H�D�O�V���W�K�D�W���L�W��

could doing more to integrate women into the global action sports media industry. Regarding 

�5�H�G���%�X�O�O�¶�V���X�Q�L�T�X�H���S�R�V�L�W�L�R�Q���D�V���D���V�S�R�U�W���V�S�R�Q�V�R�U�����W�H�D�P���R�Z�Q�H�U�����D�Q�G���P�H�G�L�D���E�U�R�D�G�F�D�V�W�H�U�����7�K�R�U�S�H��

���������������Q�R�W�H�V�����³�«�5�H�G���%�X�O�O���G�R�H�V not merely pay to advertise in sports-related magazines, events 

�G�X�U�L�Q�J���F�R�Y�H�U�D�J�H�����R�U���W�K�U�R�X�J�K���W�K�H���V�S�R�Q�V�R�U�V�K�L�S���R�I���P�H�J�D���V�S�R�U�W�L�Q�J���H�Y�H�Q�W�V�«�E�X�W���U�D�W�K�H�U���X�W�L�O�L�]�H�V���W�K�H��

latest digital technologies and media platforms to produce their own events, media, and sporting 

ce�O�H�E�U�L�W�L�H�V���´���&�R�Q�V�H�T�X�H�Q�W�O�\�����³�«�5�H�G���%�X�O�O���L�V���E�O�X�U�U�L�Q�J���S�U�H�Y�L�R�X�V�O�\���F�R�Q�F�H�L�Y�H�G���G�L�Y�L�V�L�R�Q�V���E�H�W�Z�H�H�Q��
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�P�H�G�L�D�����H�Y�H�Q�W�V�����F�R�U�S�R�U�D�W�L�R�Q�V�����D�Q�G���F�H�O�H�E�U�L�W�\���W�K�D�W���U�D�L�V�H�V���L�P�S�R�U�W�D�Q�W���T�X�H�V�W�L�R�Q�V�«�S�D�U�W�L�F�X�O�D�U�O�\���U�H�J�D�U�G�L�Q�J��

�D�W�K�O�H�W�H�V�¶���D�J�H�Q�F�\���D�Q�G���U�L�J�K�W�V���L�Q���W�K�L�V���Q�H�Z���F�R�Q�W�H�[�W���R�I���P�H�J�D���F�R�U�S�R�U�D�W�L�R�Q�V����transnational digital and 

�V�R�F�L�D�O���P�H�G�L�D�����D�Q�G���H�Y�H�U�P�R�U�H���H�[�W�U�H�P�H���V�S�R�U�W�L�Q�J���V�S�H�F�W�D�F�O�H�V�´�����S�����������������*�L�Y�H�Q���5�H�G���%�X�O�O�¶�V���H�[�W�H�Q�V�L�Y�H��

�V�S�R�U�W�V���P�H�G�L�D���H�P�S�L�U�H�����K�L�J�K�O�L�J�K�W�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���X�V�H���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O���L�V���F�U�X�F�L�D�O�����%�\��

�H�P�S�K�D�V�L�]�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V���F�R�P�S�O�H�W�H���R�Z�Q�H�U�V�K�L�S���R�I media content produced by its sponsored 

athletes (or even non-sponsored athletes during Red Bull-hosted events), it becomes possible to 

�Y�L�V�X�D�O�L�]�H���W�K�H���F�R�P�S�D�Q�\�¶�V���F�R�Q�W�U�R�O���R�Y�H�U���W�K�H���W�D�Q�J�L�E�O�H���L�Q�I�R�U�P�D�W�L�R�Q�D�O���U�H�V�R�X�U�F�H�V���J�H�Q�H�U�D�W�H�G���E�\���W�K�H���O�L�Y�H��

and recorded performances of Red Bull athletes. 

�5�H�G���%�X�O�O�¶�V���&�R�Q�W�U�R�O���R�I���$�F�W�L�R�Q���6�S�R�U�W�V���0�H�G�L�D�����,�P�S�O�L�F�D�W�L�R�Q�V���I�R�U���6�S�R�Q�V�R�U�H�G���$�W�K�O�H�W�H�V 

�$�F�F�R�U�G�L�Q�J���W�R���7�K�R�U�S�H�������������������R�Q�H���³�L�P�S�R�U�W�D�Q�W���I�D�F�W�R�U���L�Q���5�H�G���%�X�O�O�¶�V���G�R�P�L�Q�D�Q�F�H���L�Q���W�K�H���D�F�W�L�R�Q��

sports industry is its policy on ownership of all media assets resulting from action sport events 

�D�Q�G���D�W�K�O�H�W�L�F���D�F�K�L�H�Y�H�P�H�Q�W�V���L�Q���Z�K�L�F�K���L�W���K�D�V���E�H�H�Q���L�Q�Y�R�O�Y�H�G�´�����S�����������������:�K�L�O�H���W�U�D�G�L�W�L�R�Q�D�O�O�\���S�R�S�X�O�D�U��

�V�S�R�U�W�V���P�H�G�L�D���U�H�P�D�L�Q�H�G���I�H�Q�F�H�G���E�H�K�L�Q�G���³�D���K�L�J�K�O�\���U�H�V�W�U�L�F�W�H�G���I�L�H�O�G�«�R�I���X�Q�L�T�X�H���P�H�G�L�D���U�L�J�K�W�V���D�Q�G��

�O�L�F�H�Q�V�L�Q�J���U�H�T�X�L�U�H�P�H�Q�W�V���´���Q�H�Z�O�\���H�P�H�U�J�Hnt action sports provided an opportunity to avoid such 

barriers to entry (Kunz et al., 2016, p. 528). In fact, content that features Red Bull athletes 

�F�R�P�S�H�W�L�Q�J���L�Q���V�S�R�U�W�V���V�X�F�K���D�V���V�N�D�W�H�E�R�D�U�G�L�Q�J�����%�0�;�����P�R�W�R�F�U�R�V�V�����R�U���Z�L�Q�J�V�X�L�W���I�O�\�L�Q�J���³�F�D�Q���E�H���L�Q�F�O�X�G�H�G��

in their sport-related content without violating any regulations. Because Red Bull owns the 

property and, therefore the rights, it does have control of all stages, from pre-production to 

�G�L�V�W�U�L�E�X�W�L�R�Q�´�����.�X�Q�]���H�W���D�O�������������������S�S����������-529). When framed within a political economic context, 

�5�H�G���%�X�O�O�¶�V���F�R�Q�W�U�R�O���R�I���P�H�G�L�D���U�L�J�K�W�V���R�Y�H�U���I�R�R�W�D�J�H���R�I���D�W�K�O�H�W�L�F���I�H�D�W�V���S�H�U�I�R�U�P�H�G���E�\���5�H�G���%�X�O�O��

sponsored athletes is perhaps the most blatant way in which the company extracts value from its 

�V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N�����$�V���7�K�R�U�S�H�����������������D�V�V�H�U�W�V�����³�7�K�H���D�Whletes are in a labour relationship in 

which they are (often freely) producing media assets for Red Bull who then proceeds to make 
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�P�R�Q�H�\���I�U�R�P���E�R�W�K���W�K�H���P�H�G�L�D���S�U�R�G�X�F�W�V�����D�Q�G���X�O�W�L�P�D�W�H�O�\�����W�K�H���V�D�O�H�V���R�I���H�Q�H�U�J�\���G�U�L�Q�N�V�´�����S��������������

Furthermore, since sponsored athlete�V���³�«�U�H�O�\���V�R�O�H�O�\���X�S�R�Q���W�K�H�L�U���O�D�E�R�X�U-�S�R�Z�H�U�«�S�U�R�I�H�V�V�L�R�Q�D�O��

�D�F�W�L�R�Q���V�S�R�U�W���D�W�K�O�H�W�H�V���D�U�H���Y�X�O�Q�H�U�D�E�O�H���W�R���W�K�H���S�U�R�F�H�V�V�H�V���D�V�V�R�F�L�D�W�H�G���Z�L�W�K���F�D�S�L�W�D�O�L�V�W���D�F�F�X�P�X�O�D�W�L�R�Q�´��

���7�K�R�U�S�H���	���'�X�P�R�Q�W�����������������S�������������������)�R�U���5�H�G���%�X�O�O���D�W�K�O�H�W�H�V�����W�K�H���F�R�P�S�D�Q�\�¶�V���R�Z�Q�H�U�V�K�L�S���R�I���D�Q�\��

media assets produced during athletic performances provides a vivid illustration of the 

exploitative political economic dynamics that govern the lives of sponsored action sport athletes. 

Eidenmüller (2019) explains how corporate sponsors fuel the creation of increasingly 

dang�H�U�R�X�V�����D�Q�G���Y�L�V�X�D�O�O�\���V�S�H�F�W�D�F�X�O�D�U�����D�F�W�L�R�Q���V�S�R�U�W���G�L�V�F�L�S�O�L�Q�H�V�����³�1�H�Z�����H�[�W�U�H�P�H�O�\���U�L�V�N�\���V�S�R�U�W�V���V�X�F�K��

as Wing Suit BASE Jumping, FreeBASE or Parkour have been or are invented to catch the eyes 

�R�I���W�K�H���V�S�R�Q�V�R�U�V���D�Q�G���J�H�Q�H�U�D�O���S�X�E�O�L�F�´�����S�����������������+�R�Z�H�Y�H�U�����L�Q���P�D�Q�\���F�D�V�H�V�����V�Xch as with BASE 

jumping17 and Parkour, the creative contributions of Red Bull are better described as a process of 

co-opting countercultural, often unrecognized and unorganized, sporting practices (Ferrell et al. 

�������������:�K�H�D�W�R�Q���	���2�¶�/�R�X�J�K�O�L�Q�������������������,�Q�G�H�H�G����despite the unique advantages the company offers 

�H�[�W�U�H�P�H���V�S�R�U�W���D�W�K�O�H�W�H�V�����W�K�H�U�H���D�U�H���D�O�V�R���X�Q�L�T�X�H���G�L�V�D�G�Y�D�Q�W�D�J�H�V���W�R���Z�R�U�N�L�Q�J���Z�L�W�K���5�H�G���%�X�O�O�����³�:�K�L�O�H��

�P�R�V�W���D�F�W�L�R�Q���V�S�R�U�W���D�W�K�O�H�W�H�V�«�H�P�E�U�D�F�H���W�K�H���R�S�S�R�U�W�X�Q�L�W�L�H�V���S�U�H�V�H�Q�W�H�G���E�\���5�H�G���%�X�O�O���D�Q�G���R�I�W�H�Q���E�H�Q�H�I�L�W��

from the media events made possible by the generous sponsorship of Red Bull, they do not own 

�W�K�H���P�H�G�L�D���S�U�R�G�X�F�H�G���I�U�R�P���W�K�H�L�U���H�I�I�R�U�W�V�´�����7�K�R�U�S�H�����������������S���������������7�K�L�V���O�R�V�V���R�I���F�R�Q�W�U�R�O���L�V���L�P�S�R�U�W�D�Q�W���W�R��

highlight, especially since many action sports subcultures are organized around the circulation of 

media featuring the work of athletes (Nichols, 2021; Thorpe & Dumont, 2019).  

Eidenmüller (2019) describes how many action sport athletes, particularly those not 

amongst the most elite and/or popular, are unable to avoid participating in extreme sport events 

 
17 �)�H�U�U�H�O�O���H�W���D�O�������������������G�H�I�L�Q�H���%�$�6�(���M�X�P�S�L�Q�J���D�V�����³�5�H�I�H�U�H�Q�F�L�Q�J���W�K�H���D�F�W���R�I���S�D�U�D�F�K�X�W�L�Q�J���I�U�R�P���%�X�L�O�G�L�Q�J�V�����G�R�Z�Q�W�R�Z�Q��
skyscrapers, grain silos), Antennas (television and radio towers), Spans (bridges, trestles), or Earth (cliffs, 
�R�X�W�F�U�R�S�S�L�Q�J�V���«�´�����S�������������� 
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�L�Q���R�U�G�H�U���W�R���S�U�R�J�U�H�V�V���W�K�H�L�U���S�U�R�I�H�V�V�L�R�Q�D�O���F�D�U�H�H�U�V�����³�,�I���D�W�K�O�H�W�H�V���D�U�H���Q�R�W���W�R�S���S�H�U�I�R�U�P�H�U�V���L�Q���H�[�L�V�W�L�Q�J��

sports or have a sought-after social media profile, they must engage in ever more extreme 

�D�F�W�L�Y�L�W�L�H�V���W�R���J�H�W���Q�R�W�L�F�H�G���D�Q�G���V�S�R�Q�V�R�U�H�G�´�����S�����������������7�K�L�V���S�U�H�V�V�X�U�H���W�R���µ�U�D�L�V�H���W�K�H���E�D�U�¶���Q�R�W���R�Q�O�\��

amplifies the already high levels of inherent risk and injury within extreme sports, but also 

encourages an individually centered concept of risk that minimizes the responsibility of 

corporate sponsors (Greer, 2012; �/�D�Y�H�U���H�W���D�O���������������������$�G�G�L�W�L�R�Q�D�O�O�\�����5�H�G���%�X�O�O�¶�V���D�E�L�O�L�W�\���W�R���F�R�Q�W�U�R�O��

the distribution of media featuring sponsored athletes allows the company to sanitize its coverage 

of extreme sports by excluding depictions of injury, or at times, death. Regarding Red Bull�¶�V��

�P�D�Q�X�I�D�F�W�X�U�H�G���S�X�E�O�L�F���L�P�D�J�H�����0�F�&�D�U�W�K�\�����������������Q�R�W�H�V���K�R�Z���³�«�W�K�H���5�H�G���%�X�O�O���V�X�E�O�L�P�H18 does not 

�W�U�D�I�I�L�F���L�Q���U�H�S�U�H�V�H�Q�W�D�W�L�R�Q�V���R�I���F�D�W�D�V�W�U�R�S�K�L�F���O�R�V�V�´�����S�����������������+�R�Z�H�Y�H�U�����W�K�H���W�U�X�W�K���L�V���W�K�D�W���5�H�G���%�X�O�O�¶�V��

pursuit of extreme athletic spectacle comes with a considerable human cost. 

Since 2009, multiple Red Bull sponsored athletes and media personnel (such as 

cameramen or pilots) have been involved in fatal accidents that occurred during stunts organized 

by the company (Eidenmüller, 2019; Pancevski, 2013). In 2009 alone, three athletes died while 

performing Red Bull stunts: BASE jumper Ueli Gegenschatz, parachuter Eli Thompson and skier 

Shane McConkey (Höppner, 2013). In the case of McConkey, the circumstances leading to his 

death undeniably reflect the unrelenting stress action sport athletes are under to impress sponsors 

�V�X�F�K���D�V���5�H�G���%�X�O�O�����$�W�W�H�P�S�W�L�Q�J���W�R���F�R�P�E�L�Q�H���H�O�H�P�H�Q�W�V���R�I���H�[�W�U�H�P�H���V�N�L�L�Q�J���D�Q�G���%�$�6�(���M�X�P�S�L�Q�J�����³�7�K�H��

plan was for McConkey, after completing a double backwards flip, to detach his skis and fly in a 

wingsuit, finally landi�Q�J���W�R���W�K�H���J�U�R�X�Q�G���L�Q���D���S�D�U�D�F�K�X�W�H�´�����+�|�S�S�Q�H�U�����������������S�D�U�D�������������8�Q�I�R�U�W�X�Q�D�W�H�O�\����

McConkey was unable to complete the stunt and passed away as a result. Surprisingly (or 

 
18 �0�F�&�D�U�W�K�\�����������������G�H�I�L�Q�H�V���W�K�H���5�H�G���%�X�O�O���V�X�E�O�L�P�H���D�V���³�«�W�K�H���P�\�U�L�D�G���R�I���H�[�W�U�H�P�H���V�S�R�U�W�V���D�Q�G���D�G�Y�H�Q�W�X�U�L�Q�J���D�F�W�L�Y�L�W�L�H�V���± 
particularly those that involve some form of flying in visually overwhelming landscapes �± digitally recorded and 
�G�L�V�V�H�P�L�Q�D�W�H�G���W�R���D�Q���L�Q�W�H�U�Q�D�W�L�R�Q�D�O���D�X�G�L�H�Q�F�H�´�����S�������������� 
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�S�H�U�K�D�S�V���X�Q�V�X�U�S�U�L�V�L�Q�J�O�\�������G�H�V�S�L�W�H���0�F�&�R�Q�N�H�\�¶�V���G�H�D�G�O�\���D�F�F�L�G�H�Q�W�����5�H�G���%�X�O�O���V�W�L�O�O���P�D�Q�D�J�H�G���W�R���S�U�R�G�X�F�H 

the media content it desired �± �U�H�O�H�D�V�L�Q�J���D�Q���D�X�W�R�E�L�R�J�U�D�S�K�L�F�D�O���G�R�F�X�P�H�Q�W�D�U�\���D�E�R�X�W���W�K�H���V�N�L�H�U�¶�V���O�L�I�H��

and legacy in 2013.  

�5�H�G���%�X�O�O�¶�V���K�D�Q�G�O�L�Q�J���R�I���0�F�&�R�Q�N�H�\�¶�V���G�H�D�W�K���L�O�O�X�V�W�U�D�W�H�V���K�R�Z���W�K�H���F�R�P�S�D�Q�\���V�N�L�O�O�I�X�O�O�\��

manages the potential for public backlash following the death of sponsored athletes. Of particular 

�L�P�S�R�U�W�D�Q�F�H���L�V���W�K�H���F�R�P�S�D�Q�\�¶�V���D�E�L�O�L�W�\���W�R���L�Q�G�L�Y�L�G�X�D�O�O�\���I�U�D�P�H���W�K�H���U�L�V�N�V���X�Q�G�H�U�W�D�N�H�Q���E�\���D�W�K�O�H�W�H�V���Z�K�R��

agree to work with Red Bull: 

Carefully managing the postevent [sic] media coverage, the incident was largely 

interpreted �D�V���0�F�&�R�Q�N�H�\�¶�V���L�Q�G�L�Y�L�G�X�D�O���F�K�R�L�F�H���W�R���S�X�U�V�X�H���V�X�F�K���U�L�V�N�\���D�F�W�L�Y�L�W�L�H�V���D�Q�G���W�K�X�V���W�K�H��

incident was his personal responsibility rather than that of a corporation encouraging him 

to strive for evermore spectacular feats. (Thorpe, 2017, p. 559) 

�+�R�Z�H�Y�H�U�����5�H�G���%�X�O�O�¶�V���P�H�Whods of ensuring favorable media coverage are less explicit and instead 

�P�D�W�H�U�L�D�O�L�]�H���W�K�U�R�X�J�K���W�K�H���F�R�P�S�D�Q�\�¶�V���X�V�H���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O�����$�F�F�R�U�G�L�Q�J���W�R���3�D�O�P�H�U�������������������D�V���D��

�U�H�V�X�O�W���R�I���W�K�H���³�«�P�H�G�L�D�W�H�G���Q�R�U�P�D�O�L�V�D�W�L�R�Q���R�I���U�L�V�N-�W�D�N�L�Q�J�«�´���S�U�R�S�D�J�D�W�H�G���E�\���F�R�P�S�D�Q�L�H�V���V�X�F�K���D�V���5ed 

�%�X�O�O�����P�D�Q�\���D�U�H���O�H�G���W�R���E�H�O�L�H�Y�H���³�«�W�K�D�W���Q�R�W�K�L�Q�J���J�R�H�V���Z�U�R�Q�J���L�Q���H�[�W�U�H�P�H���V�S�R�U�W�V�´�����S�����������������,�Q���I�D�F�W�����D�V��

of December 2021, two of the deceased athletes �± Rozov and Reffet were still listed on Red 

�%�X�O�O�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H��19 

With Red Bull at the helm of directing the public presentation of various extreme sports, 

�V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V���D�U�H���I�R�U�F�H�G���W�R���F�R�P�S�U�R�P�L�V�H���Z�L�W�K���W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�F�U�H�D�V�L�Q�J�O�\���G�D�Q�J�H�U�R�X�V��

demands. Consequently, apathetic attitudes toward risk are not only prevalent amongst viewers 

of action sports, but also are common amongst athletes as well. Research by Laurendeau (2006) 

illustrates how skydivers internalize individualized ideas of blame when explaining the cause of 

 
19 �7�K�L�V���U�H�I�O�H�F�W�V���W�K�H���G�D�W�H���Z�K�H�Q���G�D�W�D���Z�D�V���F�R�O�O�H�F�W�H�G���I�U�R�P���W�K�H���F�R�P�S�D�Q�\�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H�����'�H�F�H�P�E�H�U���������������������� 
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�I�D�W�D�O���D�F�F�L�G�H�Q�W�V�����,�Q�V�W�H�D�G���R�I���U�H�I�O�H�F�W�L�Q�J���V�\�V�W�H�P�L�F���U�L�V�N�V���L�Q�K�H�U�H�Q�W���W�R���W�K�H���V�S�R�U�W�����³�«�V�N�\�G�L�Y�H�U�V��tended to 

�H�[�S�O�D�L�Q���W�K�H���D�F�F�L�G�H�Q�W���D�V���F�D�X�V�H�G���E�\���D�Y�R�L�G�D�E�O�H���K�X�P�D�Q���H�U�U�R�U�«�W�K�X�V���I�U�H�H�L�Q�J���W�K�H�P���W�R���F�R�Q�W�L�Q�X�H��

enjoying their high-�U�L�V�N���S�X�U�V�X�L�W�V�´�����7�K�R�U�S�H�����������������S���������������6�L�P�L�O�D�U���H�[�D�P�S�O�H�V���R�I���L�Q�G�L�Y�L�G�X�D�O�L�]�H�G��

discourse can be found in news reports following November 2020 death of Reffett. Notably, the 

�L�Q�Y�H�V�W�L�J�D�W�L�R�Q���F�R�Q�G�X�F�W�H�G���E�\���8�Q�L�W�H�G���$�U�D�E���(�P�L�U�D�W�H�V�¶���U�H�J�X�O�D�W�R�U�V���I�U�D�P�H�G���5�H�I�I�H�W�W�¶�V���G�H�D�W�K���D�V���D���P�D�W�W�H�U��

�R�I���X�Q�H�[�S�O�D�L�Q�D�E�O�H���H�U�U�R�U�����³�,�Q�Y�H�V�W�L�J�D�W�R�U�V���I�U�R�P���W�K�H���8�Q�L�W�H�G���$�U�D�E���(�P�L�U�D�W�H�V���*�H�Q�H�U�D�O���&�L�Y�L�O���$�Y�L�D�W�L�R�Q��

Authority said Vincent Reffet, 36, of Anne�F�\�����)�U�D�Q�F�H�����G�L�G�Q�¶�W���X�V�H���K�L�V���S�D�U�D�F�K�X�W�H���L�Q���W�K�H���I�D�O�O���G�X�U�L�Q�J���D��

�W�U�D�L�Q�L�Q�J���I�O�L�J�K�W�«�¶�>�W�@�K�H���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���F�R�X�O�G���Q�R�W���G�H�W�H�U�P�L�Q�H���Z�K�\���W�K�H���S�L�O�R�W���G�L�G���Q�R�W���F�K�R�R�V�H���W�K�L�V��

�P�L�W�L�J�D�W�L�R�Q���D�F�W�L�R�Q�¶�����D�V���F�L�W�H�G���L�Q���*�D�P�E�U�H�O�O�����������������S�D�U�D���������	�����������:�K�L�O�H���5�H�G���%�X�O�O���L�V���Q�R�W���W�K�H���R�Q�O�\��

corporate spon�V�R�U���S�U�R�P�R�W�L�Q�J���L�Q�G�L�Y�L�G�X�D�O�L�V�W�L�F���W�U�H�Q�G�V���Z�L�W�K�L�Q���D�F�W�L�R�Q���V�S�R�U�W�V���L�Q�G�X�V�W�U�L�H�V�����W�K�H���F�R�P�S�D�Q�\�¶�V��

distinct willingness to sponsor media centered on increasingly dangerous athletic endeavors 

significantly impacts the overall discursive representations of (and in turn, expectations placed 

upon) many non-traditional sports athletes. 

�5�H�G���%�X�O�O�¶�V���6�S�R�Q�V�R�U�V�K�L�S���R�I���1�H�R�O�L�E�H�U�D�O���'�L�V�F�R�X�U�V�H�����&�R�Q�Q�H�F�W�L�Q�J���$�F�D�G�H�P�L�F�V���D�Q�G���$�W�K�O�H�W�L�F�V 

�,�Q���U�H�O�D�W�L�R�Q���W�R���5�4�������W�K�L�V���F�K�D�S�W�H�U�¶�V���D�Q�D�O�\�V�L�V���F�R�Q�I�L�U�P�V���W�K�D�W���5�H�G���%�X�O�O���L�V���H�[�W�H�Q�V�L�Y�H�O�\���L�Q�Y�R�O�Y�H�G��

in sponsoring action �V�S�R�U�W�V���D�W�K�O�H�W�H�V�����%�H�F�D�X�V�H���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���S�R�Z�H�U�I�X�O���S�R�V�L�W�L�R�Q���Z�L�W�K�L�Q���J�O�R�E�D�O��

�V�S�R�U�W�V���P�H�G�L�D�����D�F�W�L�R�Q���V�S�R�U�W�V���D�W�K�O�H�W�H�V���D�U�H���X�Q�L�T�X�H�O�\���V�X�V�F�H�S�W�L�E�O�H���W�R���W�K�H���F�R�P�S�D�Q�\�¶�V���G�H�P�D�Q�G�V�����:�L�W�K�R�X�W��

the collective bargaining power available to professional athletes within mainstream sports 

industries, action sports athletes are mostly unable to negotiate with Red Bull during contract 

negotiations (Eidenmüller, 2019). As a result of this power imbalance, Red Bull sponsored 

athletes must relinquish the media rights of any athletic endeavor they accomplish while working 

with the company (Thorpe, 2014). Furthermore, given the unorganized and essentially freelance 

nature of alternative sport industries, sponsored and unsponsored action sport athletes face 
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relentless pressure to appeal to the demands of sponsors such as Red Bull (Dumont, 2016; 

Greenhalgh & Greenwell, 2013). Thus, for many, securing a deal with Red Bull requires 

agreeing to or successfully completing a dangerous and often potentially fatal media-worthy 

stunt that Red Bull ultimately controls the distribution of. Even accomplished action sport stars 

must contend with the regular need to top their previous achievement, especially if they seek to 

maintain their financial viability. As the next chapter illustrates, the economic precarity facing 

action sport athletes is shared by academic researchers, and results in a similarly skewed political 

power dynamic between corporate sponsors and sponsored academics, 

While previous studies have detailed the collaborative partnerships that Red Bull has 

formed with various athletes, artists, consumers, sports organizations, and other brands involved 

in sports marketing, scant analytical attention has been directed toward contextualizing the 

�F�R�R�S�H�U�D�W�L�Y�H���H�[�W�H�Q�W���R�I���5�H�G���%�X�O�O�¶�V���D�F�D�G�H�P�L�F���V�S�R�Q�V�R�U�V�K�L�S�V (Gorse et al., 2010; Kunz et al., 2016). 

�+�R�Z�H�Y�H�U�����D�F�F�R�U�G�L�Q�J���W�R���0�L�O�O�H�U�������������������³�7�K�H�U�H���D�U�H���F�R�Q�F�H�U�Q�V���D�E�R�X�W���W�K�H���U�R�O�H���W�K�D�W���5�H�G���%�X�O�O���L�V��

playing, especially in supporting conference attendance of researchers whose findings and 

�F�R�Q�F�O�X�V�L�R�Q�V���D�U�H���I�D�Y�R�U�D�E�O�H���´���,�Q���I�D�F�W�����W�K�H���F�R�P�S�D�Q�\���U�H�F�U�X�L�W�V���V�S�H�F�L�I�L�F���U�H�V�H�D�U�F�K�H�U�V���E�\���³�«�F�R�Q�W�D�F�W�L�Q�J��

them as soon as they hear of their research and offering to check their protocols and supplied 

�S�O�D�F�H�E�R�V���W�R���V�W�X�G�L�H�V���Z�K�R�V�H���S�U�R�W�R�F�R�O�V���W�K�H�\���D�S�S�U�R�Y�H���´���Z�K�L�O�H���G�H�Q�\�L�Q�J���D�V�V�L�V�W�D�Q�F�H���W�R���V�W�X�G�L�H�V���Z�L�W�K��

unapproved research protocols (p. 2). Indeed, the veiled nature of these sponsorships starkly 

�F�R�Q�W�U�D�V�W�V���Z�L�W�K���W�K�H���F�R�P�S�D�Q�\�¶�V���J�H�Q�H�U�D�O���E�U�D�Q�G�L�Q�J���D�S�S�U�R�D�F�K�����V�X�F�K���D�V���L�W�V���K�L�J�K�O�\���Y�L�V�X�D�O���D�Q�G���S�X�E�O�L�F�L�]�H�G��

endorsement of various extreme sports spectacles and individual action sports athletes. Given 

�5�H�G���%�X�O�O�¶�V���V�L�P�L�O�D�U���V�W�U�D�W�H�J�L�F���I�R�F�X�V���R�Q���Q�H�W�Z�R�U�N�L�Q�J���Z�L�W�K���U�H�V�H�D�U�F�K�H�U�V���W�K�D�W���F�D�Q���O�H�D�G���W�R���E�H�Q�H�I�L�F�L�D�O��

media coverage related to the brand energy drink use, the next chapter begins to visualize the 

�H�[�W�H�Q�W���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���S�D�U�W�Q�H�U�V�K�L�S�V���Z�L�W�K���D�F�D�G�Hmic professionals and scientists examining the 
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health impacts of energy drink consumption using critical political economy to highlight often 

neglected tensions underlining conflicts of interests within academic research. 
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CHAPTER SIX 

MAPPING RED �%�8�/�/�¶�6���6�3�2�1�6�2�5�6�+�,�3���2�)���$�&�$�'�(�0�,�&���5�(�6�(�$�5�&�+ 

�7�K�L�V���F�K�D�S�W�H�U���E�H�J�L�Q�V���W�K�H���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���R�I���5�H�G���%�X�O�O�¶�V���L�Q�Y�R�O�Y�H�P�H�Q�W��

within academic literature related to energy drinks. Given the complex way conflicts of interest 

manifest, the holistic framework critical political economists use provides a necessary and 

powerful tool for analyzing structural changes while historically contextualizing specific tensions 

that underlie partnership agreements between Red Bull and academic researchers. Additionally, 

critical political economy allows for an expanded interrogation of external interests �± such as 

�5�H�G���%�X�O�O�¶�V���D�W�K�O�H�W�L�F���K�R�O�G�L�Q�J�V���D�Q�G���L�Q�Y�H�V�W�P�H�Q�W�V���± in assessing how financial or social incentives 

materialize from the normalization of industry partnerships within university settings. Regarding 

RQ2, the findings of this chapter confirm and expand upon findings of previous research 

indicating that Red Bull-affiliated researchers extensively publish scientific research discussing 

topics related to energy drink use (McKetin et al., 2015; Miller, 2013). Furthermore, Red Bull-

affiliated researchers are often solely focused on disputing scientific findings that link the use of 

energy drink use to problematic health outcomes. According to Nestle (2015), the primary 

explanation �I�R�U���W�K�H���³�E�L�D�V�´���R�E�V�H�U�Y�H�G���L�Q���V�S�R�Q�V�R�U�H�G���U�H�V�H�D�U�F�K���L�V���U�R�R�W�H�G���Z�L�W�K�L�Q���³�F�R�U�S�R�U�D�W�H���L�P�S�H�U�D�W�L�Y�H�V��

�W�R���L�Q�F�U�H�D�V�H���V�K�D�U�H�K�R�O�G�H�U���Y�D�O�X�H�´�����S�����������������+�R�Z�H�Y�H�U�����K�R�Z���F�R�U�S�R�U�D�W�H���L�Q�I�O�X�H�Q�F�H���X�Q�I�R�O�G�V���Z�L�W�K�L�Q��

academic contexts is widely misunderstood. Consequently, many academic journals and 

conferences neglect to consider how the structural/institutional dynamics of corporate 

sponsorship may influence the various procedures and individuals involved in scientific 

�N�Q�R�Z�O�H�G�J�H���F�U�H�D�W�L�R�Q�����8�V�L�Q�J���+�L�O�J�D�U�W�Q�H�U�¶�V�����������������I�U�D�P�H�Z�R�U�N�����,���H�[�D�P�L�Q�H���W�K�H���U�K�H�W�R�U�Lcal presentation 

of disclosure statements within articles published by Red Bull associated authors.  
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The results of this analysis indicate that Red Bull sponsored researchers use strategic 

methods of staging and information control to downplay the potential for perceived conflicts of 

�L�Q�W�H�U�H�V�W���U�H�O�D�W�H�G���W�R���5�H�G���%�X�O�O�����$�V���1�H�Z�W�R�Q���H�W���D�O�������������������I�X�U�W�K�H�U���H�[�S�O�D�L�Q�����³�$�S�S�O�\�L�Q�J���W�K�H���&�R�,���>�F�R�Q�I�O�L�F�W��

of interest] label does not imply that the conflicted expert is necessarily guilty of collusion or 

�F�R�U�U�X�S�W�L�R�Q���´���,�Q�V�W�H�D�G�����V�X�V�S�L�F�L�R�Q�V���R�I���G�R�X�E�W���H�P�H�U�J�H���Z�K�H�Q���F�R�Q�V�L�G�H�U�L�Q�J���³�F�X�U�U�H�Q�W���R�U���S�D�V�W���I�L�Q�D�Q�F�L�D�O���R�U��

�S�H�U�V�R�Q�D�O���D�V�V�R�F�L�D�W�L�R�Q�V���Z�L�W�K���L�Q�W�H�U�H�V�W�H�G���S�D�U�W�L�H�V���´���Z�K�L�F�K���³�P�D�N�H���L�W���G�L�I�I�L�F�X�O�W���W�R���G�L�V�W�L�Q�J�X�L�V�K���V�X�E�W�O�H����

�X�Q�F�R�Q�V�F�L�R�X�V���E�L�D�V���I�U�R�P���G�H�O�L�E�H�U�D�W�H�O�\���F�R�Q�F�H�D�O�H�G���L�P�S�U�R�S�U�L�H�W�\�´�����S�����������������*�L�Y�H�Q���W�K�H���Q�H�H�G���W�R���U�H�I�L�Q�H��the 

precision of methods used to identify problematic conflicts of interest, RQ3 builds upon the 

findings of RQ2 by contextualizing the work of Red Bull associated scientists in relation to the 

�F�R�P�S�D�Q�\�¶�V���R�Y�H�U�D�O�O���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���L�Q�W�H�U�H�V�W�V�����,�Q���U�H�O�D�W�L�R�Q���W�R���5�4��, holistically framing the 

�F�R�P�S�D�Q�\�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�W�L�R�Q���V�S�R�U�W�V���D�W�K�O�H�W�H�V���D�Q�G���V�F�L�H�Q�W�L�I�L�F���U�H�V�H�D�U�F�K�H�U�V���U�H�Y�H�D�O�V���5�H�G���%�X�O�O�¶�V��

underlying emphasis on producing media content that normalizes neoliberal ideology and 

promotes individualistic discourse centered on personal achievement and risk-taking. Before 

beginning my analysis of Red Bull, I briefly review previous frameworks used to identify 

potential industry influence within sponsored tobacco research. Given the similarities between 

the strategic use of sponsored research by unhealthy food and drug companies, I hope to 

�F�R�Q�W�H�[�W�X�D�O�L�]�H���P�\���R�Z�Q���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���R�I���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N���L�Q���U�H�O�D�W�L�R�Q���W�R���S�U�H�Y�L�R�X�V��

academic literature. To illustrate how this looks in practice within other industry research, I wish 

to briefly review previous debates around conflicts of interests and common approaches used to 

mitigate the potential impact of food industry sponsorship. 

Previous Examinations of Corporate Conflicts of Interest Within Academic Research 

Welsh and Glenna (200�������G�H�V�F�U�L�E�H���K�R�Z���L�Q���U�H�V�S�R�Q�V�H���W�R���³�G�H�F�U�H�D�V�L�Q�J���S�X�E�O�L�F���L�Q�Y�H�V�W�P�H�Q�W����

universities are orienting themselves toward activities normally associated with the private 
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�V�H�F�W�R�U�´�����S�����������������2�Q�H���V�W�X�G�\���D�W�W�H�P�S�W�L�Q�J���W�R���P�D�S���W�K�H���X�Q�H�[�S�O�R�U�H�G���W�H�U�U�L�W�R�U�\���R�I���I�R�R�G���L�Q�G�X�V�W�U�\���G�R�Q�D�W�L�R�Q�V��

to academic programs within the U.S. found that between 2000 to 2016, nearly 68% of the $366 

million dollars donated by food companies was given to universities (Bragg et al., 2020). A 

primary concern regarding the normalization of corporate sponsorship withi�Q���D�F�D�G�H�P�L�D���³�L�V���W�K�D�W��

industries marketing harmful products have a vested interest in maintaining relationships with 

academic institutions that may positively portray industry products or minimize evidence for 

�K�D�U�P�I�X�O���H�I�I�H�F�W�V�´�����%�U�D�J�J���H�W���D�O�������������������S������������������Thus, unsurprisingly, using academic research as 

an alternative to traditional public relations efforts is not unique to the energy drink industry.  

For example, Lesser et al. (2007) found that beverage industry sponsorship was a 

significant factor in its �D�V�V�R�F�L�D�W�L�R�Q���Z�L�W�K���I�D�Y�R�U�D�E�O�H���U�H�V�X�O�W�V�����³�«�V�F�L�H�Q�W�L�I�L�F���D�U�W�L�F�O�H�V���D�E�R�X�W���F�R�P�P�R�Q�O�\��

consumed beverages funded entirely by industry were approximately four to eight times more 

likely to be favorable to the financial interests of the sponsors than articles without industry-

�U�H�O�D�W�H�G���I�X�Q�G�L�Q�J�´�����S�����H���������,�Q�Y�H�V�W�L�J�D�W�L�R�Q�V���R�I���R�W�K�H�U���I�R�R�G���L�Q�G�X�V�W�U�L�H�V���K�L�J�K�O�L�J�K�W���K�R�Z���I�L�Q�D�Q�F�L�D�O���F�R�Q�I�O�L�F�W�V��

of interest and corporate affiliations appear to be associated with favorable outcomes in research 

on topics such as the health risks of genetically modified foods (Diels et al., 2011), the safety of 

consuming olestra (Levine et al., 2011), and the adverse health effects of sugary-sweetened 

beverages (Bes-Rastrollo et al., 2013; Litman et al., 2018; Mandrioli et al., 2016; Vartanian et 

al., 2007). Drawing upon techniques used by the tobacco industry, Bero (2005) highlights 

�Y�D�U�L�R�X�V���Z�D�\�V���L�Q���Z�K�L�F�K���V�F�K�R�O�D�U�O�\���U�H�V�H�D�U�F�K���L�V���L�Q�I�O�X�H�Q�F�H�G���R�U���³�U�H�V�S�R�Q�G�H�G�´���W�R���E�\���L�Q�G�X�V�W�U�\���S�U�H�V�V�X�U�H�V����

specifically through the creation of controversy or uncertainty that seeks to undermine scientific 

consensus.  

The first strategy Bero (2005) outlines is the direct funding of research that supports the 

interest group position �± �S�U�L�P�D�U�L�O�\���W�K�U�R�X�J�K���O�R�E�E�\�L�Q�J���R�U���W�K�H���F�U�H�D�W�L�R�Q���R�I���W�K�L�Q�N���W�D�Q�N�V���R�U���³�U�H�V�H�D�U�F�K��
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�R�U�J�D�Q�L�]�D�W�L�R�Q�V�´�����S�����������������6�H�F�R�Q�G�����F�R�P�S�D�Q�L�H�V���G�Lsseminate research favorable to their interests by 

the funding of topical symposiums, which then lead to potential venues for the publication of 

symposium-�U�H�O�D�W�H�G���M�R�X�U�Q�D�O�V���R�U���³�L�Q�G�X�V�W�U�\-�V�S�R�Q�V�R�U�H�G���U�H�Y�L�H�Z���D�U�W�L�F�O�H�V�´�����S�����������������7�K�L�U�G�����L�Q�G�X�V�W�U�\-

funded groups will refuse to engage in the funding of research that can lead to financial hardship 

and have prevented the publishing of research considered contrary to their interests. Furthermore, 

editing or censorship/codewords can be used in internal memos to shield what is truly being said. 

�7�K�H���I�R�X�U�W�K���V�W�U�D�W�H�J�\���L�Q�F�O�X�G�H�V���F�R�P�E�D�W�L�Q�J���S�X�E�O�L�V�K�H�G���U�H�V�H�D�U�F�K���W�K�D�W���K�D�U�P�V���W�K�H���L�Q�G�X�V�W�U�\���J�U�R�X�S�¶�V��

desired position �± whether through attacking the integrity of the scientific methods utilize or the 

scientists involved in the publication. Fifth, company-funded research groups can create 

controversy by acting as oppositional sources for the (often) scientifically illiterate lay press. 

Lastly, the industry-funded interest group often has direct connections to policy makers and can 

simply present their data to them without the need to please or address scientific critics. While 

�%�H�U�R�¶�V�����������������O�L�V�W���F�H�Q�W�H�U�V���R�Q���L�Q�Y�H�V�W�L�J�D�W�L�Q�J���W�H�F�K�Q�L�T�X�H�V���X�V�H�G���E�\���W�K�H���W�R�E�D�F�F�R���L�Q�G�X�V�W�U�\�����V�W�X�G�L�H�V��

exploring the corporate influence of other industries, particularly related to pharmaceuticals and 

unhealthy foods, indicate the utilization of similar processes (Als-Nielsen et al., 2003; Bekelmen 

et al., 2003; Bes-Rastrollo et al., 2013; Chartres et al., 2016; Diels et al., 2011; Friedberg et al., 

1999; Kelly et al., 2006; Lesser et al., 2007; Lexchin et al., 2003; Sismondo, 2008). Furthermore, 

�W�K�H���U�H�V�X�O�W�V���R�I���W�K�L�V���F�K�D�S�W�H�U�¶�V���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���L�Q�W�R���5�H�G���%�X�O�O�¶�V���I�X�Q�G�L�Q�J���R�I���V�F�L�H�Q�F�H���U�H�Y�H�D�O�V���W�K�D�W���W�K�H��

energy drink industry may be using a similar playbook as well. 

�/�L�I�W�L�Q�J���W�K�H���&�X�U�W�D�L�Q���R�Q���5�H�G���%�X�O�O�¶�V Sponsorship of Science: Strewed Statements 

While it would be difficult to completely identify and catalog every scientific study 

published on energy drinks, it is possible to systematically capture a meaningful number of 

relevant studies using an online academic database. To conduct this analysis, Web of Science, 
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�S�U�R�G�X�F�H�G���E�\���&�O�D�U�L�Y�D�W�H���$�Q�D�O�\�W�L�F�V�����Z�D�V���X�V�H�G���W�R���G�H�Y�H�O�R�S���D���µ�V�D�P�S�O�H���F�R�U�S�X�V�¶�����*�U�D�K�D�P���	���/�X�N�H����

���������������%�H�J�L�Q�Q�L�Q�J���Z�L�W�K���W�K�H���V�H�D�U�F�K���W�H�U�P�V���µ�5�H�G���%�X�O�O�¶���D�Q�G���µ�H�Q�H�U�J�\���G�U�L�Q�N�V���¶�����������U�H�V�X�O�W�V���Z�H�U�H���L�Q�L�W�L�D�O�O�\��

collected for consideration. After filtering out non-relevant or inaccessible results, 119 remained, 

with 112 results being original academic publications and another 7 isolated as symposium 

abstracts and/or editorial content authored by Red Bull-affiliated researchers.20 Of the 112 

academic studies analyzed within this study, the following information was collected: the 

complete list of authors, the journal name, article title, publication year, a quoted conclusion 

[along with my own brief summarization of the results], and any information (if present) related 

to disclosures of funding or conflicts of interest.21 Regarding disclosure statements, the verbatim 

text was obtained to avoid any potential for interpretive bias. Additionally, the exact presentation 

of disclosure statements may help identify specific discursive techniques used to undermine the 

effectiveness of such practices. The results of this investigation are listed in Appendix B and will 

be referenced throughout the rest of this chapter. 

When examining the 112 studies collected for this study, it appears that while disclosure 

statements are common, they appear to be little more than a formality. Overall, 76 studies 

featured disclosure statements, with 59 reporting no conflicts of interest and 17 highlighting 

potential conflicts of interests. The remaining 36 studies did not provide explicit information 

related to funding or potential conflicts of interest. However, while many articles claim 

impartiality or lack clearly presented disclosure statements, a significant amount also include 

�V�H�H�P�L�Q�J�O�\���F�R�Q�W�U�D�G�L�F�W�R�U�\���L�Q�I�R�U�P�D�W�L�R�Q���Z�L�W�K�L�Q���Y�D�U�L�R�X�V���W�\�S�H�V���R�I���µ�$�F�N�Q�R�Z�O�H�G�J�P�H�Q�W�V�¶���V�H�F�W�L�R�Q�V��

 
20 To ensure that the sample used for the analysis of this chapter was representative of research conducted on 
human-based impacts of energy drink consumption, the following types of studies and results were excluded from 
the final sample: studies conducted on animals, studies that do not primarily concern the health impacts of energy 
drinks, studies that were not written in/meaningfully translated to English, and results that could not be found within 
�)�O�R�U�L�G�D���6�W�D�W�H���8�Q�L�Y�H�U�V�L�W�\�¶�V���O�L�E�U�D�U�\���G�D�W�D�E�D�V�H�����6�\�P�S�R�V�L�X�P���V�W�X�G�L�H�V���D�Q�G���U�H�O�H�Y�D�Q�W���H�G�L�W�R�U�L�D�O���F�R�Q�W�H�Q�W���Z�H�U�H���V�H�S�D�U�D�W�H�G��due to 
the different level of depth and publication processes they featured. 
21 The information collected for Appendix B was inspired by Nestle (2015), particularly the chart on pages 262-263. 
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(Serôdio et al., 2018). In total, 53 of the 112 manuscripts reviewed contained 

�µ�$�F�N�Q�R�Z�O�H�G�J�H�P�H�Q�W�V�¶���V�H�F�W�L�R�Q�V�����7�K�H���Y�D�V�W���P�D�M�R�U�L�W�\���R�I���W�K�H�V�H���������D�U�Wicles (41 or around 77%) fell into 

two categorical groups: those with disclosure statements claiming of no conflicts of interest (26 

studies total), and those without disclosure statements (15 studies total). One potential 

explanation for this trend may be the rhetorical advantages offered by conceptually isolating 

conflicts of interest from non-direct sources of funding and other indirect forms of material 

support.  

�5�H�W�X�U�Q�L�Q�J���W�R���+�L�O�J�D�U�W�Q�H�U�¶�V�����������������G�L�V�F�X�V�V�L�R�Q���R�I���U�K�H�W�R�U�L�F�D�O���W�H�F�K�Q�L�T�X�H�V���X�V�H�G���E�\���V�F�L�H�Q�W�L�V�W�V���W�R��

shield attacks toward their credibility offers potential avenues for further investigating the ways 

in which industry-based bias displays itself within both research articles and performative 

institutional roles taken on by industry-backed scientists. In response to scrutinizing the funding 

�R�I���V�F�L�H�Q�W�L�I�L�F���W�H�[�W�V�����+�L�O�J�D�U�W�Q�H�U�����������������G�H�V�F�U�L�E�H�V���K�R�Z���S�U�R�G�X�F�H�U�V���R�I���V�F�L�H�Q�W�L�I�L�F���L�Q�I�R�U�P�D�W�L�R�Q���³�Z�R�U�N��

�K�D�U�G���W�R���H�Q�D�F�W���R�E�M�H�F�W�L�Y�L�W�\�����V�K�D�U�S�O�\���V�H�S�D�U�D�W�L�Q�J���W�K�H�P�V�H�O�Y�H�V���I�U�R�P���µ�Y�H�V�W�H�G���L�Q�W�H�U�H�V�W�V�¶���W�K�D�W���P�L�J�K�W���V�H�H�N���W�R��

�L�Q�I�O�X�H�Q�F�H���W�K�H�L�U���D�G�Y�L�F�H�´����p. 14). The two examples below (listed as Figure 6.1 & 6.2) illustrate 

how this separation grants sponsored researchers the ability to downplay their current and/or 

previous association with corporate partners.  

 

 

 

 

 

 
Figure 6.1. Acknowledgments section from Study #30 (Peacock et al., 
2013)
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Since many disclosure policies are weakly enforced (if enforced at all), they are susceptible to 

manipulation. Thus, Red Bull sponsored researchers (as well as other corporate funded scientists) 

can use staging techniques and/or information control to dictate the presentation of information 

related to conflicts of interests (Grundy et al., 2020). 

�*�L�Y�H�Q���F�R�Q�W�H�V�W�H�G���G�H�E�D�W�H�V���R�Y�H�U���Z�K�D�W���F�R�Q�V�W�L�W�X�W�H�V���D���µ�W�U�X�H�¶���F�R�Q�I�O�L�F�W���R�I���L�Q�W�H�U�H�V�W�����W�K�H��

contradictions between disclosure statements and acknowledgement/funding sections are 

�X�Q�V�X�U�S�U�L�V�L�Q�J�����$�V���*�U�X�Q�G�\���H�W���D�O�������������������Q�R�W�H�����³�&�R�Q�I�O�L�F�W���R�I���L�Q�W�H�U�H�V�W���V�W�D�W�H�P�H�Q�W�V���D�U�H���R�I�W�H�Q���F�R�Q�I�O�L�F�W�H�G��

with statements about the funding of the research presented, making it difficult to assess 

�L�Q�G�L�Y�L�G�X�D�O���D�X�W�K�R�U�V�¶���F�R�Q�I�O�L�F�W���R�I���L�Q�W�H�U�H�V�W���D�Q�G���V�W�X�G�\���V�S�R�Q�V�R�U�V�K�L�S���V�H�S�D�U�D�W�H�O�\�´�����S�����P�������������,�Q���D�G�G�L�W�L�R�Q��

to inconsistent implementation, even when clearly labeled, many disclosure statements are 

�Z�U�L�W�W�H�Q���L�Q���F�R�Q�Y�R�O�X�W�H�G���Z�D�\�V���W�K�D�W���D�P�E�L�J�X�R�X�V�O�\���G�L�V�F�X�V�V���S�R�W�H�Q�W�L�D�O���F�R�Q�I�O�L�F�W�V���R�I���L�Q�W�H�U�H�V�W�����³�,�Q���V�R�P�H��

Figure 6.2. Funding/conflict of interest disclosure section from 
Study #58 (de Haan et al., 2015) 
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cases, authors disclose seemingly relevant financial ties but make statements that obfuscate 

�Z�K�H�W�K�H�U���W�K�H���G�L�V�F�O�R�V�H�G���U�H�O�D�W�L�R�Q�V�K�L�S���F�R�Q�V�W�L�W�X�W�H�V���D���F�R�Q�I�O�L�F�W���R�I���L�Q�W�H�U�H�V�W�´�����S�����P�������������7�K�H���H�[�D�P�S�O�H��

below (listed as Figure 6.3) highlights how this obfuscation looks in practice and illustrates how 

unappealing and difficult presentation veils Red Bull connections amongst the authors. 

As previously discussed, since many academic policies regulating scientific conflicts of 

interest only consider direct and/or explicit connections with sponsors, they often neglect 

external pressures and forms of non-monetary support (Boyd & Bero, 2000; Nestle, 2013). 

�5�H�J�D�U�G�L�Q�J���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K�����X�V�L�Q�J���D���K�R�O�L�V�W�L�F���L�Q�Y�H�V�W�L�J�D�W�L�Y�H���O�H�Q�V��

�U�H�Y�H�D�O�V���W�K�D�W���W�K�H���F�R�P�S�D�Q�\���L�V���I�D�U���P�R�U�H���L�Q�Y�R�O�Y�H�G���W�K�D�Q���G�L�V�F�O�R�V�H�G�����7�K�H���U�H�V�X�O�W�V���R�I���W�K�L�V���F�K�D�S�W�H�U�¶�V��

analysis indicate that Red Bull-affiliated researchers commonly publish scientific studies related 

to energy drinks. Out of the 112 studies examined, 27 (24%) featured Red Bull associated 

authors. It is important to clarify that this does not indicate that Red Bull directly funded all 27 

Figure 6.3. Conflicts of interest disclosure statement from Study #107 (Johnson et al., 2021) 
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studies.22 Instead, the degrees of support provided by the company varied. For example, while 

some authors disclosed receiving direct financial support from Red Bull, others noted that the 

company only supplied materials for research use, such as energy drinks or placebo samples. For 

�W�K�H���S�X�U�S�R�V�H�V���R�I���W�K�L�V���V�W�X�G�\�����D�O�O���W�K�H�V�H���G�L�I�I�H�U�H�Q�W���µ�W�\�S�H�V���R�I���V�X�S�S�R�U�W�¶���Z�H�U�H���F�R�Q�G�H�Q�V�H�G���W�R�J�H�W�K�H�U�� 

As illustrated in the graph below (listed as Figure 6.4), regardless of the level of 

sponsorship support received from Red Bull, researchers with histories working for or alongside 

the company in some capacity were far more involved in publishing scientific research 

discussing the health impacts of energy drinks than non-sponsored researchers. In fact, among 

the articles analyzed, Red Bull affiliated academics comprised of 7 of the 10 most prolific 

authors. Additionally, despite frequently publishing together as co-authors, these 7 researchers 

were featured within 21 of the 27 studies with identifiable Red Bull associations. According to 

Seriodio et al. (2020), companies such as Coca-Cola have organized similar research networks to 

�L�Q�I�O�X�H�Q�F�H���D�F�D�G�H�P�L�F���G�L�V�F�R�X�U�V�H�����³�«�W�K�H�U�H���Z�D�V���H�Y�L�G�H�Q�F�H���R�I���D���µ�F�R�D�O�L�W�L�R�Q-�E�X�L�O�G�L�Q�J���V�W�U�D�W�H�J�\�¶���W�K�U�R�X�J�K��

which Coca-Cola supported a network of academics that could promote messages associated 

with its public relations strategy and sought to support those academics in advancing their 

�F�D�U�H�H�U�V���´�����S�������������������%�H�F�D�X�V�H���F�R�U�S�R�U�D�W�H-led academic networks are unified by the interests of 

commercial sponsors, they provide a unique opportunity to instill brand loyalty toward Red 

�%�X�O�O�¶�V���F�R�P�S�D�Q�\���P�L�V�V�L�R�Q���D�Q�G���L�Q�W�H�U�H�V�W�V�����.�K�D�Q���H�W���D�O���������������������5�H�J�D�U�G�L�Q�J���W�K�H���S�R�W�H�Q�W�L�D�O���I�R�U���V�S�R�Q�V�R�U��

�O�R�\�D�O�W�\�����&�R�U�Q�Z�H�O�O�����������������D�U�J�X�H�V�����³�(�P�S�O�R�\�H�H�V���Y�H�V�W�H�G���L�Q���W�K�H�L�U���H�P�S�O�R�\�H�U�¶�V���V�S�R�Q�V�R�U�V�K�L�S�V���K�D�Y�H��

already been shown to exhibit citizenship behaviors that su�S�S�R�U�W���W�K�H�L�U���H�P�S�O�R�\�H�U�´�����S���������������)�X�U�W�K�H�U��

concerns emerge when examining the overlap between other corporate sponsors and Red Bull 

sponsored researchers. 

 
22 List of studies included in this group (by corresponding number in Appendix B): 2, 14, 15, 21, 22, 25, 30, 32, 38, 
40, 41, 42, 49, 56, 58, 64, 65, 66, 68, 74, 85, 86, 88, 95, 96, 106, 107. 
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Figure 6.4. A graph of the top 10 most frequent authors featured among the 112 articles used in this investigation (including 
co-authorships), logo designates authors with disclosed conflicts of interest with Red Bull 
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For example, within disclosure statement above (Figure 6.3), multiple authors disclosed shared 

relationships with various food and drug companies, including Pfizer, Kemin Foods, Sanofi, and 

Danone. Additional connections between highly productive Red Bull affiliated researchers 

(listed in Figure 6.4 above) can be revealed when looking at the symposium abstracts and 

editorial content excluded from the main data set used for this study. 

�/�L�I�W�L�Q�J���W�K�H���&�X�U�W�D�L�Q���R�Q���5�H�G���%�X�O�O�¶�V���6�S�R�Q�V�R�U�V�K�L�S���R�I���6�F�L�H�Q�F�H�����6�H�F�U�H�W���6�\�P�S�R�V�L�X�P�V 

While only a handful of symposium abstracts and a single editorial article were captured 

by the Web of Science search used within this study, they provide valuable insight into how Red 

Bull strategically sponsors research for symposiums and editorial content. In relation to industry 

sponsorship of academic events such as conferences and symposiums, Nestle (2013) mentions 

�K�R�Z���U�H�V�H�D�U�F�K���³�S�U�H�V�H�Q�W�H�G���D�W���F�R�Q�I�H�U�H�Q�F�H�V���V�S�R�Q�V�R�U�H�G���E�\���I�R�R�G���F�R�P�S�D�Q�L�H�V���D�U�H���V�R�P�H�W�L�P�H�V���S�X�E�O�L�V�K�H�G��

�D�V���V�X�S�S�O�H�P�H�Q�W�V���W�R���Q�X�W�U�L�W�L�R�Q���M�R�X�U�Q�D�O�V���´���L�Q���Z�K�L�F�K���³�W�K�H���F�R�P�S�D�Q�L�H�V���D�O�V�R���X�Q�G�H�U�Z�U�L�W�H���W�K�H���F�R�V�W�V���R�I��

�S�X�E�O�L�F�D�W�L�R�Q�´�����S�����������������%�\���V�X�S�S�R�U�W�L�Q�J���F�R�Q�I�H�U�H�Q�F�H�V���D�Q�G���V�\�P�S�R�V�L�X�P�V�����W�K�H���I�R�R�G���L�Q�G�X�V�W�U�\���V�H�H�N�V���W�R��

�³�F�R�Q�V�R�O�L�G�D�W�H���L�W�V���G�L�V�F�X�U�V�L�Y�H���S�R�Z�H�U�´���R�Y�H�U���W�K�H���V�F�L�H�Q�W�L�I�L�F���U�H�V�H�D�U�F�K���D�J�H�Q�G�D���D�Q�G���S�R�O�L�W�L�F�D�O���S�U�R�F�H�V�V���E�\��

shaping public debate (Wood et al., 2020, p. 8996). At the 2012 Australasian Professional 

Society on Alcohol and Drugs (APSAD) conference for instance, Miller (2013) describes how 

Red Bull sponsored scientists consisted of four out of the five researchers presenting on alcohol 

and energy drinks. However, since only the first author was required to disclose any potential 

�F�R�Q�I�O�L�F�W�V���R�I���L�Q�W�H�U�H�V�W�����L�W���Z�D�V���L�P�S�R�V�V�L�E�O�H���W�R���P�D�S���R�X�W���W�K�H���I�X�O�O���H�[�W�H�Q�W���R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���I�L�Q�D�Q�F�L�D�O��

�L�Q�Y�R�O�Y�H�P�H�Q�W�����7�K�H���U�H�V�X�O�W�V���R�I���W�K�L�V���F�K�D�S�W�H�U�¶�V���V�\�P�S�R�V�L�X�P���D�Q�D�O�\�V�L�V�����S�U�R�Y�L�G�H�G���L�Q���$�S�S�H�Q�G�L�[���&�����L�Q�G�L�F�D�W�H��

that Red Bull has continued to fund research for conference presentations.  

Overall, 6 of the 7 results identified as either meeting abstracts or editorial content were 

authored by individuals related to or funded by Red Bull in some form. This trend supports 
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�0�L�O�O�H�U�¶�V��������13) observation that Red Bull sponsored researchers present their work in 

international alcohol and energy drink-related conferences where disclosure policies are often 

lightly enforced or non-existent. In fact, 4 of the 5 conference abstracts are from varying years of 

the APSAD conference discussed by Miller (2013). While a nuanced reader may understand the 

differences between a peer-review research article and symposium abstracts, those unfamiliar 

with the scientific standards of academic publishing may confuse the two (Bero, 2005). As Wood 

�H�W���D�O�������������������H�[�S�O�D�L�Q�����³�6�F�L�H�Q�W�L�I�L�F���F�R�Q�I�H�U�H�Q�F�H�V���± generally perceived as trustworthy and legitimate 

sources of information �± can confer political and scientific legitimacy on industry sponsors and 

their views, especially when corporate messaging can be organized to be delivered by 

�D�X�W�K�R�U�L�W�D�W�L�Y�H���I�L�J�X�U�H�V�´�����S���������������������7�K�H���S�R�W�H�Q�W�L�D�O���I�R�U���P�L�V�L�Q�W�H�U�S�U�H�W�D�W�L�R�Q���L�V���I�X�U�W�K�H�U���H�[�D�F�H�U�E�D�W�H�G���E�\���W�K�H��

uncontextualized coverage of scientific research provided by the lay press (Cook et al., 2007). 

�&�R�Q�V�H�T�X�H�Q�W�O�\�����0�D�D�Q�L���H�W���D�O�������������������R�E�V�H�U�Y�H�G���³�«�W�K�D�W���W�K�H���D�O�W�H�U�Q�D�W�L�Y�H���F�D�X�V�D�W�L�R�Q���D�U�J�X�P�H�Q�W�V���X�V�H�G���E�\��

industry and industry-funded organizations are generally effective, and their effects are achieved 

by increasing levels of uncertainty in the mind of the publi�F�´�����S�����������������������,�Q���U�H�O�D�W�L�R�Q���W�R���L�Q�G�X�V�W�U�\��

supported energy drink research, McKetin et al. (2015) identified an overall trend indicating that 

inconclusive or negative findings coincided with research funded by energy drink companies �± 

the primary contributor being Red Bull.  

Looking closely at the results of Red Bull sponsored conference abstracts, all 5 presented 

�H�Y�L�G�H�Q�F�H���W�K�D�W���I�D�Y�R�U�H�G���W�K�H���F�R�P�S�D�Q�\�¶�V���L�Q�W�H�U�H�V�W�V�� For example, the 4 abstracts from APSAD 

covered topics related to AmED use and featured conclusions that downplayed the risks of using 

energy drinks as an alcoholic mixer. The other meeting abstract sponsored by Red Bull 

highlighted the positive benefits of using energy drinks to combat fatigue during prolonged 

driving sessions. This pattern is in line wi�W�K���0�F�.�H�W�L�Q���H�W���D�O���¶�V�����������������D�V�V�H�U�W�L�R�Q���W�K�D�W���³�«�V�W�X�G�L�H�V��
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with industry ties inhabited an important position in the literature by challenging the otherwise 

well-established findings, particularly regarding the relationship between AmED and alcohol 

consumption/re�O�D�W�H�G���K�D�U�P�V�´�����S���������������:�K�H�Q���F�H�Q�W�H�U�H�G���R�Q���5�H�G���%�X�O�O���L�Q���S�D�U�W�L�F�X�O�D�U�����W�K�H�V�H���S�U�H�O�L�P�L�Q�D�U�\��

findings point to a political economic interest in ensuring that funded research bolsters the 

�F�R�P�S�D�Q�\�¶�V���H�I�I�R�U�W�V���L�Q���S�H�U�S�H�W�X�D�W�L�Q�J���W�K�H���E�U�D�Q�G�¶�V���F�X�O�W�X�U�D�O���D�V�V�R�F�L�D�W�L�R�Q���Z�L�W�K���K�L�J�K���R�F�W�Dne, often risky, 

recreational pursuits, particularly in relation to nightlife leisure. 

�/�L�I�W�L�Q�J���W�K�H���&�X�U�W�D�L�Q���R�Q���5�H�G���%�X�O�O�¶�V���6�S�R�Q�V�R�U�V�K�L�S���R�I���6�F�L�H�Q�F�H�����6�W�D�J�H�G���6�F�K�R�O�D�U�V�K�L�S�� 

For example, Red Bull has funded or supported research illustrating the benefits of using 

energy drinks within narrowly defined situations, including increased awareness during 

prolonged driving (Mets et al., 2011) or improved athletic performance while cycling (Ivy et al., 

���������������+�R�Z�H�Y�H�U�����W�K�H���U�H�V�X�O�W�V���R�I���W�K�L�V���D�Q�D�O�\�V�L�V���L�Q�G�L�F�D�W�H���W�K�D�W���5�H�G���%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�D�G�H�P�L�F��

research primarily centers on producing research that concludes that AmED intoxication is no 

different than using alcohol alone and/or dispels the notion that AmED consumption increases 

risky behavior. Indeed, the overwhelmingly majority (22 or around 81%) of the 27 articles 

authored by identified Red Bull associated researchers covered topics related to AmED use. 

Most of these articles downplay the risks of AmED consumption, arguing instead that it 

resembles and/or is less dangerous alcohol intoxication alone (Alford et al., 2012; Benson et al., 

2014; Benson et al., 2019; Benson et al., 2021; Johnson et al., 2016; Johnson et al., 2018; 

Johnson et al., 2021; Mackus et al., 2018; Peacock et al., 2013a; Peacock et al., 2013b; Peacock 

et al., 2014; Ulrich et al., 2013; van de Loo et al., 2016; Verster et al., 2015; Verster et al., 2016). 

Other sponsored studies attempt to draw attention away from energy drinks by emphasizing the 

importance of isolating individual-level personality factors that are not inherent among AmED 

users (Peacock & Bruno, 2015; de Haan et al., 2015; Peacock et al., 2016; Droste et al., 2016; 
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Benson et al., 2020). Only 2 of the 21 Red Bull associated AmED articles supported notions that 

the mixture may increase risk-taking behaviors (Howland et al., 2011 & Amlung et al., 2013).  

�2�Q�H���S�U�L�P�D�U�\���U�H�D�V�R�Q���I�R�U���W�K�H���V�X�F�F�H�V�V���R�I���5�H�G���%�X�O�O�¶�V���I�X�Q�G�L�Q�J���R�I���R�S�S�R�V�L�W�L�R�Q�D�O���$�P�(�'���U�H�V�H�D�U�F�K���L�V���L�W�V��

focus on amplifying neoliberal discourse centered on individual risk.  

�$�F�F�R�U�G�L�Q�J���W�R���%�D�U�O�R�Z���D�Q�G���7�K�R�Z�������������������³�«�P�X�O�W�L-national food corporations have 

�U�H�S�H�D�W�H�G�O�\���X�V�H�G���W�K�H�L�U���O�D�U�J�H���P�D�U�N�H�W�L�Q�J���E�X�G�J�H�W�V���W�R���G�L�V�V�H�P�L�Q�D�W�H���D���Q�D�U�U�D�W�L�Y�H�«�W�K�D�W���K�L�J�K�O�L�J�K�W�V���W�K�H��

causative role of individual choices leading to poor diets and questions the harms from processed 

�I�R�R�G�V�´�����S�����������������������:�K�L�O�H���L�W���L�V���K�D�U�G���W�R���D�V�V�H�V�V���Z�K�D�W���V�S�H�F�L�I�L�F���L�P�S�D�F�W���V�W�X�G�L�H�V���I�X�Q�G�H�G���E�\���5�H�G���%�X�O�O��

have had on the current regulatory environment, the widespread availability of AmED cocktails 

suggest that the company has successfully mitigated the public outcry caused by the Four Loko 

craze of the late 2000s. For instance, in the mid-to-late 2010s, nearly a decade after the initial 

AmED craze Various popular media outlets, such as Maxim and Vice, have released articles 

�G�R�Z�Q�S�O�D�\�L�Q�J���W�K�H���U�H�V�X�O�W�V���R�I���µ�D�O�D�U�P�L�Q�J�¶���U�H�V�H�D�U�F�K�����7�K�H��Maxim �D�U�W�L�F�O�H�����W�L�W�O�H�G�����µ�+�H�U�H�¶�V���:�K�\���0�L�[�L�Q�J��

�5�H�G���%�X�O�O���D�Q�G���9�R�G�N�D���L�V���5�L�V�N�\���E�X�W���6�W�L�O�O���D���+�H�O�O���R�I���D���/�R�W���R�I���)�X�Q�����$�F�F�R�U�G�L�Q�J���W�R���6�F�L�H�Q�F�H���´���L�V���Z�U�L�W�W�H�Q���L�Q��

a predictably casual tone; howe�Y�H�U�����L�W���L�V���Z�R�U�W�K���K�L�J�K�O�L�J�K�W�L�Q�J���W�K�H���D�U�W�L�F�O�H�¶�V���E�U�L�H�I���\�H�W���W�H�O�O�L�Q�J���U�H�P�L�Q�G�H�U��

�U�H�D�I�I�L�U�P�L�Q�J���W�K�H���L�Q�G�L�Y�L�G�X�D�O�¶�V���U�H�V�S�R�Q�V�L�E�L�O�L�W�\���W�R���P�R�G�H�U�D�W�H���R�Q�H�¶�V���$�P�(�'���F�R�Q�V�X�P�S�W�L�R�Q�����³�,�W���D�O�O���F�R�P�H�V��

down to the old cliché about doing everything in moderation. If you like to spike your Monster 

�Z�L�W�K���J�L�Q�����I�L�U�V�W�����Z�K�D�W�¶�V���Z�U�R�Q�J���Z�L�W�K���\�R�X�"�´�����+�X�I�I�����������������S�D�U�D�������������6�L�P�L�O�D�U�O�\�����W�K�H��Vice article titled, 

�³�<�R�X���&�D�Q�¶�W���%�O�D�P�H���5�H�G���%�X�O�O���9�R�G�N�D�V���I�R�U���<�R�X�U���6�K�L�W�W�\���%�H�K�D�Y�L�R�U���´���S�O�D�F�H�V���W�K�H���E�O�D�P�H���R�Q���L�Q�G�L�Y�L�G�X�D�O�V��

for risky behavior while exonerating the potential impacts o�I���H�Q�H�U�J�\���G�U�L�Q�N�V�����³�,�Q���R�W�K�H�U���Z�R�U�G�V�����L�I��

�\�R�X�¶�U�H���J�R�L�Q�J���W�R���G�R���D�Z�I�X�O���W�K�L�Q�J�V���Z�K�L�O�H���\�R�X�¶�U�H���G�U�X�Q�N�����W�K�D�W�¶�V���R�Q���\�R�X�����Q�R�W���\�R�X�U���H�Q�H�U�J�\���G�U�L�Q�N�´��

���%�L�O�F�K�H�U�W�����������������S�D�U�D���������������,�Q�G�H�H�G�����D�V���U�H�Y�L�H�Z�H�G���L�Q���&�K�D�S�W�H�U���������5�H�G���%�X�O�O�¶�V���H�[�S�H�U�L�H�Q�F�H���Q�D�Y�L�J�D�W�L�Q�J��
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regulatory challenges since its inception undoubtably provides the company with unique insight 

in relation to tactically leveraging controversial media coverage.  

Despite never selling premixed retail AmEDs, Red Bull continues to extensively 

collaborate with nightlife venues and bars, enabling the company to promote the use of AmED 

cocktails without scrutiny. In 2019, for example, Red Bull partnered with boutique hotelier 

�*�H�Q�H�U�D�W�R�U���W�R���U�H�O�H�D�V�H���W�K�H���F�R�P�S�D�Q�\�¶�V���I�L�U�V�W���R�I�I�L�F�L�D�O�O�\���H�Q�G�R�U�V�H�G���$�P�(�'���F�R�F�N�W�D�L�O�����7�K�H���:�L�Q�J�P�D�Q�����$��

description of the drink provided in one trade magazine publication highlights its energizing 

properties:  

Made up of Martini Bitter, Cocchi di Torino Vermouth, Red Bull and club soda, the 

signature drink is a great cocktail to perk up after a long day of travel, or to get a second 

wind in the middle of an epic night. (Hotelier & Hospitality Design Magazine, 2019, 

para. 2) 

Additionally, in 2021, the company launched a new annual event series, Red Bull Unlocked, 

centered on exhibiting the best of local nightlife in various cities around the world. The website 

Figure 6.5. A promotional image prominently featured on the page for Red Bull Unlocked on the 
�F�R�P�S�D�Q�\�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H 
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section for Red Bull Unlocked makes no mention of drinking, but does subtlety highlight the 

chance to do so �L�I���R�Q�H���G�H�V�L�U�H�V�����³�6�K�R�Z�F�D�V�L�Q�J���W�K�H���E�H�V�W���D�Q�G���P�R�V�W���X�Q�L�T�X�H���Y�H�Q�X�H�V���D�Q�G���W�D�O�H�Q�W�V���± bars, 

�F�O�X�E�V�����P�L�[�R�O�R�J�L�V�W�V�����S�H�U�I�R�U�P�L�Q�J���D�U�W�L�V�W�V���D�Q�G���P�R�U�H�«���5�H�G���%�X�O�O���8�Q�O�R�F�N�H�G���F�H�O�H�E�U�D�W�H�V���W�K�H���O�R�F�D�O���V�F�H�Q�H��

�D�Q�G���R�I�I�H�U�V���W�K�H���X�O�W�L�P�D�W�H���L�P�P�H�U�V�L�Y�H���H�[�S�H�U�L�H�Q�F�H���I�R�U���Q�L�J�K�W�O�L�I�H���O�R�Y�H�U�V�´�����0�H�G�D�O�H�Q������������, para. 1). One 

image prominently displayed on the Red Bull Unlocked page (listed as Figure 6.5 above) also 

illustrates the potential for AmED use priming, featuring cheerful bar patrons with Red Bull cans 

in proximity of various alcoholic beverages. While no one in the image is visibly mixing or using 

AmEDs, the normalized presence of Red Bull within nightlife venues softens the public 

perception of risk in relation to AmED consumption. 

Various promotional �P�D�W�H�U�L�D�O�V���I�H�D�W�X�U�H�G���R�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���R�I�I�L�F�L�D�O���Z�H�E�V�L�W�H�����V�X�F�K���D�V���W�K�H��

banner below (listed as Figure 6.6), implicitly suggest that beginning a night of partying with 

�5�H�G���%�X�O�O���H�Q�V�X�U�H�V���W�K�D�W���W�K�H���H�Y�H�Q�L�Q�J���Z�L�O�O���E�H���R�Q�H���µ�W�R���U�H�P�H�P�E�H�U���¶���5�H�V�H�D�U�F�K���H�[�D�P�L�Q�L�Q�J���W�K�H���D�G�Y�H�U�W�L�V�Lng 

featured on official company websites for nootropic/functional beverage brands highlighted the 

use of similar techniques centered on subtle assumptions that reaffirm the behavioral 

expectations of neoliberal discipline. As Chen and Eriksson (2022) expla�L�Q�����³�$�W���Q�R���S�R�L�Q�W���G�R���W�K�H��

Figure 6.6. An example of a nightlife-oriented banner featured on the �S�U�R�G�X�F�W�¶�V���G�H�V�F�U�L�S�W�L�R�Q���S�D�J�H��
�R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���8���6�����Z�H�E�V�L�W�H 
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texts overtly state people should manage themselves to function and perform at their best at all 

times, such an idea is however coded in and signified through infographics and integrated 

�G�H�V�L�J�Q�´�����S�����������������%�\ normalizing the use of Red Bull to maximize the potential fun one has 

during a night out, there is competitive pressure placed upon individuals engaged in nighttime 

�O�H�L�V�X�U�H���D�F�W�L�Y�L�W�L�H�V�����0�X�F�K���O�L�N�H���V�S�R�Q�V�R�U�H�G���D�F�W�L�R�Q���V�S�R�U�W���D�W�K�O�H�W�H�V�����W�K�H���F�R�Q�V�W�D�Q�W���Q�H�H�G���W�R���S�U�R�Y�H���R�Q�H�¶�V��

�U�L�J�K�W���W�R���µ�E�H�O�R�Q�J�¶���Oeads to increased pressure to keep up with the party, thus often resulting in 

dangerous levels of alcohol or AmED consumption, and illicit drug use (Ayres, 2019).  Thus, in 

�I�X�H�O�L�Q�J���W�K�H���F�U�H�D�W�L�R�Q���R�I���³�«�D���µ�Q�H�Z�¶���Q�L�J�K�W�O�L�I�H���D�H�V�W�K�H�W�L�F���I�H�D�W�X�U�L�Q�J���O�D�U�J�H-scale venues with business-

�F�R�P�P�H�U�F�L�D�O���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���V�W�\�O�H�V���W�K�D�W���S�U�R�P�R�W�H�����K�H�D�Y�\�����V�X�V�W�D�L�Q�H�G���D�O�F�R�K�R�O���X�V�H���´���5�H�G���%�X�O�O��

�H�Q�F�R�X�U�D�J�H�V���Q�H�R�O�L�E�H�U�D�O���D�W�W�L�W�X�G�H�V���W�K�D�W���F�R�Q�W�U�R�O���³�L�Q�G�L�Y�L�G�X�D�O���E�H�K�D�Y�L�R�U���W�R���H�Q�V�X�U�H���F�R�P�S�O�L�D�Q�F�H���Z�L�W�K��

norms promoting heavy episodic and hedonistic styles of alcohol use while doing little to 

mitigate alcohol- (or, for that matter, drug-�����U�H�O�D�W�H�G���U�L�V�N�´�����.�D�Y�D�Q�D�X�J�K���	���$�Q�G�H�U�V�R�Q�����������������S����������������

�,�Q���W�K�L�V���U�H�J�D�U�G�����G�L�Y�H�U�W�L�Q�J���D�W�W�H�Q�W�L�R�Q���D�Z�D�\���I�U�R�P���W�K�H���F�R�P�S�D�Q�\�¶�V���U�H�V�S�R�Q�V�L�E�L�O�L�W�\���L�Q���S�U�R�P�R�W�L�Q�J���$�P�(�'��

use provides a dual benefit for Red Bull since it can remain distanced from regulatory 

consequences related to AmEDs while also actively profiting from the normalized nature of the 

practice.  

�1�H�R�O�L�E�H�U�D�O���&�R�Q�Q�H�F�W�L�R�Q�V���%�H�W�Z�H�H�Q���5�H�G���%�X�O�O�¶�V���$�W�K�O�H�W�L�F���D�Q�G���$�F�D�G�H�P�L�F���6�S�R�Q�V�R�U�V�K�L�S���1�H�W�Z�R�U�N�V 

As this chapter illustrates, when compared to non-sponsored academic researchers, Red 

Bull-affiliated researchers are far more likely to continuously dedicate themselves to publishing 

scientific research discussing topics related to energy drink use. Furthermore, Red Bull-affiliated 

researchers are often solely focused on disputing scientific findings that link the use of energy 

drink use to problematic health outcomes. Researchers with disclosed ties to Red Bull were 

featured as authors on 24% of the 112 t�R�W�D�O���V�W�X�G�L�H�V���D�V�V�H�V�V�H�G�����7�K�H���F�R�P�S�D�Q�\�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I��
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academic researchers centers almost exclusively on producing evidence arguing and/or critiquing 

claims that AmED use is dangerous. Additionally, Red Bull associated scientists use similar 

techniques outlined by previous research investigating research funding by other unhealthy food 

and drug industries (Barlow & Thow, 2021; Bero, 2005; Maani et al., 2022, Serôdio et al., 2018; 

Serodio et al., 2020; Wood et al., 2020). Compared to research articles that featured independent 

(non-funded) authors, government/university funded authors, or even articles with undisclosed 

ties, the rate of contrarian or supportive evidence in favor of industry interests were far more 

common amongst research that featured corporate sponsors, particularly Red Bull. 

�$�F�F�R�U�G�L�Q�J���W�R���+�L�O�J�D�U�W�Q�H�U�������������������³�«�W�K�H���D�X�W�K�R�U�L�W�\���R�I���V�F�L�H�Q�F�H���D�G�Y�L�F�H���L�V���R�I�W�H�Q���S�U�R�E�O�H�P�D�W�L�F����

Science advisors frequently encounter challenges to their objectivity and expertise, and struggles 

over the credibility of expert advi�F�H���S�O�D�\���D���S�L�Y�R�W�D�O���U�R�O�H���L�Q���P�D�Q�\���S�R�O�L�F�\���D�U�H�Q�D�V�´�����S�����������������7�K�X�V����

recognizing the socially determined elements of scientific authority are useful foundations for 

expanding the exploration of ways in which neoliberal policy has generated the need for specific 

techniques that can be employed by industry-sponsored scientists to defend their credibility. For 

Red Bull sponsored researchers, these include strategic use of elements related to stage 

management and information control, such as formatting conflict of interest statements in 

unfriendly and disorganized fashions, presenting at and publishing work in academic venues 

with lightly enforced disclosure policies, and creating academic discourse that disputes 

�X�Q�I�D�Y�R�U�D�E�O�H���F�O�D�L�P�V���D�J�D�L�Q�V�W���D���V�S�R�Q�V�R�U�¶�V���S�U�R�G�X�F�W�����:�K�H�Q���F�R�Qtextualized within modern neoliberal 

�V�R�F�L�H�W�D�O���I�U�D�P�H�Z�R�U�N�V�����5�H�G���%�X�O�O�¶�V���F�D�U�H�I�X�O�O�\���F�X�U�D�W�H�G���U�H�O�D�W�L�R�Q�V�K�L�S���Z�L�W�K���$�P�(�'���X�V�H���U�H�I�O�H�F�W�V���W�K�H��

�F�R�P�S�D�Q�\�¶�V���G�H�V�L�U�H���W�R���U�H�L�Q�I�R�U�F�H���L�G�H�R�O�R�J�L�F�D�O���Q�D�U�U�D�W�L�Y�H�V���F�H�Q�W�H�U�H�G���R�Q���Q�H�R�O�L�E�H�U�D�O���Y�D�O�X�H�V���V�X�F�K���D�V���V�H�O�I-

management and personal accountability.  
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�5�H�J�D�U�G�L�Q�J���5�4�������5�H�G���%�X�O�O�¶�V���I�R�F�X�V���R�Q���J�O�R�U�L�I�\�L�Q�J���L�Q�G�L�Y�L�G�X�D�O�L�]�H�G���U�L�V�N���I�D�F�L�O�L�W�D�W�H�V���W�K�H��

�V�\�Q�H�U�J�L�V�W�L�F���S�R�W�H�Q�W�L�D�O���E�H�W�Z�H�H�Q���W�K�H���F�R�P�S�D�Q�\�¶�V���F�X�O�W�X�U�D�O���D�F�W�L�R�Q���V�S�R�U�W�V���P�H�G�L�D���S�U�R�S�H�U�W�L�H�V���D�Q�G���L�W�V��

�V�F�L�H�Q�W�L�I�L�F���V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N�����,�Q���U�H�O�D�W�L�R�Q���W�R���W�K�H���F�R�P�S�D�Q�\�¶�V��positive portrayal of risk within 

�V�S�R�Q�V�R�U�H�G���D�F�W�L�R�Q���V�S�R�U�W�V���P�H�G�L�D�����6�L�P�R�Q�����������������V�W�D�W�H�V�����³�(�Y�H�Q���I�R�U���W�K�R�V�H���Z�K�R���U�H�D�G���D�E�R�X�W���R�U���Z�D�W�F�K��

extreme sports, these activities produce a series of compelling images that tend to valorize 

precisely those attributes of subject�V���P�R�V�W���Y�D�O�R�U�L�]�H�G���E�\���D�G�Y�D�Q�F�H�G���O�L�E�H�U�D�O�L�V�P�´�����S���������������5�R�V�H����

���������������+�R�Z�H�Y�H�U�����³�>�W�@�K�H�V�H���G�L�V�F�R�X�U�V�H�V���D�U�H�«�Q�R�W���V�L�P�S�O�\���D�Q���D�G�Y�H�U�W�L�V�H�P�H�Q�W���I�R�U���W�K�H���G�R�P�L�Q�D�Q�W��

ideology but a contested site for shaping subjectivities appropriate to the new forms of 

governance and the new sta�W�X�V���R�I���U�L�V�N���W�D�N�L�Q�J�´�����6�L�P�R�Q�����������������S�S����������-181). For instance, because 

neoliberal health discourse discounts the importance of structural impacts contributing to 

�K�H�D�O�W�K�F�D�U�H���R�X�W�F�R�P�H�V�����L�Q�G�L�Y�L�G�X�D�O�V���³�«�D�U�H���V�H�H�Q���D�V���E�H�L�Q�J���E�R�W�K���W�K�H���F�D�X�V�H���D�Q�G���W�K�H���V�R�O�X�W�L�R�Q���W�R��

potenti�D�O���K�H�D�O�W�K���S�U�R�E�O�H�P�V���´�����$�\�R�����������������S�����������������7�K�X�V�����P�X�F�K���O�L�N�H���V�S�R�Q�V�R�U�H�G���D�F�W�L�R�Q���V�S�R�U�W���D�W�K�O�H�W�H�V����

consumers using AmEDs are responsible until they suddenly face misfortunate. Given the 

�F�R�P�S�D�Q�\�¶�V���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���S�R�Z�H�U���R�Y�H�U���S�X�E�O�L�F���G�H�E�D�W�H���F�R�Q�F�H�U�Q�L�Q�J���E�R�W�K���W�R�S�L�F�V����unsurprisingly, 

�5�H�G���%�X�O�O�¶�V���U�R�O�H���L�Q���S�H�U�S�H�W�X�D�W�L�Q�J���U�L�V�N�\���E�H�K�D�Y�L�R�U���J�R�H�V���X�Q�P�H�Q�W�L�R�Q�H�G���D�Q�G���Q�H�J�O�H�F�W�H�G�����7�K�H���F�R�Q�F�O�X�G�L�Q�J��

�F�K�D�S�W�H�U���U�H�I�O�H�F�W�V���R�Q���5�H�G���%�X�O�O�¶�V���Z�L�G�H�U���L�P�S�D�F�W���D�V���D���V�S�R�Q�V�R�U���R�I���F�X�O�W�X�U�D�O���P�H�G�L�D�����U�H�Y�L�H�Z�L�Q�J���E�R�W�K���W�K�H��

�D�Q�V�Z�H�U�V���W�R���5�4�����D�Q�G���5�4�����D�Q�G���I�L�Q�L�V�K�L�Q�J���5�4���¶�V���D�Q�D�O�\�V�L�V �R�I���W�K�H���F�R�P�S�D�Q�\�¶�V���V�\�Q�H�U�J�L�V�W�L�F��

amplification of neoliberal ideology. 
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CHAPTER SEVEN 

CONCLUSION 

 �7�K�H���R�Y�H�U�D�O�O���P�H�V�V�D�J�H���R�I���5�H�G���%�X�O�O�¶�V���P�H�G�L�D���H�P�S�L�U�H��is one of enterprising individualism and 

beating the odds. The notion that anything is impossible or off limits is anathema to the 

neoliberal ethos that Red Bull thrives upon. The results of this comprehensive analysis reveal 

that Red Bull actively facilitates the creation of neoliberal ideology through its sponsorship of 

action sports media and contrarian academic research. As illustrated by the answers to RQ1 and 

RQ2, the company has extensively invested organizational resources toward developing 

sponsors�K�L�S���Q�H�W�Z�R�U�N�V���Z�L�W�K�L�Q���E�R�W�K���D�F�W�L�R�Q���V�S�R�U�W�V���D�Q�G���Q�X�W�U�L�W�L�R�Q���V�F�L�H�Q�F�H�����5�H�J�D�U�G�L�Q�J���W�K�H���F�R�P�S�D�Q�\�¶�V��

sponsorship of action sports, at the time of this study, nearly 90% of sponsored athletes listed on 

�5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O���8���6�����Z�H�E�V�L�W�H���F�R�P�S�H�W�H���L�Q���Q�R�Q-traditional sport disciplines. Within research 

related to energy drinks, the results of this dissertation revealed the company is heavily involved 

within academic discourse. Out of the 112 studies examined, 27 (or 24%) featured authors with 

disclosed associations with Red Bul. Not only did this make the organization the most prolific 

funding agency with regard to energy drink-related research, but out of the 27 studies, 25 

Figure 7.1�����2�Q�H���R�I���W�K�H���E�D�Q�Q�H�U�V���O�R�F�D�W�H�G���R�Q���W�K�H���S�U�R�G�X�F�W�¶�V���G�H�V�F�U�L�S�W�L�R�Q���S�D�J�H���R�Q���5�H�G���%�X�O�O�¶�V���R�I�I�L�F�L�D�O��
U.S. website 
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exclusively focused on topics disputing scientific evidence indicating potential health risks 

linked to the use of energy drinks. 

�:�K�H�Q���F�R�Q�W�H�[�W�X�D�O�O�\���H�[�D�P�L�Q�L�Q�J���W�K�H���S�R�O�L�W�L�F�D�O���H�F�R�Q�R�P�L�F���G�\�Q�D�P�L�F�V���R�I���F�R�P�S�D�Q�\�¶�V���D�W�K�O�H�W�L�F���D�Q�G��

�D�F�D�G�H�P�L�F���V�S�R�Q�V�R�U�V�K�L�S���Q�H�W�Z�R�U�N�V�����W�K�H���U�H�V�X�O�W�V���W�R���5�4�����K�L�J�K�O�L�J�K�W���5�H�G���%�X�O�O�¶�V���R�U�J�D�Q�L�]�D�W�L�R�Q�D�O���H�P�S�K�D�V�L�V��

on unlimited growth is all-encompassing, including not just athletic performance, but all human 

potential in general. To begin, this chapter will discuss the ideological interplay between Red 

�%�X�O�O�¶�V���V�S�R�Q�V�R�U�V�K�L�S���R�I���D�F�W�L�R�Q���V�S�R�U�W���D�W�K�O�H�W�H�V���D�Q�G���D�F�D�G�H�P�L�F���U�H�V�H�D�U�F�K�H�U�V�����S�D�U�W�L�F�X�O�D�U�O�\���D�V���L�W���U�H�O�D�W�H�V���W�R��

�W�K�H���F�R�P�S�D�Q�\�¶�V���L�Qterest in reinforcing neoliberal values centered on maximizing individual 

productivity and accomplishment. Following this, I review the limitations of this research and 

briefly explore potential directions for future research. Finally, I conclude this dissertation by 

discuss the contributions of this analysis within the context of previous research interrogating the 

influence of corporate sponsors over cultural knowledge production within neoliberalism. I 

�F�R�Q�V�L�G�H�U���W�K�H���E�U�R�D�G�H�U���L�P�S�O�L�F�D�W�L�R�Q�V���R�I���5�H�G���%�X�O�O�¶�V���U�R�O�H as a sponsor of cultural media and potential 

policy-related interventions that may provide an answer to limiting the discursive ideological 

power of private sponsorship. 

�5�H�G���%�X�O�O�¶�V���1�H�R�O�L�E�H�U�D�O���,�O�O�X�V�L�R�Q���R�I���3�H�U�I�R�U�P�D�W�L�Y�H���1�H�F�H�V�V�L�W�\ 

The universal reach of Red Bull message is implied throughout promotional materials 

featured on its website, such as the banner above (listed as Figure 7.1). Indeed, no matter the 

occasion, Red Bull notes that it can improve upon the experience and push consumers to new 

heights. For �H�[�D�P�S�O�H�����W�K�H���F�R�P�S�D�Q�\�¶�V���U�H�S�R�U�W�L�Q�J���R�Q���D�������������V�W�X�G�\���L�Q�Y�H�V�W�L�J�D�W�L�Q�J���W�K�H���O�L�P�L�W�V���R�I���K�X�P�D�Q��

�H�Q�G�X�U�D�Q�F�H���F�R�Q�F�O�X�G�H�V���L�Q���D���W�H�O�O�L�Q�J���P�D�Q�Q�H�U�����³�'�H�V�S�L�W�H���W�K�H���U�H�V�X�O�W�V�����'�U���3�R�Q�W�]�H�U���>�V�L�F�@���K�R�S�H�V���W�K�D�W���D�Q��

�D�W�K�O�H�W�H���Z�L�O�O���F�K�D�O�O�H�Q�J�H���W�K�H���R�X�W�F�R�P�H���R�I���K�L�V���V�W�X�G�\�´�����&�D�O�Y�H�U�W�����������������S�D�U�D���������������+�R�Zever, as noted 

�W�K�U�R�X�J�K�R�X�W���W�K�L�V���G�L�V�V�H�U�W�D�W�L�R�Q�����W�K�R�V�H���V�X�E�M�H�F�W�H�G���W�R���5�H�G���%�X�O�O�¶�V���H�Q�G�O�H�V�V���T�X�H�V�W���I�R�U���S�U�R�J�U�H�V�V�L�R�Q���P�D�\���Q�R�W��
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be fully aware of the risks they are undertaking, nor aware of the human cost undertaken to get to 

that point. As McCarthy (2017) highlights:  

The Red Bull sublime makes it possible, in unprecedented ways, for us to consume 

images of dangerous, exciting stunts without having to worry about witnessing 

catastrophe as we would in, say, a tightrope act witnessed in real time. Yet the power of 

these i�P�D�J�H�V���F�R�Q�W�L�Q�X�H�V���W�R���G�H�S�H�Q�G���R�Q���D���Y�L�H�Z�H�U�¶�V���D�E�L�O�L�W�\���W�R���V�X�V�S�H�Q�G���W�K�D�W���N�Q�R�Z�O�H�G�J�H���M�X�V�W��

enough for the death-defying stunts to remain legible as potentially deadly activities. (p. 

548) 

�7�R���F�R�Q�F�O�X�G�H�����L�W���L�V���Z�R�U�W�K���U�H�I�H�U�U�L�Q�J���W�R���&�U�D�U�\�¶�V���F�R�Q�F�H�S�W���R�I�������������V�R�F�L�H�W�\�����H�V�S�H�F�L�D�O�Oy given its 

similarities to the media landscape Red Bull has constructed.  

Despite its aspirations, Crary (2014) highlights how the central characteristics of a 24/7 

�V�R�F�L�H�W�\���D�U�H���X�O�W�L�P�D�W�H�O�\���L�Q�F�R�P�S�D�W�L�E�O�H���Z�L�W�K���W�K�H���Z�D�\�V���K�X�P�D�Q�V���K�D�Y�H���K�L�V�W�R�U�L�F�D�O�O�\���O�L�Y�H�G�����³�$������������

environment has the semblance of a social world, but it is actually a non-social model of 

machinic performance and a suspension of living that does not disclose the human cost required 

�W�R���V�X�V�W�D�L�Q���L�W�V���H�I�I�H�F�W�L�Y�H�Q�H�V�V�´�����S�������������6�L�P�L�O�D�U�O�\�����G�H�V�S�L�W�H���W�K�H���F�R�P�S�D�Q�\�¶�V��highly managed public 

relations efforts, the unfortunate reality is, sometimes, Red Bull sponsored athletes do pass away. 

Throughout the 2010s, seven Red Bull sponsored action sport athletes have died while 

performing/practicing their craft: snowmobiler Caleb Moore (George, 2013), wingsuit flier 

�9�L�F�W�R�U���.�R�Y�D�W�V�����$�U�P�V�W�U�R�Q�J�������������������)�0�;���U�L�G�H�U���(�L�J�R���6�D�W�À�����%�D�Q�H�������������������V�W�X�Q�W���S�L�O�R�W���0�L�F�K�H�O���/�H�X�V�F�K��

(Barron, 2016), freeskier Matilda Rapaport (Carberry, 2016), BASE jumper Valery Rozov 

(Sterling & Khan, 2017), and BASE jumper Vincent Reffett (Kwai, 2020).  

�:�K�L�O�H���F�U�L�W�L�T�X�H�V���R�I���Q�H�R�O�L�E�H�U�D�O�L�V�P���K�D�Y�H���R�I�W�H�Q���I�U�D�P�H�G���W�K�H���F�R�Q�F�H�S�W���R�I���µ�K�X�P�D�Q���F�R�V�W�¶���Z�L�W�K�L�Q��

�R�S�S�U�H�V�V�L�Y�H���D�Q�G���X�Q�H�T�X�L�W�D�E�O�H���S�R�Z�H�U���U�H�O�D�W�L�R�Q�V�K�L�S�V���E�H�W�Z�H�H�Q���W�Z�R���G�L�I�I�H�U�H�Q�W���µ�S�D�U�W�L�H�V���¶���R�W�K�H�U�V���K�D�Y�H��
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stressed how the current status quo has also normalized unhealthy individual behaviors that 

result from the pursuit of success. In particular, the use (and abuse) of amphetamines stimulants 

such as methamphetamine (meth) and speed have been examined as consequences emerging 

�I�U�R�P���³�W�K�H���Q�H�R�O�L�E�H�U�D�O���I�H�W�L�V�K���R�I���S�U�R�G�X�F�W�L�Y�L�W�\�´�����3�L�H�U�V�R�Q�����������������S�������������3�L�Q�H�������������������&�R�Q�V�H�T�X�H�Q�W�O�\����

�3�L�Q�H�����������������Q�R�W�H�V�����³�«�Q�R�Z���S�H�U�I�R�U�P�D�Q�F�H���H�Q�K�D�Q�F�H�U�V���R�I���D�O�O���N�L�Q�G�V���D�U�H���D�W���R�Q�F�H���W�K�H���U�D�Z���P�D�W�H�U�L�D�O���D�Q�G��

�W�K�H���H�Q�G���S�U�R�G�X�F�W�V���R�I���W�K�D�W���D�Q�L�P�D�O�L�V�W�����Q�H�R�O�L�E�H�U�D�O���I�H�W�L�V�K���F�D�O�O�H�G���µ�W�K�H���P�D�U�N�H�W�¶�´�����S�����������������'�H�V�S�L�We the 

potential legal and medical risk posed by regular stimulant use, the expectations and demands 

made by institutions in modern neoliberal societies often drive people to feel that there is no 

�R�W�K�H�U���F�K�R�L�F�H�����,�Q�G�H�H�G�����³�W�K�H���S�R�U�W�H�Q�W���R�I���V�R�F�L�D�O���D�Q�G���H�F�R�Q�R�P�L�F���I�D�L�O�X�U�H�´���O�R�R�P�V���R�Y�H�U���Q�H�D�U�O�\���H�Y�H�U�\��

individual within neoliberal contexts �± a fear only amplified by the lack of public social safety 

nets (Crary, 2014, p. 46; Harvey, 2005).  However, by sanitizing the reality of action sports 

media or the use of AmEDs �± the world curated by Red Bull refuses to deal with the harsh 

realities of potential tragedy, preferring instead to discursively discard such outcomes. 

Limitations and Future Directions for Investigating Neoliberal Sponsorship 

 Without access to interviewing sponsored athletes, scientists, and Red Bull employees, 

this research is limited in exploring the subjective experiences of involved individuals. 

Additionally, given the confidential nature of company sponsorship contracts and Red Bull's 

measured approach to funding academic research, it is impossible to verify the specific 

agreements made between sponsored parties and the company. As Cullerton et al. (2019) 

highlight, despite widespread adoption of disclosure policies amongst organizations conducting 

�S�X�E�O�L�F���K�H�D�O�W�K���U�H�V�H�D�U�F�K�����³�W�K�H�U�H���L�V���F�X�U�U�H�Q�W�O�\���Q�R���H�[�S�O�L�F�L�W���L�Q�W�H�U�Q�D�W�L�R�Q�D�O���F�R�Q�V�H�Q�V�X�V���I�R�U���S�R�S�X�O�D�W�L�R�Q��

health researchers regarding what constitutes acceptable or effective interactions with the food 

�L�Q�G�X�V�W�U�\�´�����S�������������������&�R�Q�V�H�T�X�H�Q�W�O�\�����³�'�Hspite the apparent policy consensus, disclosure practices 
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are plagued by recurring problems with non-�G�L�V�F�O�R�V�X�U�H���D�Q�G���L�Q�F�R�Q�V�L�V�W�H�Q�W���U�H�S�R�U�W�L�Q�J�´�����*�U�X�Q�G�\���H�W��

al., 2020, p. m422). Thus, as financial relationships between university faculty and industry 

become increasingly more complex than direct sponsorship of research materials, there is a need 

to develop techniques that can investigate and acknowledge the presence of corporate power 

within neoliberalism. In relation to Red Bull and the energy drink industry in general, future 

research should examine the academic literature regarding energy drinks more comprehensively, 

including reviewing whether corporate involvement also extends to animal-related studies on 

energy drinks, as well as identifying if there are additional Red Bull associated articles not 

included within this analysis. Furthermore, additional emphasis should be placed on 

�L�Q�Y�H�V�W�L�J�D�W�L�Q�J���5�H�G���%�X�O�O�¶�V���X�V�H���R�I���X�Q�I�D�Y�R�U�D�E�O�H���V�S�R�Q�V�R�U�V�K�L�S���D�J�U�H�H�P�H�Q�W�V���R�Y�H�U���V�S�R�Q�V�R�U�H�G���D�W�K�O�H�W�H�V���� 

Lastly, it is worth exploring if other energy drink companies or pharmaceutical interests 

are involved in the funding of energy drink-related research studies or the sponsorship of cultural 

�P�H�G�L�D�����2�Q�H���N�H�\���D�V�V�X�P�S�W�L�R�Q���U�H�V�X�O�W�L�Q�J���I�U�R�P���W�K�H���V�K�L�I�W���W�R���D���³�W�K�H�D�W�U�L�F�D�O���S�H�U�V�S�H�F�W�L�Y�H���´���D�F�F�R�U�G�L�Q�J���W�R��

Hilgartner �����������������L�V���W�K�H���³�P�H�D�Q�V���W�R���H�[�D�P�L�Q�H���K�R�Z���F�U�H�G�L�E�L�O�L�W�\���L�V���S�U�R�G�X�F�H�G���L�Q���V�R�F�L�D�O���D�F�W�L�R�Q�����U�D�W�K�H�U��

�W�K�D�Q���W�U�H�D�W�L�Q�J���L�W���D�V���S�U�H�H�[�L�V�W�L�Q�J���S�U�R�S�H�U�W�\���R�I���D�Q���D�G�Y�L�V�R�U�\���E�R�G�\�´�����S�������������$�V���+�L�O�J�D�U�W�Q�H�U����������������

�V�X�J�J�H�V�W�V�����³�«�W�K�H���L�Q�Y�H�V�W�L�J�D�W�L�R�Q���R�I���V�W�D�J�H���P�D�Q�D�J�H�P�H�Q�W���F�D�Q���\�L�H�O�G���P�R�U�H���J�H�Q�H�U�D�O���L�Q�V�L�Jhts about the 

�U�R�O�H���R�I���L�Q�I�R�U�P�D�W�L�R�Q���F�R�Q�W�U�R�O���L�Q���F�R�Q�V�W�U�X�F�W�L�R�Q���W�K�H���D�X�W�K�R�U�L�W�\���R�I���H�[�S�H�U�W���N�Q�R�Z�O�H�G�J�H�´�����S�����������������,�Q��

�S�D�U�W�L�F�X�O�D�U�����³�3�U�D�F�W�L�F�H�V���W�K�D�W���U�H�J�X�O�D�W�H���D�F�F�H�V�V���W�R���L�Q�I�R�U�P�D�W�L�R�Q���F�U�H�D�W�H���W�K�H���E�D�F�N�V�W�D�J�H�����D���µ�V�S�D�F�H�¶���G�H�I�L�Q�H�G��

via confidentiality procedures that manage the flow �R�I���S�H�U�V�R�Q�V�����V�S�H�H�F�K�����D�Q�G���G�R�F�X�P�H�Q�W�V�´�����S����������������

Thus, more research should investigate the aspects of information control that are employed by 

corporate sponsors and other influential agents within public cultural discourse, especially as 

more and more cultural sectors are forced to rely on the support of commercial industries to 

secure meaningful career success. 
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Imagining a World Without Sponsors: Embracing Creative Public Subsidy 

Indeed, while limited in its ability to speak to the way in which the findings of research 

studies are then translated into advertising messages on product labels and marketing materials, 

the theatrical perspective allows for political economic interrogation of sponsored media 

performance to go beyond detailing institutional and societal power dynamics. When 

�F�R�Q�W�H�[�W�X�D�O�L�]�H�G���Z�L�W�K�L�Q���W�K�H���G�U�D�P�D�W�X�U�J�L�F�D�O���P�R�G�H�O�����³�W�K�H���Z�U�L�W�W�H�Q���G�R�F�X�P�H�Q�W���E�H�F�R�P�H�V���D���G�H�Y�L�F�H���I�R�U���V�H�O�I-

�S�U�H�V�H�Q�W�D�W�L�R�Q���W�K�D�W���W�K�H���S�H�U�I�R�U�P�H�U���X�V�H�V���W�R���S�U�R�M�H�F�W���K�L�V���R�U���K�H�U���µ�Y�R�L�F�H�¶���D�Q�G���F�U�H�D�W�H���W�K�H���G�H�V�L�U�H�G��

�L�P�S�U�H�V�V�L�R�Q���R�Q���W�K�H���D�X�G�L�H�Q�F�H���´���$�V�S�H�F�W�V���V�X�F�K���D�V �³�W�K�H���S�U�R�G�X�F�W�L�R�Q�����H�G�L�W�L�Q�J�����D�Q�G���S�U�H�V�H�Q�W�D�W�L�R�Q���R�I��

�Z�U�L�W�W�H�Q���W�H�[�W�V���E�H�F�R�P�H���P�H�D�Q�V���R�I���L�P�S�U�H�V�V�L�R�Q���P�D�Q�D�J�H�P�H�Q�W�´���Z�K�L�O�H���³�W�K�H���V�W�U�D�W�H�J�L�F���F�R�Q�W�U�R�O���R�I��

�L�Q�I�R�U�P�D�W�L�R�Q���E�H�F�R�P�H�V���D���F�H�Q�W�U�D�O���I�H�D�W�X�U�H���R�I���W�K�H���D�F�W�L�Y�L�W�\���R�I���Z�U�L�W�L�Q�J���´���5�H�V�X�O�W�D�Q�W�O�\�����³�W�K�H���Z�U�L�W�W�H�Q��

document, like the verbal and bodily displays that constitute inter-personal encounters, becomes 

�D���S�R�W�H�Q�W�L�D�O�O�\���G�L�V�F�U�H�G�L�W�D�E�O�H���S�H�U�I�R�U�P�D�Q�F�H�´�����+�L�O�J�D�U�W�Q�H�U�����������������S���������������:�L�W�K�L�Q���W�K�H���F�R�Q�W�H�[�W�X�D�O���V�H�W�W�L�Q�J��

of organizational allegiance to various Red Bull properties or goals, such an analysis can provide 

a rich alternative to traditional forms of exploring the way in which corporate sponsors influence 

expert performance within modern neoliberal economies. 

Newsinger (2015) highlights how the growing financial involvement of business interests 

within creative media is designed to foster general apathy, particularly as corporate support 

�E�H�F�R�P�H�V���P�D�Q�G�D�W�R�U�\���I�R�U���U�H�D�O�L�]�L�Q�J���S�U�R�I�H�V�V�L�R�Q�D�O���V�X�F�F�H�V�V�����³�«�W�K�H���V�L�J�Q�L�I�L�F�D�Q�F�H���R�I���F�R�U�S�R�U�D�W�H��

sponsorship goes beyond a mere funding source to offer a full reconstruction of the role of 

cultural organisations, one that sees cultural production as serving the perceived needs of 

�F�R�P�S�D�Q�L�H�V�����D�V���R�S�S�R�V�H�G���W�R�«�F�L�Y�L�O���V�R�F�L�H�W�\�´�����S�����������������,�Q�G�H�H�G�����U�H�J�D�U�G�O�H�V�V���R�I���W�K�H���S�X�U�V�X�L�W�����W�K�H��

integration of corporate sponsorship, especially as the primary model of economic support, 

unavoidably intertwines creative efforts of industry professionals toward the interests of 
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promoting neoliberal ideology. Because of this, there is a need to develop policy-based solutions 

that can support a diverse range of independent media creators, whether they be artists, athletes, 

or academics. The dangerous situations created from the sponsorship of athletes and sponsorship 

of academic research emerge from a similar desire to please corporate sponsors who are 

ultimately implacable. Whether it is the need to perform increasingly risky stunts, or supply 

contrary evidence despite potential public health consequences, both circumstances perhaps 

would not be nearly as common with alternative ways of sustaining a career as a creative 

professional.  Ultimately, there is a need to re-imagine a world where sponsorship is not a 

necessity, but an actual matter of choice. 
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APPENDIX A 

LIST OF RED BULL SPONSORED ATHLETES (DESIGNATED PRIMARY SPORT) 

Designated Primary Sport Number of Individual Athletes Sponsored 
Bike 46 
Surfing 38 
Snowboarding 37 
Skateboarding 35 
BMX  33 
Gaming/Esports 32 
Freeskiing 30 
MotoGP 24 
Rally Raid 20 
Motocross 17 
Enduro 17 
Rally 16 
Triathlon 15 
Basketball 15 
Sailing 14 
Beach Volleyball 14 
Wakeboarding 13 
Kayaking 13 
Alpine Skiing 13 
Kitesurfing 10 
Drifting 9 
Ultrarunning 8 
Hockey 8 
Formula Racing 8 
Climbing 8 
BASE Jumping 8 
Windsurfing 7 
Soccer (Football) 7 
Skiing 7 
Paragliding 7 
High Jump 7 
Cricket 7 
Bouldering 7 
Biathlon 7 
Trial Biking 6 
Touring Car 6 
Speedway 6 
Ski Jumping 6 
F1 6 
Cycling 6 
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Designated Primary Sport Number of Individual Athletes Sponsored 
WRC 5 
Speed Skating 5 
Running 5 
Rugby 5 
Mountain Running 5 
Freerunning 5 
FMX 5 
Fencing 5 
Tennis 4 
Squash 4 
Snowmobile 4 
Rallycross 4 
Long Jump 4 
Ironman 4 
Games 4 
Wingsuit Flying 3 
Volleyball 3 
V8 3 
Supercross 3 
Ski-Cross 3 
Pole Vault 3 
Parkour 3 
MTB Enduro 3 
Junior Formula Series 3 
Hurdles 3 
Handball 3 
Cliff Diving  3 
Badminton 3 
Wakeskating 2 
Trials 2 
Taekwondo 2 
Superbike 2 
Stockcar 2 
Slacklining 2 
Skydiving 2 
Nordic Combined 2 
Motoring 2 
Martial Arts 2 
Luge 2 
Ice Skating 2 
Heptathlon 2 
Gymnastics 2 
Golf 2 
Fitness Training 2 
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Designated Primary Sport Number of Individual Athletes Sponsored 
Cross-Country Skiing 2 
Canoe Slalom 2 
Canoe Racing 2 
Baseball 2 
Australian Football 2 
Alpine Snowboarding 2 
WEC 1 
Triple Jump 1 
Sports Various 1 
Speedriding 1 
Ski Touring 1 
Quad 1 
Orienteering 1 
Offroad 1 
Mountaineering 1 
Karate 1 
Ice Climbing 1 
GRC 1 
Decathlon 1 
Bobsleigh 1 
Adventure Racing 1 
Total Number of Sponsored Athletes 759 
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Funding Disclosures & 
Declared Conflicts of 
Interest 

1  Seidl, R., Peyrl, A., 
Nicham, R., & Hauser, E. 

Amino Acids A taurine and caffeine-
containing drink stimulates 
cognitive performance and 
well-being 

2000 Energy drinks (EDs) work as 
advertised 

No disclosure or funding 
statement present within 
manuscript 

2  Alford, C.*, Cox, H., & 
Wescott, R. 

Amino Acids The effects of Red Bull Energy 
Drink on human performance 
and mood 

2001 EDs work as advertised No disclosure or funding 
statement present within 
manuscript 

3  Ferreira, S. E., de Mello, 
M. T., Rossi, M. V., & 
Souza-Formigoni, M. L. 
O. 

Alcoholism: Clinical and 
Experimental Research 

Does an energy drink modify 
the effects of alcohol in a 
maximal effort test? 

2004 Alcohol mixed energy drinks 
(AmED) not more dangerous 
than alcohol alone (in tested 
dose), needs more 
investigation 

No disclosure or funding 
statement present within 
manuscript 
 
Acknowledges 
funding/support from 
government agencies and 
universities 

4  Ferreira, S. E., de Mello, 
M. T., Pompéia, S., & 
Souza-Formigoni, M. L. 
O. 

Alcoholism: Clinical and 
Experimental Research 

Effects of energy drink 
ingestion on alcohol 
intoxication 

2006 AmED not more dangerous 
than alcohol alone (in tested 
dose) 

No disclosure or funding 
statement present within 
manuscript 
 
Acknowledges 
funding/support from 
government agencies and 
universities 

5  Bichler, A., Swenson, A., 
& Harris, M. A. 

Amino Acids A combination of caffeine and 
taurine has no effect on short 
term memory but induces 
changes in heart rate and mean 
arterial blood pressure 

2006 No benefit when using EDs, 
potential impact on 
cardiovascular health 

No disclosure or funding 
statement present within 
manuscript 

6  Malinauskas, B. M., 
Aeby, V. G., Overton, R. 
F., Carpenter-Aeby, T., & 
Barber-Heidal, K. 

Nutrition Journal A survey of energy drink 
consumption patterns among 
college students 

2007 ED use common amongst 
college students, used as 
alcoholic mixer and for 
mental and physical energy 

Disclosure statement present 
within manuscript, no 
conflicts of interest declared 

7  Forbes, S. C., Candow, D. 
G., Little, J. P., Magnus, 
C., & Chilibeck, P. D. 

International Journal of 
Sport Nutrition and 
Exercise Metabolism 

Effect of Red Bull energy drink 
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performance and bench-press 
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2007 EDs work as advertised No disclosure or funding 
statement present within 
manuscript 
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drink and its effect on 
performance 

2007 Consuming EDs presents 
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No disclosure or funding 
statement present within 
manuscript 

9  Miller, K. E. Journal of American 
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risk of negative health 
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No disclosure or funding 
statement present within 
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10  Clauson, K. A., Shields, 
K. M., McQueen, C. E., & 
Persad, N. 

Journal of the American 
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Safety issues associated with 
commercially available energy 
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potential impact on various 
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Disclosure statement present 
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conflicts of interest declared 

11  Ehlen, L. A., Marshall, T. 
A., Qian, F., Wefel, J. S., 
& Warren, J. J. 

Nutrition Research Acidic beverages increase the 
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may lead to eroded dental 
health 

No disclosure or funding 
statement present within 
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Acknowledges 
funding/support from 
government agency 

12  Terlizzi, R., Rocchi, C., 
Serra, M., Solieri, L., & 
Cortelli, P. 
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Research 

Reversible postural tachycardia 
syndrome due to inadvertent 
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can negatively impact 
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No disclosure or funding 
statement present within 
manuscript 

13  Reissig, C. J., Strain, E. 
C., & Griffiths, R. R. 
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Dependence 

Caffeinated energy drinks �± A 
growing problem 
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International Journal of 
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Kleisinger, A. K., Grenier, 
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17  Ragsdale, F. R., Gronli, T. 
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